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COLD PUNCHED 


NUTS 


HIGH GRADE 
GOOD LOOKING 
ACCURATE 








Always On Top “ 2 9)|| semi-rinisHen 


Any weak spot in your roofs close to 'h 1 re ; | 

should be attended to now. A desired. a, oC 4 I 
leaky — can Damen an im- lw id Ws —_ ih, N U S 
mense ioss on ort notice. i y h 

American Seal Elastic Oil Cement is 4 Kk Cake ack i 
sure cure. + If your roof is old SL 4 Garland Nut & Rivet Co. 


and cannot be soldered this is the one ant dessa use. - 
American Seal Roof Paints, Metallic See your jobber or write us. 
preserve and protect. None better, .none m4 pel SAFETY DOOR HANGER CO, 

good, Prices are right even if the quality is the Ashiand, Ohio Hamilton, Ont» 


very best. 


THE PERKINS ROOFING 6 SUPPLY co. BLACK DIAMOND <<. 


235 Lake St., CHICA 

STOCKHOFF SUPPLY CO., 107 N. Main St.. . 
st. LOVIs, MO. FILES and RASPS 
ET 


PITTSBURGH, PA. 

















PERFECT—ALWAYS 
Twelve Medals Awarded at Intermationai Expositions 


Copy of Catalogue will be sent frae to any interested file user «pon ap lication 


RYING to do business without ad ising is lik 
Tevinking of eat tn ie dorks von int, ee | 1G. & H. BARNETT COMPANY 


you d but does. 
are Galng Dut aameery de poes Black Diamond File Works PHILADELPHIA 























SROWN WELDLESS COW TIES 


Twice as strong as welded chain. 


tan:ple (full length) delivered for one cent. 
‘etail Dealer sending postal card request {J 
th nme of Jobber secures sample prepaid. 


Sole Manufacturers 
te Bridgeport Chain Co., Bridgeport, Conn. 
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Beginning Feb. 27, ’06 
The Hardware Dealers of the Buckeye State 


Are going to hold a 


‘*House Party” in the Great Auditorium, at Canton, O. 
We expect to be there—And hope to meet you 





























‘‘We believe that it pays to work and work Give business tangles .an opportunity to 

4 hard. But there are times when it is wise to turn straighten themselves out. 
all those terse zeal-inspiring placards above your Give the thoughts a chance to come. And— 
desk to the wall. The ravelled ‘“‘sleeve of care’’ a chance to 

5 | And ease-up on the strain— **knit up.”’ 

l- There are beautiful possibilities in removing You will find when you do let up on the grind 
your nose from the grindstone long enough for the —that is just the time you will learn the truth of 
cuticle to heal. the “‘watched kettle” adage.”’ 

Selected. 
Our Pattern Shops Have Been Making Some New 
Cinderalla Stoves Good Luck Stoves 


And Tremont Stoves 


We are going to take a ‘‘ few days off”’ and display them at Canton. 
We believe that it will be mutually beneficial, ‘‘Stop as 
you come up the stairs.”’ 


PITTSBURGH STOVE & RANGE C0., Pittsburgh, Pa. 


TAYLOR’S 
GAS HEATER 


Adapted for either Artificial or 
Natural Gas. 








The Greatest Heater on the market 





to-day. 
Se’o a Gas Stove. Note the following firms who handle this won- 
Ss 6 Ges Saver, derful heating stove: 
It’s a Radiator. Norvell Shapleigh Hardware Co., 
It's Something St. Louis, Mo. 


New. 


It’s Guaranteed to 
Heat your 


Townley Metal & Hardware Co., 
Kansas City, Mo. 


House. Van Camp Hardware. & Iron Co., 
It's Sold on 30 Indianapolis, Ind. 
Days Trial. Bindley Hardware Co., Pittsburg, Pa. 


It’s not Expensive. 
It's Up-to-you to For full particulars write either of these firms 
Try One. or direct to 


B. J. TAYLOR, Sole Manufacturer, 


TOLEDO STOVE & RANGE CO., TOLEDO, 0. 
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READY 


Our big spring Catalogue— 
for merchants only 
and to them 


FREE 


This book lays before you—in your own store—the complete spring 


and summer lines of the foremost jobbing house in America. 
The things that sell—in more than fifty departments—are shown 
by means of truthful pictures and exact descriptions. 
My 








For every item there is a net guaranteed price—IN PRINT—and 
as for SNAPS— 


You could tramp the market for weeks and not begin to find snaps 
in number, kind and variety equal to the Yellow Page Items in our big 





spring catalogue. 


To every actual merchant we send any issue of our monthly 
catalogue free for the asking. 


But the demand for our big spring book is sometimes even larger 


r than the immense edition we always print. 
Make sure of YOUR copy. Write NOW for catalogue 
st No. M C 568. 





BUTLER BROTHERS 


Wholesalers of Everything— 
By Catalogue Only 








NEW YORK CHICAGO ST. LOUIS 
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M ® D Leotta Steel Range 












With 
Gas 
Attachment 





The Leotta Range is made in four sizes; has duplex grate, 
polished steel body, asbestos lined, smooth nickel trim- 
mings, and cast iron back flue. The gas attachment can 





be connected to any size M & D family range. The 
Leotta Range with gas attachment makes the most com- 
pact and convenient range on the market. 


WRITE FOR CATALOGUE AND DISCOUNTS J 


M & D RANGE CO. 


96-98-100 Lake Street CHICAGO 
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RED CROSS 
PRINCESS 


Mr. Dealer: 


The Red Cross line 
offers so many advan- 
tages in style and size 
that it’s up to you to 
inquire—for your 
own sake. It con- 
tains every variety of 
cooking stove, cast or 
steel, rich or plain, 
hard, soft coal or 
wood. We make the 
Royal base burner, 
square heaters, oaks, 
box stoves, etc. We 
make furnaces, We 
make high, low and 
medium priced goods 
—everything. 






















Gas Attachments 


It is hot in summer. People don't 
take pains to hang around a red hot 
stove. Can’t you sell a Combina- 
tion Range in your community, Mr. 
Dealer? Can’t you sell to people 


}) who want something better, not 


alone to those who really need a 
range? Tryit. Lots of agents are 
handling the Red Cross Princess with 
high closet and gas oven. If you're 
really after new trade and not sim- 
ply knocking the catalog houses be- 
cause you like to knock, write us 


about the combination. Do it for ‘ 


yourself—not simply because we 
want your patronage. 








Think it Over 


With this big variety, 
Mr. Dealer, you can 
get anything you 
want from the same 
house. Wecan sup- 
ply you with every 
requirement. Buying 
of one house and only 
one house, you can 
get better prices. 
The catalog houses 
know enough to buy 
of only one _ house. 
That’s why they 
sometimes undersell 
you. DO THOU 
LIKEWISE! We 
offer special induce- 
ments for big orders. 





JOHN KONTNY, 65-67 North Des Plaines Street 


Chicago, 


Western Agent 


CO-OPERATIVE FOUNDRY COMPANY 


Founded in 1867 





Rochester, N. Y.—Manufacturers 
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It Pays lo Handle The Best 

























Reliable Gasoline Stoves 
Have recognized meritorious points of excellence 
which place them ahead of all others. 
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Reliable Gasoline Stoves 
Have been handled with the highest degree of satis- 
faction for many years by dealers throughout the world. 
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Reliable Gasoline Stoves 
Are being constantly improved in appearance, con- 
struction and efficiency and for the coming season 
many up-to-date selling features have been adopted. 


Reliable Gasoline Stoves 
Sell quickly and afford liberal profits, a fact which our 
many customers will substantiate. Our selling prices 
are reasonable and we can make immediate shipments. 





We would like to enroll you as our exclusive agent, and 
solicit your correspondence. 











You Will Find Our Proposition Interesting 








(Div. of American Stove Co.) 


| _SCHINEIDER & TRENKAMP CO, 









Chicago — CLEVELAND San Francisc: 
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“QUICK MEAL” Evaporating Gasoline Stoves have proven their own merits 
to the public. They have outlived many other makes of Gasoline Stoves. They 
are known everywhere as the most profitable and easiest line to sell. They are 
made right, and in up-to-date patterns. Investigate and you will find that the 
dealer who has the largest Gasoline Stove trade in his town is selling “THE 
QUICK MEAL.” Why? 


RINGEN STOVE CO. =: 


ST. LOUIS. 


San Francisco, Cal., 5-12] Townsend St. Portland, Ore., 4th and Davis Sts. 
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STEEL RANGES 


The Acme of Perfection in 


Family Steel Ranges 


MADE OF 


Best Anti-Rust 
Planished Steel. 


Best grades of Pig Iron. 


Perfect Baker and Fuel 
Savers. 


Very Attractive in Ap- 
pearance. 


Sure Trade 
Winners 


CULTER & PROCTOR 
STOVE CO.  REQ*" 
STALL } 


Sa Lhe Schill 


ee Mrs. Cataloghouse Customer says she can get a 
good range for half your price. You say, it’s not so 
good, Sut are you sure? Have you got a range on 
your floor that really ZS better—a range that won't 
buckle under any circumstances, that actually is a 
better baker, that does contain a really practical res- 
ervoir, that. is so much handsomer 
that the customer doesn’t need a 
spy-glass to see it? 

There are many other features 
about the Schill Steel Range that : 
; actually show the difference. Per- 
iY oN haps it would pay you to in- 

SI]) Ss quire. 


The Schill 


Brothers Company 


ae Crestline, Ohio 
Oaks, Furnaces, Cast Ranges, Steel Cooks, Etc. | 
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15, 17, 19 and2! inch Ovens. 
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"ey Keep Out of the Line of 
% — Competition 


An old and successful stove man says:—‘‘When a 
dealer fills his floor with the cheapest stoves to be had 


HE IS LOSING HIS ‘GRIP’ 


and thinks PRICE will save him, BUT IT WILL 
NOT; his customers go where first class stoves are 
kept.”’ 


9 STYLES 42 NUMBERS 
THE GREAT 


Retort Line 


includes such a variety of styles and sizes that any 
dealer can supply himself with anything his trade will 
call for. We herewith show our 


fal 
Specia 
A Magnificent Stove in Four Sizes. 
NUMBERS 216, 218, 220, 224 





As perfect in operation as it is handsome in appear- 
ance, Exclusive agencies given and protected. 


Manufactured Only By 


_| MARION STOVE CO. 


MARION, INDIANA 














“Detroit” Vapor Stoves 
READY FOR 1906 


It’s the ‘‘Detroit'’ Burner that made our 
Stoves famous. 





No. 38 











Some Features of Our Burner: 
Lights like Gas Without Smoke 
PURE FIRE. No Smoke. No Smell. Simple, Safe, Durable. 
Handsome Line of Steel Cabinet Ranges (See Cut No. 32) 


Full line of Step Stoves, Cabinet Frame on Casters. Hot Plate Swves from one 
to six burner. All our Stoves have our safety lock valve. 


No. 32 Cabinet Range has steel nickel corner posts, polished nickel doors, ful! stee] enameled body 
with base on casters. Large oven and warming closet. Good baker. 








Send for Catalogue 10 and secure agency. 


THE DETROIT VAPOR STOVE CO., Detroit. Mich. 














SOME MORE BOOKS 


A Series of Practical Volumes with Numerous Illustrations. 


“Practical Draughtman’s Work,” 226 illustrations. This one contains many points relative to this 
line of work. $1.00 prepaid. 

“Practical Gas Fitting,” 120 illustrations. This one contains all practical points connected with gas 
fitting of every description. $1.00 prepaid. 

“ Practical Stair Case Joinery,” 215 illustrations. This one contains many beneficial points for the 
practical workman as well as good hints for the amateur. $1.00 prepaid. 

“Practical Metal Plate Work,” 247 illustrations. This one contains numerous engravings and dia- 
grams, and is unusually clear and true. $1.00 prepaid. 








Any one of these books and all others of any line can be secured upon receipt of price, prepaid by addressing 


DANIEL. STERN, - - 69 Dearborn Street, Chicago, Il. 


oe OD 
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siti BLACK 


= | Silk = 


wad STOVE POLISH 














»-™ Jobber 


| Put up in 6 Ib. Cans and Family Sizes. 





ONE GRADE ONLY 


BLACK SILK STOVE POLISH WORKS 
AT STERLING, ILL. 


Always Used for 
Fine Exhibition Work. 








| The Formula for Making Black Silk Stove Polish. 


The formula for making Black Silk Stove Polish has been handed down to the third generation and 
the test to be applied in selecting materials and testing developments in process of making is care- 
fully specified, as well as the secret method of treating the material in course of development in the 
dark room before mixing, all of which must be carefully done by watchfulness and skilled handiwork 
to produce the original Black Silk Stove Polish. 








GLENWOOD 


It Will STOVES AND RANGES 


| OAKS AND RANGES 

| tolttustrate your adver: || CHAMPION 
papers A sheet fom | MARQUART 
application. STEEL RANGES 


These cuts are furnished COLUMBI AN ART 


with catchlines showing BASE BURNER 


their application to the 


aa || COLUMBIAN JOY 








Address BASE BURNER 
DANIEL STERN Jacob Retterer 
69 Dearborn St., - CHICAGO Wholesaler—Stoves, Ranges, Furnaces 
167-169 Lake Street Chicago 











TIXCIIIIIIIIIIIIIIIIIIIIIIIIIISFIIIIIICIIIIIIIIIIIIII YT) 
Jesse J. Hensel, Milan, Wis., writes: ‘‘I find your publication of such inestimable | 
value in my previous capacity as hardware manager for a large firm located in the west- 
ern part of this state, that I feel as if I could ill afford to be without it now.” 
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“a=” Acme Ovens, flot Plates 
rows, | Cookers and Ranges 


FOR ALL GASES 















CATALOGUE No. 45 JVST OUT YOURS FOR THE ASKING 


H. ADLER CO., Makers 


1210 W. 10th St., KANSAS CITY, MO. Carnegie, Pa. 
Here's a Snap for Wide-Awake Range Dealers 


I am going to sell 1,000 400 1b. six hole steel ranges finished in Japan for 


$15.00 Each 


st tokeep my boys busy and foundry running full blast. I'll sell the ranges too, so you'd 
tter get in line and ORDER NOW. 

These ranges formerly retailed at $60 each. Send me a carload order and get my best cash 
discount or I'll give dating to firms with satisfactory credit. What better proposition can you 
s ask for, if you have a little capital, are sufficiently enterprising, and want to make money ? 

DO YOU KNOW there is a big demand for the ‘‘Willard” Steel Ranges because they give 
perfect satisfaction, and don't cost too much? Then why don’t you supply them? I would much 
rather sell to a good hustling dealer than direct to the consumer. 


WILLARD STEEL RANGES 


are advertised in many leading publications, and the people know them and wantthem. Get my prices—it means 

Woe you. very saleleadstoanother I can sell you a better range than you can buy ANY- 
HERE for the money, one that cooks well and bakes evenly and perfectly, and will last a lifetime, with proper 

care. Tell me how many ranges you can sell annually and I will make you a very interesting proposition. 

AGENTS WANTED, 


WM. G. WILLARD, cicsmursiecs, ST. LOUIS, MO. 
Champion and Marquart —__.__=—_.__ i 


miSTEEL RANGES |e 


Gur line inclades the rere a 
most complete variety of the 


















which inventive genius 
and manufacturers’ skill 
can produce. For full 
description 


SEE OVR CATALOG 





Champion Steel Range Co. ——— 


CLEVELAND, OHIO. OF 












Built Upon You Don’t 
Scientific Principles | Have to 


PERSUADE 
SOME furnaces are built 
upon scientific a man to 
EX 
PERIMENTS buy 


THIS furnace is built 


upon tried and proven The Handy 


principles 


SEND FOR OUR CATALOGUE. Furnace Pipe 


It will tell you about it. 








WRITE FOR CATALOGUE 


THE MEYER 
; FURNACE CO. | 5 Meyer & Bro. Co. 


PEORIA, ILLINOIS 











Peoria, Ill. 
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The | 
Coal Money 
That’sSaved 


By using a_ good 
Furnace instead of a 
cheap one—easily pays 
the difference in price— 
in a short time. 





Facts place this be- 
yond doubt. 


It makes a profitable 


investment for the own- 


er because he saves coal 
from the start —and 
gets comfort. 


The dealer is satisfied 
too—because his cus- 
ftomer sends him others 
—and no kicks, 

“THATCHER” 
Furnaces have features 
not possessed by any 
other Furnaces —that 
makes selling easy. 





Send for Catalog. 





Thatcher 
Furnace 
oii. 


110-112-111-116 Beekman Street 
NEW YORK CITY 





OAK RUBY 


WITH SHEET STEEL OR 
CAST IRON BODY 


For Hard Coal, Soft 
Coal, Coke or Wood 










CONSTITUENT FEATURES 


Heavy Inside Fire Pot, Combination 
Duplex and Shaking Grate, Hot Blast Ring, 
Large Magazine, Large Bailed Ash Pan. 


NICKEL TRIMMINGS 


Nickel Ring, Nickel Swing Top, Nickel 
Door Panel, Nickel Foot Rail, Nickel 
Screw Drafts, Nickel Hinge Pins. 


MADE IN THREE SIZES 


No. 2-18, 2-16 and 2-14. 
With or without Inside Fire 
Pot or Magazine 


Prices Quoted Upon Application 
Manufactured ‘by 


Erie, Pa. 





SOUTH ERIE IRON WORKS, 











Perfect Blast Device 


Clinker Punch 
Big Tubular Radiator 
Secondary Radiator 
Burns Soft Coal or Gas and can 
be changed quickly 


THE BONNOT COMPANY, Canton, Ohio 


Makers of GOOD Furnaces 





























were designed to meet 
the demand for a heater 
that would burn hard 
coal, soft coal and wood 
equally well. Some im- 
portant changes have 
recently been made and 
it will be to your advan- 
tage to secure our latest 
catalog. 


Tireless care, skilled 
workmanship and per- 
fect castings unite in 
making these furnaces 
reliable. 


Monroe Foundry & Furnace Co. 
MONROE, - 


MICHIGAN. 
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Why Not Sell a Steel Furnace? 


It is the only furnace for a dealer to handle in these modern times. Practically every maker of cast 
furnaces has been compelled to add some kind of a steel furnace to his line in order to meet a growing de- 
mand. Uswally his is a makeshift, but the Torrid Zone is the furnace that has created this demand for steel 
furnaces and the makers of the Torrid Zone have never made anything else but a steel furnace. They have 
built up a reputation on the Torrid Zone that now gives them the largest factory in the world for the making 
of steel furnaces.. Buy of them and you buy at headquarters in the steel furnace business. For thirteen 
years the Torrid Zone has been the pioneer among steel furnaces. No other factory offers steel furnaces ex- 
clusively in sixteen different styles and sizes. None can show a reputation and a steady sale all the way from 
the Canadian Northwest, where it requires a powerful heater to battle with a northern winter, to Texas and 
from Pennsylvania’to Denver'and Utah. When you buy a Lennox Torrid Zone you buy a furnace with a 
reputation for success and ‘a furnace with such individuality that it sells against all competition. 


Look at It Study It 


As easy to set as any stove and note the points that 
make this furnace an easy 





—fire-pot is enclosed en- 
tirely within the steel dome seller everywhere. Note 
the extra crescent shaped 
radiator thru which the hot 
smoke passes from top to 


bottom and back again 


which is riveted and calked 
under hydraulic pressure, 
absolutely gas tight. No 


Lennox furnace ever leaked from bottom to top because 


gasintoahouse. There is of the diving flue partition. 


no cast iron fire-pot ex- This is what makes the 
é Torrid Zone such a power- 
posed to the air chamber 

ful heater at small fuel cost 


that jobbers and dealers 
will use it on the fuelless 


to crack and leak gas. 
There are no packed joints 
to loosen and leak gas, prairies of Western Can- 
even the head under the 
ash pit is riveted in gas 
tight, _ When a fire-pot 
lining needs repair the 
furnace, does not have to 
come. down, but the liner 
can be removed in sections — 
thru the feed door at very ie " 
small expense. Hundreds aS | 
of our customers have used 
Lennox furnaces ~ seven 
years without a cent for the locomotive style of 
tepairs of any kind. Torrid Zone Furnace rocking grates. 


The Man Who Sells the Torrid Zone 


has a furnace that he.can offer anywhere, in any climate. and know that it will make a satisfied customer for 
him. It will burn successfully any kind of coal, hard or soft or lignite, and wood. It is an easy furnace for 
man or woman to operate because it is so simple and scientific in construction. It is made of the heaviest 
steel and has proved itself durable to any requirement made upon a furnace, It is a quick, powerful heater 
because the up and down vertical walls and smoke travel do not collect Soot to retard radiation. Every part 
is set up and fitted in the factory before shipped so that a dealer need never fear annoying mistakes in the 
shipping. It is put out by a company which employs expert heating engineers to plan a job and draughts- 
men to prepare the plans. It is a furnace that heats churches, school houses, stores and hotels successfully 
and can be depended upon to do all that is claimed for it.. It is so much different and so much better than 
most furnaces that a dealer can sell it against any competition. 


ada. Note the direct and 
indirect draft, few furnaces 
have it. Note the double 
doors for convenience in 
using all kinds of fuel. 
Note the Special hot blast 
arrangement for scientific 
coal consumption and re- 


it ’ 
ie i } Sap. member that all-brick or 
all-iron fire-pot linings can 
be had for the asking. Note 





WRITE FOR OUR FORTY PAGE CATALOG 











The Lennox Furnace Company 
MARSHALLTOWN, IOWA 
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FRONT RANK %sxz... 


YOUR 


FURNACE LINE 
IN 1906 ??? 


R. DEALER, you can’t afford to sell 

any but the best furnaces obtainable— 

your reputation is staked on every installa- 
tion. You are blamed for the success or 
failures of every job. Why not get a furnace 
that you can guarantee? A furnace that 
will bring you the bulk of the business in your territory. 


Get our agency zow. You can’t get your orders in too soon 





esc a 














as we are already working night and day. 


Haynes-Langenberge Mfg. Co. 


ST. LOUIS, MO. 
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THE BOYNTON FURNACE COMPANY 


207-209 Water St.. NEW YORK 


147-149 Lake St., CHICAGO 





You may try all the different kinds 
of furnace, steam and hot water 
ehe © but you always 

to the 


BOYNTON 


The name BOYNTON 


has represented hon- 
esty, economy, in- 
genuity for fifty- 
seven years——-over 
half acentury. It is 
better known to-day 
than ever before. 
The furnace fitter 
may experiment with 
new fangled devices, 
may spend his time 
and money to make 
them work, but he al- 
ways returna to the 
original—the Boynton. 


WRITE US FOR 
CATALOGUE 















































It looks as though there would be a lot of 
shifting around among furnace men this year. 






In all our experience we never received so 
many inquiries about the KELSEY Exclusive 
Agency as we have in the past few weeks. 






And we want more applications. 






There’s a lot of unoccupied territory where 
there are no KELSEY Agencies—the best kind 
of towns—localities where a good heating man 
ought to build up the best business in the locali- 
ty—and make the most money. 


If the KELSEY Generator isn’t sold in your 
vicinity, better ask for our Exclusive Agency 
Proposition while it’s fresh in your mind—and 
before some other fellow gets the sale. 














The Proposition will tell you how we’ll help 
you go after business what kind of trade 
the KELSEY appeals to—how much more 
money you can make—how the KELSEY will 
build up a valuable prestige for you. 










But get the Proposition and find out all about it. 













‘There is only ONE Warm Air Generator!”’ 














Kelsey Heating Co., Syracuse, N. Y. 






New York, 156 PIPFTH AVENUE Western Sales Agents: 
JAMES SMART MPG. CO., Brockville, Ont. COOK & VAN EVERA COMPANY 
Sole Makers for Canada. 38 Bast Lake Street, CHICAGO 
















Robinson Hot Blast 


Entirely New---Note the New Hot Blast Ring 


It has no fangdoodle features. Everything is 
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solid, simple and sensible. It is made for 
soft coal, slack and lignite. It burns these 


economically and to good advantage. Itisa 


en re 
- =n Sonne 
? P 


durable furnace, made entirely of cast iron. 


ate 


No bolts or rods are exposed to the fire. It 
is absolutely gas tight. 





ee en ee 


Get Our New Catalog 


we 


Robinson 
Furnace 


Company 
107-109 Lake Street, CHICAGO 
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THE BEST STOVE SALESMAN 
IN THE WORLD 


THE BLACK KID 
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NICKEL PLATE STOVE POLISH CO. 
\ MANUFACTURERS, CHICAGO 


HAMMOND 


Dust Proof Furnace 


Designed for Perfect Heating and Ventilating. 


PROVIDES. COMFORT 


AND 


INSURES HYGIENIC 
CONDITIONS 


With it’s Winged Firepot giving immense 
radiation, and with all dust eliminated, its 
healthful and economical features cannot 
be overlooked. 


UP-TO-DATE 


and built on most modern principles, by 


Peck-Hammond Co. 


HEATING AND 
VENTILATING 
ENGINEERS 


I25E. PEARL STREET 
CINCINNATI, O. 


PRICE, ssc 
PER CAN 
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TRIUMPH 
HOT AIR FURNACES 


Are Made in-————- 


MANY STYLES 


and in 


MANY SIZES 





JOHN KONTNY, Western 


——— 65-67 N. Desplaines St., CHICAGO —— 


THE CRAIG-REYNOLDS FDY. CO. 
DAYTON, OHIO 


Mfrs. Triumph Furnaces, Triumph Hot Water and Triumph Steam Heaters 


Agent 
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Plumbing, 
Drainage, 
Water Supply 
and Hot Water 
Fitting. 

By John Smeaton, C. BE. 


















are heavy, 


test 5 years. 
CONTENTS: 


Chapter 1. Introduction. 2. Drain- 
age. $. Danger from city welle. 4. 
External plumbing. 6. Internal 
plumbing and fitting. 6. Sanitary 
plumbing. 7. Water services and 
tapping of mains under pressure. 
& Water supply. 9. Ornamental 
leadwork. 10. Heating. 11. Hot 
water work, Index, 

236 pages, 217 illustrations, 8vo., 
cloth. 


for 1905. 


Price, 83,00. 


For Sale By...«.>+ 


and effective. 
“‘clean outs.’ 
Grate and Radiat- 
ing surface large. 


THE “X.L.0.” WARM AIR FURNACES 


plain 
No 


Been under severe 


Cat- 


alog explains all 
about it. Write 
us. Special prices 


The Wellsburg 
Heating & 
Foundry .Co., 
Wellsburg, W. Va. 








DANIEL STERN, 
%9 Dearborn St., 
Chicago. 
a 


POST VOUR SELF MARVELOUS FUEL SAVING 
H Wrile lor New CaTologues, full particulars and prices 


















KANSAS CITY SEATTLE PATENTS 
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Shrewd Men Recognize 
A HERO 


By its good qualities 
Strength, 
Scientific 
Construction, 
Value. 


The Charles Smith Catalogues 


Ought to be on your desk. 
Office and Sample Rooms: 101 Lake $t., Chicago 


Monarch 


Air Blast 


All the advantages of our fam- 
ous MONARCH plus the air 
blast. This is a_ sectional 
upper fire pot constructed so 
that oxygen is fed into and 
above the fuel burning the 
gases, assuring economy, 
cleanliness. It is the most 
practical soft coal furnace 
offered the trade. 


Forest City Foundry 
& Mfg. Co. 


CLEVELAND, OHIO 


Mfre. The Imperial, Niagara and Combination 
Furnaces, Registers, Mail Boxes, Hitching 
and Sash Weights, Etc. Write for 
our new Catalog. 
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MUELLER HEATERS 


Will make your heating problems easy, as well as 
profitable. 

No matter for what style of heater you are look- 
ing, whether a furnace for burning Hard Coal, Soft 
Coal, Coke, Wood, Gas or Lignite, 


OR 


A Steam or Hot Water boiler for burning any of the 
above mentioned fuels, you will find it in the 


MUELLER 
line. 


Every one of these heaters is the best that can 
be produced, and satisfied customers is the result of 
every heater installed. 


a J. Mueller Furnace Co. 


191 Reed St., Milwaukee, Wis. 











A SOLID COMFORT 


js the furnace that exposes the greatest heating surface, 
joses a minimum of coal energy,and requires the least attention. 


The “Low Down” Crown Furnace 


is satisfactory in every respect. It gives the greatest amount 
_.of heat. Its supply of oxygen from the air is so regulated 
that there is no undue amount of ashes or soot, and it burns 
so neatly and steadily that it can be left to itself for hours 
and hours. Get our new furnace book where its construction i 
is fully shown, and you will see how it meets all demands. ? 


March-Brownback StoveCo. ‘ 


POTTSTOWN, PA. 














THEGILTEDGERADIM) © |) 


has been studied out with a view to 


Practicability and Comfort in Every Detail } 





In order that the ashes may be removed easily an exten- f 
sion is made above the ash pit and the door to open the ’ 
entire height of ash pit and extension. This convenience 
every furnace user will appreciate. 
The feed door is also exceptionally large and consists of a 
two parts. The upper part is used when burning coal; ti is 
both sections are opened when block wood is used. t 
From the upper part of the firing spout is suspended i 
an iron curtain which prevents any smoke from f 
escaping into the basement. This apron swings easily , [ 
} 
{ 





out of the way when a large block of wood is put into 
the furnace. From whatever point of view you look + 
you will find this furnace ’ 


MOST CAREFULLY CONSTRUCTED 








See our Catalogue 


R. J. Schwab @ SonsCo.. MILWA UKEE, WISCONSIN. 
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Fools 


Pay dearly for their experience. They spend their time, money and 
energy going at things blindly. Before buying furnaces, the experienced 
read the catalog of 


The Wise Furnaces 


and find out what constitutes a good heating system. There are several 
unique features in those 
Manufactured by 


Ghe Wise Furnace Co. 


Good Sellers Akron, Ohio See their catalog 


AGENTS WANTED For 1906 


Exlusive territories will be given to re- 
sponsible dealers for 1906. The furnace is 
one of the latest and most improved on the 
market, It will stand against any competi- 
tion as regards durability, efficiency, economy 
. of fuel consumption or even selling price. 



























Best inducements. 





Write for Particulars. 





- - oe ery 


? American Furnace Co. 
oi ST. LOUIS, MO. 7 











The Modern 
Steel Furnace 


WM. U. KOONS, Bie: hy si 


This furnace is made of very heavy steel and 
well built throughout. 
Write for catalogue and prices, and secure agency. 


bhe MAJESTIC 


Warm Air Heater 


Makes Warm Friends. 


Better Make Her Acquaintance for 1906. 
SHE’S A WINNER. 


Send for Catalogue and Prices. 


The Chappell Furnace Co., Morenci, Mich. 
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OGhe Michigan 
| Safety Furnace Pipe 


Company 


Corner Brooklyn and Abbott Streets 
DETROIT, MICH. 















Manufacturers of Safety Wall Pipe, and Single Pipe and Fittings, 
in both tin and galvanized iron. 









Send for our 1906 Catalogue. We belong to no combination. 
Our new factory insures you Don’t get our name confused 
prompt delivery. with other manufacturers. 





THE NEW 


MONCRIEF J {0K FURNAC 


WARM AIR FURNACE. 


feats tate Grate. 
Surface. 


Double Fire 
Large Grave Bu Burtace. 


Simplicity. Dursbiity, Economy. 


HENRY & SCHEIBLE CO. 


6-8-10 Long St., Cleveland, O. 
Sales Agens—J. C. KIMMEL, 3814 East 15th St, Kansas City, Mo. 
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SPRAGUE DAMPER & VALVE REGULATORS Non-Electric. 


yearsin use. Thousap ving satisfaction; they are nteed; also 8 e 
ben at UL Ee for Steam, Hot Water and Hot Alr Heaters of a!l kinds. 


HOWARD THERMO. CO., - West, Oswego, N. Y. 


GREEN’S LOW DOWN 


All Cast Furnace | 


has continued to grow in pop- | . 5 


ularity for ten years. It has | Now Ready for the Trade 
proven to be more popular this | 


year than ever before. Now | 
just stop and think about that | Can Use Hard or 


a moment. There must be | Soft Coal 


some reason for it because so : : : 
many other furnaces have had | Simple in Construction 


a very different experience. | 
Besides the Low Down we 
make five other styles, so you | Our Catalogue 

are pretty certain to find what | gives you full information. 


you want. Our prices are | Write for it TO-DAY 
very reasonable, and think of | ‘i 


the time and freight we can 

save you, We shall be glad YOUNGSTOWN FURNACE 

to receive your request for our & SUP PLY COMPANY 
catalogue and prices, YOUNGSTOWN, OHIO 
Green Foundry and Furnace Works 00.08" Goes is 


: | EVERA, 38-40 Lake Street, Chicago. 
Des Moines, lowa | 
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‘and a Successful Heater 
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HOT WATER 





WATER HEATER 


HOT WATER 


For ANY KIND of Furnace 
Just above the fire pot j 
No loss of HEAT 
Capacity from 30 to 60 gallons x .-7 2 
For domestic use 


WRITE iat vou att abou WRITE 








Forest City Foundry & Mfg. Co., Cleveland, Ohio 





We THE SCHWAB SIDE WALL REGISTER 





HE SCHWAB SIDE WALL REGISTER AND 
REGISTER BOX, NEATEST IN DESIGN, 
NOISELESS IN OPERATION, SUBSTAN- 

TIAL IN CONSTRUCTION, A FACTOR IN 
MODERN METHODS OF HEATING RESIDENCES 
FULLY ILLUSTRATED IN OUR’ REGISTER 
CATALOGUE. SENT FREE ON APPLICATION. 


oa 
— 











R. J. SCHWAB & SONS CO., rumsce nen Milwaukee, Wis. 











—===GET OUR BOOKLET==== 
“Advanced Methods of Warm Air Heating” 


and Learn of the only Practical SIDE WALL Warm Air 
Register Made 


IT IS SENT FREE UPON REQUEST 


DON'T WASTE YOUR TIME WITH CHEAP IMITATIONS OF JONES’ 
REGISTERS WHEN YOU CAN GET THE ORIGINAL FOR LESS MONEY 











ADDRESS 


The United States Register Co., (Lid.) - Battle Creek, Mich, 


WE DO NOT SELL TO CATALOGUE HOUSES 











i) | Veen 
One 
INANE 
3 





INDEPENDENT Tin, Sheet 


SEMI STEEL an 7 = ; 
Plate Worker 
A practical Workshop Companion, 
containing rules for describing various 
kinds of Patterns used by Tin, Sheet 
Iron and Copper Plate Workers; Prac- 
————=—===—_| tical Geometry, Mensuration of Sur- 
FOR WALL faces and Solids; Tables of the Weights 
or FOR FLOOR of Metals, Lead Pipe; Tables of Areas 
and Cireumferences of Circles; Japans, 
Varnishes, Lacquers, Cements, Compo- 




















Better than all steel. sitions. etc., etc. By Leroy J. Blinn. 
Better than all cast iron. With over 100 illustrations. $2.50. 
For Sale by 


For the Right Register, write DANIEL STERN, 


69 Dearborn Street 
CHICAGO. 
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PROGRESS IS NO 
LONGER BARRED 


Is the KEY that unlocks 
the door of trade expansion, 
and brings the progressive 
Manufacturer and Jobber in 
touch with the leading and 
most up-to-date retail hard- 
ware dealers in the country. 


DANIEL STERN, Publisher and Proprietor, 


69 Dearborn Street, CHICAGO. 
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Bellevue, Michigan, 

January 6th, 1906. 

Estate of P. D. Beckwith, 
Dowagiac, Mich, 

Gentlemen:— 

Your greeting at hand. 

We have always taken a great 
interest in your printed matter, 
expecting to find something 
original and up-to-date and have 
never been disappointed. 

We now have been in business 
long enough to know that a 
dealer who has the 

agency for the 

ROUND OAK LINE 

has a valuable asset, 

New lines come up—flourish 

for a short time and are gone, but 
Round Oaks go steadily on 
gaining new points of superiority 
over all others, and we consider 
ourselves fortunate in having a 
line that gives such universal 
satisfaction as attested by 

our hundreds of customers. 





Truly yours, 
Allen Havens. 


Estate of 


P. D. 
BECKWITH 


Fred E. Lee, Manager 


Dowagiac 
Mich. 


MAKERS OF GOOD 
GOODS ONLY 
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Representative of the Stove, Tin, Hardware, Heating 
and Ventilating Interests. 
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Terms or SusscripTion 1x THE UniTED STATES, THEIR P 
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U. N. BETHEL, vice-president and general manager 
of the New York Telephone Company, recently an- 
nounced that the Bell concern had de- 

Low Price, cided to voluntarily reduce the local pay 

Big Profits. station rate in Greater New York from 

ten to five cents. Mr. Bethel declared 
that the reduction would prove a boon, not only to the 
general public but to the company. He reviewed the 
experience in Baltimore, Washington, Philade'‘phia, 
Newark and other places, where a local five-cent pay 
station rate had been introduced, showing that in each 
case the reduction from ten to five cents had resulted 
in an increase of business. 

This incident is in line with the economic proposi- 
tion that we have endeavored to promulgate for some 
time. Great numbers of hardware dealers fail to ap- 
preciate the greater demand that follows a lowered 
price. No definite schedule of profit can be laid down 
as a model to be fo lowed under any and all circum- 
stances; nor should the same ratio of profit apply to 
all of several distinctly different lines. In a poor, 
thickly settled district, where price is a prime consid- 
eration, it will be found that by reducing the regula- 
tion profit from 20% to 17%, sales will be more than 
doub'ed. This will undoubtedly compensate for the 
decreased revenue from each sale. Then again, while 
the net revenue from certain specialties, such as screen 
door catches, skates, cream separators, garden trow- 
els, can be reduced to a minimum, the demand for 
staples, as carpenters’ tools, builders’ hardware, nails, 
can be stimulated very little. Luxuries, then, in places 
where price is a keen item, should be reduced, while 
necessities may remain comparatively high. 

The point is one for the dealer himse!f to decide, 
but we ask our readers to decide not by gen- 
eral observation or prejudice engendered by tra- 
dition. .It is a point that should be given 
careful attention. Final judgment should result only 
irom actual experiment. We recommend a test on 
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some-given commodity. We recommend a thorough 
test extending through a year or more. Base burn- 
ing stoves, washing-machines or some similar appli- 
ance may be chosen. Let the profit on these be re- 
duced from 20%, 25%, or 30% to 15% or 

18%. or perhaps even lower. Advertising placed 
judiciously and attentively will advise custom- 
ers of the fact. We affirm that even though 
other dealers offer the same articles at the same low 
price the sales of each dealer will be greater. There 
will be a heavier demand. The heavier demand will 
enable dealers to buy in greater abundance, to save 
in freight and original manufacturers’ charges. Sales 
will be consummated with less difficulty. Heavier 
sales in some one or more lines will mean heavier sales 
in all lines. These are only a few apparent reasons 
to show that with heavier demand, actual! net profits 
may be decreased and a greater annual revenue ob- 
tained. 

‘Our suggestion is merely the application in smaller 
towns of what has made some of the larger metropoli- 
tan houses so profitable. It explains why the greatly 
increased dividends of some railroads was caused di- 
rectly, as can be shown, by a reduction from three 
cents to two cents per mile for passenger traffic. It 
explains why Mr. Bethel was able to make his seem- 
ingly paradoxical statement. 

A high price even for necessities does not often re- 
veal true business ability. If prices are raised unnec- 
essarily high, ultimate results are apt to be disastrous. 
Alcohol will be substituted for gasoline, people will do 
without telephones, the human system will require less 
meat. Things readjust themselves, regulating them- 
selves by the law of suffply and demand. The eco- 
nomic millennium will have been reached when the 
wisdom of producers will forestall any such remark 
as has lately been reported from Philadelphia. A 
sterling representative of “the common people,” when 
asked whether he would wear sackcloth and ashes dur- 
ing Lent, replied, “I'll go into sackcloth all right 
enough, but, with coal going up in price, I don’t know 
that I can afford real anthracite ashes.” There is stern 
seriousness in the jocular answer. 


THE success of the retail catalogue houses results 
primarily from well-placed, well-written advertise- 
ments. In our opinion this premise may 

Friendly be regarded as self-evident. Whi'e 

Criticism. many profess to believe that low prices 

are fesponsible for the tremendous 
growth of these concerns, it has been well demon- 
strated that, except for some goods offered as lead- 
ers, the retail mail order house cannot offer better 
values than the regular local dealer. The catalogue 
houses know how to advertise, how to present wares 
attractively in a catalogue, how to fol'ow up inquiries 
successfully by letter. This is confessedly the secret 
of their progress. 

While there are gratifying exceptions to the rule, 
it is notorious that retail dealers are utterly unable 
to express themselves attractively or convincingly in 
writing. Advertisements of retailers reproduced in 
THE AMERICAN ARTISAN are for the most part well 
above the average. Even these are infantile attempts 
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at publicity when compared to the announcements of 
retail cata'ogue houses. 

It is well for men to deal honestly with themselves 
—to refuse to be soft-soaped by designing individuals 
more intent upon securing good-will than upon ren- 
dering service. We refer especially to retail hard- 
ware dealers who have been gul!éd by so-called sym- 
pathizers until they now feel that the success of the 
mail order house is founded on a criminal basis— 
that the cause is not to be laid at the door of the reg- 
ular dealer but at the ineffectiveness of civil and crim- 
inal legislation. 

To a person at all acquainted with the true situa- 
tion, theories such as these seem pure balderdash. The 
retail mail order house is legitimate and permanent. 
Its methods are successful. These concerns will not 
be induced to change successful methods, however 
great may be the local dealer’s desire to effect this 
change. The local dealer must meet conditions face 
to face. He must determine just what the mail order 
houses are doing and how they do it. He will then 
be in a position to combat his foe inte‘ligently. Suc- 
cess will follow attacks directed wisely and persist- 
ently. : 

Admitting that attractive, insidious advertising is 
the forte of the mail order house, we recommend that 
the dealer either drop local paper advertising alto- 
gether or insert announcements of an actually trade 
pulling character. We would eliminate announce- 
ments such as this, of which there are many examples: 

“John Jones, Dealer in Shelf and Heavy Hardware, 
Windows and Doors, Sporting Goods, Bicycle Re- 
pairs. At this store you will find everything kept in 
an up-to-date hardware store at prices that are right 
at all times. John Jones, Springfield, Delaware.” 

Compare the above advertisement with any of the 
mail order announcements. We append one exam- 
ple selected at random: 

“We have done so much to build up QUALITY, 
to reduce cost of manufacturing and handling, we 
have gone so much farther than any other catalogue 
house or retail dealer in the making of low prices, 
that to-day many retail dealers and other catalogue 
houses, being unable to meet our competition, are 
resorting to methods which are only employed by 
merchants who recognize their defeat. Knowing they 
are completely outclassed, unab'e to meet our compe- 
tition, they set up the cry of “QUALITY” as an ex- 
cuse for their inability to meet our prices, and the 
WEAKEST competitor is the one that cries the hard- 
est, the one that makes the most noise.” 

In an endeavor to make our criticism practical, we 
suggest that hardware dealers devote more time to 
the advertising branch of their business. Benefit 
would result from a keen analysis of the science. 
Every dealer should become an advertising expert. 
He should recognize that attractiveness in an adver- 
tisement is desirable, but that the main purpose of the 
announcement is “that order.” 

We believe that dealers are apt to lose sight of 
“that order” as are many of so-called successful ad- 
vertising writers. The successful advertisement does 
not merely attract attention to an article but it creates 
a desire for that article. It does this not by declaring 
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the article is best but by making the reader himself 
say the article is best. Care, study, normal powers of 
observation will assist the hardware dealer along 
these lines. If the dealer himself is not disposed to 
expend effort in this direction, we suggest that he 
secure the partial service of some professional adver- 
tising man or entrust the work to an educated em- 
ploye. The work is too important for casual or ignor- 
ant effort. 








RANDOM SKETCHES. 





BY SIDNEY ARNOLD. 


Imagination—it is all important as a constituent of 
success and yet one hears very little about it. The old 
rules of Benjamin Franklin, as outlined in Poor Rich- 
ard’s Almanac, still continue to appear on wall mot- 
toes and in a mother’s injunctions and yet they are 
quite old fashioned. The-early-to-bed and early-to- 
rise man usually occupies a clerk’s desk at $18.00 a 
week and no prospects. Promptness is not a necessary 
element nor is neatness, when a good office boy is 
available. Economy is a valuable asset but people are 
beginning to see that penny wise, pound foolish busi- 
ness men are superabundant. Low living and high 
thinking was another strict mandate which holds to-day 
only with variations. The stomach which precedes the 
man is apparent to all and, as is thought by a certain 
African tribe together with most Americans, indicates 
prosperity. A prosperous exterior is often of more 
avail than a good set of brains hidden away. The 
times have changed since the day of Franklin and 
new qualifications for success are necessary. One of 
the most important of these is imagination. 

I have taken up the matter previously and have. re- 
ferred to Shakespeare, announcing that he would be a 
Rockefeller if he were a contemporary. This state- 
ment is not precocious. It is amply borne out by the 
facts in the case. One can name few great men of any 
kind, and business men in particular, who do not pos- 
sess remarkable imaginative powers. Marshall Fie'd 
was a case in point. His ability to succeed in busi- 
ness was quite similiar to the ability of Shakespeare to 
write poetry. 

Shakespeare started in life with an inherited desire 
to see life in all its phases. He enjoyed life; he was 
not a book worm. In seeing life he noted the law of 
cause and effect and studied it closely, perhaps uncon- 
sciously. After he got to be about thirty, chance led 
him to London where he joined a dramatic clientele 
and became interested in the stage. He decided to try 
his own hand at the drama. His ability to write poe- 
try came from his knowledge of life, his knowledge of 
the law of cause and effect and his ability to develop 
effects in old but remarkable phases. 

Shakespeare had perhaps seen in one of his friends 
a trait of inconstancy or weakness of purpose which 
ultimately spoiled the friend’s chance of success. With 
this character as a central figure he interwove other 
characters, perhaps exaggerated the weakness, and 
Hamlet was the resu't. Filial ingratitude with its de- 
lusions and boomerang effect was perhaps exemplified 
in some character of Shakespeare’s acquaintance and 
was the motive power for the production of King 
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Lear. Other small things, that every one knows but 
which every one forgets, Shakespeare saw in his pas- 
sage through life. Pictured in Shakespeare’s imagi- 
nation, these small details assumed an exaggerated 
form and served as a nucleus for the formation of a 
remarkably picturesque whole. 

Marshall Field’s course was much of the same char- 
acter, In walking through the streets one day, I im- 
agine Marshall saw an old woman with arms filled 
with packages and a young child, struggling along the 
streets endeavoring to complete the day’s shopping, 
going from store to store. He saw the disagreeable- 
ness Of this work. He closed his eyes. Giving vent 
to his imaginative powers, he pictured an immense 
store all under one roof with one set of books for the 
whole place, with one set of de'ivery wagons, with a 
resting place for the children, tired shoppers, ar.d 
with the other admirable conveniences that are to be 
noted in a store to-day. He saw the tremendous ad- 
vantages in such an establishment—no struggling 
through the crowds, no umbrellas and wet shoes— 
comfortable shopping in weather ten degrees below 
zero, no carrying of bundles, prompt charge accounts 
—all luxuries, but the necessary attributes of the de- 
partment store of to-day. The department store is the 
result of Mr. Fie'd’s ability to imagine. 

Few will deny the facts as here presented, but few 
recognize their tremendous importance. The Standard 
Oil Trust is a remarkable achievement, however men 
may feel regarding the moral rectitude of its founder. 
This, too, is the result of imaginative faculties, de- 
veloped to a pronounced degree. The great work of 
irrigation, now being pursued in the arid lands of the 
West, was planned by imagination. The catalogue 
houses are the result of the same attribute. Every- 
thing great and remarkable is accomp'ished by this 
ability. In fact, it is the one distinct difference be- 
tween man and animals. 


This drool was occasioned by an acquaintance with 
a hardware man with whom most of my readers are 
personally acquainted. I refer to A. F. Victor of the 
White Lily Washer Company. 

Some years ago Mr. Victor was suddenly deprived 
of a fortune built up by his own efforts. In three 
days he was reduced from affluence to poverty. So far 
as I can determine, this was the result of the con- 
nivance of others and an unfortunate trend of events 
which could not have been foreseen. Mr. Victor was 
quite young at the time. Instead of bemoaning his 
fate and resting a year to regather courage, Mr. Vic- 
tor set out to determine which one of three oppor- 
tunities offered him at the time was the most advan- 
tageous. He selected the best of these and entered 
upon his duties with the White Lily Washer Company. 

In a short time Mr. Victor showed what an imagina- 
tion can do for the selling end of a business. As 
salesman for the White Lily Washer Company he 
used an imagination that has been developed through 
the earlier years of his life. Mr. Victor had not met 
an astonishing number of men, but he had endeavored 
to understand their motives of action and the result 
of certain inherited characteristics. He had en- 
deavored to read characters through the laws of cause 
and effect, Whether a man’s inner attributes are de- 
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rived from his outer or whether the outer come from 
the inner is, after all, a matter of small moment. But 
Mr. Victor, together with other men of similar ability, 
noted that there was a close relation between the two. 
He saw that certain physical characteristics have cor- 
responding mental and moral characteristics. He re- 
cognized the law of cause and effect. 

When Mr. Victor called on a hardware dealer he 
took in his general outer appearance and assumed 
from these that the man had certain inner character- 
istics. He acted upon his judgment and his conver- 
sation and his manner of introducing the subject of 
washing machines was determined accordingly. His 
judgment in these matters proved almost unerring. 

His imaginative ability is also recognized in other 
lines. Inventors have great imaginations. Whether 
the converse is true I know not, but Mr. Victor un- 
doubtedly has a great imagination and he undoubtedly 
is a successful inventor. At the present time he is 
successfully constructing a number of different con- 
trivances, totally incongruous with the affairs of a 
salesman. A substitute for incandescent lights, a pro- 
cess by which actual scenes, not alone half-tones, can 
be transmitted by telegraph, an adding machine and 
numerous other inventions are only a small part of the 
results of his imagination. Withal, Mr. Victor is 
a versatile gentleman in other ways, reading perhaps 
fifty magazines every month, knowing something 
about music, being a mechanical draftsman and a pro- 
ducer of freehand pen-and-ink sketches of some merit. 

I do not claim that Mr. Victor possesses the ability 
to imagine as a sole attribute. His success in the va- 
rious fields into which he has entered is not to be at- 
tributed solely to the development of this character- 
istic. But I do claim that his wel!-developed imagina- 
tion has aided him, perhaps, more than any other ele- 
ment, and I do claim that it is necessary for the suc- 
cessful man in any line of life to-day. Hundreds of 
examples may be cited to prove the case, but I prefer 
to let my readers exercise their own ability in this di- 
rection, to look around, note the laws of cause and ef- 
fect and see why some of their neighbors fail and why 
others succeed. 


= 2 


I have been given to understand that a certain Fal- 
staffan contemporary has again broken loose. ‘This 
time his voice is raised in wondrously mellifluous min- 
strelsy. He has betaken himself to the Olympian 
glades, armed with harp and riming dictionary. Is- 
suing thence after an indefinitely long period of cat- 
aleptic repose, the hero hurled at his arch enemy, the 
hardware manufacturer, the following boomerang, 
which, judging from the sentiment expressed, is only 
too self-incriminating : 

“Everybody works but the factory 
And they sit around all day 
Always writing others 
Expect to ship next day. 
Customers keep on calling, 
New stories we must tell, 
Everybody works at the factory, 
Yes, they do, like h——” 
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News Siftings 


The Comstock-Castle Stove Company have de- 
creased the number of d‘rectors from seven to five. 








It is announced that at a recent meeting of the city 
council of Bristol, Virginia, concessions were made to 
a stove company which proposes to start business in 
that city with a capital stock of $10,000. 

Pursuant to the resignation of Charles S. Prizer of 
the Prizer-Painter Stove Company, Reading, Penn- 
sylvania, it is announced that Ralph L. McCall, treas- 
urer of the company, will take charge of its general 
management. He wil be assisted by W. W. Light, the 
secretary. Howard Harvey will continue to manage 
the steam and hot water heating department. Mr. 
Prizer, who resigned, has become connected with the 
Abram Cox Stove Company of Philadelphia. 


The Ward-Dickey Steel Company announces that 
business is good, demand active and the mills’ output 
for the year 1906 nearly a‘l contracted for. The com- 
pany manufactures Dickey planished iron used in the 
construction of steel stoves and ranges. It will be 
remembered that Dickey steel sheets were invented to 
replace Russia iron which had previously been im- 
ported at great expense. Since the invention of the 
Dickey product, the cost to steel range manufacturers 
has been reduced one-half. 

F. Pickering of Sandusky, Ohio, the Western sales 
agent for the Bellaire Stove Company, announces that 
the year 1905 was the most satisfactory in the history 
of his business. Mr. Pickering hand'es besides a well 
known high grade line, a cheap oak stove known as 
the Pick. This is a new stove recently placed on the 
market, but it has been sold to quite a number of deal- 
ers and no word of criticism or complaint has been 
heard. Mr. Pickering will be glad to send prices and 
catalogues upon apptication. 

B. J. Taylor of Toledo, Ohio, vice-president and 
general manager of the Toledo Stove & Range Com- 
pany, was a recent visitor at THE AMERICAN-ARTISAN 
office. Mr. Taylor is enthusiastic over his new gas 
heater, adapted for either artificial or natural gas. This 
he pronounces to be the greatest heater on the market 
to-day. It is handled by a number of jobbing houses 
including some at Pittsburgh, Indianapolis, Kansas 
City and St. Louis. Mr. Taylor is the sole manufac- 
turer and has received patent rights on its peculiar 
construction. 

It is announced that the Louisville Tin and Stove 
Company of Louisville, Kentucky, is about to begin 
the erection of a four-story brick building to cost 
$50,000. It is expected that this factory will be com- 
pleted by August of the present year. The company’s 
quarters are now rather limited, one hundred men 
being employed. This number will be increased to 
one hundred and fifty. The site for the factory is 
larger than the present one and measures one hundred 
and fifty-eight by one hundred and eighty feet. J. B. 
Girdle is president of the concern. 

Thirty-two pages, each containing a _ valuable 
amount of information comprises the Obermayer 
Bulletin for January and February, 1906. The title 
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page will arrest the attention of every reader. He is 
urged not to be a sparrow, to hop from one thing to 
another endeavoring to hit more than one nigger-baby 
with a base-ball at the same time. The reader is ex- 
horted to pick one definite line of effort, to stick to it 
and win. The number contains an interesting article 
entitled “Work of a Commercial Foundry Chemist” 
by Charles C. Kawin. The Obermayer Bulletin is pub- 
lished by the S. Obermayer Company of Cincinnati, 
Ohio. It will be sent to all foundry men free of 
charge. 


2-4 
oo 


THE PORTSMOUTH FIRE. 








On February 8th a fire of apparently trivial char- 
acter, originating in the paint room of the Portsmouth 
Stove & Range Company of Portsmouth, Ohio, totally 
destroyed this enormous plant. The concern has per- 
haps one of the best known stove plants in the coun- 
try. The line of Model steel ranges, cast ranges, cooks 
and stoves has become a known trade-mark in every 
state in the Union. 

The fire was discovered at 6 o'clock in the morning. 
Its extinction would have been’a matter of a few 
moments had not the standpipes become frozen, the 
water main clogged, and the extremely cold weather 
handicapped the work of the fire department in their 
efforts. In a short time the paint house where the 
fire had originated was enveloped in a mass of seeth- 
ing flames that rapidéy communicated to the office 
building and dry room. At this point it was seen that 
the immense plant was doomed. Clouds of smoke 
poured forth and hindered the work of the fire fighters. 

Everything in the office building was a total loss. 
Valuable castings stored on this floor were completely 
destroyed. The employes sustained quite a loss, many 
of their personal effects being destroyed. The only 
building that was saved was the molding room, located 
to the north of the main plant. 

The loss on the Portsmouth Stove & Range Com- 
pany works is estimated at $125,000, with insurance of 
$67,000. The plant was erected in 1889 and at the 
time of the fire emp'oyed one hundred and thirty-five 
men with a weekly pay roll of $1,500. This is the 
first damaging fire that the firm has ever experienced. 


~~ 
-oo 


QUICK MEAL GASOLINE STOVE: 








The Ringen Stove Company of St. Louis, manufac- 
ture an immense line of gasoline stoves, oil stoves and 
similar products for many different purposes. These 
are described in the 1906 catalogue recently published. 

Quick Meal stoves were awarded the gold medal! 
and the grand prize at the St. Louis World’s Fair. 
The Quick Meal evaporator has been supremely suc- 
cessful. The frame is made of sheet steel, well braced 
and japanned. The particular and efficient construc- 
tion of the burners has not been changed. In the 
Giant burner, and Individual burner line, the patented 
lay-down tank joint is used. When the tank is laid 
down to be filled, this joint shuts off the supply of 
gasoline. After the tank is filled, the valve remains 
closed and the burners can only be used after the lever, 
which operates the va've, has been pushed down. 

The Quick Meal Wickless blue-flame oil stoves have 
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been on the market for five years. Their practicability 
has been proved. Their construction presents fea- 
tures of safety which recommend them to prospective 
users. They can be cleaned quickly, every part being 
accessible and easily repaired. 

Besides oil and gasoline heaters the company makes 
picnic stoves, soldering furnaces, tailor’s furnaces, 
combination furnaces for plumbers’ and tinners’ use, 
torches for gasoline or coal oil, bake ovens, broilers, 
iron heaters and bread toasters, sauce pans, waffle 
irons, biscuit pans and similar articles. 

A number of advertising cuts together with some in- 
teresting facts for use in advertising Quick Meal 
products to the consuming public are included in the 
booklet. One of these catalogues will be sent to mem- 
bers of the trade mentioning THE AMERICAN ARTISAN. 





a 
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A SUCCESSFUL JOBBER. 





Jacob Retterer has been connected with the history 
of Chicago for some years and is well known to all 
members of the heating and stove trades. His es- 
tablishment at 167-169 Lake Street, Chicago, is usually 
filled to overflowing with different types of stoves for 
cooking and heating. 

Dealers have found it wise to visit jobbing houses 
in many instances. Here actual samples of many dif- 
ferent lines are shown and good selection can be made. 
A stock such as Mr. Retterer offers will please the 
most fastidious and also the one who is keenest in the 
pursuit of low prices. 

Mr. Retterer manages the Western branch of the 
Weir Stove Company of Taunton, Massachusetts, and 
in this capacity handles the famous lines of Glenwood 
ranges. The Glenwood ranges are especially popular 
with dealers who are after the best. Special care is 
taken in regard to the castings. These are said to be 
as smooth as is possible for modern science to pro- 
duce. The Glenwood line is made in many different 
styles including the Glenwood B and the Glenwood 
E, which is a new product recently placed on the mar- 
ket and perfectly plain. A number of interesting 
booklets are published for distribution to the trade 
and the user. These are quite interesting and do not 
contain an excessive amount of dry descriptive matter. 
The stove trade will find it to their interest to write 
for a series of these booklets. 

Champion steel ranges which Mr. Retterer carries 
in stock are too well known to the trade to require 
further description. He also handles the Marquart 
line, manufactured by the same company. It wi!l be 
remembered that these ranges have the secondary flue 
construction making them especially economical in the 
use of fuel. 

Dangler oil and gasoline stoves, the Victor Oak 
with hot blast, the Columbian Art and the Columbian 
Joy, two base burners and the Happy Home ranges 
are additional products offered to the trade by this 
enterprising wholesaler. Mr. Retterer’s line is a large 
one and as stated previous!y, he will undoubtedly be 
able to supply any wants that particular dealers may 
desire to-have filled. He will be pleased to send de- 
Scriptive circulars, catalogues, prices, etc., to dealers 
mentioning THE AMERICAN ARTISAN. 
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FORTY PER-CENT SAVED. 


The Avery Stamping Company, of Cleveland, Ohio, 
well known makers of shovels, spades and scoops, also 
seamless steel cooking ware, have prepared a leaflet 
giving an easy method for determining the leverage 
powers of any type of shovels. The principle of having 
the center of gravity at the blade, which results in 
reducing exertion about 40% is applied to their pat- 
ented plainback shovels so that it is claimed that a 
laborer can do that much more work in the same 
length of time. A copy of “How to Figure Leverage” 
will be sent free to the readers of THE AMERICAN 
ARTISAN. 





NONE OF HIS GOODS. 


To THe AMERICAN ARTISAN: 

THe AMERICAN ARTISAN is well worth the subscription 
price. I am truly grateful to it for the accommodations it 
has extended to me. May it live on and prosper and be 
found fighting against the parcels post bill and the catalogue 
houses. I like to see you give it to Mr. Norvell. I do not 
think many of his goods can be found on my shelves. 

Yours respectfully, 
H. A. Goorp. 

Mathena, Kansas. 

a 


SLOPS OVER. 


To THE AMERICAN ARTISAN: 

We want to thank you for the stand you are making to 
help the retailer. Your article, “Jobbers and Consumers,” 
more than pleased me. There is no doubt that this house 
you mention and another in St. Louis are selling to the con- 
sumer every day, and at the same time attending retail con- 
ventions and posing as saints. I don’t deny that both of 
these houses had a right to cater to the consumer, but as 
long as they make the profession they do, posing as saints 
and marytrs in the retailers’ conventions, and denouncing 
those jobbers that sell to the catalogue houses and con- 
sumers—I say, when in the face of that profession they sell 
to the consumer, as I am positive in my Own mind they do, 
I think retailers all over the country should drop them. I 
have a case of my own; I sold a contractor eight carloads of 
material for brick school buildings in our town; I sold him 
his nails. When it came to his sash and door trimmings, he 
told me he bought both from a St. Louis jobbing house. He 
said it was done very quietly, but he did it just the same. 
I made figures on his locks, etc. He said if I would sell 
them for five per cent and freight he would buy of me. I 
made prices and he didn’t buy, but afterwards said he would 
save the five per cent. The man who unpacked and checked 
the goods said the bill was from a St. Louis jobber, but 
afterward (thinking possible he had done wrong) said he 
forgot who the bill was from, but the stuff came from St. 
Louis.’ I have labels for most of the stuff, and I was buying 
goods at the time from this same St. Louis jobbing house. 
The next time their salesman visited us, I turned him down 
and told him why. Of course I got one of those smooth 
letters from the head of the house offering a big bonus if I 
could show the stuff came from them. 

Mr. N. talks too much; he slops over. In the case shown 
in your paper, he let the cat out of the bag. We hear of 
many cases similar to the one you reported, but it is hard 
sometimes to get letters to corroborate what we believe to 
be the truth, for there is more than one way of killing a 
cat besides giving it buttermilk. I am very glad your journal 
published this expose and we want to thank you for doing 
the little fellow, the retailer, so much good. 

Very respectfully, 
“HAMILTON.” 
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THE AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing western 
hardware and metal prices corrected weekly. You 
will find these on pages 68 to 73 inclusive. 








Lee Prunty, a hardware dealer at Benedict, Kansas, 
was shot to death on February 13th by Mrs. Byron 
Wilson, a widow. 

The Abingdon Manufacturing Company will soon 
begin the manufacture of wash boards, swings, etc., 
at Galesburg, Illinois. 

The annual convention of the New England Hard- 
ware Dealers’ Association will be held at the Hotel 
Vendome, Boston, on March Ist and 2d. 


It is announced that the Janney Manufacturing 
Company of Columbus, Ohio, are about to remove 
to Ottumwa, Iowa. Nothing definite has yet been de- 
termined. 

At the annual meeting of the directors of the Water- 
man Hardware Company, the following officers were 
elected: George Waterman, president and treasurer ; 
Daniel Lautz, Jr., secretary. 


The hardware merchants of Newcastle, Indiana, 
have recently decided to close their places of business 
at 7:30 each evening. One of the business men of this 
town stated that the time had arrived when dealers 
found it desirable to give time and attention to inter- 
ests outside of purely business matters. 


Profit sharing has been found practical and profit- 
able in the hardware firm of Davis, Hunt & Collister, 
Cleveland, Ohio. At a recent annual dinner tendered 
the employes by the firm, a dividend of five per cent 
of each clerk’s salary was announced. The plan was 
adopted three years ago. 


L. A. Moss, a well-known hardware dealer of Ft. 
Wayne, Indiana, died on February 9th after a long ill- 
ness. He was born in 1882, and, after entering many 
fields of endeavor, finally sett!ed into the hardware 
business, where he was very successful. He occupied 
several political positions. 

The Luthe Hardware Company of Des Moines, 
Iowa, is responsible for a booklet entitled “The Cat- 
alogue House Question Up To Date.” The contents 
include “A Cat House Route” in poetry, “Think a 
Minute” in prose, and “Does like Beget like.” The 
company is located at Des Moines, Iowa. 

The Luthe Hardware Company of Des Moines, 
Iowa, announce that during the coming year addi- 
tions will be erected, practically doubling their estab- 
lishment at West Ninth and Cherry Streets. The 
present building measures sixty-six by one hundred 
and thirty-two feet. It is three stories in height. 

The firm of Algoe & Miller, consisting of J. Frank 
Algoe and Charles H. Miller, was dissolved on Feb- 
ruary 10th. Mr. Miller retired and the business will 
hereafter be conducted by Mr. Algoe at 520 South 
Sangamon Street, Flint, Michigan. The company 
conducted a large house furnishing establishment. 

The stockholders of the Morris Hardware Company 
of Youngstown, Ohio, held their annual meeting re- 
cently and elected Frank Hitchcock as president, L. E. 
Cochran as vice-president, S. R. Simonson as secre- 
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tary, C. R. Wilson, treasurer, B. H. Coe, general man- 
ager and J. B. Adamson, assistant general manager. 

Dennis McLaughlin, well known in Chicago hard- 
ware circles, who for many years was president of the 
Chicago Retail Hardware Association, will be the 
democratic choice for alderman against present Alder- 
man Uhlir of the 12th ward. It will be remembered 
that the present treasurer of the hardware association, 
Alderman Smith, holds a similar position. 

The Hot Springs (Arkansas) Paint & Glass Com- 
pany has filed a certificate, increasing its capital stock 
from $10,000 to $15,000. The name of the firm has 


been changed to the Hot Springs Hardware & Paint. 


Company. The stockholders are C. T. Abeles, M. J. 
Ringelhaupt and W. H. Walker of Little Rock, and 
N. A. Williams of Hot Springs, Arkansas. 

At a recent meeting of the stockholders of the 
Warren Hardware Company, Warren, Ohio, the fol- 
iowing directors and officers were elected: President, 
H. C. Christy; vice-president, H. C. Bradley, secre- 
tary and treasurer, W. J. Masters; general manager, 
J. C. Shook; directors, Isaac Kirk, George Reeves, 
Wm. Wallace, H. Q. Stiles, E. D. Kennedy. 

The Taunton Wire Nail Company of Taunton, Mas- 
sachusetts, has been compelled because of a recent fire 
to move its entire plant into another building formerly 
occupied by the Albert Field Tack Company. New 
machinery has been installed and it is expected to dou- 
ble the output of the plant within the near future. 
The fire loss amounted to approximately $3,000. 

On February 9th the Mize Hardware Company of 
Jackson, Michigan, suffered a fire loss of $15,000, 
with insurance of $9,000: The stock of goods is a 
total loss. The company later bought the stock of 
hardware from another concern in the same town. 
Another building was leased until September Ist of the 
present year, by which time it is expected that a new 
building will have been constructed on the old site. 

Iwan Brothers of Streator, Illinois, recently pro- 
posed to give two dozen Iwan’s Volcano revolving 
chimney top mounts for the best advertisement of these 
goods received by them before May Ist. It is speci- 
fied that the advertisement must have appeared in the 
dealer’s home paper. For use in this connection the 
company wil! furnish a cut of the mount. Iwan 
Brothers of Streator, Illinois, also make conductor 
pipe hangers, tile drain cleaners, hay knives, earth 
augers and similar specialties. 

The U. J. Ulery Company, 7 Warren Street, New 
York City, calls attention to the number 602 Napanoch 
pocket knife tool kit. This tool kit consists of a leather 
pocket book containing a pen knife with an attachment 
on one end where about five different tools can be ap- 
plied quickly and without inconvenience. These tools 
consist of a reamer, file, saw, chisel and screw driver. 
The tool kit has proved popular with amateur me- 
chanics or in fact with any one who makes any pre- 
tense toward mechanical knowledge of any kind. 

The Arcade Manufacturing Company of Freeport, 
Illinois, call attention to the Warner screen door 
brace. It is a fact that screen doors sag and often 
cause annoyance, scraping the paint from the wood- 
work, failing to close entirely and letting in flies, 
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creaking and groaning, and acting otherwise in a 
most disagreeable manner The Warner screen door 
brace is guaranteed to square up a sagged door, hold- 
ing it firmly. Further information will be furnished 
on request to dealers mentioning THE AMERICAN 
ARTISAN. 


At a meeting for the purpose of organizing a con- 
cern to be known as the Superior Washing Machine 
Company, Red Jacket, Michigan, it was decided that 
the capitalization should be $7,000 in seven hundred 
shares of $10 each. It has not been decided where 
the machines will be manufactured, but Calumet has 
received favorable consideration. It has also been 
proposed to award a contract for the manufacture of 
these machines to some concern in Illinois or Southern 
Michigan. The machine is the invention of M. 
Borchgrevink and Fred L. Olson of Lake View. 


G. P. Woolf, a hardware merchant of Bloomville, 
Ohio, was recently compelled to pay a fine of $25.00 
and costs because of poor marksmanship. A short 
time ago Mr. Woolf shot at a rabbit, missed his mark 
and killed a neighbor’s goose. The irate neighbor 
demanded $12.00 to settle the matter, but Mr. Woolf, 
of having violated the game law. The affair cost Mr. 
Woolf $29.00 besides much loss of time, worry and 
inconvenience. We should not be surprised to hear 
at some future date that Mr. Woolf finds catalogue 
house competition a trifle too keen for human endeavor 
to overcome. 


Joseph Dunning Weed of Savannah, Georgia, died 
on February 11th of heart disease at Norton, Con- 
necticut, where he had gone in search of better health. 
Mr. Weed was born in 1839. He graduated from 
Harvard in 1860 and at once entered the hardware 
business with his father at Savannah, Georgia. In 
1868 he became a partner, the firm being known in re- 
cent years as J. D. Weed & Company. He was also 
president of the Savannah & Augusta Railroad, a di- 
rector of rice mills and connected with other enter- 
prises. He was president of the Savannah Bank and 
Trust Company. He leaves a wife, two sons and a 
daughter. 





INTERESTING CATALOGUES. 





The Diamond Saw & Stamping Works of Buffalo, 
New York, with agencies in New York, London, San 
Francisco, Copenhagen and Melbourne, have pub- 
lished an interesting catalogue describing Sterling 
hack saw blades, frames and power machines. These 
catalogues do not go into the description of the dif- 
ferent products so minutely as to prove dul] but are 
confined to general statements which, however, serve 
to indicate that the Sterling products are thoroughly 
up-to-date, well made, possessing good selling char- 
acteristics. 

Sterling hack saw blades are made with fourteen 
points for hand frames. The weight of these blades 
in combination with a high grade of tool steel gives 
them a toughness and durability, making them eco- 
nomical for machine shops, structural iron work or 
for other things, in which hand frames are required. 
These blades are also made for power machines and 
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for making steel or brass tubing, sheet brass, etc. Spe- 
cial saws are made for brass founders’ use. 

The company also makes hack saw frames. These 
are made of malleable iron (not cast), with japanned 
solid finish, with a polished finish or in the nickel- 
plated style. The frames are also made adjustable 
and in different shapes for different purposes. The 
Sterling kitchen saw is well made and produced at a 
reasonable cost. The Sterling emery wheel dresser 
has an attractive stamped steel handle. It is conven- 
ient and durable. The cutters are made from high 
grade tool steel, hardened and of standard size. 

The Diamond Saw & Stamping Works, Buffalo, 
New York, published two calendars for the year 1906. 
One has already been commented upon in THE AmEr- 
ICAN ARTISAN. The other is a small affair, designed 
especially to fill the demand for an attractive and 
dainty calendar in preference to the large type of 
which so many are published annually. The smaller 
calendar shows a young maiden enveloped in a bower 
of violets, greeting the audience. The company will 
be pleased to send its catalogues and calendars to 
hardware dealers upon request. They will also sup- 
ply jobbers and large hardware dealers with electro- 
types of cuts used in describing their different tools. 
When writing kindly add, “Saw it in THe AMERICAN 
ARTISAN.” 


a 





REMARKABLE GROWTH. 





In 1893 George W. Trout and George W. Sackett 
established a wholesale hardware house with the firm 
name of Trout & Sackett. The first quarters were 
small and the capital limited. The founders, however, 
were possessed of great energy and peculiar fore- 
sight. In ten years their business had increased enor- 
mously and in 1903 the firm was incorporated under 
the name of the Trout Hardware Company, with a 
paid-up capital stock of $200,000. Larger quarters 
were secured at 174-176 Lake Street, a building five 
stories in height with basement and a warehouse 
annex. 

The remarkable growth of this concern is due in 
part to the faithful watch the promoters have kept 
over their customers’ interests. The policy to be pur- 
sued in dealing with the trade was accordingly thought 
out and strongly adhered to. The methods of the 
Trout Hardware Company have always been above 
board and no complaint, we understand, has ever 
reached the management on that score. 

Since 1903, the business of the company has con- 
tinued to increase. New territory has been opened 
and the number of traveling men increased. Recently 
Charles Milversted, formerly with Hibbard, Spencer, 
Bartlett & Company, was appointed general sales man- 
ager. He began as a boy in the hardware business and 
has since continued in these lines. He is well fitted 
for the position in an executive way and possesses a 
temperament singularly adapted for increasing the 
business of the house with which he is connected. He 
has many friends and his character will, it may safely 
be assumed, win him many more. George W. Trout, 
president and treasurer, will retain the active manage- 
ment of the business of the company. 
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Immense Turn Out 
At Illinois Meeting 


Greatest Gathering ever held by Hardware Association meets at 
Chicago—Crowds throng Convention Hall to overflowing—Exhibitions 
Unsurpassed in Number and Splendor—Metropolis of the West Awakens 
to Hardware Movement—Affair of National Importance—Larger Hall 
Necessary for the Future—Mayor Dunne Talks. 





The retail hardware associations of the country have for 
some years been admittedly more than the helpless, struggling, 
dependent organizations of the first two or three years after 
the movement was started. But while they have been strong 
themselves, interest in the annual conventions was never more 
than local and was confined to hardware circles exclusively. 
The eighth annual convention of the Illinois Retail Hard- 
ware Dealers’ Association held in Chicago on February 20, 
21 and 22 marked the transition from purely trade to metro- 
politan and perhaps national importance. 

As had been announced previously, the convention was 
held in the First Regiment Armory, Michigan avenue and 
Sixteenth street, Chicago. The armory is quite a large build- 
ing, suitable in other respects for large gatherings. It is near 
the center of the city, convenient of access for the association 
members and others. The importance of the gathering was 
heralded by the daily papers because of the splendid exhibit 
itself and the fact that Mayor Dunne proffered the city’s 
symbolic key. The convention having been advertised by the 
local press and being near the center of population, hundreds 
of outsiders attended during open hours, going from display to 
display, learning the fine points of hardware. 

The hall plan for exhibition and convention purposes was 
worked tc the best advantage. No trouble was experienced in 
getting the members to attend the sessions, the exhibitors 
working in harmony with the association officials. On the 
other hand the exhibitions were a much more prominent 
feature than heretofore and were consequently so much more 
the valuable. They were arranged in an orderly manner, 
being readily accessible and offering every opportunity for 
the association members to witness the whole display with- 
out walking the customary two linear miles. The prominence 
of displays served to attract outsiders and frequent outbursts 
from the band of choristers every afternoon and evening 
proved a helpful and delightful feature. The crowds were ex- 
tremely large and much difficulty was encountered in forcing 
passage through the different streets of the hall. 


Great credit is due all the managing officials. Especial 
credit cam be given no one. The Chicago Retail Hardware 
Association, however, which managed the whole affair, 
worked hard and ably for the success of the convention. Their 
work was unanimous in every particular and wisely directed. 
They showed that Chicago hospitality is a thing more real 
than widely known. All worked in hearty co-operation, as 
was evident from the ease with which everything was run 
off. Unselfish support to the association cause was evident 
in every number on the program. 

On Wednesday evening a well selected vaudeville enter- 
tainment was given at the armory. The various artists were 
carefully chosen from the best available. The numbers were 
heartily encored and served as a fitting climax for the enter- 
taining features of the week. 


The different aisles laid between the exhibits on the floor 
of the hall were most appropriately named after different 
officials of the association. Bittel road, Nish avenue, McKen- 
ney boulevard, Williams street and others proved helpful to 
and delegates in discovering the different exhibits. 

It was evident that the convention hall was too small to 
hold the immense throngs. Apparently the largest halls in 
the country are now necessary for these exhibitions and it 
would be well for association managers to take cognizance 
of that fact. 


TUESDAY MORNING. 


The first session was held in the southwest corner of the 
First Regiment Armory, where space was curtained off for a 
convention room. The convention was called to order by 
President Frank B. McKenney of Rockford at 10 a. m. It 
was evident by the large delegation present that the conven- 
tion was going to prove the most succesful meeting ever held 
by the Illinois Retail Hardware Association. 

The president introduced Rev. Austine D. Crile, who deliv- 
ered an invocation as follows: 


INVOCATION. 


Almighty God, our heavenly Father, we thank thee for thy 
loving kindness. We thank thee for the food which thou 
hast placed in the heavens and the good that thou hast placed 
in the earth. We thank thee that thou hast made provision 
for all the wants of men and we thank thee that thou hast 
given us intelligence and skill and energy and physical 
strength that we may bring forth these hidden blessings and 
make them serve the interests and welfare of humanity. We 
pray that thou wouldst remember in loving kindness those 
who are here represented and interested in putting forth these 
things which shall serve to our comfort, and we pray that thy 
mercy and loving kindness shall follow us and abide with us 
now and evermore. Amen. 

Mr. Gormley introduced Hon. Edward F. Dunne, the mayor 
of Chicago, who welcomed the delegates in the following 
language: 

MAYOR DUNNE’S WELCOME. 

Mr. Chairman and Gentlemen of the Illinois- Retail Hard- 
ware Association, the chairman asked me to wait a few min- 
utes because there was considerable noise. I told him that | 
was used to knockers. I was told also by Alderman Smith com- 
ing down here that I was going to meet a pretty hard propo- 
sition here, but I told him that I had been accustomed to 
somewhat hard propositions, for the reason that a couple of 
years ago I started in upon municipal ownership and I found 
it as hard as anything in the hardware line. I see you al! 
wearing badges, on which there is an axe, and as I cam¢ 
through the hall I saw a few hammers. I want you to under 
stand that I am accustomed to both axes and hammers. The 








Chicago press is well equipped with hammers and they use 
them very industriously and vigorously. 


CUT PRICES. 


I want to say to you, gentlemen, that it gives me great 
pleasure, not only as the executive of this city, but as a 
private citizen, to welcome strangers from throughout the 
state within the gates of this city. I know that you come 
here for the development of a great industry, for the purpose 
of consulting with each other as to the methods to be pur- 
sued in your trade and for the development of that trade, 
and I hope that the result of your consultations will not 
only benefit your trade but you will use your sharp tools 
in cutting your prices to the general public on hardware. 
Whether you will do that or not I don’t know, but I hope 
you will. ; 

Unfortunately the city is poverty stricken and it does not 
provide a fund for the entertainment of strangers who visit it. 
I wish it did; so I cannot offer you any special courtesies 
that might entail upon the city the expenditure of money. I 
wish to assure you on behalf of the city government and 
of the people of this community that you .are heartily wel- 
come here, and I hope that your deliberations will be con- 
ducted without the use of either hammers or edged tools, 
and that the result of your deliberations will be not only 
to improve your trade among yourselves, but for the general 
benefit of the community. 

MUNICIPAL CARRIAGES. 


I am not able to give you a ride upon a municipal street 
car as yet, but I hope before long I will be able to do so. The 
only conveyances that the city owns at present are the hospi- 
tal ambulances, that I hope you will not have occasion to use 
while in the city, and the police patrol wagons, which I know 
you will not use while-in the city. 

I don’t know whether in your hardwaré line you have 
got such a thing as a separator, but I went to a convention 
yesterday and a machine called a separator was pointed out 
to me. I told the committee that we had never learned the 
use of that separater in this community; that we had a 
separator that was used for the purpose of separating a man 
from his money, and in. ninety-nine cases out of a hundred 
in the city when the man was separated from his money he 
got good value; that occasionally there is a case where a 
stranger comes to the city and is improvident in his invest- 
ments and is separated from his money and it does not pay 
him ninety-nine cents out of a hundred, but he will get pretty 
near good value. 

I trust in conclusion that you will enjoy your visit to 
the city of Chicago and the result of your deliberations will 
be for the benefit of your trade, and before you leave the city 
you will form such impressions that will determine you to 
hold your future conventions in the city. 


Charles H. Williams of Streator made the following re- 
sponse to the mayor’s address of welcome on behalf of the 
association : 


RESPONSE BY C. H. WILLIAMS. 

Mr. Mayor and Gentlemen: It is my pleasure on behalf 
of the members of the Retail Hardware Dealers’ Association 
to thank you for your most cordial welcome of our associa- 
tion to the city. We realize with the position which you 
occupy at the head of a municipality of two million souls—I 
don’t know but what you are going to claim three million 
pretty soon—that it is a strenuous undertaking for you to 
break away from the details of your business and come down 
here to greet us. We feel it is a great kindness on your part 
me which we shall never forget. 

We understand that you are heartily in favor of muni- 
cipal ownership, and we understand that you are heartily 
pposed to race suicide. On the matter of race suicide I 
now we are with you heart and soul. On the matter of 


municipal ownership we have never been canvassed. A 
hardware man generally likes to own everything he can get 


hold of and look for more. 
ONLY A BILIOUS ATTACK. 


We have come from all over this great state, most of us 
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from the country. Some of us are farmers, and we may 
want to indulge in a little diversion. We may want to buy 
the Masonic Temple for $7.50 or something of that sort, but 
if we do, why, for the time being we will at least think we 
are getting value received for the money and we will not 
want your protection. If, however, you should find a mem- 
ber wearing this badge wavering by the roadside you will 
know that it is merely a bilious attack from being fed too 
well in your hotels and nothing that will call for a patrol 
wagon or an ambulance. " 

You may think that these gentlemen gathered together are 
for the purpose of raising the prices on hardware, but exactly 
the opposite is true. We are here to try to learn how to 
give more value for the money and still have more left 
for ourselves. Before the days of hardware associations we 
went down to our places of business a little bit like a 
whipped boy going to school, feeling that we had to work 
for our bread and butter. Since we have associated together 
and learned how many good fellows there are in the busi- 





Cc. H. Williams, Streator, Ex-President. 


ness we look upon it as a profession. We gather here to get 
ideas of expansion and development. 
THE CONFIDENCE MAN. 

Now in the matter of expending money we may need a 
little protection. If you should happen to see a good confi- 
dence man going up against us, if he has not any money 
with him we would like to be warned, but if he has any 
money the chances are just about equal as to which one will 
have the money at the finish. 

But there are two great establishments in your city that 
you will not have to protect us from—you will not have to 
put an extra policeman around your great mail order houses. 
We have learned not to spend our money there. (Laughter.) 

I just want to say in conclusion that we will always 
remember this especial token of esteem which you have 
given us by taking the time to come down here and receive 
us so heartily and ask us to come again. 

We thank you. 


PRESIDENT McKENNEY’S ADDRESS. 


President McKenney: Gentlemen, according to the 
program it is up to me to make an address to this asso- 
ciation. It is asking considerable of a greenhorn to get up 
and speak after listening to the two eloquent speeches that 
have been made here by the honorable mayor and the Hon. 
Mr. Williams. However, I will talk to you a few minutes. I 
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have no written address. I have read, I guess, all of the 
addresses that have been delivered in the trade papers, and I 
presume you all have. If you have not you should have 
read them and also read everything that has been printed, 
because it is good for your soul and for your business. 


THE CATALOGUE HOUSE, 


Of course the catalogue house proposition and all those 
things have been taken up to some extent and at some length 
in all of these meetings. It has been said of General Grant 
that he did not have brains enough to know when he was 
licked and that was the reason that he won the great civil 
war for his country, and I think that if the hardware dealers 
and all other.dealers in all the states of the United States did 
not have enough brains to know when they were licked and 
kept on fighting until they had the General Jackson (the 
catalogue houses of the city of Chicago) wiped out of exist- 
ence it would be just as well. I hope we have got brains 
enough at least to keep on fighting along the lines we have 
been fighting on, not only fighting on our own lines but with 
other lines. It is my opinion that if all the grocery, dry goods, 
boots and shoes and other lines of industry would fight as 
industriously as this association and the other associations in 
the hardware line that we would have them “going” some; 
and the most that I can say to you about the catalogue 
houses is to keep on fighting and you are hurting them all 
the time. 

RAILROAD RATES, 

Another thing that we have accomplished to a certain 
extent that has been a great deal of help has been our rail- 
road rates, which have been materially reduced in the- last 
year, and I expect that they will be still further reduced. We 
are certainly getting after the railroads through the head of 
our government at Washington. If we can keep him fight- 
ing’and Governor Folk and a few others of his class I think 
in the course of five or ten years we will make a little show- 
ing. 

CREDIT TO CHICAGO. 


As far as this association is concerned I am pleased to 


state that it is through the efforts of the-Chicago retail. hard-_ 


ware dealers of this city that we are meeting in this building 
and the credit is wholly due to them for this big exhibit, and 
this display has been one of the best things that this associa- 
tion or any association has ever had, and I hope that you will 
all appreciate it; and if there is anything that you can do to 
encourage these men that have been to the expense of coming 
here and giving us the exhibit they are giving, I sincerely 
hope that you will do so. 


THE FIGURES. 


Now we have: increased this year in membership over 
last about 225 members, making in all a paid up full member- 
ship of 482 members, I think, or 485. That is a good showing, 
and the credit is wholly due practically to the insurance prop- 
osition that has been in here this year from Minneapolis. It 
has turned us in about 122 to 125 new members, and they 
are entitled to a part at least of your business. You get as 
good security for your investment as you.can get and a re- 
bate of from 25 to 35 per cent each year, which is worth 
saving; and it is a benefit in a great many ways, not only 
financially, but in a great many ways helps along the asso- 
ciation; but this next year we hope to see this association up 
to 1,500 people. We have, I believe, in this state about 1,800 
eligible members to this association. We have about 500 here 
this morning and they are coming in every hour. You have 
got to keep going from start to finish; you have to meet the 
competitors not only in your own town but in all the bigger 
towns; you have got to sell your goods at a reasonable price 
and you have got to keep your expenses down; you have got 
to do everything you can to turn a cent your way, and there 
is no better place to get instructed as to how to do so than at 
your state conventions. I have received more good points 
from attending state hardware conventions than from all the 
hardware experience I have ever had. I don’t care where 
the man comes from or how big he is or how near he is to 
the middle class. We believe he has got some points, if you 
get next to him, that he can tell you that you don’t know, 
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and you can tell him something he doesn’t know. You take 
the good things and sift them out and take them home and 
you will find you have made your expenses and about a 
hundred per cent added. 

BE UP TO DATE. 


In 1879 when I commenced in the hardware business it 
required but a small stock of door knobs and a small assort- 
ment of this class of goods to meet the wants ofthe trade. 
Now to meet the wants of the trade in that class of goods 
you have got to have $500 to $700 invested. If you have got 
the goods you can sell them. If you have not got them your 
customer is going to send to the catalogue-house. Now the 
best argument you can fire at the catalogue house is to have 
the goods and have them at a reasonable price; have your 
store cheerful and clean and be at it from 7 o'clock in the 
morning until you close your doors at night, and then you 





Frank B. McKenney, Bockford, President. 


have got to be pleasant and agreeable to your customers and 
you have got to have the goods to show them, and if you 
have got the goods you can sell them. (Applause.) 

President McKenney: Gentlemen, it. is a_ great 
pleasure to me at this time to introduce to you Mr. A. C 
Bartlett of Hibbard, Spencer, Bartlett & Company, who will 
now give you a talk. 


A. C. BARTLETT’S VIEWS. 


Mr. Bartlett: Mr. Chairman and Gentlemen of the 
Convention, I am not personally upon your program. I don’t 
belong to the warp upon this occasion. I am simply furnishing 
some of the woof, and I take it for granted that you are pray 
ing that it will not prove to be all shoddy. 

PROGRESS. 


I understand from the remarks of the chaifman that yo 
have been welcomed here this morning by the mayor of th 
city and I take it for granted that I am the first jobber tha' 
has spoken, and therefore it gives me great pleasure to we! 
come you here in the name of the jobbers of Chicago. 








THE AMERICAN ARTISAN 


gives me very great pleasure to meet face to face so many of 
the retail hardware dealers of the state of Illinois. A few 
years ago—a comparatively few years ago—I had the personal 
acquaintance of every dealer who had the habit of coming to 
our office and salesroom, and I knew by name every customer 
upon our books. There has been a great change recently 
and the acquaintance between the wholesaler and the retailer, 
I regret to say, is very largely by mail, by wire and through 
the traveling salesman, and the loss has been greater to the 
wholesaler in the social element which gives so much pleas- 
ure to business, and that is largely gone as far as the whole 
saler is concerned. This change in the way of doing business 
is largely responsible for the forming of such associations 
as yours, where you become acquainted not only with your 
competitor across the street but with your competitors in 
adjoining towns and with your fellow hardware dealers 
throughout the state in which you are doing business. In the 
olden times, as you very well know, it was the habit of the 
retail merchant to go to market twice a year and purchase 
a six months’ stock of goods and be perfectly contented if 
they reached their destination in one, two or three weeks, 
and during the interim of his visit he kept his stock sup- 
plied and his assortment good by an occasional order by 
letter, until recently—quite recently—a merchant of the coun- 
try has remained at home and very seldom or never visits 
the wholesale market, but has sent in his orders each week 
or each day or each hour if it seemed necessary, in order 
to keep his stock going. 
SPEED. 


The essence of merchandising at the present day is a 
problem of speed. Every retail dealer is aiming to keep his 
stock as small as possible and to have his wants supplied as 
speedily as possible. Why, gentlemen, if this idea of prompt 
execution of orders and rapid transportation continues to 
grow and develop in the next ten years as it has in the last 
ten years at the end of that time a man in Omaha will order 
his goods in Chicago by telephone and if they don’t arrive at 
their destination as a sort of an echo of that telephone 
message he will wire to Chicago to know if the jobber is 
dead and if there is any probability of a live man taking 
his place. (Laughter.) 

I said “until recently the retailer had ceased to visit the 
wholesale market.” I am happy to say that within the last 
few years—a very few years indeed—there has been some- 
thing of a change in that respect. The dealers in the country 
seem to realize the fact that they can be well'repaid for the 
money and the time expended in making an occasional visit 
to their jobber. New goods are coming out so rapidly, job- 
bers and retailers alike are adding to their lines so con- 
stantly, that a persenal examination by the up to date mer- 
chant is almost imperative. It is the new goods, gentlemen, 
that are sold at a profit by the man that puts them early into 
his assortment. The man who waits for his neighbors to 
introduce a new fangled article and does not put them in 
stock until there is a demand for them—until they become 
almost staple—is not the man who has a big bank account 
or drives a~good horse. Fhe man who gives his time to 
keeping a stock of nails and barb wire is not a salesman—or 
you may call him what you want to—a hardware salesman. 


THE MODEL. 


Perhaps some of you have heard the story of the Chicago 
man who went down to his store the other morning with his 
face wreathed in smiles. He met a friend on the street and 
his friend says to him, “John, you look happy this morning.” 
He says, “Yes, I am very happy.” “What makes you so 
happy this morning?” “Well,” he says, “my wife said the 
nicest thing to me when she kissed me good-bye; it made me 
so happy that I have been smiling all the way downtown.” 
His friend asked him what he had done. “Why,” he says, 
“when she kissed me she called me a model husband.” His 
friend says, “You don’t know what that word model means.” 
“Well, I think I do.” “Well,” his friend says. “John, just 
look at your dictionary when you get down to your office.” 
He looked in his dictionary and the definition was: “Model, 
a small imitation of the real thing.” (Laughter.) 
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SPECIAL LINES DESIRABLE. 


As I was saying, a man who gives his time and attention 
to the selling of staples soon finds that the little fellow who 
keeps the racket store around the corner is negotiating with 
the hardware man’s landlord to see if he cannot purchase the 
store in which the hardware man is doing his business. 
Where the regular dealers are abreast of the times there you 
will find the fewest racket stores. There is once in a while 
an old fogy who says to himself, “I started in the hardware 
business, I have pursued the hardware business all my life and 
I am going to sell regular legitimate hardware until I die.” 
He reminds me of an old darkey down south who got up in 
prayer meeting or experience meeting and said, “Brethren 
and sisters, I suppose I am the orneriest nigger there is in 
this state. I have done every mean thing that a nigger could 
do. I have swore, I have lied, I have shot craps, I have stole 
chickens, I have cut other niggers with a razor, I have lost 
the con-fi-dence of this entire community, but, thank the 
Lord, I have never lost my religion.” 

DON’T SULK. 

The cause of the changed condition and the new manner 
of doing business is the energetic man, the resourceful man, 
the man who has “go” in him all the time is the man who 
gets to the front, and he is the man whom your speaker re- 
ferred to as being able to compete with the catalogue house— 
those institutions which we always have with us. It is not the 
man that sits back in his office chair and sulks because he 
sees his customers sending their cash to the far off city store, 
but it is the man who goes for the trade, cash and credit 
alike, and gets it, who is the prosperous and successful man in 
the community. I said it is not the man who sits back and 
sulks. No, gentlemen, it is the man who stands up and fights, 
because it is up to the dealers of this country—the retail 
dealers and the jobbers alike—to fight if they wish to over- 
come this menace to business and to profit; and this fight, the 
brunt of it, is coming very largely upon the retail dealers. 
The victory cannot be gained by single effort; it cannot be 
gained by the effort of men forming an association like yours. 
It must be by the combined efforts of retailers, of jobbers and 
of manufacturers, and they must gain the battle because it 
is a righteous battle. There is no question for us to discuss 
here now as to whether this manner of doing business is right 
or wrong. In this case it is right and it is self evidently 
right. 

RETAILER MUST BEAR BRUNT. 


Now it is for the manufacturer and the jobber and the 
retailer each to do his share, but, as I said before, the brunt 
of it is up to the retailer. Let us suppose that the gentlemen 
forming this organization of the Iliinois Retail Hardware 
Dealers’. Association and all those hardware dealers outside 
of this association who can in any way be influenced by you— 
suppose each in his own town should create a sentiment 
among other dealers, as has been referred to—dealers in dry 
goods and groceries—should create a sentiment among those 
men, who are just as much hurt as you are by prices being 
made by the catalogue houses—suppose sentiment is aroused 
in each one of these towns against the brands and quality of 
goods which are issued by the catalogue houses—and suppose 
in addition to this that in other states than [Illinois the 
retail hardware associations would create the same sort of 
sentiment and the same enthusiasm, how long do you sup- 
pose it would be before you yourselves would make the prices 
in your stores and sell the goods in your own town? 

And, friends, if the jobber does his duty, which he must. 
how long do you suppose it will be before the manufacturers 
would see a new light? This effort, as I say, cannot be 
made alone and individually by e¢ach person in the trade. 
Neither can it be made alone by the retail hardware men of 
these lines of trade if you hdpe for success. I take it that 
the jobbers are united on this question, but it requires some- 
thing more than being united, they must be aggressive, and 
you must be aggressive with them. Some of them, I pre- 
sume, will issue small catalogue containing descriptions of 
goods and prices which the retail dealer may distribute 
among his customers. Other jobbers may adopt other ways, 
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but all jobbers must put their customers in a position where 
they can compete with catalogue houses upon ‘the same quality 
of goods that the jobber and retailer handle and which the 
catalogue house not only advertises but supplies. There is a 
great difference between advertising and supplying. 


PARCELS POST. 


Now there is another cloud in the business. There will 
always be clouds there. We have not reached the business 
millennium, and we will not reach it for many years. As 
you all know, there has been an effort made to establish 2 
system whereby it is only necessary to lick a postage. stamp 
on a piece of merchandise and get it delivered to a ranch- 
man in the very center of the Rocky Mountains without furth- 
er cost and our good Uncle Sam pays the freight. 

Now, gentlemen, I have kept you too long. There is but 
one way to succeed, and that is that every system, every plan, 
every new method, that can be devised must be adopted not 
only by the wholesale but by the retail trade to overcome all 
obstacles and to increase business and to increase profit. 


President McKenney: It gives me pleasure at this 
particular time to introduce a gentleman whom you all 
know. If you don’t know him you ought to. He is Henry 
W. Taylor of the American Screw Company. 


H. C. TAYLOR’S TALK. 


MR. TAYLOR: Mr. President and members of the IIli- 
nois Retail Hardware Association and friends: Your commit- 
tee invited me a few minutes ago to make an address and I 
am absolutely without preparation, and if I had known that 
my esteemed friend, the eloquent and able orator who has 
just preceded me, was going to speak, I should have had 
business in the next room. I assure you, however, gentle- 
men, that it is a great pleasure to be called upon to address a 
representative audience of this kind, and it is a greater 
pleasure to see the evidences of prosperity reflected in your 
countenances, which indicates the percentage of profit to 
capital which is dazzling to the poor manufacturer. This is 
essentially a retailers’ affair. The manufacturer and the 
jobber is but a small part. 

I congratulate you, gentlemen, upon such a representa- 
tive gathering. The retail hardware business of this state is 
of no mean character, and it requires ability of exceptional 
order, and we may be proud of the representatives that come 
here to-day. 

I stated I was to speak on behalf of the manufacturers 
and the jobbers of Chicago, and I am glad to find, however, 
that in this connection the manufacturer and the jobber are 
linked together. 

Now, gentlemen, as I have said, I have nothing interest- 
ing to say to you, but simply want to thank you for this 
privilege of appearing before you, and I am sure I am not 
transcending my authority in assuring you a welcome cn the 
part of the manufacturers and of the jobbers of Chicago, 
and I am very glad in their behalf to extend to you every 
courtesy in their power. 

President McKenney: The next speaker on the pro- 
gram will be a face that you have all seen and a voice 
that you have all heard. and a hand that you have all grasped, 
and the gentleman will give you a good talk if you are able 
to hear, and you better put both hands up to your ears so as 
to catch all that he says That is George W. Trout of Chi- 





cago: 


GEORGE W. TROUT’S ADDRESS. 


Mr. Trout: Mr. President and Gentlemen—It is a 
great pleasure to me, and I know it must be to your many 
other Chicago friends, to see present here to-day the largest 
number of retail hardware merchants ever brought together 
at a hardware convention. In the past two weeks I have 
attended the conventions of three other states, and as I have 
attended the conventions held in these states during several 
years past, it has put me in a position to judge and wonder 
at the tremendous growth in membership, to see the in- 
creased enthusiasm and the great interest taken and the 
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amount of good that is being accomplished by these conven- 
tions. There is no question but that any merchant attending 
these conventions with the idea of trying to see how to better 
handle the complex questions of up-to-date competition, will 
be able to go home better satisfied and better able to meet 
any and all competition that may come into the field. If one 
gets to the front he must be alert. 

ADVERTISING. 


There are some things which must be taken into con- 
sideration by every merchant. One is advertising. You 
wonder why department stores and catalogue houses located 
perhaps hundreds of miles away can come into your territory 


and build up a big business. One reason is they are judicious “ 


and up-to-date advertisers. They advertise for results. As 
I heard a gentleman in Lincoln last week say, “If the retail 
dealer would spend as much time in proportion on advertising 
as do department stores and catalogue houses, the latter would 
have mighty hard sledding.” How many retail hardware deal- 
ers carry a good, fair-sized advertisement in their own home 
town paper? There are a great many of them and they are 
so well known that it is not necessary to mention them, and 
while there are others that do advertise, they are frequently 
liable to carry the same old advertisement month after month 
and advertise lawn mowers at Christmas time and heating 
stoves in July. 

If you spend money for advertising you want to get 
results... The people in your community know that you have 
a hardware store, so it is not necessary to advertise that 
fact. When you write up advertisements you want to use 
illustrations. Quote a few low prices on some special thing. 
If you desire to make those prices good only for the week, 
change your ad. every week and you will soon find that the 
people in your community are looking for your advertisements 
and they will be in your store looking for the bargain. and 
any good merchant knows that if he gets the customers into 
his store and he has the right prices and gives them proper 
treatment, he will get the business. 

BUYING MOST IMPORTANT. 


But there is one other thing that you don’t want to forget, 
and that is, that selling the goods is not the whole thing. The 
most important of all is buying goods right. Goods well 
bought are half sold, as-the old saying goes. A dealer should 
spend the proper time and thought in buying. If a salesman 
tells you he has something special to offer, give him a chance 
to tell you what it is. It is greatly to the merchant's interest 
to have the good will of the salesman, and to get that good 
will there is no better way to do it than to show the salesman 
every courtesy possible and give him as prompt attention as 
possible. a 

Now, one thing before closing: I want to say once more 
that I am very glad that there are so many merchants here 
to-day and I hope that you will appreciate that this is the 
place of all places for holding conventions, and when the ques- 
tion comes up I hope there will be a unanimous vote in favor 
of Chicago for the permanent mecting place for your conven- 
tion in the future 





President McKenney: Gentlemen, it now gives me 
pleasure to introduce to you Mr. Charles W. Asbury, vice 
president of the American Hardware Manufacturers’ Asso- 
ciation. 


CHARLES W. ASBURY’S MISSION. 


Mr. Asbury: Mr. President and gentlemen of the II- 
linois Hardware Association, I have but a few words to say, 
and they will be on behalf of the American Hardware Manu- 
facturers’ Association, composed, as you probably know, of 
some 225 of the manufacturers of hardware in the United 
States. I come simply to give you greetings as a representa- 
tive of that association. 

In doing so, I do it most heartily, but I want to add just 
a few words as to the manufacturers’ position on some of 
these great questions which you gentlemen are considering so 
deliberately. The manufacturers’ position, gentlemen, is very 
close indeed to your own position—questions which affect you 
in the distribution of such goods as pass from the manufac- 
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turer to the jobber and thence to you—is just the same as 
your position. If it affects you it affects the manufacturer 
vitally, and he does not fail to realize that point. 

THE SPIRIT OF ENMITY. 


I think perhaps one great mistake has been made in con- 
sidering the two most important questions which have been 
before us in our respective associations in the past two years. 
If there has been a mistake at all, it must have been in en- 
couraging a spirit of enmity as between the three branches 
of trade. Such a spirit is not only unnecessary, gentlemen, 
but it is highly injurious to the common cause. What dif- 
ference does it make to any of us who is to blame for some 
of these evils that have crept into the trade. It seems to me 
that is not the question. It does not profit us much to point 
the finger of scorn either at one or the other. 

We will make better progress, in my judgment, by getting 
the three branches closer together and to consider how best 
to correct those evils. The state of the manufacturer, the 
jobber and the retailer is almost parallel. There can be very 
little difference. I speak, of course, for those lines of goods 
which pass from the manufacturer to the jobber and from 
the jobber to the retailer. There the manufacturer is vitally 
interested, as I said before, not only in the jobber’s welfare, 
but in the retailer's welfare. He recognizes that the retailer 
is the bulwark of his business. 

It is the retailer who comes in direct contact with the 
buyer and the consumers of those goods. The retailer can do 
much to foster or discourage the sales. The manufacturer is 
thoroughly familiar with that point. I don’t for one moment 
—not for one moment do I say that the manufacturer forgets 
the jobber. Gentleman, the jobber is too good a friend of the 
manufacturer, and the manufacturer comes into daily contact 
with the jobber and establishes not only a business relation- 
ship, but a personal relationship, which is of-enormous value. 

UNANIMITY THE SUMMUM BONUM. 


Now, gentlemen, I feel that I have occupied a great deal 
of your time. It was not my intention to appear here this 
morning. I came to meet some of my friends in the trade, 
but I can only add that the manufacturers wish you the 
greatest measure of prosperity, both as a body and as in- 
dividuals. Please be assured that the manufacturer has your 
interest at heart. He has every desire to co-operate with you 
in the handling of any question which may be of importance 
concerning you. It is of course natural that some question 
shall be considered by each of the three organizations in the 
hardware trade acting independently and separately, but there 
are many other questions affecting the processes of sale in 
which the three organizations should act with more harmony. 
I refer of course to the National Retail Hardware Associa- 
tion, of which you gentlemen are associate members, the 
National Hardware Association, composed of a large number 
of the jobbers of the United States, and the American Hard- 
ware Manufacturers’ Association, composed of the great ma- 
jority of the hardware manufacturers. I look forward to 
the day when these three organizations can be brought to- 
gether in closer harmony. 

Surely this can best be done with frankness, fair and 
square dealing one with another, which cannot be done, gen- 
tlemen, by petty jealousy among the organizations. The 
manufacturer feels that this point is of considerable import- 
ance and he appeals to you in the consideration of these great 
questions to which I have referred to look upon him with a 
spirit of fairness. We appeal to you to look upon him with 
in idea of conference. I think I am entirely safe in saying 
io you that the manufacturers would only be too glad to 
‘onfer and act with you in things that concern your interest. 





President McKenney stated that an urgent request had 
been made to hear from “Uncle” Charley Smith. 

Mr. Smith addressed the convention briefly and related 

few funny stories. Referring to the competition of the 
atalogue houses, Mr. Smith expressed the opinion that the 
lealers would feel that competition less strongly if they would 
lways keep an attractive stock of goods, well assorted, and 
heir store thoroughly clean and inviting looking. He com- 
limented several of the Chicago retail dealers in hardware 
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on the appearance of their establishments and recommended 
that other dealers follow their example. 
President McKenney: The next speaker is Mr. J. O. 
Perkins of Butler Bros., Chicago. 
Mr. Perkins addressed the convention as follows: 


HARDWARE RETAILERS’ ADVERTISING. 


Shour from the housetops for the solution of practically 
any problem confronting the retailer to-day and back will 
come an answering chorus of “advertise.” 

Seek out those who join in that chorus and with few 
exceptions you will find them advertising men, all more or 
less skilled in the preparation of printed matter, which alone 
is what they mean by advertising. 

Now through the study of dictionary, grammar and type 
specimen books, one can acquire the ability to talk a jargon 
that makes advertising—considered merely as- printed matter 
—seem to the layman an impenetrable mystery. 

Knowledge of words and type and the ability to write 
fine introductory talks and striking headlines are not to be 
despised, of course. But it is your facts and not fancy ways 
of telling them that induce people to spend their money in 
your store. 

Besides, to fall into: the way of looking upon advertising 
as printed matter only is to make the mistake of ascribing 
to a part the importance of the whole. 

For advertising that is the greatest of trade-compelling 
forces begins with the buying of your goods and ends with 
the bowing out of your customer satisfied and disposed to 
come again. 

THE THREE STEPS 

In preparing to do advertising such as that there are 
three steps to be taken—getting ready to invite people to 
enter your store, making yourself sure that they will leave 
the store satisfied and disposed to come again, and—extending 
the invitations to enter, principally in the form of printed 
matter by no means beyond the power of any retailer to 
produce. - 

The subject as thus defined, of course, is one only the 
high points of which can be touched within the limits of a 
talk as short as this must he. 

The member of your program committee who asked me 
to talk to you, doubtless felt that as the one directly in 
charge of our Expert Service Bureau—the means through 
which we are aiding retailers all over the country in dealing 
with problems that, largely of course, are of an advertising 
nature—doubtless he felt that out of my daily experiences 
I should be able to frame a definite thought or two of practical 
help to you. 

That certainly is my desire, but, if the combination of a 
broad subject and a limited time -results in expressions that 
seem too general, I shall be glad to answer definite questions— 
here if possible; otherwise by letter, which (I hardly need 
to say) is my more accustomed mode of expression. 

And, in either event, it would be my aim to answer, 
after due consideration, to the best of my ability, with the 
sincere desire to be of real help to the inquirer, for. gen- 
tlemen, that is the Butler Way. 


TRADE TENDENCIES. 


The hardware retailer who is dissatisfied with the results 
he is achieving at the present time and who desires to do 
such advertising as I have in mind, needs first to take into 
consideration certain general trade tendencies. 

All of us are in business for the purpose of making 
money. None of us will make as much as he can if he 
chooses to use up more or less of his energy in fighting 
against general tendencies much more powerful than any 
individual can be. 

There was a time when the average hardware man was 
in harmony with the tendencies of the period, but at this mo 
ment too many hardware men are more or less out of tune 
with modern conditions. 


VARIETY OF MERCHANDISE, 


One tendency that no retailer can afford to overlook is 
that which now disposes people as a whole to give their 
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trade in large measure to the store which shows the greatest 
variety of merchandise. 

You need not take any one’s word for that, because the 
fact is made evident in almost every town in the country. 

In the largest cities the big successes of to-day are de- 
partment stores, and in your own town supremacy among 
business men has passed, or is passing, from the one-line 
man to the retailer of many things. 

Even the so-called one-line stores of to-day that are 
still increasingly successful in a large way, you will find 
make a feature of variety in their offerings in at least a 
bargain department which in essence is but a store within 
a store. 

WOMEN THE PURCHASERS. 

Another significant change in trade conditions which 
hardware men must appreciate before they can hope to better 
business to the full extent of to-day’s possibilities is the 
lessening importance of men as everyday buyers. 

Not many years ago men figured largely in all kinds of 
household buying. But to-day, almost exclusively, woman is 
“the purchasing agent of the American home.” 

True, the man may still figure in the buying of a stove or 
a refrigerator, but when it comes to buying the everyday 
wants he is almost an unknown quantity. 

Failure to recognize that very fact is largely the cause 
of conditions about which so many hardware men now so 
loudly complain. 

Into their field within the last few years has come the 
retail mail order house, that has succeeded in taking from 
them much of that trade in the bulkier things which men 
do still help to buy. 

As a result, the hardware man who still is running a 
store that appeals to men is forced to be a looker-on while 
women buy the everyday needs of the home at stores that 
cater to them with the goods women want offered in ways 
that appeal to them. 

So the hardware man who wishes to do better advertis- 
ing and who realizes his need of more everyday sales, must 
approach the buying of his goods with the determination to 
cater more to woman and with goods in greater variety than 
heretofore. 

Quite likely he will be unable to do this until he has 
removed many of his personal prejudices for or against 
merchandise and the way it is offered to him. 


SATISFY THE DEMAND. 


If he will still insist upon buying only goods of the 
highest quality or goods which in some other respect can 
interest only the small minority, he certainly ought no longer 
to complain that he is losing the trade of those who con- 
stitute the large majority of his buying public. 

He must realize that the day has gone by when people 
will buy things in one line at one store and in another line 
at another store, taking without question what the one-line 
merchant says they, the people, ought to want. 

You can’t expect to do good advertising if you go on 
blinking the fact that people buy by preference in the store 
that shows in greatest variety the very things they want 
and where they are permitted to buy those things without 
argument as to why they should want something better or 
different. 

EXPERTS ALONE SNEER AT LOW PRICES. 


Remember that experts may sneer at cheap goods, but 
experts are few, while the very cheapness which is the target 
of their sneers is the convincing evidence that the goods 
themselves are in great demand. 

As an incident of buying preparations for extending 
invitations that will be accepted, it is necessary nowadays to 
make special purchases of goods for definite use as bargains 
—which are but your reasons why people should come to 
your store. 

DON’T PUSH STAPLES. 


Continue to sell staples, of course, but quit pushing them 
on the score of price. Back of your staples put such pushing 
as will give you a reputation for having the right qualities 
that will enable you to make a fair profit on them. 
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Then, while competitors are cutting prices on fence 


. wire and nails, do you push to the front popular priced things 


in everyday need, specially bought to be used as your bar- 
gains. 
STORE ARRANGEMENT. 

In getting yourself ready to impress properly those who 
do accept your invitation to enter, do not overlook the 
importance of a store arrangement, which aiso will show 
realization of the fact that women are the everyday buyers 
and that they like variety. 

The way to sell goods nowadays is to ask people if 
they want to buy—not only by means of spoken, printed 
and written questions, but also by the display of your goods. 

The modern ideal in store arrangement is to come as 
near as possible to showing all one has for sale. 

Get your goods out and down where they can be seen, 
indicate their prices in plain figures, and if they are goods in 
general want and the priees are such as people in general 
can afford to pay, the variety being large enough, your ar- 
rangement will avoid waste of time in answering questions 
as to what you have and also help to suggest new wants to 
alt who enter your store. 

THE COME-AGAIN TRADE. 

Though you may have brought your store to the highest 
point of efficiency in accomplishing immediate sales—finally 
before you do give general invitations to people to enter, 
make sure that those who accept will leave your store satis- 
fied and disposed to come again. 

You know it is the come-again trade which alone will 
insure the permanence of a business success, and to get that 


trade your customers must have implicit faith in the truth of ° 


all the statements you make about your goods. 

Confidence such as that is a thing of slow growth and 
careful nursing, yet without such confidence no merchant 
can hope for success that is permanent. 

In all probability no single practice will go farther in 
developing confidence in your store than that of returning 
the money and taking back the goods any time any customer 
cheerfully and without argument. 

THE MONEY-BACK PROPOSITION. 


Does the practice pay? The world’s greatest retail store 
goes to extremes to prove the sincerity of its money-back- 
cheerfully policy. Could you have a better impression abroad 
in your own community than the idea that, at your own 
prices, you would as soon have your goods as the customer’s 
money ? 

Do not begin the practice, though, unless you really 
can refund the money with a smile, even when the offer is 
being abused by a patron. 

It may help you to maintain your cheerfulness to remem- 
ber that experience shows that the more quickly and smilingly 
the money is refunded in the first few instances, the sooner 
the requests for refunds become few and far between. 

Before extending an invitation to enter your store, assure 
yourself, too, that all who do come in will be made to feel 
welcome immediately and will not leave feeling anything 
but pleased with the treatment every one gets in your store. 

ONE PRICE FOR ALL. 


A good aim to hold before you in striving to gain and 
keep the confidence of your people is to become known as 
the store where the child can trade as safely as the parents. 

To gain that reputation no one thing will be of more 
help than to have but one price for each thing, with that price 
clearly indicated in plain figures. 

Having made’ yourself fully ready to invite people in 
and feeling sure that they will leave satisfied and disposed 
to come again, ycu are ready to consider advertising solely 
as invitations extended to people to come into your store. 

Most of those invitations will take one of two principa! 
forms—your show windows and your printed matter. 

SHOW WINDOWS. 

Don’t overlook the possibilities in your show windows 
Take the hint in the success of the 5 and 10 cent stores 
achieve with outside advertising effort limited to their show 
windows. 
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And window displays can be good, even though they are 
not built by an expert window trimmer. 

Right now, for example, in the Model 5 and 10 cent 
store, which is a feature of our Chicago sample rooms, there 
is a window display of enamel ware which any hardware 
man in any town can build at a trifling money cost. 

As a matter of fact, the simpler the display the more 
effective the show window is likely to be. Frequent changes 
are necessary to keep the window interesting and simple 
displays are more certain to be changed oftener than elab- 
orate ones. 

Just a little careful study of the subject will convince 
you that it is possible for you or your clerks to keep your 
windows bright and clean and to make simple arrange- 
ments of goods in them that will arrest the attention of 
passers-by. ; 

And once you go into the subject thoroughly enough to 
reach such a conclusion, you will need no further urging to 
improve your show window opportunities. 

But, however expert you may become in the use of your 
show windows, so long as they are not sure to be seen by 
practically all who might trade with you, your main reliance 
for urging people to enter your store must continue to | 
printed matter. 

- PRINTED MATTER. 

Printed matter that will sell goods is not as hard to 
produce as some interested persons would have you believe. 

The brilliant effort of the expert who cannot talk horse 
sense about your goods and prices is worthless in comparison 
with the poorest home-made description of what you have 
to offer. 

Get at the preparation of your printed matter without 
any feeling that advertising is more than the use of printer’s 
ink in place of your voice in the sale of your goods. 

Look upon each advertisement as nothing more or less 
than a new effort to make such a printed presentation of 
your goods as wil make more people than ever before desire 
what you offer hard enough to come to your store. 

THE PROCESS. 


First make sure that you have the goods necessary for 
the purpose. Then imagine that the customer hardest to 
sell is seated on the cther side of your desk. Write exactly 
as you would talk were you determined to make that cus- 
tomer want the particular goods that you propose to adver- 
tise. 

Write it all down just as you would talk, and then put 
what you have written in your desk and forget it for a few 
hours. 

Later take a cool view of what you have written for the 
purpose of cutting out all but enough words to fill whatever 
space vou have decided to use. 


CONFER WITH PRINTER. 


Still later, revise the matter again with the printer, and 
determine what other words may have to be omitted or added 
in order to give prominence to the right phrases in the space 
to be used. 

BE YOURSELF. 

But do not let the printer or any one else persuade 
you to cut out or substitute other words for expressions that 
will make the advertisement sound iike you. Your person- 
ality is what finally brings and holds the trade you get. 

A reputation for originality is continually being sought 
by most merchants. The easiest way to get that reputation 
is for one to be himself in every move he makes. 

Advertising that sounds like you is not only sure to 
bring the greatest results, but is also the one kind of adver- 
tising your competitors cannot successfully imitate. 

Give the question of your advertising as businesslike 
a treatment as you give to any other feature of your store- 
keeping. 

SYSTEM. 

Have a scrap book in which to paste samples of good 
advertising, for which you keep constantly on the lookout. 

In all other ways keep trying systematically to equip 
yourself with what will help to make the preparation of your 
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printed matter easy. In that very process you will get rid 
of the notion~that printed advertising—so far as it concerns 
your store—is in any respect beyond your powers. 

Among the things needed to make the most effective use 
of printed matter is a good mailing list. There are enough 
.mames in your account books right now with which to start 
such a list. 

Make that mailing list a veritable encyclopedia of in- 
formation about your trade, so that at any time you can pick 
the customer’s card from that list and be able to approach 


that customer in a personal way that will add much to the 
effectiveness of any piece of advertising. 

Keep on the lookout for it and you can accumulate a 
surprising lot of information which will provide you with 
“reasons” for advertising things just when and right where 


they are likely to be of special interest. 
ECONOMY. 

To make the most of the time, money and effort you 
devote to advertising, lose no chance to get the full benefit 
from each move you make. 

If your newspaper advertisement, or a part of it, seems 
good enough for the purpose, before the type is thrown back 
into the case, have it used for the printing of a circular, 
to be mailed or otherwise distributed. Thus you secure both 
circular and newspaper advertisements at a cost of one 
setting of the type. 

Make your circulars, letters, etc., supplement your news 
paper advertisements and repeat the story they tell in your 
show windows. By thus making all forms of your outside 
advertising work together, results will be greatest. 

In newspapers, circulars, etc., as in your show windows 
and your store itself, keep presenting something new and 
fresh often enough to avoid staleness, which in the eves of 
the modern public is an unpardonable sin in storekeeping. 

And above all—when that outside advertising does ac- 
complish its purpose, does draw people into the store—lose 
none of the benefit because you fail to give just what it 
leads people to expect, down to the smallest detail and in 
treatment fully as much as in goods. 





President McKenney introduced Mr. W. H. Bennett. 

Mr. Bennett said he was not going to make a speech. 
He said the committee had tried to arrange for some «uiter- 
tainments that would be of interest. —He said the American 
Steel & Wire Company had extended an invitation to take 
all of the delegates of this convention to Waukegan, Illinois, 
on Thursday, at 1 o’clock, on a special train; that a lunch 
would be served on the train. 

President McKenney: The next speaker on the pro- 
gram is Mr. Lazard Kahn of Hamilton, Ohio, a _ repre- 
sentative of the Estate Stove Company of Hamilton. 

Mr. Kahn addressed the convention briefly and thanked 
them for the honor conferred upon him in inviting him to 
address the convention> He said the retail hardware mer- 
chants had woke up to the realization of the necessity of 
getting together and discussing jointly and as friends their 
mutual interests; that it was a long time before the dealers 
in that state and other states realized the necessity of getting 
together. He said that the time had arrived when no man, 
however selfish, no man, however rich, can live in this 
world commercially or otherwise unless he stretches his hands 
out into the palm of his next kin. Do what we may, the 
tendency is to co-operation, and co-operation does not neces- 
sarily mean control. You have got to pull together. He 
said that he considered that the time spent at these conven- 
tions was the best investment that could be made; that it 
was better than a university education; that there were 
probably carpers in every association who will say that you 
have accomplished no good, who will say that these mectings 
are of no use, but I say to you, gentlemen, it is a mistake and 
you cannot measure the service you have rendered yourselves 
or your neighbor or your country except in an indirect 
fashion. You cannot apply the yardstick, but when you get 
home and you think it all over and have conferred with 
your friends, you will find that he has had similar troubles, 
and you will feel that you have had a new inspiration, and 
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vou will try all the harder to be a better merchant and a 
better citizen. 

Mr. Kahn again thanked the association for their at- 
tention. 


The president introduced Mr. Frank F. Porter of Chi- 
cago, who addressed the convention. 


Mr. Porter said: Mr. President—To the hardware deal- 


ers of Chicago this is a very satisfactory meeting. It is 
experimental. As you all know, we have had our doubts 
about its being a success, but we do not feel any doubt any 
longer. We have been informed by your president that this 
association has been growing very rapidly in the last year— 
almost double what “it was one year ago. The success is not 
due principally to the energy and exertion of .the individual 
members of the association. We have all worked some, but 
you have got to show the country dealer where he is going to 
be benefited. We have been trying to show him that he 
would be benefited in every other way but the money way. 
We could not show him a cash dividend at the end of the 
year. They did not take to it very readily, but when the 
Minnesota association got into this state (referring to the 
Minnesota Mutual Hardware Dealers’ Association) with their 
able representative, and he could show to the hardware man 
where he could make dollars and cents by belonging to the 
Illinois State Association, he readily agreed to give up his 
three dollars, and we see a great many new faces here this 
morning, so that he is not only coming up with money, but 
with interest as well. 
GREAT ENTHUSIASM. 

Mr. Porter referred to the fact that the state associa- 
tion had been holding its meetings in various cities of II- 
linois, bul that he had never attended a state convention of 
the association before where more enthusiasm was mani- 
fested than at the present meeting. 

Referring to the exhibitors on the convention floor, he 
said: We owe to these exhibitors that are exhibiting here 
our loyalty. They expect us to show our appreciation by 
giving them some business. If you can give them an order 
before this convention adjourns, do so. Give them something 
to encourage them, because we expect to have a great deal 
larger convention next year and we have got to have these 
people with us. 

In closing, Mr. Porter said: Gentlemen, I want to again 
say to you that we feel very highly elated here in Chicago 
over the suécess that appears to us now of this convention 
and I hope it will all appear to you in the same way. 

President McKenney introduced Mr. A. R. Reitter. of 
Hibbard, Spencer, Bartlett & Company. 

Mr. Reitter addressed the convention, extending an in- 
vitation to the delegates to visit his firm, that automobiles 
would be in waiting to carry the visitors to and from their 
establishment. 

A telegram of congratulation was received from Frank 
A. Bare, secretary of the Ohio Hardware Dealers’ Associa- 
tion. 

On motion of H. G. Cormick of Centralia, the secretary 
was instructed to send a reply. 

On motion, the taking up of the questions in the question 
box was postponed until Wednesday. 


COMMITTEES. 


President McKenney appointed the following committees: 
Committee on Nominations— 
C. M. Hurst, Decatur. 
Mr. Norris, Kankakee. 
Mr. Johnson, Kewanee. 
Thomas C. Conners, Chicago. 
J. L. Smith, Chicago. 
Auditing Committee— . 
Grant Porter, Chicago. 
Orion Howe, Streator. 
O. B. Stebbins, Chicago. 
Special Committee— 
L D. Ray, Belvidere. 
George A. Engelhardt, Chicago. 
Wm. Gormley, Chicago. 
Press Committee— 
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W. B. Costello, Chicago. 
J. D. Warren, Chicago. 
J. P. Eckels, Decatur. 
Committee on Location of Next Place of Meeting— 
S. G. Scheurer, Vandalia. 
Charles Mauer, East St. Louis. 
Wm. Bittel, Peoria. 
E. N. Howell, Dixon. 
Charles Kruse, Richmond. 
Committee on Resolutions— 
Charles H. Williams, Streator. 
H. G. Cormick, Centralia. 
Dan Holden, Bloomington. 
The convention then adjourned until Wednesday morning 
at 10 o'clock. 


WEDNESDAY MORNING. 


President McKenney called the meeting to order at 10:30 
a.m. He said the first thing on the program would be the 
report of the treasurer, Mr. Geo. A. Engelhardt. 

Mr. Engelhardt made the following report: 





Total receipts for the year.......... $1,762.88 
Dinbnir eee Sse s oc 0k oso eke eeen 1,542.29 
Leaving a balance on hand.......... $220.59 


President McKenney: We want to congratulate the 
treasurer for having so much money. I think it is about 
the first time that this association has been able to report 
any money on hand at this time, and I would like to state 
that the secretary's report will even show better when the 
time comes. 

It was moved and carried that the report be received 
and placed on file. 


INSURANCE AFFAIRS. 

President McKenney: The first thing on the pro- 
gram this morning will be “Insurance Talk.” We have*with 
us Mr. K. Neutson of the Retail Hardware Dealers’ Mutual. 
Fire Insurance Company of Minnesota, who will address us 
on the subject this morning. 

K. NEUTSON. 


Mr. Neutson addressed the convention at some length. 
He said he was an underwriter of thirty years’ experience. 
He called special attention to the loss by fire through in- 
cendiarism. He said this was largely responsible for the 
high premiums charged by the stock companies; that the 
merchants who had good risks, like the hardware dealers, 
were obliged to bear the expense incurred from losses from 
this cause. He said that three-fourths of the losses from 
fire by hardware dealers came from the outside; that it was 
caused by fires started by outside parties. 

The speaker urged the dealers to create a sentiment in 
their community against doing business with an insurance 
agent who would take poor risks; that this would be a 
means of preventing a large number of fires through incen- 
diarism. He referred to the great success achieved by the 
Mutual Fire Insurance Company of the hardware dealers of 
Minnesota. ; 

At the close of his address, inquiries were answered from 
the delegates on the working of the insurance plan of the 
Minnesota company. 

H. G. Cormick of Centralia suggested that the regular 
program be proceeded with, as all the information asked for 
could be secured from the printed matter of the company. 

W. P. LEWIS. 

W. P. Lewis of New Albany, Indiana, treasurer of the 
National Retail Hardware Dealers’ Insurance Company, was 
next invited to address the convention on the subject of 
mutual fire insurance. Mr. Lewis delivered practically the 
same address as at Lincoln, Nebraska, on February 14th 
This will be found on page 53, February 17th issue of TH! 
AMERICAN ARTISAN. 

J: D. KENYON. 

President McKenney introduced J. D. Kenyon, repre- 
senting the Sheldon School of Scientific Salesmanship o 
Chicago. 





ng 


230 
he 


the 
out 
ort 
ate 
the 


iro- 

vith 

ual. 
us 


zth. 


ace. 


the 
the 
ers, 
rom 
rom 
was 


t in 
ince 
ea 
cen- 

the 
5 of 


rom 
the 


ular 
for 


the 
was 
- of 
the 
4th 
THI 


pre- 





Mr. Kenyon spoke at considerable length on the subject 
of salesmanship as expounded by the school with which he 
was connected. He said that selling goods had proven to 
be as much of a science as many other things. He said that 
salesmen were not only born but made. He said there were 
four elements that entered into every salesman, the first was 
the salesman, the second his customer, the third the article 
he sold, and fourth the sale itself; that every business trans- 
action depended upon one great law, and that was the law 
of confidence; that our institutions to-day are successful just 
exactly in proportion to the amount of confidence you have 
inspired in the public. 

President McKenney introduced C. A. Peck, secretary of 
the Wisconsin Retail Hardware Dealers’ Mutual Fire In- 
surance Company. 

C. A, PECK. 

Mr. Peck said in part: Mr. President and Gentlemen of 
the Association—I esteem it a privilege to extend to you 
the hearty good will and best wishes of the Wisconsin Retail 
Hardware Association. We held our meeting in Milwaukee 
last week and had some 581 members, and they were as 
enthusiastic as you are. We have about 900 dealers in the 
state, so that our percentage in the Association is pretty 
good, and we feel very much encouraged by receiving in 
almost every mail new members. The hardware trade is 
beginning to wake up to the fact that it is necessary to hustle. 
We are moving in Wisconsin, and why should we not? We 
are bounded on the south by Illinois, we are bounded on the 
west by Minnesota and its big association, and I should not 
forget Indiana, which is close by. There are four or five 
states here, that date away back in association work to the 
old Inter-State Hardware Association that was formed here, 
I think, in 1898 or 1897, and we have been gradually growing 
every year with an increasing membership. 

Mr. Peck then referred to the successful working of 
the Wisconsin Retail Hardware Dealers’ Mutual Fire In- 
surance Company. He said it had resulted in adding many 
new members to the hardware association. He said they had 
paid back in dividends on premiums to the policy holders 
thirty-three and a third per cent this year. 

H. L, M’NAMARA. 


President McKenney next introduced H. L. McNamara 
of Janesville, Wisconsin, the treasurer of the Wisconsin 
Mutual Hardware Dealers’ Fire Insurance Company, who also 
addressed the convention on the subject of the successful 
working of their Mutual Fire Insurance Company in Wis- 
consin. 

Cc. F. LADNER. 

The president next introduced Charles F. Ladner, the 
president of the Retail Hardware Mutual Fire Insurance 
Company of Minnesota. 

Mr. Ladner said, dmong other things: Mr. President—I 
find you have one of the most unique and novel features 
in connection with your meeting that it has ever been my 
pleasure to see, and that is the exhibits of the different manu- 
facturers on the floor below. We will have our convention 
next week, and I have been requested by our president to 
extend to every one of you a-cordial invitation to come and 
meet with us. We expect to have a session of about 500 
dealers. 

Mr. Ladner referred to their fire insurance company. 
He said it had not been organized for the purpose of a profit, 
but it was organized for ‘the purpose of holding the interest 
in the association work of the members. 

President McKenney suggested that unless there were 
further remarks to be made on the insurance question, the 
regular program would be continued. 

Mr. Grant Porter was asked to read a communication 
from Z. T. Miller, formerly of Bloomington, Illinois. 

Mr. Porter read the following: 


LETTER FROM Z. T. MILLER. 


Mr. L. D. Nish: 

Acknowledging your recent request to prepare a paper 
for convention, 1 am sorry to say that while it would have 
afforded me great pleasure to comply with your request, I 


THE AMERICAN ARTISAN 


AND HARDWARE RECORD 41 


find that private affairs at present do not allow me sufficient 
time to enter upon proper detail of any of the important 
issues likely to occupy the time of your session. 

I, however, wish to express my pleasure at noting the 
manner in which the Illinois convention and manufacturers’ 
exhibits are to be combined this year. The combination of 
convention and exhibition has always struck me as a very 
desirable feature, not only for the best interests of the con- 
vention, but for all concerned. 


VALUE OF EXHIBITS. 


It appears to open a desirable opportunity for the manu- 
facturers to present new features to the trade at a minimum 
expense. It should become a convenient and important source 
of information to the dealer regarding’ what may be new 
on the market, and an equally important school in which to 
learn the comparative merits of goods he handles. 

I am pleased to see the Illinois Association leading out 
and setting the pace in enlarging the scope and improving 
the efficiency of hardware conventions. 

True, your first effort may not prove as great a success 
as you anticipate. The field, however, presents such a vast 
scope of resources and usefulness that renewed and constant 
effort may develop this phase of hardware conventions into 
proportions’ far beyond present expectations. Like the small 
beginnings of most state associations and the modest effort 
at a national, when the strongest hopes were mingled with 
serious doubts and no one could give positive assurance of 
probable extent of interest and growth—time and effort has 
brought a growth whose forces are already being felt in the 
world of commerce and insurance, far beyond that which 
their instigators could or did expect in so short a time. 


THE GROWING EFFICIENCY. 


The vast increase in association membership in every 
organized state during the past year not only attests the 
growing efficiency of hardware associations, but presents 
hopes for so much better and more definite results from 
these increased forces that I must congratulate you, of the 
Illinois Association, for the important increase in member- 
ship you have made. 

To you who have recently joined the association’s ranks, 
I wish to say that numerical strength is one of the most 
potent factors in association work. The enrollment of one’s 
name should be far from being considered by any one as the 
limit of duty devolving upon such membership. Here senior- 
ity in membership counts for nought, save the credit that 
may be due for past efforts and results. In the solution 
of troubles still confronting us, which you have had, in all 
probability, opportunity to study from some very material 
yet heretofore undefined point of view, whether it be the 
keynote of its solution or simply an additional light upon 
the subject, will always be welcomed and appreciated. Do 
not feel that because you are new members you have no right 
to the floor, and must confine your views under your hat; 
you come here to profit by the experience and labors of 
others. Let me admonish you to be equally generous by 
adding your mite to the general interest of the convention 
and the association’s future welfare. 


MR. KAWIN’S PLAN. 


As I was about to here end this communication, my 
attention was attracted by a copy of a letter in THE AMeERI- 
CAN ARTISAN, as presented to the Wisconsin convention by 
a Mr. Kawin of Chicago, whose conception prompts a few 
remarks along this line. 

Mr. Kawin, cf course, very correctly touches a few of 
the truths long recognized by every intelligent association 
worker. In fact, every enrollment cof membership is simply 
an additional attest to a full recognition of these facts. The 
showing up of the case is indeed so plain and easy a matter 
that the average association member could give Mr. Kawin 
cards and spades and beat him at the game. The proper 
way out of the woods is, however, a horse of a very different 
color and men who have given this question serious thought 
and study for a number of years, during which they discov- 
ered serious obstacles to a number of well conceived measures 
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in almost every turn of the road, may be excused for taking 
a skeptical! view of Mr. Kawin’s conclusions. 
NOT A PERMANENT CURE, 

The silverware differential has long been known to 
exist, and been profited by through proper and co-operative 
purchases of a large number of dealers; so with other dif- 
ferentials where the margin justified the transaction. Along 
with these co-operative methods we have indulged in the 
catch-penny devices of dime counters. The publication of 
elaborate circulars brimful of bargains at an actual sacrifice 
of profits paid the almanac man fancy prices for right-nice- 
looking chromos; left the novelty man stick us with his latest 
hatch, and patiently form the affliction of self-styled friendly 
jobbing concerns loading us with anti-mail order house litera- 
ture, while they wink up their sleeve and fill the groceryman’s 
order for hardware, the milliner’s orders for teas, and the 
druggist’s order for silks. 

Not disputing the fact that for the time being these 
devices have seemingly helped the dealer to hold his own 
against the tide and keep up a semblance of business of 
business appearance, we must, however, admit that the multi- 
plicity of mail orGer houses and known extent of their busi- 
ness stands an indisputable evidence that these measures are 
totally fruitless in accomplishing the main object for which 
the retailer is striving. 

By this time it seems that experience should have gone 
far enough to fuliy demonstrate that this question can never 
be corrected by dallying with one or two phases of the issue 
and that its remedial measure must in every possible way 
comprehend the relative conditions which are giving birth 
to these institutions, and are annually augmenting their 
sales, by almost the total percentage of increase in population 
and wealth. 

PARASITICAL, NOT PIRATIC. 


My own great mistake, when first entering upon associa- 
tion work, was in viewing mail order houses as self-installed 
piratic moves against the interests of home retailers, and 
as such subject to be blotted out of existence through proper 
operation of some civil or moral law. The very failure, 
however, of finding amongst these forces a single element 
giving assurance of desired results, convinced me that its 
relative nature in our economic fabric was more parasitical 
than piratic and that the proper remedy for the trouble would 
likewise have to be of an equally different nature. 

True, a pirate is ordinarily considered as nothing more 
or less than a parasite upon society. There is, however, a 
vast difference in ideas aroused in the human mind by these 
two evils for their respective eradication. The destruction 
of piratic evils naturally calls forth a gun and sword spirit 
or purpose to forcibly attack and destroy the operative ele- 
ment of the evil, while the parasite evils are recognized as 
originating and being fostered under some local condition, 
under which the parasite cannot be successfully eradicated 
without first changing the conditions in which it breeds and 
thrives. 

In the relative nature of the issue before us we must 
therefore recognize a broad and difficult field from which 
to gather a correct knowledge of the peculiar conditions 
responsible for the mail order house business, in order to 
determine an effective remedy for the trouble. And it is 
but natural to look to those whose duties and opportunities 
have given them such comprehensive views of this field to 
eventually determine upon and inaugurate a measure em- 
bodying the elements dictated by the creative and perpetuat- 
ing influences behind this evil. 

I take it for granted that in the event a serious epidemic, 
taking on as extensive, serious and chronic a form as the 
mail order business is in our commercial world, no intelligent 
man would send for a common quack to rid his family of the 
trouble. His first endeavor would be to seek a physician 
whose reputation or known education and experience would 
give reasonable assurance of ability to correctly diagnose 
and successfully prescribe for the trouble. 


SELFISH MOTIVES TABOOED, 
In the well-recognized extent and seriousness of the mail 
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order business I perceive an element of danger too far- 
reaching and fatal for me to place any further confidence in 
measures which, instead of having in the very foreground 
a proper semblance of being based upon these underlying 
elements involved in the issue, bear no other visible insignia 
than that of being founded upon the same selfish motive in 
‘which the ordinary quack plies his trade. In my way of 
thinking, the very foremost element insuring success to 
whatever measure may be instituted is that its details and 
instigators readily command universal confidence of the trade. 

The measure in itself must appeal to the intelligence of 
the average retailer as possessing the provisions necessary 
to direct trade back into its proper channels and away from 
the mail order house—I use the word trade here as meaning 
the entire scope of business transactions purposely belonging 
to hardware and its recognized kindred branches, and by no 
means allude to the spasmodic push of a single article at a 
loss. Leaders and catch-penny devices may for a time fool 
the dealer into a secure feeling against the inroads of his 
common enemy, but results prove very conclusively that it 
does not fool the former in the general outcome. 


DON’T ANNIHILATE JOBBER. 


The measure must exhibit a visible prospect of regaining 
this trade without material increase in investment or serious 
curtailment of profits, and so simplify the retail business 
that under its increased scope it may be conducted with the 
same degree of intelligence, ease and promptness of service 
as that of the largest and most modern mercantile institu- 
tions. From every force of circumstance under which the 
average dealer is so largely dependent upon jobbers for 
prompt service in such quantities as his trade may justify, 
the measure dare not present the express purpose of seriously 
upsetting this order of things by an immediate attempt to 
annihilate the jobber. 

It must bear visible evidence of not materially increasing 
the dealers’ expense account for the trial of an uncertain 
experiment, but insuring greater efficiency from a redistribu- 
tion and different application of the present almost fruitless 
expense items attaching to every business. 


NO EVANESCENT MOVEMENT DESIRED. 


Last, but not least, the measure must be founded upon 
a legitimacy of purpose, fostered by a favorable array of 
known business ability and placed upon a financial footing 
whose conception, integrity and magnitude will readily com- 
mand favorable consideration from both buyer and seller. 


GRADUAL DRIFT TOWARD REASON. 


Whether the time is really ripe for it and a sufficient 
number ready to inaugurate such a move is a mooted ques- 
tion. In approaching as important a crisis as this it is very 
natural that the fallacy of minor remedies, dealing with only 
a limited scope of the issue, must first be proven before the 
average mind is ready to accept the inevitable conditions 
invoked by the progress of modern times. I am, however, 
pleased to say that in the discussion of this question in both 
conventions and trade journals during the last five years, I 
perceive a gradual drift towards more rational measures and 
have no doubt that whenever the time will seem ripe for 
such a move, there will be found within the ranks of our 
association men whose ability and integrity are beyond 
questioning and whose fidelity and perseverance in this cause 
should readily merit the confidence necessary to give the 
solid support it must have to ever be of any material benefit. 
To such a measure, when fostered by such men, I will always 
be found ready to guarantee my hearty co-operation. 


Mr. Lott of Chicago said that tickets would be furnished 
to the ladies of the delegates present who wished to attend 
a matinee at the Colonial Theater Wednesday afternoon. 

Mr. F. F. Porter said that in addition to the entertain- 
ment already provided for the evening, a vaudeville would 
be given in the convention room in the evening, to which 
the visiting delegates and their ladies would be welcome, 
and tickets issued at the close of the session. 

A telegram was received from the secretary of the 
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Missouri Retail Hardware Dealers’ Association at Kansas 
City, then in session, extending the greetings and congratula- 
tions of that association to the Illinois association. 

Mr. Giessing of St. Louis moved that the secretary be 
instructed to answer the telegram in the same spirit. The 
motion was unanimously adopted. 

It was moved and carried that the association take a 
recess until 3 p. m. when S. R. Miles of: Mason City, Iowa, 
member of the Joint Committee on the Catalogue House 
Question, would present stereos¢opic views on the subject of 
the catalogue house question. 


WEDNESDAY AFTERNOON. 


The convention was called to order at 3 p. m. S. R. 
Miles of Mason City, Iowa, one of the members of the joint 
committee, made an address, with the aid of stereoscopic 
views, on the catalogue house question. 

At the close of Mr. Miles’ address, L. S. Nish, secretary, 
made the following report: 


REPORT OF SECRETARY NISH. 


Mr. President and Gentlemen: In making a secretary’s 
report to this association it is unnecessary to enter into the 
ups and downs, as I am well aware that even in the hardware 
line there are ups and downs. Early in the year, acting in 





L.. D. Nish, Elgin, Re-Elected Secretary. 


conjunction with the special freight committee, agitation was 
kept up until a final decision was made by the Railroad and 
Warehouse Commission, of which you all know the result. 
This matter will be more fully reported by the freight com- 
mittee. 


FREIGHT MATTERS. 


Last year, as you remember, at Peoria, we took up a 
freight auditing proposition, but the manager got into diffi- 
culties and the company dispensed with his services, so that 
it left our arrangement for auditing freight bills in bad shape, 
end finally the company notified me that they could not con- 
tinue the arrangement. However, within the last five days 
I have received word from them that they are now under 
new management and would be pleased to take the matter 
up, and the secretary will inform you if equitable arrange- 
ments can be made. 

__ The secretary has used the influence of this association, 
in conjunction with the Merchants’ Association of Illinois, 
for the passage of equitable laws and in the interest of the 
retail merchant in general. 

The secretary has kept in close touch with the national 





association and the joint committee, and furnished the neces- 
sary data for Illinois. 


In September last the secretary journeyed to St. Louis 
and affiliated himself with the presidents and secretaries oi 
trade associations, whereby we will be enabled to obtain 
general information of benefit to our organization from all 


over the country. 
INSURANCE 


Early in last year the Minnesota Retail Hardware Mutual 
Fire Insurance Company complied with all the Illinois laws 
necessary to be admitted to do business in Illinois, but did not 
get into the field to do active work until last fall; and they 
sent Mr. K. Neutson, and through his efforts some 140 odd 
new members have been added to our roll 

The association has been a gainer in actual number of 
new members through the efforts of the promotion commit 
tee which was appointed at the last meeting of the association, 
and to them is due the thanks of the association; and to the 
nights of the grip we are certainly indebted for the long 
list of new members which they have sent in, and have kept 
the secretary posted on the prospective members throughout 
the state, and seemed always willing to put in a good word 
and a pin here and there for our association. 

The Illinois association was never in better condition than 
it is to-day, it having added to its roll of membership, during 
the past year and at this convention, a grand total of 317 
new members, and making a paid-up membership of approxi- 
mately 600 or over, and all this notwithstanding the lone cry 
of one trade journal that the Illinois association’s affairs were 
on the wane. Let me tell you, gentlemen, Illinois, in the 
hardware association line, is booming. It is to be hoped that 
will 


each member, when he goes home from this convention, 
remember to get his competitor in line, for it is by members 
that we acquire the moral force and mighty persuader. It is 
by members we acquire the financial wherewithal to push our 
claims. 

Finally, fellow-members, I believe you can look back over 
the seven years of our existence and see wherein we have 
changed our ideas for the better. We no longer attack prob- 
lems before us with an aggressive whine, but with an aggres- 
sive ring true as steel, born of the knowledge of the power 
of well-known weapons in master hands—advertising, sys- 
tematizing, better salesmanship will nullify the effects of some 
of the forces that are wofking against us and win for us a 


competency in our old age 


It was moved and cafried that the report of the secretary 
he received and placed on file. 
The convention then adjourned until 9 o'clock the next 


morning. 


THURSDAY MORNING. 


‘he convention was called to order at 9:30 a. m., and the 
program was opened with the question box. 

Mr. Eckels of Decatur read the questions. 

The question was propounded as to the desirability of 
taking an invoice each year. 

President McKenney expressed the opinion that an in- 
ventory should be taken every year. He said that during 
these times a man has got to keep his business up, and keep 
adding new things and try and find something to sell the 
other fellow has not got. He said he would take an inven- 
tory every year if it was the last thing he ever did 

Mr. Eckels: I have been in the hardware business per- 
haps as long as any man in the room, and in the last day 
or two I have found a new way to invoice, and that is, weigh 
vour goods—everything you have gpt—at eight cents per 
pound. [Laughter.] 

Question: “Is it a good proposition to sell stoves on the 
terms adopted by some of our city dealers, of $1.00 down and 
one dollar per week?” 

President McKenney: I would like to ask Mr. Lawson 
of Rockford to answer that question. 

Mr. Lawson: The proposition of our salesmen to our 
customer is to get one-half down and the balance in monthly 
payments. 
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Question: ‘Does it pay to invest in a cash register cost- 
ing $200.00 ?” 

Mr. Voorhees: A cash register, I think, is a benefit. A 
man knows at night exactly how much money he has taken 
in during the day and he knows whether there is any mistake 
made by his clerks. My cash register has three drawers and 
each clerk has a drawer. I recently purchased a cash register 
costing $450.00. 

Question: “Does it pay a hardware man to display five 
and ten cent articles in his store?” 

A Delegate: I have considered that question a number 
of times, and have nibbled at it a little bit, but we have always 
backed out and never did it. " 

Mr. Hurst of Decatur: My idea is that it is not the 
right place in a hardware store for that class of goods. It 
would be my idea to sell what you can at a good profit. I 
don’t know of a hardware store anywhere that has gone into 
that line of business. 

Question: “Is it good business policy to make conces- 
sions in prices to farmers’ clubs on staple articles?” 

Mr. Smalley: In our county we have a very strong 
grange. They came to us many times and wanted us to make 
special prices and we have not done it. They did the same 
thing on twine several years ago, and we turned them over 
to a twine company and they sold them a carload of twine 
and they gave us a half a cent a pound commission, and we 
never touched it. I don’t believe it is good policy to cut 
the price of your regular stock to anybody, unless you are 
going to give all your customers the same prices. 

Question: “Is it more effective to handle and push one 
brand of goods than to carry several brands?” 

Mr. Eckels: I want to say right here that that is one 
thing that I am trying to do. I am trying to get a line of 
goods that no man in Decatur has; then they cannot tell 
me that they can go to. John Smith and buy at ten cents less 
than my price. 

Question: “Are not the expenses of running a retail hard- 
ware business more than the average merchant figures on; 
and do we properly consider the large number of articles 
sold on a narrow margin of profit and goods on which we 
have no choice, when we are marketing the general stock?” 


Mr. Howe of Dixon: Would it not be a good plan to 
devise some uniform system of keeping track of expenses, 
so that we would know what it cost on an average for a 
hardware man to do business? I think it the most important 
question on the list. I have a book which I have ruled. In 
the first column I have merchandise; the second column, 
freight; the next one, cartage and express, and another for 
wages. Our expense of doing business runs a little over 
20 per cent. Some years more and some years: less. 

Mr. Voorhees: I keep an expense account. Running 
the store myself, I don’t pay myself any salary. I find the 
expense of doing business about ten per cent. The amount 
of business a man does will cut some figure. The more busi- 
ness you do, the less expense you have in proportion. 

President McKenney: I would like to ask Mr. Howe a 
question upon that point. Do you add a percentage to your 
inventory for freight on merchandise? 

Mr. Howe: I would say in the course of the year I add 
to my inventory a percentage for freight which is in propor- 
tion to the rate during the year I have’ paid. Of course, that 
is not accurate, because on some goods the freight is allowed. 


President McKenney: What do you consider a fair per- 
centage. For instance, if you have got a stock of $8,000, what 
percentage for freight would you add to that? 

Mr. Howe: Well, I think my freight would be pretty 
near 5 per cent. 

President McKenney: You would consider, for instance, 
2 per cent would be a fair proposition? 

Mr. Howe: Two per cent would be a little low. 

Mr. Swanson: We figure a certain percentage and add 
that to the cost of our goods. When we take an inventory, 
we know that everything is included. 

Mr. Eckels: For ten years I worked for one of the best 
hardware men in Illinois, and when we got an invoice in, we 
added 10 per cent to it. That was to represent the expense 
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ef business, and then we put on our profit. That is the way 
' conduct my business to-day. 

Now, on the percentage of profit, I was talking to one 
of the leading dealers in Chicago last evening, and he says 
he cannot keep his expense account under 25 per cent. 

Question: “Should a merchant sell at the same price to 
everybody alike, or make a different price to different cus- 
tomers ?” 

Mr. Crissey of Marengo: We have made it a practice 
for the last ten or twelve years to make one price only. We 
give 5 per cent discount on stoves for cash. I will say, fur- 
ther, in figuring a bill for a building—anything of that kind— 
we give a little deduction. 

Question: “Should a merchant make his remittances by 
local check or bank draft?” 

Mr. Bittel of Peoria: There is no dealer that has any 
bank account whatever who should be asked to pay any ex- 
change on drafts. 

Question: “Has any good come out of your hardware 
association ?” : 

Grant Porter of Chicago: I don’t think it needs any 
answer. The fact that we are here is enough proof that there 
is good coming out of it—in the increased membership during 
the year. 

Mr. Giessing of East St.. Louis: Mr. Chairman and 
gentlemen, of the convention, it is not a question, Has any 
good come out of the Retail Hardware Dealers’ Association? 
It is a question, how much the members have realized the 
henefits that have been derived from our association work. 
Gentlemen, don’t expect too much for your personal self. 
We all have our personal troubles. Most of the members 
think their personal troubles should be taken up and there 
should be a personal benefit derived where they can’see the 
dollars‘ and cents put right in their hands. Now, for our- 
selves down in East St. Lowis we have done several things 
that the association has benefited us at a great rate. 

Question: “How can we eliminate unfair and disastrous 
competition among ourselves?” 

Grant W. Porter: I have a little something prepared 
upon that question, by request. 


—_— 


HOW CAN WE ELIMINATE UNFAIR AND DIS- 

ASTROUS COMPETITION AMONG OUR- 

SELVES? 

I don’t believe that there is a man in this whole assembly 
with a perfect character. 

I don’t believe that there is any one here but who at 
some time or another has transgressed or selfishly usurped 
the rights of others to a greater or less degree. 

However, it is not necessary to attain perfection to con- 
ceive it. Therefore I am speaking as one aggressor to an- 
cther upon this subject of unfair competition, which, if 
modified or eliminated, will be beneficial to us all. 

DEFINITION. 


I have no doubt that there are a great variety of opinions 
as to just what unfair and disastrous competition is. Some 
of us would define as “unfair” that which others would call 
shrewd business tactics; and certain business methods would 
he alternately commended and condemned by the number of 
this association. But it seems to me that the meat of the 
whole .question, stripped of its technical covering, is motive. 
Motive seems to be capable of modifying or intensely chang- 
ing the effect, good or bad, of any act born out of it. 

Good done with a purpose is much more beneficial and 
effective than a favor accidentally rendered, and an act com- 
mitted through an evil purpose or motive is proportionately 
worse in its effect than the same act unintentionally done. 

My conception of fair competition is that when business 
is obtained in a legitimate profit through the environment, 
social standing or business ability of the dealer or his repre- 
sentative. 

Therefore, I would define as unfair and disastrous to al! 
parties concerned, any aggressive competition which does not 
get business at a profit, and also; profit or no profit, where 
business is obtained by defaming the character of your neigh- 
boring dealer. We are all in business for the same purpose 
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or motive. And that purpose is just and beneficial not only 
to ourselves but incidentally to the community in which we 
live. Because institutions are necessary to the existence and 
welfare of any community; and a business institution which 
does not show a profit is transitory and unsafe, and an un- 
safe institution is a menace and an infection to the community 
in which it exists. 
PROFIT NECESSARY. 

Our trade expects to pay and we are entitled to receive 
a legitimate profit, and unless we can show at the end of 
each year a satisfactory increase in our assets, we become 
discouraged and sad, apprehensive of conditions even worse 
than the present, and unfit to cope with the ordinary obstruc- 
tions which baffle us at every turn and determine to a large 
degree our final failure or success. 

Now, if we believe we are entitled to a profit, we have 
a right and are bownd to grant and demand that our neighbor 
have and maintain the same privilege. If he is entitled to a 
profit on his merchandise, we are morally bound not to de- 
prive him of it by selling his customers their goods at cost, 
and he is morally obligated to reciprocate, to the mutual 
benefit of both. 

THE BONE AND THE SAADOW. 

Business obtained by giving the profit to your customer, 
because of trade jealousy, puts the dealer in much the same 
light as the dog with a bone in his mouth looking into the 
stream. 

He drops the bone and grabs for its shadow, and when 
too late realizes what his jealousy has cost him. 

Which is the more businesslike proposition—to work hard 
and give your profits away, because you want to down your 
competitor; or, sell your goods at a profit and let your com- 
petitor have a share of the business? 

To me it is an acknowledgment of defeat and inferior busi- 
ness ability for a dealer to give his goods away to get bus’- 
ness. Don’t sell goods with a club; use you brains. 

Cultivate that experience and ability which enable a man 
to satisfy his customer and sell his goods at a profit at the 
same time. 

YOKE NOT WORTH HAULING. 

To my mind, when unfair competition exists there is only 
one remedy for abolishing it. You must organize the business 
methods and moral tendencies of the dealers’ increase. 

Each must realize that the yoke which he has helped 
to place around his own neck is fastened to a load not worth 
the hauling. Each must be made to see that all he can do 
is to back up and pull his head out from behind—he never 
can get his body through—then leave his load in the mire, and 
forget about “it. Pick up your original motive as a business 
man, the one which you so entirely forgot in your desire to 
inflict an injury on your fellow-dealers, and carry it to the 
end 

The rank words of hate must be uprooted and the spot 
sterilized by common sense and fair-mindedness. 
LOCAL ASSOCIATIONS. 


The prineipal benefit to be derived from our local asso- 
ition is the sterilized effect it has upon this rank growth. 
ut, gentlemen, if you keep fertilizing at the same time, you 

‘an never kill it off.* 

Don’t think that because you joined the association that 
u are converted. Don’t think that because you can grasp in 
riendship the hand of a dealer miles from you—a dealer 
hom you never knew as a competitor—that you are out of 
e rut. No, sir! Not until you can walk into your com- 

‘ctitor’s store across the street with a “Good morning, John,” 
nd mean it. 

Mere membership in our association means nothing unless 

“€ are men enough to bury our differences. Each must make 
p his mind to do something, and to lay upon the sacrificial 
ltar some of his selfishness. 

Usually it costs a man something, in dollars and cents, 
' nervous energy, to do the right thing; but here is a propo- 

“tion that usually pays a man in coin to be fair, and it costs 
iim money to be unfair. 


MALICE, OR PROFIT? 
Every year millions of dollars in profits are strewn broad- 
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cast by business men because they desire to be unfair to their 


competitors. 

Are we so desirous for the enmity of our fellow-dealers 
that we are willing to pay for it? 

Are we to continue to sell goods through malice, or are 
we going to sell for a legitimate profit? 

FREE TRADE WITH A VENGEANCE. 

The other day a customer came to my store and said to 
me: “Mr. Porter, I have a furnace to be repaired, on the 
North Side and wt of your jurisdiction, so I am going to do 
the work myself; but I want you to give me an order down- 
town, so that I can buy the repairs that I need at your price.” 
1 said, “Do you think that would be fair?” He says, “Cer- 
tainly.” I said, “What do you suppose I would think of a 
dealer on the North Side who would grant what you ask, to 
fix a furnace in my locality? Do you suppose, if I knew it, 
1 would have the same regard for his welfare as before? I 
am sorry that you ask it, and I must absolutely refuse.” 

That would be free trade with a vengeance. If a man 
steals a purse from the pocket of another and gives it to a 
friend, does that mitigate the theft? 

If we deprive our competitor of his profit simply to make 
a sale, we are moral robbers. 

I have just one new thought and can embody it in three 
lines—the great commercial trinity: 

Justice to our customer. 

Justice to.our competitor. 

Justice to our firm. 

Three in one, and one in three. 

President McKenney: As the hour is getting late, we 
will take up the regular program. 

A letter was read from G: H. Nieman of Fithian, IIL, in 
which he expressed his regret at being unable to attend the 
convention. 





COMMITTEE REPORTS. 


C. M. Hurst of Decatur made the following report of the 
freight committee: 

FREIGHT COMMITTEE. 

Mr. President and Gentlemen of the Convention: Some 
four years ago an organized effort was made to have the 
freight rates within the state of Illinois reduced to a parity 
with those in adjoining states. Several years ago this asso- 
ciation took up the work. They have expended quite a sum 
of money. They had to pay their lawyers’ fees and one thing 
and another, with the result that on the second day of January 
of this year, on the first five classes, a horizontal reduction 
was made, of 20 per cent. I believe that within those five 
classes is comprehended everything that is handled by the 
average dealer. There may be some few things in carloads 
that are not affected by this reduction. It means a great big 
thing to the hardware dealer. In the city of Chicago they are 
not affected so much by that reduction, but every dealer 
throughout the state is affected just that much. Of course, 
we all realize that this is legislation, and it is politics, and all 
sorts of things mixed in together, and a hard combination to 
fight. However, we have a man in the executive chair to-day 
who says we are going to have a square deal, and I believe 
we owe it to him that this reduction has been started. We 
have not got enough. 

I believe the members of our association should pay more 
attention to this particular thing. We all take it as a small 
matter, while it is a very large matter. The railroad com- 
panies of this state claim that the people who are clamoring 
for this freight reduction don’t know what they are talking 
about. They organized their railroad employes to go to the 
governor at Springfield and protest against this thing. They 
claimed that a 20 per cent reduction would mean a loss of 
twenty odd million dollars per year. Of course, that is not 
true. I hope this association will keep at the work. There is 
lots of it to do yet. 

On motion, the report was accepted and placed on file. 

President McKenney: We will hear the report of the 
auditing committee. 

AUDITING COMMITTEE. 


Grant W. Porter: Mr. President and Members: The 
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auditing committee have examined the books of the treasurer 
and secretary, and find them accurate and the balance as the 
treasurer has stated. 

On motion of Mr. Costello of Chicago, the report was 
accepted. 

President McKenney: We will now hear the report of 
the committee on resolutions, Mr. Charles H. Williams, chair- 
man. 

The committee on resolutions presented the following 
resolutions for adoption: : 


RESOLUTIONS. 


a 
Resolved: 

That we thank the officials of the National Retail Hard- 
ware Association for their untiring efforts in our behalf during 
the past year. 

II. 

That we heartily endorse the actions of the joint com- 

mittee in their efforts to better the conditions of the trade. 
ITI. 

That we congratulate our state officers on the splendid 

results obtained in the past year. 
IV. 

That we extend to the officers and members of the Chi- 
cago Retail Hardware Association our sincere appreciation of 
the efficient work they have done for us. 

V. 

That we thank the ladies of the Chicago Retail Hardware 
Association for the royal manner in which they have enter- 
tained our visiting ladies. 

VI. 

That we greatly appreciate the zeal displayed by the 
manufacturers and jobbers in making their displays, and the 
universal courtesy of their representatives in charge. 

VIL. 

That we heartily endorse the attitude of President Roose- 
velt in his effort to provide a “square deal” for everybody, 
great or small, in the business world. 

VIII. 

That our own governor, Deneen, commands our com- 
mendation for his acts and attitude toward the commercial 
interests of this great state of Illinois. 

IX. 

That the thanks of this convention be tendered to his 

honor Mayor Dunne for his kindly welcome. 
X. 

That we fully appreciate the additions to our membership 
through the efforts of the solicitors of the Minnesota Retail 
Hardware Fire Insurance Company. 

XI. 

That this convention recognize the responsibility, ability 
and economy of the national and all the various state hard- 
ware mutual fire insurance companies. They are returning 
25 to 40 per cent of premiums paid, and we have the example 
of long established mutuals in Rhode Island that return 82 
per cent. 

XII. 

That we pledge ourselves to work individually to secure 

new members during the ensuing year. 
XIII. 

That we thank the loyal trade press for the many cour- 
tesies extended to us. 

XIV. 

That we adhere unflinchingly in our opposition to any 
form of parcels post. That we believe 1 cent postage on first- 
class mail is due our citizens, rather than that Uncle Sam go 
into the express business, to the detriment of first-class mail, 
which is the greatest mainspring of all business. 

Cuartes H. WI1IaAms, 
H. G. Cormick, 
Dan Hocper. 

Mr. Williams: In order to get it before the house, I 
move that the report of the committee on resolutions be 
accepted and the resolutions adopted. 
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The motion was put and carried. 
President McKenney: We will now hear the report of 
the committee on the location of the place of next meeting. 


SITE FOR 1907 CONVENTION. 

The committee made the following report: 

To the Members of Illinois Retail Hardware Dealers’ Asso- 
ciation : 

We, the undersigned, appointed as a committee on loca- 
tion for the convention of our association for the year 1907, 
beg leave to report as follows: 

WuHerEas, the convention of the year 1906 having proven 
without any doubt the most successful in the United States, 
through the untiring efforts of the Chicago Retail Hardware 
Dealers’ Association; and 

Wuenreas, the sentiments of the exhibitors at this conven- 
tion were almost unanimously expressed towards selecting 
this city as the location for the coming year, owing to the fact 
that the convention of this association has reached such enor- 
mous proportions as to require a suitable hall, such as can 
enly be obtained in one other city outside of Chicago, in which 
the convention of 1906 is being held at the present time; and 

WHEREAS, some other of our sister cities may be for- 
tunate enough to have a suitable building at some future time; 
therefore, be it 

Resolved, That the convention for 1907 be held in Chi- 
cago, and consist of four days, instead of three days; and be 
it further 

Resolved, That your committee do not deem it advisable 
to locate this convention permanently, for reasons previously 
mentioned. 

R. G. SCHEURER, 
Wi.i1am BIrret, 
CHARLES KRUSE, 
E. N. Howe tt, 

CHARLES MAUER. 


It was moved that the report be adopted and the recom- 
mendations concurred in. 

Mr. Gormley of Chicago: I have been talking to ex- 
hibitors downstairs and they said—at least some of them did— 
that if the convention was to be held in Chicago next year 
that arrangements should be made for one week—three days 
for the Illinois state convention and three days for the national 
canvention. I would amend that report of the committee 
and move that the number of days be left out of the resolution. 

The amendment was seconded by Mr. Costello. 

Mr. Ray said that he heartily endorsed the amendment 
by Mr. Gormley. 

The question was put on the amendment, and the amend- 
ment was adopted. 

On motion, the report and recommendations of the com- 
mittee were adopted as amended. 

A communication was read from the Citizens’ Associa- 
tion of Bloomington inviting the association to hold its next 
meeting at Bloomington. 

President McKenney called for the report of the com- 
mittee on nominations. 

The committee on nominations recommended the follow- 
ing as officers for the ensuing year: 


ELECTION OF OFFICERS.* 


(President’s term does not expire until next year.) 
For Secretary: 
L. D. Nish, Elgin. 
For Treasurer : 
G. E. Gnadt, Chicago. 
Members of the Executive Committee, to serve three years: 
T. J. Matthews, Mt. Vernon. 
D. M. Norris, Kankakee. 
Members of the Executive Committee, to serve two years: 
G. M. McCurdy, Bloomington. 
Legislative Committee: 
Charles H. Williams, Streator. 
George Harms, Peoria. 
J. L. Smith, Chicago. 
C. Hauss, East St. Louis. 
Henry Murphy, Galesburg. 
Investigating Committee: 





























































\i- 
be 


le 


n- 


ant 


id- 


m- 


ext 


m- 


yw- 





Orrin Howe, Streator. 

H. A. Uehren, Aurora. 

E. B. Johnson, Kewanee. 

C. E. Mauer, East St. Louis. 

Charles H. Allbright, Newton. 
Delegates to the National Convention : 

H. G. Cormick, Centralia. 

President Frank B. McKenney, Rockford. 

F. Giessing, East St. Louis. 

Daniel Holder, Bloomington. 
Special Freight Committee: 

J. L. Hudson, Springfield. 

M. Kahn, Petersburg. 

Jacob Ballet, Edinburg. 

Mr. Read, of Read Bros., Bloomington. 

C. M. Hurst, Decatur. . 

It was moved and carried that the secretary be instructed 
to cast a vote of the association for the officers nominated. 





H. G. Gnadt, Chicago, Newly Elected Treasurer. 


The official stenographer of the association, A. A. Norton, 
acting for the secretary, cast the vote as directed, and the 
officers nominated were declared elected. 

The report of the special committee was called for. The 
report wasemade as follows: 

REPORT OF SPECIAL COMMITTEE. 

At a meeting of the executive committee held at Chicago 
February 19th this committee was appointed to take up the 
matter of dues and salary for the secretary, and we beg 
leave to make the following report: That the dues of the 
members of our association be $4 per annum, taking effect 
January Ist, 1907. That the salary of our secretary be $200 
per annum and an additional fee of 50 cents for each member 

good standing. This to take effect at once. 
' Respectfully submitted, 
L. D. Ray, 
Wii.traAm G. GorMLEY, 
Georce A. ENGLEHARDT. 
After some remarks by the members favoring the recom- 
endations in the report, the report was accepted, and the 
‘ommendations therein concurred in by the association. 

A communication was read from F. S. Kretsinger, presi- 

it of the American Hardware Manufacturers’ Association. 

Pres. McKenney: Next on the program is the report of 

secretary of the Executive Committee, Mr. Nish. 


REPORT OF EXECUTIVE COMMITTEE. 


Mr. Nish: Gentlemen, the executive committee made ar- 
ngements with the Minnesota Mutual Fire Insurance Com- 
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pany to come into Illinois and solicit members, and as a result 
of that they brought in some 140 odd members. Of course, 
the idea was mutual, but they had done such good work that 
the executive committee thought it was fair to them to offer 
the following commendation: ‘The executive committee have 
full knowledge of the good work in Illinois of the Retail 
Hardware Dealers’ Mutual Fire Insurance Company of Min 
nesota and do hereby commend to the hardware dealers of 
Illinois the Minnesota Mutual Fire Insurance Company and 
Mr. K. Neutson, their state agent.” 

On motion of Mr. Grant W. Porter the report was adopt 
ed and placed on file. 

Secretary Nish thanked the association for the confidenc: 
reposed in him and for the additional allowance for his sery 
ices, 

President McKenney stated this closed the regular pro 
gram and called for general remarks from the delegates. 

H. G. Cormick of Centralia was called to the platform 
and addressed the convention. He said: 


H. G. CORMICK 
Mr. President and Gentlemen of the Convention: Prol 
ably the most interesting remarks that are made in a conven 
tion of this kind come under the head of “The Good of the 
Order.” I was extremely fortunate in my day in meeting the 
gentlemen who organized this association on Milwaukee ave 
nue some seven or eight years ago. I had been at every con- 


vention of this association since. It has been my honor to 
represent this association in the National Association several 
times. I merely say these things because you may recognize 
that my interest in this matter has never flagged. We have 
now begun to reap the reward of the efforts made in the past 

Mr. Cormick referred to the success achieved in his own 
town in forming a retail merchan‘s’ association. He said it 
had resulted in many public improvements in his city and the 
bettering of social conditions 

Mr. Williams of Streator was called on for some remarks 

Cc. H. WILLIAMS 

Mr. Williams addressed the convention briefly. He re- 
lated the details of the settlement of his fire loss by the insur- 
ance companies. 

At the close of Mr. Williams’ remarks, M. L. Corey, the 
secretary of the National Retail Hardware Dealers’ Associa- 
tion, was escorted to the platform amid cheers. 

M. L. COREY 

Mr. Corey said: Mr. President and Gentlemen: I am 
sure that I am very glad to be here, and I am very much 
pleased indeed at the warm welcome that you have extended 
to me. I am extremely well pleased at the news that your 
secretary has just given me, and that is, that Illinois has over 
3co new members for this year. We knew you had the peo- 
ple in Lllinois all the time. We felt as if you ought to have 
them in your association. And that’ you have them to-day is 
glory for us as well as for you. I have just this moment ar- 
rived from New York state. Our train was somewhat late. 
I was afraid I would not arrive in time to meet with you, but 
T assure you that this has been a wonderful year for hardware 
association growth. Over in New York state they have a 
meeting that is in progress to-day—not quite as large as 
yours, but they had added 100 new members this year. The 
association spirit seems to pervade more slowly among our 
eastern brothers, but they are beginning to wake up, and I 
believe that next year will see a large advance in association 
sentiment. I think I ought not to say very much about our 
association over in Indiana, because we think it was about as 
good as we can ever have. We had something like 675 whose 
names we have on our roll. I assure you that the National 
brings a warm greeting to you and rejoices in your growth 
and prosperity. 

G. R. LOTT. 

President McKenney called for Mr. G. R. Lott of the 
Chicago association. He addressed him and thanked him on 
behalf of the state association for the efforts put forth by the 
Chicago association and himself to make the convention a 
sufecess. 

Mr. Lott addressed the convention and said the praise 
was not. wholly due to the work of Chicago members, but 
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that the executive committee of the association was entitled 
to the largest share of the praise for the success that had 
been achieved. 

President McKenney stated that preparations had been 
made to take the delegates to Waukegan to visit the works 
of the American Steel and Wire Company. 

Mr. Costello suggested that the association close the pro- 
ceedings by singing the anthem, “My Country, ’Tis of Thee.’ 

After the close of the song President McKenney asked 
Mr. Williams of Streator to deliver a benediction. 

Mr. Williams delivered the following benediction: 

May the spirit of good-fellowship and of goodwill towards 
one another, and all that goes to make up true citizenship and 
true Christianity, remain in our hearts during the ensuing 
year, Amen. 

The convention then adjourned sine die. 


CONVENTIONALITIES. 


The famous line of Ath-A-Nor heaters had an able 
spokesman in Frank Fiebeger of Akron, Ohio. Ath-A-Nor 
heaters are manufactured by the Fiebeger Heater Company 
of Akron, Ohio, and demonstrate, it is claimed, nature’s 
correct way of burning fuel. The Ath-A-Nor stove was 
placed on the market only a short time ago, but its supreme 
success made possible the Ath-A-Nor furnace, the furnace 
“which always has a bright, clean fire against a clean fire 
pot.” Mr. Fiebeger is well known to the _ trade, being 
present at a great many conventions and always assisting in 
the congeniality of the occasion. He was assisted ‘by C. C. 








Hammond. 

The O. K. cornice brake was exhibited to interested deal- 
ers by W. H. Dreis of Dreis & Krump, 3214 South Halsted 
Street, Chicago. It proved quite interesting, as the group of 
sheet metal workers attested. 

The Briscoe Manufacturing Company of Detroit, Michi- 
gan, -were represented by Nelson S. Gotshall and Paul R. 
McKenney, who distributed a saucepan as a souvenir. This 
company recently inaugurated the mail order instead of the 
personal salesmanship method of distributing its products. 
The plan has proved successful and Briscoe ware is now to 
be seen in a large proportion of the hardware establishments 
of the country. 

B. J. Taylor, vice-president and general manager of the 
Toledo Stove & Range Company, Toledo, Ohio, had on exhibi- 
tion Taylor’s gas heater, adapted for either artificial or 
natural gas. Mr. Taylor is a popular soul himself and per- 
sonal magnetism, in combination with the well known merits 
of this stove, made a large number of proselytes possible. 
He was warmly congratulated upon his recent election to 
the vice-presidency of the company. 

The Lisk Manufacturing Company, Limited, of Canan- 
daigua, New York, were well represented and had an at- 
tractive display. A. T. Smith of Chicago and F. L. Page 
of Illinois exhibited Imperial gray enamel and other wares 
to the satisfaction of the convention attendants. J. L. Mc- 
Laughlin, the vice-president, arrived later and assisted in the 
good work. 

One of the most attractive displays on the floor was that 
of Jacob Retterer, wholesale dealer in stoves, ranges and 
furnaces, 167-169 Lake Street, Chicago. Mr. Retterer was 
assisted by J. W. Hagel and his two aggressive sons, W. O. 
Retterer and Charles J. Retterer. He was exhibiting Glen- 
wood, Victor, Model, Happy Home cast ranges, the Champion 
steel range, the Dangler oil and gasoline stoves and the Co- 
lumbian Art and Columbian Joy base burners. 

A. D. Ellis of Peoria, Illinois, explained the merits of 
the Akron air blast furnace to interested members of the 
association. This furnace is said to be the original hot 
blast and is manufactured by May & Fiebeger of Akron, Ohio 
Mr. Ellis proved himself an able exponent, respected for his 
thorough knowledge of the subject and liked because of per- 
sonal attractiveness. 

Much of the splendor greeting the eye of the visitors who 
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entered the hall is to be attributed to the attractiveness of 
the displays. One of the most artistic of these was that of 
the Nickel Plate Stove Polish Company, 459-461 [Illinois 
Street, Chicago. E. P. Rogers, the president of the concern, 
is particular about small points, and his attention to these 
details invariably succeeds in creating an admirable whole. 
The booth was in charge of Mr. Rogers. Harry Rogers and 
J. W. Gill were also on hand to assist in the explanation of 
Black Jack and Black Kid stove polish. A beautiful souvenir 
consisting of a Japanese paper napkin was distributed. This 
was decorated with inscriptions and artistic effects, particular 
attention being given to the color scheme. 

The Boynton Furnace Company of Chicago exhibited a 
number ‘of different samples of their hot air, hot water and 
steam heaters. R. C. Cook, the assistant manager. was 
enabled to book many orders, both from new and old cus- 
tomers. The Boynton line is a large one, well known and 
popular. The company was represented by Oscar Keyes of 
Illinois, and also by J. Harvey Manny of Wisconsin, the 
grandson of the well known manager of the Chicago branch, 
J. H. Manny, who arrived later, and by C. E. Manny. 

The Kelsey warm air generator, manufactured by the 
Kelsey Furnace Company of Syracuse, New York, was as 
usual of great interest to furnace experts. The fact that the 
Kelsey is differently constructed from hot air: furnaces was 
well demonstrated. The company was represented by J. M. 
Collins, A. R. Bradley and H. J. Seale. 

The Manufacturers’ Stove Repair Company, 517-539 Di- 
versey Boulevard, Chicago, had three aggressive co-workers 
on hand in the persons of Frank Cunningham, George Wolf 
and George W. Fitzpatrick. These gentlemen exhaled much 
good feeling and also explained an interesting device for 
regulating the draft of furnaces. 

“Charles W. Asbury, well known as vice-president of the 
American Hardware Manufacturers’ Association, arrived 
Tuesday morning and spoke at the open session. Mr. Asbury 
is well liked and is one of the most able executives in the 
hardware trade to-day. He is connected with the Enterprise 
Manufacturing Company of Philadelphia, Pennsylvania. This 
concern was also represented by Samuel H. Frowert. 

Fred Ruhling, the popular North Clark Street hardware 
dealer, is interested in the Universal electric and gas flasher. 
This flasher is designed for the front of establishments to 
attract the attention of passersby. The name of the dealer 
his stock of merchandise and other particulars are shown in 
different colors which never disappear. The device is quite 
reasonable in cost and will undoubtedly prove a great boon 
to the retail trade. 

One of the most attractive booths was that of the Com 
stock-Castle Stove Company, Quincy, Illinois, with a Chicago 
branch at 20 South Canal Street. A large line of Econom) 
stoves and ranges was shown in an admirable manner. Sam 
ples were on hand of the Economy Regal, of cast construc 
tion, the Mystic Ecorromy, a steel range, the Solid Economy, 
cast, the Prize and the Elite oaks, the Nabob hot blast and 
the most famous and recent of all these products, the Master 
Economy, a base burner made for soft coal, coke, hard coal 0: 
any other kind of fuel. This stove is only one year old, but 
even now pronounced by competing manufacturers, the coi 
suming public and the retail trade to be one of the most de- 
cided innovations placed on the market for many years. T 
controlling dampers, the extensive radiating surface and 
many other features of merit commend it to hardware dea!- 
ers. The company was represented by E. H. “Castle, the C! 
cago manager, by J. H. Bannen and J. E. Curtis. 


Jesse V. Wise of 179 Lake Street, Chicago, the manuf. 
turers’ agent, was on hand in the interests of the Richar'!s 
Manufacturing Company of Aurora, Illinois. Mr. Wise ws 
later assisted in his work by Mr. Jones, a new member »f 
the Richards Manufacturing Company, and by W. M. Fitch 
the secretary and general manager. The Richards door hanz- 
ers were exhibited to good advantage. 

The Malleable Iron Range Company of Beaver D2”. 
Wisconsin, occupied one of the corner booths. The comp: 
was represented by C. W. Stewart, the Illinois converter «1 
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by Victor Classen. These gentlemen distributed a most at- 
tractive souvenir in memory of the occasion. It consisted 
of an ash tray with gun metal finish. The well-known trade 
mark of the company was shown on the body of the plate 
and the fact that two gold medals were secured at the Port- 
land, Oregon, exposition in 1905 inscribed one of the sides. 

The Akron Eclipse level, a product of the Baker-McMil- 
len Company of Akron, Ohio, was fully described by Frank 
Merrill, manufacturers’ agent at 40 Dearborn street, Chicago. 

The L. J. Mueller Furnace Company of Milwaukee, Wis- 
consin, which has lately established a Chicago branch at 08 
La Salle Avenue, in charge of Andrew P. Dease, exhibited 
iwo of their large lines of furnaces and heaters. A number 
of representatives were in attendance, including G. C. Muel- 
ler, J. B. Wilson, Mr. Harrison and L. J. Mueller, second, 
who arrived later. ? 

Berler’s Ideal oil heaters were shown near the entrance 
to the convention hall of the Tuesday morning session. Mr. 
Barler was on hand most of the time and R. W. Kimbal 
was in constant attendance. 

The Simmons Hardware Company of St.-Louis had a 
host of representatives in attendance. The merits of Keer- 
Kutter goods were fully expatiated upon. Their double booth 
proved a desirable trysting place. The exhibition was in 
charge of T. C. Dymond, assisted by L. C. Leyder, G. D. 
Duffett, Frank Farra, Jeff Corydon, A. Brazelton, F. R. Riggs, 
J. H. Janssen, J. Beeth and N. D. Thompson, juriior, the. ad- 
vertising manager. 

The Bridge & Beach Manufacturing Company of St. 
Louis had a number of representatives, including John Le 
Page, John L. Kohler and O. F. Little. 

The famous Sam T. White of the White Lily Washer Com- 
pany of Davenport, Iowa. was on hand with all robustness 
and good cheer. He was assisted in the explanation of White 
Lily, White Rose and White Daisy washing machines by 
“Ted” Roesche and “Rich” Pfabe. The White Rose wash- 
ing machine has been placed in the market only recently. 
but is evidently proving extremely popular. The company 
distributed a memorandum book containing a vast amount 
of useful information, of convenient size for the pocket. 

A. Vere Martin of 40 Dearborn Street, Chicago, the 
Benedict of hardware circles, was assisted by W. J. Handley 
in a display of the Goodell-Pratt products. He had one of 
the corner booths and succeeded in making his descriptions 
interesting. Later on W. N. Pratt, a vice-president of the 
American Hardware Manufacturers’ Asociation, and exceetl- 
ingly well known to the hardware trade, arrived and was 
greeted heartily. 

George W. Diener and M. G. Walker represented the 
George W. Diener Manufacturing Company of 215 Lake 
Street, Chicago. They displayed a line of Torrid tinners’ 
furnaces, tinners’ snips, combination pliers, pipe wrenches, 
benzine cans, ash and garbage cans and similar products 

The American Wringer Company of New York City had 
an attractive exhibition in charge of L. Schnietzer, the Chi- 
cago manager. Mr. Schmetzer was assisted by L. P. Jordan. 

V. A. Rossbach, president and treasurer of the J. L. 
Morris Stove Repair Company, Chicago, whose face is famil- 
ar to all members of the Illinois Association, both because 
f his exhibit and an advertisement in the program, had an 
ittractive display. He distributed a souvenir, consisting of 

sample of Elaterite stove enamel. ; 

Gus Ruhling of the famous Ruhling family had erected 

most attractive and comfortable booth in the center of the 
rena. Here he displayed grass catchers, shovels, tents, awn- 
igs, tool bags, etc. Gus is one of the most popular mem- 


‘ers of the hardware trade of Chicago and a bright future is 


redicted for him. He distributed a match safe. 

The Lennox Furnace Company of Marshalltown, Iowa, 
1S represented by a number of able officials. J. W. Heald, 
e general manager, C. N. Pratt of Northern Illinois, Chi- 
go and Wisconsin, and S. P. Britt of Rantoul, Illinois, cov- 
ring Southern and Central Illinois and Western Indiana, 
ide demonstrations of the Torrid Zone furnaces interest- 
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ing. They distributed an alphabetical note book bound in 
leather and containing maps and other valuable information. 
They also distributed a small mirror. The company has 
recently established a Milwaukee branch at 251 Lake Street. 
J. M. Beach is the manager -of this agency. 

P. D. Shelmire of the Friedley & Voshardt Company of 
194-204 Mather Street, Chicago, had a most unique corner 
of the Armory. It consisted of a small example of the won- 
derful sheet metal ornamental work of this company and 
proved a cynosure. The company manufactures steel ceil- 
ings, architectural sheet metal ornaments and similar prod- 
ucts. Their souvenir consisted of a desk tray finished in a 
most ornamental manner and proving a fitting sample of 
their ability to press attractive shapes out of the raw prod- 
ucts. 

At the farther end of the hall the Culter & Proctor 
Stove Company of Peoria, Illinois, exhibited an extensive 
line of steel ranges and stoves. The exhibition was in charge 
of H. G. Culter, the secretary, and he was assisted by S. M 
Shaefel and M. J. Periolate. The Feoria-Lexington is per 
haps one of the most attractive, substantial and conveniently 
constructed steel ranges on the market. The King Bee air 
blast was also shown to advantage. Mr. R. A. Culter, the 
president of the concern, arrived later 


Wm. De L. Rugg, who entered so prominently into the 
spirit of the occasion at Milwaukee, Des Moines and Lincoln, 
was on hand in Chicago, with an attractive display where 
Yankee tools and the Lightning, Gem, Blizzard and Ameri- 
can Twin freezers were exhibited. These are manufactured 
by the North Brothers Manufacturing Company of Phila 
delphia. Mr. Rugg was assisted by Robert Harrington 


The Joliet Stove Works of Joliet, Illinois, had provided 
a sufficiently large space to exhibit even the large line of 
Moore’s stoves and ranges. These were described by E. H 
Mitchell of Quincy, Hlinois, F. P. McCarty and W. S. Coates. 
One of the most attractive souvenirs distributed during the 
convention was passed around by representatives of this com- 
pany. It consisted of a grip tag composed of embossed 
leather. 

Dealers who secured the Yale & Towne Manufacturing 
Company’s souvenir had reason to consider themselves decid- 
edly fortunate. It consisted of a ietter opener handsomely 
silver plated. It was distributed by A. B. Howell, who repre- 
sented the company. 

The Robinson Furnace Company of Chicago, had an ex- 
hibition at the farther end of the hall directly at the ter- 
minus of the main aisle. The Robinson family were to be 
seen here, enthusiastically explaining the merits of Robinson 
hot air furnaces. F. E. Robinson, W. H. Bliss and E. H. 
Robinson, the secretary and treasurer, were in attendance. In 
addition to the Robinson Tubular and the Robinson Crescent, 
the company has recently added the Robinson het blast, a 
furnace constructed for soft coal. The company distributed 
souvenirs consisting of a tape measure and a hand mirror. 

The Pritchard-Strong Company of Rochester, New York, 
distributed a useful paper weight attractively gotten up. The 
concern had a well arranged exhibition in charge of A. J. 
Brade and H. Mankowitz. 


Directly opposite the main entrance, the Black Silk Stove 
Polish Works of Sterling, Ill., had a booth whcre samples of 
Black Silk stove polish were distributed. L. K. Wynn and 
his secretarv, Miss Lila Stevens, were busily engaged in ex- 


plaining to dealers a certain guessing contest that proved ex- 
tremely popular. A case of five-pound pails of the best Black 
Silk stove polish was offered to the man who guessed near- 
est to the number of tack heads in their display sign. To the 
next nearest a case of five-ounce Black Silk paste was given. 
Mr. Wynn distributed a lead pencil as a souvenir, consisting 
of lead and finish blacker than jet and corresponding in color 
to the famous Black Silk polish. 

On Tuesday quite a pretty sight was seen. Four golden- 
haired representatives of the Nickel Plate Stove Polish Com- 
pany appeared cap-d-pie with vellow ribbons attached to in- 
genious picture hats. They attracted universal attention and 
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admiration. For a time it was thought that the original 
sextette of the Florodora company had broken loose. Later 
it was discovered that the four beauteous damselles were 
gracious assistants of Mr. Rogers and the Nickel Plate Stove 
Polish Company. The yellow decorations were in harmony 
with the color scheme of Mr. Rogers’ exhibition. ~ For the 
benefit of hardware men who may wish to extend relations, 
we take pleasure in publishing the names of the young ladies 
as follows: Edna Hoag, Ruby Christenson, Lulu Englehardt 
and Grace Schiebs. Mr. Rogers is quite enthusiastic over the 
Christian names of the young ladies and we understand that 
hardware dealers at the convention were also impressed with 
their euphony and used the terms to good advantage. 

The Excelsior Steel Furnace Company, of Chicago, 
which has proved so prosperous and which has found many 
additions necessary, was represented by J. Eugene Flint, 
whose territory covers Illinois, Wisconsin and Iowa, and by 
C. D. Maxson, the Chicago salesman. The company is 
located at Chicago and their exhibition of furnace pipe and 
fittings was consequently quite elaborate. 

The Robinson Furnace Company of Chicago found the 
popularity of their display so far in excess of their supply 
of argumentative power that two additional exponents were 
called into action during the latter half of the convention. 
I. Robinson, the president, and J. E. Pierson formed the 
reinforcements. 

A notable neophyte was John Kontny of 65-67 North 
Desplaines street, Chicago, who attended his first conyention. 
Mr. Kontny had a well arranged exhibit directly off the 
entrance along the main aisle. Here he exhibited the 
famous line of Red Cross stoves and ranges. A number of 
these famous products were shown, including the Famous, 
a cast range the Princess with gas oven attached and the 
Royal, one of the hest known base burners on the market. 
Mr. Kontny was assisted by H. N. Whitlock of Chicago. He 
distributed an attractive souvenir in the shape of a lead 
pencil connected to a permanent holder. This souvenir 
made his exhibit even more popular. In Mr. Kontny’s 
opinion the stove trade has never been better and the pros- 
pects for the future are extremely good. 

1. C. Erringer. representing the Stowell Manufacturing 
Company, gave away one of the most attractive souvenirs of 
the convention. It consisted of a watch fob. The Stowell 
Manufacturing Company have recently established a branch 
in this section of the country, the main office being at 
Jersey City, New Jersey, with branch offices in Chicago, 
Indianapolis and elsewhere. The company makes Trinidad 
asphalt roofing materials, cork, asbestos and felspar brands. 

The Wheeling Corrugating Company of Wheeling. Chi- 
cago, St. Louis, Beston, New York and elsewhere bad a 
prominent exhibit and was represented by four of its IIli- 
nois salesmen. These included P. E. Du Charme, G. La Mar, 
F. R. Cooke and S. D. Burton. The company manufactures 
steel ceilings, eaves trough and conductor pipe, black and 
galvanized sheets, tin plate and scores of other sheet metal 
products. 

Snugly inclosed by the rear wall, the exhibition of the 
Excelsior Steel Furnace Company and the convention hall 
tent was the exhibit of the Cole Manufacturing Company, 
Western avenue, Chicago, Illinois. The’ merits of this line 
were well taken care of by C. C. Wooley, assisted by W. D. 
Miller. 

The Meyer Furnace Compazy of Peoria. Illinois, ar- 
rived on the scene in full blast with George Meyer and 
W. E. Bruninga as representatives. The Weir all steel gas 
and soot consuming furnace proved a good subject of con- 
versation and hardware dealers lent their ears willingly. 

As usual E. C. Atkins & Company, incorporated, of In- 
dianapolis and elsewhere, outdid themselves and others in 
the attractiveness of their exhibition. They were represented 
by Robert Eveland, who has charge of the Atkins selling de- 
partment in this section of the country; by Wm. De R. 
Knight, the Wisconsin salesman; S. M. Perrigo, an expert 
demonstrator; and by W. E. Stalnaker, the Chicago manager. 
Their souvenir consisted of a note book handsomely gotten 








up, superior to the average, containing useful information, 
space for the cash account and memoranda. They also 
pinned on the many visitors to their booth a miniature saw, 
stamped from aluminum. It was to be seen on many a manly 
breast. 

The space allotted the Trout Hardware Company of 
Chicago was of most generous proportions. It proved a 
small store in itself and though the exhibit was not over- 
crowded it was evident that even a few samples of the 
many different varieties of hardware which this company 
carries could have filled a much larger place. The exhibition 
was in charge of T. J. Bowler, manager of the cutlery and 
sporting goods department. He was assisted by R. H. War- 
ren, H. N. Strahan, George Brockhaus and by an attractive 
young lady who modestly refrained from breathing even her 
Christian name to a representative of the press. 

The Boss Washing Machine Company of Cincinnati, one 
of the largest concerns of this kind in the country, exhibited 
three varieties of their large line in a booth at the farther 
end of the rodm. Three styles were shown, consisting of 
the Improved Boss Rotary, the Number One Boss and the 
1904 Automatic. Edward L. Enneking is well known to the 
retail trade and has attended many conventions. While mak- 
ing two. conventions in one week is not the least arduous 
task, Mr. Enneking declares that the work is rendered much 
more agreeable and, in, fact, delightful because of the self 
evident virtues of the Boss line of machines. Mr. Enneking 
distributed a souvenir in the shape of a court plaster holder 
containing a number of specimens of this necessary panacea. 


And about Charles Smith too much cannot be said, and 
vet every one krows as much as we do. The honorary 
member was there in person and in voice. A convention 
without exhibits, without vaudeville and without many other 
attractions would prove popular and attract hundreds of 
dealers if announcement were made in advance that Charles 
Smith would be present. The hero of two wars, together 
with L. H. Brewer, showed a full line of Hero furnaces to 
the many dealers who vouched for the appropriateness of 
the name. 

M. & D. Combination Family and Hotel ranges formed 
the ornamental features of one of the largest booths at the 
armory. W. H. Mitchell of Chicago and William J. Farrell, 
the sales manager at 96-100 Lake street, Chicago, were in 
attendance. Dealers who were fortunate enough to gain the 
favor of these gentlemen were presented with a leather pocket- 
book containing a unique arrangement for the reception of 
the various iittle articles that man is prone to carry around. 

The C. F. Smith Company of DeKalb, Illinois, was 
represented by Mr. Smith in person, assisted by F. C. Wright. 
Mr. Smith displayed the Franklin woven wire stretcher, 
which is perhaps the most satisfactory article in this line now 
on the market. He also showed the Charles wire stretcher 
gate, a unique arrangement for stretching tightly a wire gate 
Mr. Smith’s inventions have carried him to the front rank 
of hardware manufacturers and his name and products are 
well known to the trade. 

William B. Lyman represented the Jacob J. Vollrath 
Manufacturing Company of Sheboygan, Chicago and else 
where. He explained to his many new friends that Vollrath 
enameled iron ware, cast iron ware and stamped steel war: 
were awarded the grand prize at St. Louis in 1905. 


Yes. “Pop” Bennet was there. He is everywhere. Th 
other day news of his presence came from New York. !t 
seems that “Pop” had attempted to cross to Jersey City. He 
is rot an absent minded gentleman, as a rule. There m: 
have been some hardware man whom he hoped to assist 0” 
the other side. But at any rate the ferry dock was crowde’ 
with weary home goers. Through the crowd rushed “Pop. 
hot and excited, his beaming, congenial face flushed to 4 
cherry red. He sprinted down the dock as most har! 
ware men have ne’er seen him sprint before. His eyes 
were fixed on a ferry beat, two or three feet from the pic’. 
He paused but one instant. Then, cheered by the throne 
he made a flying leap across the intervening™ stretch 
water and landed safely on the neck of a fat man w 
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happened to be standing on the platform. After “Pop” 
had recovered his breath he apologized most meekly and in a 
gracious manner for which he is known. “I hope I did not 
hurt you,” he said. “I am extremely sorry. But anyway I 
got on the boat.” “But, you darned fool,” said the fat man, 
“the boat was coming in.” 

The Republic Metal Ware Company of Buffalo, Chicago 
and elsewhere were represented by Joseph Chandler. Mr. 
Chandler distributed an enameled ware souvenir remarkable 
both for its usefulness and the assiduity with which the 
members of the association surrounded Mr. Chandler for 
samples. 

The Lawson Manifacturing Company of 40 Dearborn 
street, Chicago, was represented by Evans Nelson and “Pop” 
Bennett. The Matchless spring hinge and ventilating window 
lock were exhibited and described by circulars. 

The H. W. Johns-Manville Company of New York, 
Chicago, Milwaukee, St. Louis, San Francisco, Kansas City 
and elsewhere was represented by G. M. Clut and their Mr. 
Shepard. Mr. Clut displayed samples of asbestos roofing, 
fire proof materials and similar specialties. 


The famous Round Oaks, stoves, ranges and furnaces, 
were displayed by their well known salesmen, R. R. Elliott, 
H. L. Mosher and G. B. Thompsett. The makers of Good 
Goods Only had a berth at the head of the hall, directly 
opposite the main entrance. They distributed their booklet 
entitled “Amos Hudson’s Motto,” by Colonel William Light- 
foot Visscher, and other booklets describing the product of 
the company in such an interesting way as to make the 
latter seem souvenirs also. The Estate of P. D. Beckwith, 
Dowagiac, Michigan, had little difficulty in impressing upon 
the trade the merits of the Round Oak heating stove, the 
Round Oak Chief steel range and the Round Oak furnace. 

Immediately at the entrance of the exhibition was shown, 
in floor and wall show cases, an elaborate display of high- 
grade nickelware, also an elaborate line of heavy tinware, 
wash boilers and galvanized goods, which are the product ot 
a Rochester firm. The Robeson Cutlery Company displayed 
a number of their business-bringing devices in the way of out- 
coor show cases and window display, also two fine floor cases 
showing a large line of carvers and pocket cutlery, razors 
and shears, arranged in display boxes. This display was in 
charge of C. C. Miller, F. H. Foster, O. A. Smalley and K. G. 
Bartley 

The Revolving Bin Company, with Chicago office at 234 
Baird avenue, had the attention of all dealers who were in- 
terested in their space and step saving device in the shape of 
their ball-bearing revolving nail bin. Mr. Ohlendorf demon- 
strated how it would pay for itself three times in one year, 
and yet be in service for an indefinite numbers of years. 

All dealers with an eye to the artistic were interested 
in the elaborate display of bathroom fixtures in the line of 
Central Specialty Manufacturing Company, 141 S. Clinton 
street, Chicago. Their new catalogue will be mailed on appli- 
cation, 

M. A. Shotwell, 71 Jackson boulevard, Chicago, inventor 
and manufacturer of the Hercules saw clamp, showed its 
many points of merit—in lightness, strength and length. 

G. Retterer of 167-169 Lake street, Chicago, distributed 
a useful souvenir in the form of a flexible leather pocket- 
hook. 

Frank F. Porter Company of 314 Sixty-third street, Chi- 
cago, manufacturers of hot air and combination furnaces, had 
an exhibit in charge of E. H. Jackson. 

A most unique wedding occurred-on Wedtesday, when 
Otto Frank and Miss Rose Schultz were united in marital 
bonds at the Radiant Home booth. During the ceremony 
Sweet strains of ethereal harmony flowed from behind palms 
concealing somber-hued troubadours. The selections consisted 
of “Oh, Promise Me,” rendered by the celebrated tenor. 
St. Lawrence Chandler. Other selections included “Warm Your 
Feet at Number Six,” “Take Those Ashes Far Away,” “Air- 
blast Lining,” “How I Love You!” This corps of minstrelsy was 
announced as the only exclusive stove band in the world. Fol- 
lowing the wedding, the pair were given a White Lily wash- 
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ing machine and many other household articles of domestic 
necessity. Then ensued a promenade through the streets of 
the convention hall in which all participated. 

W. Petersen, so well known as the inventor of the Peter 
sen everlasting dooflatch and holder was on hand as usual, 
explaining the merits of this specialty. He also showed his 
chimney cap and a new strainer cut off. The Handy hog 
waterer is another article which Mr. Petersen has invented 
and which is proving popular with the trade. These articles 
are manufactured by the Lyons Specialty Company of Lyons, 
lowa. 

“The Weld that Held” was explained to the satisfaction 
of retailers by E. Steytler, Pittsburg manager of the Pitts- 
burgh Steel Company, by J. F. Williams of northern Illinois, 
E. N. Watson of southern Illinois and E. C. Burdick, whose 
territory extends through Wisconsin. 

The Hopkins & Allen Arms Company of Norwich, Con 
necticut, distributed a score card for card games or other 
sports. On one side was shown a monkey, which displayed 
different eyes and mouths as the score pointer was revolved 

Mr. Herring represented the Associated Silver Company, 
174 East Lake street, Chicago. He showed that (Solid) 
Yourex silver is a most novel discovery, entitled to. universal 
attention. 

The Leotta steel range was on exhibition at the M. & D 
Range Company exhibit. This range is made in four sizes, 
with a duplex grate and cast iron back flue. The gas at 
tachmert is arranged, making it compact and convenient for 
satisfactory cooking in both hot and cold weather. This 
gas attachment has proved a most valuable feature 





Art Stove Company. 

Allith Manufacturing Company, hangers 
American Steel and Wire Company, fencing, etc 
American Wringer Company. 

FE. C. Atkins & Co., saws 

Ayling Brothers, stove polish 

A. C. Barler Manufacturing Company, oil heaters 
Estate P. D. Beckwith, Round Oak stoves 

E. Bement & Sons, stoves 

George H. Bishop & Co., saws 

Black Silk Stove Poiish Company 

Boynton Furnace Company. 

Briscoe Manufacturing Company, sheet metal goods 
Brown & Sharp Manufacturing Company, machinists’ tools 
Cassidy-Fairbanks Company, hardware specialties 
Cataraugus Cutlery Company. 

Challenge Refrigerator Company. 

H. Channon Company, cordage. etc. 

Cleveland Stamping and Tool Company 

Cole Manufacturing Company, stoves 
Comstock-Castle Stove Company 

Cribben & Sexton Company. stoves 

Culter & Proctor Stove Company 

Excelsior Steel Furnace Company 

Factory Sales Company, hardware specialties 
Favorite Stove Company. 

Fieberger Heating Company, Athanor stoves 
Friedley & Voshardt, steel ceilings. 

Gee Whiz Washing Machine Company. 

Harris & Cole Brothers, woodenware 

Hibbard, Spencer, Bartlett & Co., hardware 

Hunt, Helm, Ferris & Co., door hangers, etc. 

A. Vere Martin, hardware specialties 

Joliet Stove Works 

John Kontny, stoves 

Landers, Frary & Clark, cutlery, etc 

Lawson Manufacturing Company, floor hinges 
Lennox Furnace Company. 

Lindemann & Hoverson Company, stoves and ovens. 
Lisk Manufacturing Company, enameled ware 
Lovell Wringer Company. 

M. & D. Range Company. 

Malleable Iron Range Company. 

Michigan Stove Company 

Mueller. Furnace Company 

National Cutlery Company. 

North Brothers Manufacturing Company, freezers, etc. 
Nickel Plate Polish Company 

Peerless Stee] Range Company. 

Pike Manufacturing Company, stoves. 

Pittsburgh Steel Company, wire fencing 
























































ss 











~~ 





F. F. Porter Company, furnaces. 

T. C. Prouty Company, locks and hangers. 

Ranney Refrigerator Company. 

Jacob Retterer, stoves. 

Revolving Nail Bin Company. 

Richards Manufacturing Company, hangers. 

Richmond Cedar Works, washing machines: 

Robeson Cutlery Company. 

Robinson Furnace Company. 

Rochester Stamping Company, nickel plate ware. 
Rothschild, Myers & Co., imported enameled ware. 
Shilby Spring Hinge Company. 

Simonds Manufacturing Company, saws. 

Chas. Smith Company, Hero furnaces. 

A. T. Stewart & Co., hardware specialties. 

Streator Metal Stamping Company, carpet sweepers, etc. 
Summit Foundry Company, stoves. 

E. Tressing & Co., hardware specialties. 

Trout Hardware Company. 

Voss Brothers, washing machines. 

Wahle Foundry and Machine Company, washing machines. 
White Lily Washer Company. 

Harry L. -Weisbaum, cutlery. 

James C. Woodley & Co., building material. 

Keuffel & Esser Company, rules. 

Fuller & Warren, stoves. 

Ayes & Co. 

Automatic Door Rail Company. 

Bluffington Manufacturing Company, cream separators. 
Dillon-Griswoid Company, fences. 


Missouri 
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National Manufacturing Company. 

Nicke! Plate Stove Polish Company. 

L. & R. J. White. 

Star Brass Works. 

Trinidad Asphalt Company. 

G. W. Diener Manufacturing Company, tinners’ tools. 
Acme White Lead Company. 

H. W. Johns-Manville Company, roofing. 
M. E. Duggan & Co. 

Boss Washing Machine Company. 

Western Roofing and Supply Company. 

C. F. Smith Company, wire stretchers. 
Calvin Russell. 

Acme Flexible Shaft Company. 

C. W. Lasher Company. 

Retail Hardware Fire Insurance Company. 
Diehl Novelty Company. 

Manufacturers’ Stove Repair Company. 
Johnson-Field Manufacturing Company. 
West Coast Company. 

7Etna Manufacturing and Plating Company. 
Chandelier and Art Brass Works, step ladders. 
Bradford Union Manufacturing Company. 
Stowell Manufacturing Company. 

Crawford Elliott. 

Reynolds Refrigerator Company. 

A. Claussing. 

Patent Vulcanite Roofing Company. 

Lehone Company. . 

R. G. Winter Manufacturing Company. 


Retailers 


Gather In Force 





The eighth annual meeting of the Missouri Retail Hard- 
ware Association convened at the Coats House, Kansas City, 
Tuesday, February 20, with a large and enthusiastic member- 
ship present. 

The opening session was called to order at 10 a. m. and 
without delay or frills got down to active business. 

The following committees were appointed as the first 
matter of routine business: 

Press—J. L. Boehle, F. Neudorff, O. W. Johnston. 

Resolutions—W. H. Hahn, J. D. Coleman, M. C. Post. 

Membership—W. L. Coleman, J D. Weber, F. Mayer. 

G. A. Pauly of St. Louis was appointed sergeant-at-arms. 

The annual address of the president was along optimistic 
lines and his report was one of increasing prosperity on the 
part of the association. The efficient work of the secretary 
was specially commended and the president pointed with pride 
to the fact that the organization was $1,800 to the good. 

The programme was followed closely and great interest 
was manifested. Almost all of those present voiced their 
sentiments on all subjects discussed and much practical good 
resulted. 

The convention adjourned at 4:30 p. m. and dividing into 
committees of three to five visited the retail hardware trade of 
Kansas City, Missouri, Kansas, and suburban towns, in an 
effort to effect a local organization of the interests mentioned 
in the evening. 

THE BANQUET, 


In the evening a banquet was tendered the convention by 
the hardware trade of Kansas City and the following menu 
was given and toasts responded to: 

“Early History of Hardware,” Colonel John Conover of 
Kansas City. 

“Hardware as We Find It Now,’ M. A. Wengert of 
Kansas City. 

“System in Hardware,” John M. Townley of Kansas City. 

“The Hardware Man,” H. J. Brunner of Kansas City. 





“For Whom Are We Building?” W. T. Cooper of Kansas 
City. 

“Organization,” Frederick Neudorff of St. Joseph, secre 
tary of the Missouri association. 

“Missouri Hardware Association,” Taylor Frier of Lou- 
isiana, president. 

PAPERS, 

Among the papers read the one by O. W. Johnston on the 
subject, “Successful Advertisement,” was discussed more. fully 
than any other and numerous different methods were voiced, 
the overwhelming opinion being in favor of newspaper adver- 
tisement. 

Mr. Johnston and the members generally were of the 
opinion that newspaper advertising was absolutely necessary 
and especially in the larger towns, where many devices that 
called attention to a dealer’s business in small towns could not 
be employed. But even in the smaller towns, where papers 
were published that went out into the rural communities the 
members were in favor of supporting the local papers as lib- 
erally as possible and keeping themselves well to the front 
without the use of undignified or “cheap” schemes of any 
sort. 

The general condition of the hardware trade was dis 
cussed by W. H. Hahn for St. Louis, M. A. Wengert for 
Kansas City, M. D. Ayres for St. Joseph and G. L. Phillips for 
the smaller towns. 

The discussion of the garnishment law of Missouri was 
productive of a great deal of information, and the opinion 
was expressed that it was the model building of the sub- 
ject “On the Statute Books of the State.” 

During the discussion of the subject “Selling Paints” 2 
resolution. was adopted that the association petition the stat 
legislature to enact a pure paint law patterned after that of 
North Dakota, provided that foreign paints shipped into th: 
state be subject to the same restrictions of inspection. 

Mr. F. P. Haus, one of the original members of th: 
association, furnished one of the best papers of the meeting 
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on the subject of “Stoves.” This paper was so complete 
that there was nothing left to be said. 

A resolution was adopted to request jobbers and manu- 
facturers of hardware to sell only to the legitimate hardware 
trade. 

The insurance meeting was a very enthuiastic one and all 
members present expressed themselves as being entirely sat- 
isfied with the conditiors of the company. 

Fraternal greetings were received from the Ohfo associa- 
tion, from Mr. R. R. Williams, editor of the Iron Age, and 
others, and fraternal greetings were sent to the Illinois 
association in convention assembled. 

DISCUSSIONS. 


The action of the president and secretary in regard to 
changing the meeting from Hannibal to Kansas City was 
approved by the association, 

Mr. Baird, editor of the Implement Dealers’ News, was 





W.H. Hahn, St, Louis, Newly Elected President. 


introduced and voiced the greetings of the Implement Deal- 
ers’ Association. 

The national bankruptcy law was discussed and the asso- 
ciation voted to place itself on record in favor of an amend- 
ment to same to prevent a small deadbeat from taking ad- 
vantage of same. 

The association also voiced its endorsement of the rail- 
road legislation now before congress. 

The discussion of the rural free delivery developed that 
the 31,000 rural free delivery routes in operation in the 
United States net an average of $1 loss a day on each route, 
and that as a deficit on the post office department with 
$14,000,000 in the last fiscal year. 

The asSociation placed itself on record against any reduc- 
tion in merchandise rates and in favor of a I cent postage 
rate on first class matter as being bu: an act of justice to the 
best interests of the country 

RESOLUTIONS, 


The committee on resolutions reported as follows: 

Resolved, that our association express heartfelt sympathy 
to the widow and family of our deceased member, R. W. 
Broughton, of Odessa, Mo., and that the secretary be in- 
structed that a copy of these resolutions be mailed to them. 

Resolved, that our association express sympathy to THE 
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AMERICAN ARTISAN and family of deceased in the loss of our 
esteemed brother, S. P. Johnston. 

Resolved, that our association extend sincere thanks to 
the editor of the Iron Age, Mr. R. R. Williams, for the in 
terest he has taken in our association, and send him our 
friendly greeting and good will. 

Resolved, that our association express thanks to our 
president and other officers for their faithful services rendered 
during the past vear. 

Resolved, that our association express thanks to the press 
of Kansas City, also the trade press and the Hardware Deal 
ers’ Association and the citizens for their hospitality 

Resolved, that our association express their most pro- 
found thanks for the untiring efforts of our secretary, Fred 
erick Neudorff, and for the faithful services rendered to our 
association. 

Resolved, that our association express thanks to the 
traveling representatives of the firms here present, and the 
uniform courtesy at our annual meeting. Respectfully sub 
mitted. 

The association was favored by a visit of Mr. Frank 
Rhudy of Peola, Kansas, one of the delegates from that state 
and the first national association meeting. 

NEW OFFICERS. 


The election of officers followed, which resulted as fol 
lows: 

President, W. H. Hahn, St. Louis; vice-president, M. A 
Wengert of Kansas City; executive committee, Taylor Frier 
the retiring president, for three years; O. W. Johnston of 
Marshall, two vears, and W. T. Skoop of Richmond, one vear, 
the last two named being re-elected 

President-elect Hahn made a speech in which he ex 
pressed himself as very much “surprised” and pledged him 
self to work hard for the interests of the association. The re- 
tiring president, Taylor Frier of Louisiana, said that he had 
no sore spots and that the election of Mr. Hahn was highly 
commendatory. He was made a member of the executive 
committee on motion of Mr. Hahn. 

President-elect Hahn appointed H. J. Brunner of Kansas 
City on the trade abuse committee to succeed M. A. Wengert, 
made vice president. The other two members, J. L. Boehl of 
St. Louis and A. R. Bondurant of Galt, were reappointed. 
The auditing committee was reappointed in toto. It consists 
of J. C. Weber of Clayton, A. Steinmeir of St. Louis and G. L 
Phillips of Bethany. 


REPORT OF SECRETARY-TREASURER FRED- 
ERICK NEUDORFF. 


One of the duties incumbent on your secretary is the 
presentation of an annual report. I confess that my prefer 
ence in the matter is to beg to be excused at this time from 
making or attempting to make a report. I have served the 
association for five terms. In and out of season I have 
labored assiduously, conscientiously, faithfully, and withal 
economically, to build up the association to where it is; far, 
far from where it should be. 

We have enrolled probably 1% tenths of the hardware 
dealers of Missouri. We have had probably 4-10 in the 
association at different times. It is not an uncommon condi- 
tion to find from 7-10 to 9-10 of the dealers in some of the 
states north of us in their state associations, and some of 
them have not received one-tenth the urging our people have 
had in the past four years 

LIKE VEHICLES BETTER THAN HARDWARE 

There are reasons for this, and the main one, I take it, 
is the fact that the majority of the hardware dealers of 
Missouri are more vitally interested in the implement and 
vehicle branch of their business than they are in the hard- 
ware part, and being members of an implement dealers’ as- 
sociation, they feel they cannot afford the additional $3.00 
dues per annum to join with us 

“WHAT HAS THE ASSOCIATION DONE?” 


I attended the last convention of this association last 
month and listened to some of the speeches and concluded 
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that all the grief of business life was not tied up in bunches 
for our especial use and contemplation. I informed President 
Frier at the conclusion of our last meeting that I would try 
a new plan of operation for the coming yea> and give the 
dealers in Missouri a little respite from the continuous effort 
I had made to bring them into the fold, and I believe. it 
has been almost as profitable a plan. We have strange 
people in Missouri; they have in every state, but the per 
capita of strangeness is greater in some states than in others, 
and Missourians take the belt, bake shop and all. I am 
very. frequently asked by dealers in hardware the question, 
“What has the association done, what can and what it aims 
to do?” Such questions naturally are very depressing and I 
often wonder how long the inquirers have been in the busi- 
ness and whether or not they read the trade paper. It 
seems sufficient for myself to know that in this country there 
is an alert, aggressive, progressive, intelligent, honest body 
of my fellow tradesmen who are standing as a bulwark of 
strength to look after my interests, fight my battles for a 
fair, square chance to make a living. I know that in unity 
there is strength, and that the knowledge of this unity among 
us is a powerful deterrent force against evils that would pre- 
vent our business success. The merchant who cannot agree 





Frederick Neudorff, St. Joseph, Secretary-Treasurer. 


to these truths has not enough initiative thought in his make- 
up to cause much of a ripple on the sea of life. 
INSURANCE. 

Some people are ruled wholly by the selfish, personal 
viewpoint of life. To them the question is, “Where does it 
benefit me?” and these are so narrow that the broader view- 
point, that which “benefits my brother also blesses me,” is 
entirely obscured. Our association has taken a patriotic and 
progressive step in an attempt to personally beneht the hard- 
ware merchants of this state in its insurance branch and that 
company exemplifies the value of a little unity, which, if it 
had consisted of double the portion, would have netted us 
all fully 55 per cent rebates on our insurance expense. I 
do not wish to create the impression that I have not had 
some work to do during the past year, for a stack of perhaps 
six hundred letters to receive attention would quickly dispel 
such an idea from your mind. 

The management of our insurance department, with its 
problems in figures, to equitably distribute benefits and losses, 
and its financial worries have added some gray hairs and 
several hours’ loss of sleep in the past year. I am by nature 
somewhat intense in my viewpoint of my duties, and that 
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intensity is not altogether the best remedy to retain strong 
nerves. I have had my share of worries, moreso than the 
common in the past year, and I hope the membership believe 
me when I say that I have done well that which I attempted 
to do. Among the duties of a secretary is to familiarize 
himself with the contents of the different trade journals 
which come to him. I go over five each week, and every 
secretary of a hardware association- is expected and does 
the same*thing. We are obliged to write articles for the 
trade papers and voice our opinion on questions constantly 
arising, keep in touch with all forces against our interests 
and assist in cementing our forces to repel matters of state 
legislation and national affairs. We must keep track of, 
assisting here, protecting there, and always alive to the best 
interests of merchantdom. These are matters which the 
members do not know of only in a general way, and the 
thoughtless give no credit for doing. 


+--+ me - 
PRESIDENT FREDERICK’S ADDRESS. 


Delivered at meeting of Kentucky Retail Hardware and 
Stove Dealers’ Association, held at the Galt House, Louisville, 
February. 14, 15, 16. 


For the second time I have the honor of presiding over 
your annual meeting, and I assure you I deem it an honor 
of which any man may be proud, and it is with sincere 
pleasure that I welcome you to the sixth annual convention 
of the Kentucky Retail Hardware and Stove Dealers’ Asso- 
ciation, and it is my fondest hope that this meeting may 
prove to be the most enthusiastic, the most helpful and the 
most encouraging one, not only to ourselves, but to our sister 
associations in other states as well. 

GREAT GROWTH. 


My experience in association work in the past four years 
has convinced me that it has-passed the experimental stage. 
The splendid associations in more than twenty states, with 
an aggregate membership numbering thousands; the largely 
attended annual state conventions, with hundreds of enthusias- 
tic members taking part in their deliberations, are evidences 
of their success. 

It is not only in the correction of abuses that were in- 
juring the retail dealer; in the defining of our rights and 
the establishment of a better understanding between the manu- 
facturers and jobbers and ourselves, and in the influence we 
are bringing to bear upon the enactment of protecting laws. 

These, it is true. were some of the primary ideas and 
objects for which these associations were founded, but they 
are fast being overshadowed by the broadening influences 
that are growing out of them. 

I hold it to be an undeniable fact that greater good will 
come to the hardwaremen from the uprooting of the foolish 
jealousies existing among competitors, and from the recogni- 
tion of the fact that there is more benefit for each in selling 
goods at a profit, than in a senseless warfare of cutting prices; 
in friendly co-operation to run their business upon a healthy 
basis, than from the removal of. the catalogue house. 

MAIL ORDER HOUSES. 

While it cannot be denied that the catalogue houses are 
a great injury to our business, it is also indisputable that 
our associations have become great training schools and are 
vear by year the better instructing their members how to 
cope with this common enemy. Some there are who believe 
that the mail order houses have come to stay, and it may be 
that they are right. The birth of these houses may have been 
an accident, but their phenomenal success would indicate 
that they have met some “long felt want” and are filling it. 

It should be our business to find out what that want is 
and fill it ourselves. Is it that we have been careless about 
letting the people know about the goods we have to sell? 
Have we been indifferent about meeting the demands of our 
customers for certain goods they want, but which we thought 
“wouldn’t pay” to carry? Have we preferred to sell $100 
worth at 50 per cent profit, rather than $300 at 25 per cent? 
If our associations are waking us up to these facts, it will 
not be long before we begin to fight for what should belong 
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to us, and then the catalogue house will no longer trouble 
our dreams, but will be having troublous dreams itself. 


PARCELS POST. 


Another danger, and a grave one, that at present threat- 
ens the retail dealer and jobber in every line of business are 
the different parcels post bills that are being introduced in 
various guises, and backed by mysterious, though powerful 
influences. See Iron Age of January 25th tor particulars. 
It is imperatively necessary for every retail dealer to watch 
these measures, and write to your several representatives and 
senators in Congress, protesting against the enlargement of 
privileges now existing, and urge the adoption of a one-cent 
letter postage rate. : 

As you are well aware, it is the charges on first-class 
mail matter that is paying the bills. In 1902 first-class mail 
matter, including postal cards, furnished 13 56-100 per cent 
of the combined total weight of all the mails, and it paid 
77 91-100 per cent of the revenue. , 

I believe I am conservative in estimating that the busi- 
ness men of the country pay 75 per cent of this, and as there 
is a deficit of several millions a year now, you can readily 
see that one-cent letter postage is in the dim distant future 
if the parcels post bills are enacted into laws. 


OTHER LEGISLATION, 


On January jist. your president issued a call for the 
committee on legislation to meet in Frankfort on February 
Ist, to appear before the proper committees of the legislature 
and protest against the proposed change in the mechanics 
and material men’s lien law; to urge a reduction in the license 
for selling pistols, and various other matters of interest to 
our business. Messrs. Durham and Wagner, of the commit- 
tee, together with Secretary Sower and your president, met 
as per appointment, and the result of our meeting will appear 
in the report of that committee. 

. The itinerant venders bill, the garnishee bill and the 
amendment of the exemption law, merit your attention and 
should be considered, and I would respectfully recommend 
that a memorial be prepared and presented to the legislature, 
expressing your views and ‘wishes regarding same. 


INSURANCE, 


One of the benefits of our association and one that I 
am afraid is being overlooked by many members, is the 
National Hardware Dealers’ Mutual Insurance Co. This 
company was organized not only for the purpose of insuring 
your property, but as an inducement for the retail dealer to 
join the state association, and in this way save enough on 
your insurance to pay not only your dues, but the expense 
of attending the annual meetings as well. It is your duty to 
support it, but the duty becomes a pleasure by saving you 
money. 

CAUSE FOR CONGRATULATION. 


It is entirely unnecessary for me to call attention to the 
excellent work done by our energetic secretary, Mr. J. R. 
Sower. You are fully acquainted with the conscientious 
manner in which he has attended to his duties and any praise 
from me would be superfluous. I deem it meet to say, hew- 
ever, that I have found him an invaluable assistant and able 
adviser, fertile in ideas and rich in resources, and this asso- 
ciation is to be congratulated in having so able and faithful 
an officer. 

I feel highly encouraged by the growth of our associa- 
tion, and by the enthusiasm and spirit of hopefulness that 
possesses it. I fully believe that we have passed the critical 
stage, and that henceforth it will continue to increase and 
take the place it should occupy in the ranks of the state 
associations. With a comfortable sum in our treasury left 
over from last year, with a profitable advertisement account 
in this year’s program, and with the increasirig interest among 
the hardware dealers in the state, the outlook is bright 
indeed. 


+> 
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A petition of involuntary bankrupty has been filed 
in Des Moines against the Atlas Slate Company of 
Marshalltown, Iowa. 
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NEBRASKA RESOLUTIONS. 





The following resolutions were adopted at the recent 
meeting of the Nebraska Retail Hardware Association: 

We, the committee on resolutions, appointed by your 
honorable president, submit our report as follows: 

Whereas, the business fraternity of the larger cities reach 
out more and more towards the country trade tributary to 
‘their owr cities; in consequence thereof they have worked up 
a parcels post bill in congress of the United States of 
America; and 

Whereas, the passage of such parcels post bill would work 
against the interest of the country at large, therefore be it 

Resolved, that we recommend that all the dealers of the 
asociation be asked to write personal letters to their con- 
gressmen and senators to do all in their power to defeat the 
present measure of the parcels post bill now before them 

Resolved further, that we recommend that letter postage 
be reduced from 2 to I cent. 

Resolved further, that the retail hardware dealers have 
organized a mutual! insurance company for the special benefit 
of the hardware dealers, and whereas this insurance plan is 
not properly patronized, we therefore recommend that each 
and every member of this hardware dealers’ association give 
a part of his insurance business to promote the interest of 
this insurance feature. 

Resolved further, that Hon. W. P. Bogardus, president of 
the National Retai] Dealers’ Hardware Association has hon- 
ored us with his presence, we therefore ask the convention 
for a vote of thanks and to be with us again next year. 

Resclved, that the members also be asked to give a vote 
of thanks to Mr. S. R. Miles of Mason City, Iowa, for his 
very valuable paper and views with which he favored this 
meeting. 

Resolved, that a vote of thanks be given to Mr. W. P. 
Lewis of New Albany, Ind., for his many points of instruc- 
tion on mutual fire insurance. We would further recom- 
mend that a vote of thanks be given to the trade papers, 
such as THE AMERICAN ARTISAN and Jron Age, which are 
always found working for the interest of the association; 
also to the local press and the management of the Lindell! 
Hotel; the local jobbers and retail merchants who have 
furnished the entertainments for us. 

We furthermore recommend a vote of thanks to our 
honorable president. Mr. Max Uhlig; J. Frank Barr, secre- 
tarv; and H. J. Hail, treasurer, for their untiring efforts, 
which made this meeting one of the best we have had since 
the start of this organization. 

eta 


(SOLID) YOUREX SILVER. 


The well-known brand of silverware which for so 
many years had been a standard grade of goods and 
on which the name of Rogers Brothers was always 
imprinted, is now being extensively handled by the 
Associated Silver Company. The International Silver 
Company, successors to Rogers Brothers, are giving 
their particular attention to the line made by them for 
the Associated Silver Company, and all the goods may 
now be had if “Yourex”’ is asked for. 

This “Yourex Silver” is something good. It is said 
to be a substitute for sterling silver, and the composi- 
tion is known only by the Associated Silver Com- 
pany. Dealers, and after them, the housewives, will 
appreciate the economic value of this new metal. It 
looks like new Sterling silver, but will not tarnish. It 
is better than plated silverware because it is a thor- 
ough, solid composition and not merely plated. Besides 
not wearing off like plated ware, it is in no danger of 
being taken off by sharpening, because, as has been 
said, the metal is the same through and through. This 
new substance is made into knives, forks and spoons 
of the various sizes and styles as is usually required 
for table use. The proportions are good and the de- 
signs very neat. 

Further information as to this interesting and valu- 
able article may readily be had of the Associated Sil- 
ver Company, 174 E. Lake street, Chicago, if men- 
tion is made of this being suggested by THe AmMeRrr- 
CAN ARTISAN. 
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AN ARTICLE OF MERIT, 





Sidewalk cleaners of the hoe character, are not new 
to the hardware trade, yet an improved article of this 
class, manufactured by the American Fork & Hoe 
Company, of Cleveland, Ohio, that has recently come 
into the market, is fast gaining a favorab‘e reputation. 

The particular advantages of this sidewalk cleaner 
lie in its peculiar adaptability to the purpose for which 
it is intended. It has the requisite strength and weight 
to do its work thoroughly and easily. The blade and 
shank are forged from one piece of steel. The fer- 
rule and handle are extraordinarily heavy and strong, 
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Views of the illustrations shown in the catalogue 
are presented herewith. The Gem edger is made for 





Gem Cement Tamper. 
finishing the edges of the newly made side walk. The 
jointer is intended for the thin grooves, one end being 
made straight, in order to cut joints in the sharp cor- 





and the ferrule and half the blade are bronze finished. 
Most sidewa'k cleaners are light in weight. This one 
has the proper heft to enable the operator to knock 
off the ice and packed snow with comparative ease. 





GEM CEMENT TOOLS. 





The Kramer Brothers Foundry Company of Day- 
ton, Ohio, have just published their second annual 





Gem Edger. 


catalogue for the year 1906, describing Gem side walk 
tools. These are fitted both in shape and size to all 
kinds of cement side walk building. In designing of 








Gem Jointer. 


tools, particular attention was given to the proper 
shape for the use intended, making them convenient 
and neat in appearance. 

30th iron and bronze are used in the construction 





Gem Uutside Square Angle. 


of these tools, the latter being particularly popular be- 
cause of its durability and the fact that it will not rust. 
The iron tools are highly po‘ished, are nickeled and 
are accordingly serviceable and economical. 


Courtesy of the American Fork & Hoe Company. 






ners. The Gem outside square angle is made with one 
end curved back for finishing corners on steps. There 
are many other different varieties of these tools fully 
described in the catalogue. The booklet c'oses with 
a short talk on the building of cement side walks. The 
article is short but will-prove interesting and instruc- 
tive for dealers who expect to start in this profitable 
line of, industry. 
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NUMBER TWENTYSNINE. 





The number twenty-nine catalogue of the Paxton & 
Gallagher Company of Omaha, Nebraska, is most 
comprehensive. It includes three hundred pages and 
innumerable cuts. All departments of hardware are 
represented and an attractive line of cuts shown for 
each division. 

The company announces in the introduction that 
sentiment goes only a short way with the business man 
of to-day. With all merchants it is a question of where 
each dollar will do the most good. The Paxton & Gal- 
lagher Company appreciate this fact themselves and 
realizing that the line must be drawn somewhere, have 
decided to sell to the legitimate trade only. They ap- 
preciate existing conditions both in the matter of ille- 
gitimate competition and the legitimate competition 
that comes from the stringent race of the twentieth 
century. . 

The company has more than fifty salesmen on the 
road, traveling in a'l directions. They announce that 
they carry no special brands. Manufacturers have in 
many instances spent years in building up a reputation 
on their various trade marks and different lines. These 
have attained a high degree of excellence. The com- 
pany feels that they cannot be improved by leaving off 
the manufacturer’s name or trade mark. While spe- 
cial brands may be advantageous to the jobber, they 
are not good for the retailer, everything considered. 
However, regardless of the pros and cons, the Paxton 
& Gallagher Company have decided irrevocably that 
special brands on mechanics’ too!s, etc., are not for 
them. 

In conclusion, the company announces in this cata- 

















logue that the right goods, the right prices and the 
right treatment are their stock in trade. They believe 
they are entitled to trade for practical reasons such as 
these and also for the sentimental reason that they pay 
taxes at home, are home people and trade at home. 

One of these catalogues will be sent to members of 
the trade upon application. When writing, kindly add 
“Saw it in THE AMERICAN ARTISAN.” 





NEW GALLERY RIFLE. 





The J. Stevens Arms & Tool Company, Chicopee 
Falls, Massachusetts, will place a new rifle on the 
market, July 1st, for use in shooting galleries. It has 
many new features which are described as follows: 

The action in principle is of the bolt type. The 
breech block in action works the bolt lever first up- 
ward, then back, extracting and ejecting the empty 
shell—its forward motion forcing a fresh cartridge 
into the barrel. The construction of the breech block 
is such that when the action is closed it presents a 
solid top, preventing dirt or any obstruction entering 
to clog it. The manipulation of this bolt makes it im- 
possible to discharge a cartridge until the action is 
locked. 

The feeding of the cartridge from the magazine 
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Norcatur, Kansas—Eicher Brothers. 
Joliet, Illinois—J. C. Zinser Hardware Company; capital 


stock, $10,000; incorporators are J. C. Zinser. O. A. Fisher 


and Robert T. Welsh. 
Ida Grove, lowa—E. A. Pilcher. 


Trenton. New Jersey—Tremton Supply and Machine 


Company ; capital stock, $12,600. 

Columbia, Tennessee—!. P. Street & Company; capital 
stock, $45,000. 

New York City, New York—Hudson Plumbing Com 
pany; capital stock, $2, ; incorporators are Thomas R 
DeLacey, Frank E. Allaire, Elizabeth DeLacev 

Reedsburg, Wisconsin—Liessman & Backmann Hardware 
Company 

Greensboro, North Carolina—Guilford Hardware Com- 
pany; capital stock, $50,000. 

Red Lodge, Montana—Babcock Hardware Company 

Boston, Massachusetts—Healy & Wyman Hardware Com- 
pany; capital stock, $15,000; incorporators are F. A. Healy, 
William E. Wyman. 

Huntington, West Virginia—Huntington Hardware Com 
pany; capital stock, $25,000; incorporators are J. L. Cook, 
E, H. Thornburg and others. 

Hot Springs, Arkansas—Hamp Williams Hardware Com 
pany; capital stock. $40,000; incorporators are Hamp Will- 
iams, Odie Williams and others. 

BUSINESS CHANGES. 

Maypearl, Texas—Durham, Hughes & Eskridge Com- 
pany succeed Durham & Hughes Company. 

Rupert, Idaho—C. E. McComb succeeds McComb Broth 
ers. 

Atlantic, Iowa—A. Bojens succeeds G. B. Caldwell 

Tahlequah, Indian Territory—F. W. Palmtag succeeds 
Brown & Palmtag. 

Hastings, Nebraska—A. L. Randall succeeds Simon 
Brothers. 

Northboro, Iowa—Cowfer & Son succeed McMichael & 
Roub. 





Stevens Number 80, Gallery Rifle. 


into the carrier.is done horizontally, thereby avoiding 
any chances of scraping the lubricant, or the bullet. 
or the clogging of the action. 

It has coil steel springs; the barrel can be cleaned 
by drawing a rod through without taking the mechan- 
ism apart; the take-down feature is unique; it is 
made to take 22 short rim fire cartridgés only, and 
the magazine holds 16; it is fitted with bead front and 
sporting rear sights, walnut stock, blued trigger- 
guard and aluminum butt plate. 

The travel of the forearm in operating is only 14 
inches, or less than any other repeating rifle, a feature 
appreciated by rifle experts. Especial pains have been 
taken with this new rifle to assure accuracy, thus sus- 
taining the Stevens hard-earned reputation. 

This rifle is in a class by itself,-not a mere toy or a 
light, boy’s rifle, but has a 24-inch barrel (40 inches 
over all), a heavy solid gallery rifle intended for men 
and youth who desire a serviceable repeating rifle 
of simple construction that is dependable. 
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RETAIL HARDWARE DOINGS. 





NEW FIRMS AND INCORPCRATIONS, 


Medical Lake, Washington—John Reilly & Sons. 

Seymour, Texas—W. R. Hilliard Hardware Company; 
capital stock, $20,000. 
_  Juliaetta, Oregon—The Hardware Company ; capital stock, 
$10,000. 

Spokane, Washington—Division Street Hardware Com- 
pany; capital stock, $10,000. 

Brownwood, Texas—Jackson-Hughes Hardware Com- 
pany; capital stock, $100,000. aes 

Olney, Texas—Graham Hardware Company. 
Hickman, Nebraska—E. A. Boell & Company. 


creased capital stock from $10,000 to $20,000 





Broken Bow, Nebraska—J. G. Van Cott succeeds Rock- 
well & Kople. 

Agra, Kansas—Underwood Brothers & Powell succeed 
L. W. Underwood & Son. 

Dayton, lowa—Jacobson & Anderson succeed Burke & 
Jacobson. 

Cedar Rapids, lowa—E. K. Larimer Hardware Company 
succeeds E. K. Larimer. 

Schuyler, Nebraska—McNally & Higgins succeed George 
A. Shonka. 

Henderson, Texas—Burnett-Lacey Hardware Company 
succeed Burnett Hardware Company. 

Maryville, Missouri—R. F. Snodgrass succeeds Shop 
taugh & Bucker. 

Bessie, Oklahoma—Bessie Hardware and Implement Com 
pany succeeds C. Reiger. 

Palouse, Washington—John Dingle succeeds F. & W 
Chaloner. 

Bellvale, Kansas—George C. Meyer succeeds C. C. Craw 
ford. 

Akely, New York—W. C. Hale succeeds W. A. Clark 

DeLand, Indiana—Moorman & Hardesty succeed Kesler 
Brothers. 

Columbus Grove, Ohio—Morris & Bassler succeed Charles 
Edgerton. 

3radshaw, Nebraska—C. L. Smith Company succeed A 
Klein. 

Oklahoma City, Oklahoma—W. S. Wright succeeds the 
Laird Hardware Company. 

Tacoma, Washington—Waterville Hardware Company 
succeeds McCallum, Patterson & Company) 


MISCELLANEOUS. 


Villisca, Iowa—J. S. Banes; burglarized 

Durham, Virginia—Charles C. Taylor; deceased. 

Cabery, Illinois—Clinton Merrill; deceased 

Logansport, Indiana—E. S. Rice & Son; burglarized; 
loss, $500. 

Pittsburgh, Kansas—Beasley & Miller; destroyed by fire; 
loss, $3,500. 

Shamokin, Pennsylvania—Hack & Sanner: destroyed by 
fire. 

Evansville, Indiana—Greiner Hardware Company; bank- 
rutcy; liabilities $12,000, assets $20,000. 

Temple, Missouri—Temple Hardware Company; in- 
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THE AMERICAN 


Advertising Department 


Our readers are invited to send in copies of their’ advertise 
ments in the local press for criticism. All communications should 
be addressed to the ‘‘ Advertising Department’’ of THz AMERICAN 
ARTISAN. 








We are not disposed to criticize very harshly the 
advertisement of Engelbracht Brothers, St. James, 
Minnesota. While the results are not all that one 
could look for in an advertisement, there is apparent 
a sincere endeavor to follow the best advised rules of 
advertising. The head line is good and the descrip- 
tive matter of a nature that would prove convincing 
with practice and more experience. 

There are serious defects, however, and among 
these we might mention the extremely poor work of 


Prepare for Winter| 


By getting a good, ecomical Heater We handle the Cele- 
brated lines uf 


MOORE 
and 
ACORN 
HEATERS 


These Stoves are Self-Feed Base Burners, and are the best 
Heaters on the market: They are economical ani at the 
time splendid beat givérs, and are beauties in style and 
workmanship. Come in and examine them. We, helieve 
they are what you want. 


THERE'S GOMFORT IN USING 


a good Steel Range. If you are thinking of buying one 
call in and let us show yon 


THE MAJESTIC 


ano QUICK MEAL 
RANGES. 

There are no better ranges made than these, as thousands 
of housekeepers can testify. For all kinds of baking and 
roasting these ranges positively have no equal They 
do their work quickly and thoroughly Try one, and 


you will be entirely satisfied of the superior merits of 
these ranges 


BIG LINE OF SKATES---All Prices. 


ENGELBRACHT 
BRO S. ST! JAMES, MINN. 


Z 
the type compositor and a slight tendency on the part 
of the advertising writer to slip into common errors 
of advertising composition. Taking up the type first, 
we would say that there are too many rules. All of 
the line rules would be profitably omitted. We see 
no reason for separating the different paragraphs any 
more than they would naturally be separated by the 
difference in size of type. We call attention to the 
wide variety of type and again recommend that the 
advertiser permit his type compositor to use only one 
or two display types and only one style and size of 
type for the body. This will serve to unify the ad- 
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vertisement, make it more attractive and more read- 
able. 

The second criticism was caused by terms as the 
following: Are the best heaters, Beauties in style and 
workmanship, Positively have no equal, We should 
have substituted in place of these phrases An effectiz’ 
pervading heat that reaches ail corners of the room, 
Made to work smoothly, easily, without petty annoy- 
ances and to improve the appearance of the most 
handsome mansion, All the heat from the fire passes 
around the oven, making all the corners hot. 





We are a bit surprised at the advertisement of the 
Kineo furnaces, stoves and ranges. It is evident that 
this advertisement was drawn up and partly, if not 
wholly, paid for by the Noyes & Nutter Manufactur- 
ing Company, Bangor, Maine. We are aware that re- 
tailers for the most part are not versed in all the in- 
tricacies of advertising and that in many cases they 
suffer through lack of experience in the matter of 
originating advertising copy. Manufacturers, how- 
ever, are placed in different position. The most pro- 
gressive advertise in the trade papers and probably 
have advertised for some time. Their knowledge of 
the art is enhanced by this experience. Then again 
they in many cases employ a professional advertising 
writer who is used for little if any other purpose. We 
are surprised at the Kineo advertisement because of 


FURNACES 
RANCES 
; | STOVES 
‘All goods bearing the name 
KINEO are manufactured of the 
best material, with all Jate im- 
provements, aud are up-to-date 
In every respecte “They work 
well, wear well, nothing better 
ever produced. Examine these 
goods, when you will be con- 
vinced that they extell all others, 
having stood thetest of 25 years. 


Manufactured by 


NOYES & NUTTER MFG. CO. 
Bangor, Me. 





For sale by 
NORTHERN FURNITURE CO. 
Millinocket, Me 
its lack of trade pulling qualities. Every phrase in the 
advertisement has been used over and over for the last 
ten or twenty years until it is lousy with age and so 
worn as to mean almost nothing to the average reader. 

We have little criticism to make of the display. It is 
comparatively good, though not in any respect ex- 
emplary. One point might be mentioned. The signa- 
ture of the manufacturer might have been lowered a 
quarter of an inch or more, on a line with the signa- 
ture of the furniture company. In this way sore 
space would be allowed for the body matter or the 
signature of the manufacturer might be enlarged. 





The Fol!ansbee Brothers Company of Pittsburgh are 
distributing a most attractive print, showing their new 
mills where the different products of roofing, or bright 
tin and sheet steel for which the company is famous 
are manufactured. These mills are situated at Fol- 
lansbee, Brook County, West Virginia. They are sev- 
en hundred by two hundred feet in dimensions. Over 
six hundred people are employed steadily. The cost 
amounted to over half a million dol'ars. 
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WELL EQUIPPED FACTORY. _ 





The American Furnace Company, 1911-1913 Pine 
Street, St. Louis, announces that with the recent addi- 
tions and improvements to their factory they now 
have unsurpassed facilities for the manufacture of 
heavy steel furnaces. One of the novel features is a 
new method of riveting. The riveting machines owned 
and operated by the company weigh thirteen tons. 
The riveting is done by pressure and not by hammer- 
ing. These powerful presses seal the seams tightly 
and solid'y, seemingly like one piece of metal. The 
rivets are set at the same time. These are double the 
size formerly used. Later the edges of the steel are 
calked with pneumatic hammers, by means of which 
a new and well appearing furnace is completed. 

The company announces that it will take pleasure in 
shipping a sample furnace to. responsible dealers 
throughout the United States. After an examination, 
if the furnace is not entirely satisfactory, it may be 
returned within thirty days at the entire expense of the 
manufacturers. . 

The American Furnace Company make on!y one 
article—a heavy steel furnace—and by concentrating 
attention upon one product, by making haste slowly, 
by using extraordinary care in the manufacture, they 
believe they have one of the best furnaces of this kind 
on the market. They will be pleased to furnish addi- 
tional information to dealers, mentioning THE AMERI- 
CAN ARTISAN. 
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ESTIMATE BOOK. 








The Torrid Zone estimate book has been recently 
published by the Lennox Furnace Company of Mar- 
shalltown, Iowa. It is a practical he'p for those who 
wish to make correct estimates on the actual cost of all 
materials used in the installation of furnaces. While 
the cost of the booklet is $1.00, and this is charged to 
the account of the recipient, the company wi'l donate 
the book to dealers who will act as agents for the 
Torrid Zone line. 

Besides the blank sheets of the booklet, which are 
arranged 8o as to be easily torn out, it contains meas- 
urements of wall pipe and fittings and register boxes. 
A price list of steel and cast registers is included, also 
prices of faces and borders. The size of pipe required 
for heating rooms, an estimate of material and point- 
ers for furnace men are embodied also. 

The Lennox Furnace Company of Marsha!ltown, 
Iowa, will be pleased to send one of these booklets to 
dealers mentioning THE AMERICAN ARTISAN. 


+ 
+e 





The E. Stebbins Manufacturing Company of Spring- 
field, Massachusetts, has been sold by H. M. Brewster 
and confederates to Frederick Harris, L. J. Powers, 
F. L. Chapin and A. H. Warner. The company is 
capitalized at $50,000, employing one hundred and fifty 
men for the manufacture of brass goods. Mr. Brew- 
ster retired after having been connected with the firm 
for twenty-eight years. 
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ARRANGEMENTS FOR THE VENTILATION OF THE 
DEBATING ROOMS OF THE NEW RIKSDAG’S 
BUILDING IN STOCKHOLM, AND THE 
RESULTS OBTAINED IN THIS 
RESPECT.* 


The object of the following paper is to contribute to the 
solution of a ventilating question which has been and is the 
subject of much debate. This question is: In a meeting room 
with fixed seats—such as the auditoriums of theaters, con- 
cert-rooms, debating-rooms, and the like—is it best to in- 
troduce fresh air near the floor and carry off the vitiated 
air near or at the ceiling, or vice versa. 

A new Riksdag’s (Parliament) Building has just been 
built in Stockholm, which has been in use for one winter— 
and one summer—session. The above-named question had 
already been broached when the ventilating-system for this 
house was planned, some ten years ago, but was then one 
of greater uncertainty than it is now. The resolution was, 
therefore, come to, to employ a double system, i. e., to make 
it possible for the fresh air to pass from below upwards, and 
also from above downwards. Both systems were to receive 
equal justice, and were to be treated with equal care, and 
experience was to decide which of the two systems was the 
more satisfactory. 

The Swedish Riksdag consists of two chambers. The 
First Chamber consists, from the method of election, of per- 
sons belonging to the higher and wealthier classes, and, it 
may be said, of persons who are much past middle age. The 
Second Chamber is elected by “popular” vote; its members 
consist, only in a small degree, of persons of the same class 
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as those in the First Chamber, the majority being peasants, 
tradesmen, and workmen. This state of things is of no small 
importance for the right understanding of the circumstances 
which exist in connection with the question of the system of 
ventilation. 

Both Chambers have perfectly similar debating-rooms, 
with but that difference which is necessitated by the fact that 
the members of the First Chamber number 150, and those 
of the Second Chamber 230. The areas of the two floors, 
then, are in proportion to these figures, as the Debating- 
Rooms are constructed for a corresponding number of seats. 
The rooms are octagonal in shape, with the highest part cir- 
cular in form, and have, on six sides, galleries for the ac- 
commodation of the public. The seats for the members of 





*Paper read by William Dahlgren, Stockholm, Sweden, at 
annual meeting American Society of Heating and Ventilating 
Engineers held in New York City, January 16, 17, 18, 1906. 
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the Riksdag are placed in pairs with aisles on each side. 
The floors slope from the sides of the floor down towards 
the tables provided for the Speaker and the Clerks. The 
rooms are lighted from the roof. The space between the in- 
ner and outer glass roof is warmed, so that no cold can 
strike downwards from the roof. The Debating-Rooms are 


surrounded on six sides by warm rooms or other premises. . 


The two remaining outer walls are hollow-built and are 
warmed by means of circulating air (quite shut out from 
communication with the Debating-Room). The Debating- 
Rooms thus have no transmission of heat in any direction 
that could cause drafts in consequence of cold currents of air. 
The accompanying figures give a schematic representation of 
the arrangement and employment of the one or the other 
of the two systems of ventilation. 

Fig. 1. Upward Ventilation. The fresh, and, usually, 
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warmed air, is driven upwards by a propulsion fan, from the 
lowest duct marked on the drawing, to a hot-air chamber 
lying above it. Above the hot-air chamber lies a regulating 
room where everything concerning the ventilation of. the De- 
bating-Room is controlled. Here the valves in four cylin- 
drical air-shafts proceeding from the hot-air chamber are so 
adjusted that the air enters the-air-distributing chamber at 
the temperature and to the amount desired. This chamber 
liés immediately beneath the Debating-Room, and is of the 
same surface-area as the area of the floor above. For each 
pair of chairs there is an air-flue in the floor as shown in 
Fig. 2. 

The flue is provided at the bottom with a valve which 
can be regulated or entirely closed, and in this way the ven- 
tilation can, to a certain degree, be regulated so as to suit the 
individual demands of each Member of the House. In order 
that the air shall stream into the room at the least possible 
speed, cast-iron gratings with exteriorly widening orifices are 
employed. Experiments have shown that the air streams out 
almost exactly equal over the whole surface of the grating, 
and that the jets of air from the individual openings unite 
again fairly well. Were the movement of the air quite homo- 
geneous, the maximum speed at full ventilation would amount 
to but 0.25 meter — 10 inches per second. It is a specially 
favorable circumstance that, as we have already mentioned, 
the members of the Riksdag sit in couples. This makes it 
possible to direct the stream of air to both sides outwards 
into the aisles between the rows of chairs. The air-current 
that actually exists, although it is but a very weak one, is, 
therefore, not directed forwards against the legs of those 
seated in the room, as is usually the case: As the gratings 
do not lie in the same plane as the floor, but are almost 
vertical and elevated above it, this does away with the usual 
objection, that the current of air blows the dust about. The 
arrangement of the gratings has, most certainly, a great deal 
to do with the good results that have been obtained. The 
vitiated air is led off by way of the ceiling. The outlets for 
the air build a narrow opening along the entire ceiling-circle 
and are only broken by the spaces needed for the beams 
carrying the ceiling. The vitiated air streams out into a 
practically circular duct and moves along this to an exhaust- 
fan which forces the air out into the open. The speed, both 
of the electric exhaust-fan and of the propulsion-fan, can be 
controlled from the regulating room. By means of a pneu- 
mometer, an instrument for measuring small differences of 
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pressure, constructed by G. A. Schultze, of Berlin, it can be 
observed in the regulating-room if there is more or less 
pressure in the Debating-Room than in the surrounding rooms, 
passages, etc. This exceedingly sensitive apparatus shows a 
difference of pressure measurable by I-40 mm.. of a water- 
column. With the assistance of this valuable instrument, it 
is easy to control the work of the two fans in respect to 
each other so that a very slight degree of higher pressure pre- 
vails in the Debating-Room than in the surrounding rooms. 
This is of especial importance as preventing drafts from the 
doors. 

To the galleries air is led from below, although in a sim- 
pler manner than that adopted: on the floor of the room. 

The measuring instruments employed and. observed in 
the regulating room are, in addition to the pneumometer al- 
ready named, a static anemometer (air-meter) in each of the 
four cylindrical main shafts and pneumatic long-distance ther- 
mometers that give the temperature in the Debating-Room 
and in the galleries, etc. The anemometers are made in the 
form of sensitive balances, one scale of which hangs in the 
air-current and brings about a greater or less movement of 
the balance. 

Fig. 3. Downward Ventilation, The fresh air enters, as 
in the former case, by means of the propulsion fan from the 
lowest duct marked on the drawing, but it is afterwards 
carried vertically upwards into a walled hot-air chamber be- 
neath the roof. Its steam-valve is controlled from the regu- 
ulating room, but there are in addition two large mixing- 
valves for cold and warm air, which valves are also con- 
trolled from the regulating room. The air, which is adjusted 
precisely by these valves, both as regards quantity and tem- 
perature, now enters the circular duct before mentioned that 
communicates with the Debating-Room by means of the nar- 
row opening around the ceiling of the room. The outlet ex- 


== 


‘ig 


| 





















































Fic. 3. 
pands inwards towards the room in order that the speed of 
the air shall be reduced on its streaming in. The vitiated air 
is now taken through the same gratings beneath the seats 
which previously formed the inlets, and thence comes into 
the chamber beneath the room. From this chamber a vertical 
shaft, shown by dotted lines; leads up to the same exhaust- 
fan that served for carrying off the vitiated air in the former 
case. From the different rows of the galleries the vitiated air 
is also carried off through the same openings that formerly 
allowed the fresh air to stream in, and the vitiated air is car- 
ried downwards to the same shaft that serves for the ground 
floor of the Debating-Room. In this system, too, special 
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distance-thermometers and anemometers and pneumometers 
are also employed, so that both systenis are equally complete 
in every respect. 


When the Debating-Rooms were first occupied, the air in 
the one room was allowed to go upward, and in the other 
room downward, while nobody was informed that any dif- 
ference in systems existed, or of the direction in which the 
air went. At first only short meetings were held, and it 
seemed as if the two systems could be used indifferently, no 
complaints being made. But things changed when long ses- 
sions lasting many hours began to be held. In the Debating- 
Room where, for the occasion, downward ventilation was 
being employed, a general uneasiness and complaints arose in 
consequence of the drafts. But when upward ventilation 
was employed, nothing was heard any more. This experience 
was gained both in the First and Second Chambers, although 
it was at different times that downward ventilation was em- 
ployed in the one or the other room and without anyone 
being informed of the matter. The result was that in both 
Debating-Rooms al] attempts to use downward ventilation 
were abandoned, so that at present nothing but upward ven- 
tilation is employed. 


But the experience gained in the Debating-Rooms of the 
First and of the Second Chambers presents, however, decided 
differences. In the Second Chamber no inconvenience is ex- 
perienced if the amount of ventilation originally intended, 
vis., 50 cubic meters = 1750 cubic feet per person, per hour, 
be employed. But in the First Chamber the amount must not 
exceed 35 cubic meters — 1225 cubic feet, otherwise com- 
plaints are heard about drafts and cold about the legs. It 
can, of course, happen that some one very sensitive person in 
either Chambers makes complaints, but then a way out of 
the difficulty is found by wholly or partially closing the ven- 
tilating valve beneath the complainer’s chair. But with 
downward ventilation, complaints were general, 1. ¢., they 
were heard from many persons. It is, of course, impossible 
to satisfy everybody, as personal opinions are so various, but 
it can be safely said, that with upward ventilation and the 
above-named ventilation-amount in the two rooms, the ven- 
tilation gives general satisfaction. Should any complaints be 
heard, it is generally from the First Chamber at the close of 
a sitting lasting many hours; complaints are more seldom 
heard from the Second Chamber. The duration of a current 
of air has, of course, some influence, too, in that, though it 
is not felt as an inconvenience when lasting but half an hour, 
can become very noticeable at the end of an hour and rather 
troublesome during the ensuing hour. 


And besides, it is not at all sure that the drafts felt come 
from the gratings beneath the seats. Great care must be taken 
with the ventilation of the galleries. If these be poorly oc- 
cupied, the ventilation should ‘be greatly restricted, for other- 
wise, in consequence of its lower temperature, the incoming 
mass of air will fall over the railings down upon the bald 
heads (mostly existing in the First Chamber). Should the 
galleries be well filled there is no danger of this, for then the 
air is warmed by the public, and rises towards the ceiling. 

The conditions of the temperature during the winter ses- 
sion, January-May, have been very favorable. In the First 
Chamber the rise in temperature after a sitting of several 
hours’ duration and with well-filled galleries, has, as a rule, 
been 1.50 degrees Cent. (2.7 degrees Fahr.). The fresh air 
has, during this period, been introduced at a temperature 2.0 
degrees Cent. (3.6 degrees Fahr.) higher than that of the 
room. The result given may cause astonishment, but can be 
explained by the fact that the air introduced is dry (humid- 
ifying apparatus exists but is not used), and that the room is 
large in proportion to the number of the members. It is also 
common in our First Chamber that a great number of the 
members do not put in an appearance during a sitting. This 
fact, again, necessitates a smaller quantity of. air per place, 
and a higher degree of temperature for the in-streaming 
air in order to avoid drafts. The temperature in the galleries 
does not, as a rule, become higher than that of the floor of the 
House, even when the galleries are well filled. This is ex- 
plained by their lesser distance from the large glass roof or 
ceiling, the warming of which from above is not carried up 
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to the temperature of the room, and thus, in some degree, has 
a cooling effect. 

As already mentioned, the amount of ventilation in the 
Second Chamber has been greater than that in the First and 
the air has there been introduced at a temperature 2 degrees 
to 3 degrees Cent. (3.6 degrees to 5.4 degrees Fahr.) below 
the temperature of the room. And when this has been done 
it has been possible to keep the temperature of the room con- 
stant, even when the galleries were filled. The Members of 
the Second Chamber have thus shown themselves less sensi 
ble, to a noteworthy degree, than the gentlemen of the First 
Chamber. 

During the summer session we had only one day of, what 
was for us, unusual warmth, viz., 27 degrees Cent. (89 de 
grees Fahr.). On this day the temperature in the fully filled 
galleries of both Chambers rose to 22.5 degrees Cent. (72.5 
degrees Fahr.). Otherwise, the temperature kept within nor- 
mal bounds. There is no air-cooling apparatus in use, but 
the capacious air-ducts (as large as ordinary corridors) and 
the many introductory chambers the air has to pass before it 
enters the Debating-Rooms, serve sufficiently well for cooling- 
surfaces. 

The result of the comparison between the two systems is 
pretty remarkable. The writer of this article—the construct- 
or of the heating and ventilation systems of the Riksdag’s 
House—was positively convinced of the superior merits of the 
system of upward ventilation gut the German professor 
who, at that time, was called in to give his opinion on the 
matter, recommended the downward system. Fortunately we 
were able to insist on having both systems adopted and tried 
But the downward system now constitutes, for the time 
being, at least, a closed chapter. 

It may be mentioned finally, that the same results have 
been experienced at the German Reichstag’s House in Berlin 
as those learned at Stockholm, and that the downward sys- 
tem has been replaced by the upward one 
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MATERIAL FOR SHOP FLOORS. 


It has been recommended that a shop floor may be 
made by setting hard maple blocks, 2 by 4 by 12, on 
edge in the top floating of soft cement of a concrete 
floor upon the herring-bone pattern and then planing 
off by hand and oiling. Experience with wood floors 
laid in blocks on a damp foundation has shown that 
if laid close up to the walls the damp of the founda- 
tion will cause the blocks to swell and parts of the 
floor will arch up iike a drum. When thus laid the 
blocks have to be beaten down, ard even cut out in 
places. They ought really to be laid up to a I 1-2 plank 
set edgewise against the wails, and then removed to al- 
low of expansion. A better system is to finish the 
floor dead smooth and level and let it set hard and 
dry until it becomes dusty. The blocks of hard maple 
can then be set in hot tar poured upon the floor as the 
work proceeds, or first brushed hot all over the sur- 
face, the blocks being theh individually dipped in hot 
tar mixture as they are laid, exactly as in street pav- 
ing. The work of planing will then be comparatively 
slight. Outside America maple is comparatively an 
expensive wood. Some of the Australian timbers 
should make good flooring material. For street pav- 
ing, Australian hardwood (eucalyptus) blocks have 
been largely used, the end of the grain being exposed. 
These blocks would make a good floor for a heavy 
shop. The blue gum and the tallow wood, both va- 
rieties of eucalyptus, should make good floors when 
laid in narrow strips from well-seasoned wood. All 
the eucalyptus timbers, when cut into boards and not 
set dry, will become concave when laid as floor boards, 
but they somewhat resemble maple in their non-splin- 
tering quality, and it is this quality that has made 
maple such a favorite wood for shop floors, in addi- 
tion to its remarkable elasticity, freedom from splin- 
ters and an apparent power of recovering itself if 
pressed into grooves by dragging heavy weights over 
it.-—American Machinist. 
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Principles of Intersection. 


PART XXIX. 


PLATE XII. 


(Copyright, 1906, by Joseph P. Coleman.) 


ELEVATION OF CYLINDER JOINED SO AS TO FORM A 
RIGHT ANGLE IN PLAN OR ELEVATION—INTERSECTION 
OF CYLINDERS BY CUTTING PLANES-—SHOWING THE PO- 
SITION OF THE CUTTING PLANES BOTH IN PLAN AND 


IN ELEVATION. 


The vaiue of the intersecting plane or the angle of 
elevation which the intersecting plane makes with 
the ground line is expressed in degrees. Full instruc- 
tions are given to obtain the patterns for an elbow 
made up of any number of pieces, forming a right 
angle in plan or elevation. 


The illustrations showing the elevations of the el- 
bows were designed to give instruction in the construc- 
tion of Polygons, showing the application of the “Prin- 
ciples of Geometry”’ employed in obtaining the patterns 
for such a common article of manufacture as “sheet 
metal elbows.” The patterns can be obtained from the 
elevation, but I always dispense with the elevation and 
cut all elbow patterns from the plan. The base of each 
cylinder is a circle. 

HOW TO OBTAIN THE PATTERNS. 


It is not necessary to show the pieces joined together 






























































to obtain the patterns, nor is it necessary to construct 
the elevation. The illustration shows a cylinder in a 
horizontal position indicated by the letters H, B, C, 
as shown in illustration. 

T H P represents a horizontal cylinder joined to 
cylinder B C H, forming a right angle TH F. The 
joint between the cylinders is represented by P H, 
called by mechanics the mitre line. In drawing it is 
called the intersecting plane and the problem would 
be stated to find the intersection of a horizontal cylin- 
der with a circular base with a plane perpendicular to 
the horizontal plane, and inclined to the vertical plane. 
The plane P F cuts a right section from the cylinder. 
The right section is shown by the circle 1, 2, 3, 4, 5, 
6, 7, etc., the center is R. The lines drawn through 
the numbers I, 2, 3, 4, 5, 6, 7 intersect the mitre line 
P H at 1, 2, 3, 4, 5, 6, 7. 

One system of lines is used for all the patterns. 
Lay out a pattern sheet in width equal to the circumfer- 
ence of the base of the circle and of sufficient height 
to lay out the patterns. Nos. 1, 2, 3, 4, 5, 6, 7, 6, 5, 
4, 3, 2, 1 is the width of the pattern sheet as shown. 
Parallel lines drawn through the numbers 1, 2, 3, 4, 7, 
etc., represent lines drawn on the surface of the cylin- 
der on the plan. 

The perpendicular heights measured from line P F 
to corresponding figures on intersecting line, are spaced 
off on the lines drawn through the figures 1, 2, 3, 4, 5, 
6, 7,& $4.2, 8% 

As measured from line P F the distance 7 7 is equal 
to the diameter of the base of the circle and is so shown 
on the patterns. The distances 66 5 5 are also spaced 
on the pattern. Notice the distance from. 4 to 4, it is 
exactly one-half the distance from 7 to 7, and on the 
pattern sheet the lines draw through 4 are exactlv 
one-half the distance between Nos. 7 and 1 on each 
side of the sheet. Space off the distance from 2 2 3 3 
on the sheet. A line drawn through P F cutting the 
extreme lines of the pattern sheet gives Nos. 1 I. 
Lines traced through the points give the form of the 
pattern. A straight line can be drawn from point I to 
point 7 on all patterns passing through point 4, this 
principle is peculiar to all elbow patterns. 


PATTERN FOR TEE JOINT, RIGHT ANGLE IN PLAN, DIAME- 
TER OF CYLINDERS BEING EQUAL, 


The pattern for the tee joint is obtained by revolv- 
ing one-half the elbow pattern towards the base of the 
pattern as shown. The intersection of the tee with cyi- 
inder is shown by two lines placed at right angles from 
I, 2, 3, 4 On intersecting plane to point F on hori- 
zontal cylinder, passing through No. 2, 3 as shown on 
plan. 

PATTERN FOR 3-PIECE ELBOW. 


An angle of 22% degrees is one-fourth of a quad- 
rant as shown in Fig. 1. The angle C O N is 22% 
degrees. Place the angle as shown by F O’ N’, the 
mitre line is O’ F, space off the perpendicular dis- 
tances from O’ N’ to intersecting line O’ F on the pat- 
tern sheet, cutting the lines 1, 2, 3, 4, 7, etc. A line 
traced through the points gives the shape of pattern, 
the illustration shows the center part of pattern, the 
pieces on’ each side of center can be made any con- 
venient length. 
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NUMBER TEN TINNERS’ FURNACE. 





The Geo. W. Diener Manufacturing Company, Chi- 
cago, are out with their latest improvements on the 
No. 10 Torrid soldering furnace, for which they make 
strong claims, namely: To heat the largest regular 
soldering coppers made ; ranging from 3 to 12 pounds, 
indoors or on a roof in stormy weather. The flame 
is thrown from each side toward the center, giving 
thereby all of the benefit to one or two coppers, a 
point of merit all mechanics who use but two coppers 
will appreciate. 

The latest feature of the No. Io is its drawn steel 
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Note Improvements. 


tank. This is drawn from No. 21 steel, galvanized 
which makes a strong and lasting tank. Has a 10” 
brass air pressure pump with.a simple and assessable 
valve. While a large volume of blue flame can be pro- 
duced for large coppers or melting pot, this furnace 
will burn a perfectly blue flame and keep generation. 
for any length of time with a very low flame for small 
coppers, if desired, and in this feature the makers 
claim economy of fuel consumption. Is especially 
adapted to tinners, sheet metal workers, pattern mak- 
ers and kindred trades. 

This furnace is neat and mechanica! in appearance 
is simple in constructiom, is noiseless, odorless and 
smokeless in operation. Sold by the jobbing trade 
and fully described in the manufacturers’ new catalog, 


which will be forwarded upor request. 
a  _o ea 


WALTER’S SHINGLES. 





More and more, according to manufacturers of 
metal shingles, are the householders of the country 
beginning to appreciate this means of keeping out 





Expansion Lock. 


the elements and keeping in the heat. A roofing that 
will last, that is impervious to the water, that does not 
require constant attention, that is fire proof, that is 
not too heavy, that is ornamental, constructed easily 
and rapidly without special skill, are the claims made 
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for metal shingles. These claims have been substan- 
tiated in a great measure, and metal shingles are to- 
day not the rarity of ten or twenty years ago, but are 
visible in every section of the country. 

The National Sheet Metal Roofing Company, 339- 





Climax Ridge and Terminal. 


345 Grand Street, Jersey City, New Jersey, was 
founded in 1882 for the purpose of manufacturing 
shingles and tile, and it may thus be said to be one of 
the pioneers in the movement. For twenty-three years 





Excelsior Tile. 


they have maintained the reputation for turning out 
the best quality of roofing. They announce that 
among their most valued customers of to-day are 
many who adopted their products twenty years ago. 





The firm considers this good evidence of the dura- 
bility and virtues of their roofing. 

The products of this company, known as Walter’s 
& Cooper’s galvanized tin shingles, are put together by 
a patent lock,thus obviating soldering and hammering. 
There is nothing to break loose, owing to constant con- 
traction and expansion of the metal. Walter’s Patent 
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Expansion lock is shown in the first illustration. Its 
construction is simple and it represents an easy and 
secure method of locking metal shingles and tiles. It 
is generally termed a protected lock, inasmuch as no 
moisture-can enter by reason of its being covered and 
not exposed. Many other safeguards are used in its 
construction. 

A roof covered with Walter’s shingles and tiles is 
said to be so perfectly ventilated that rust will not 
occur on the under side. It will last long without re- 
pairs, and consequently prevents mottled or cracked 
ceiling and the decay of rafters and roof boards 
caused by frequent leakage. The roof constructed in 
this manner will likewise be fire-proof, and a reduc- 
tion in fire insurance may consequently be expected. 

The National Sheet Metal Roofing Company, Jersey 
City, New Jersey, publishes an interesting booklet, 
wherein are shown the different kinds of tile, also 
Cooper’s valley, finials, stop blocks, snow guards, etc. 
Instructions are included. They will be pleased to 
send this booklet to readers of THE AMERICAN 
ARTISAN. 
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NEW FACTORY. 








The Star Enameling & Stamping Company of Pitts- 
burgh, formerly the Star Dinner Pail Company, are 
now well established in their new factory at McKees 
Rocks, Gne of the suburbs of the Smoky City. All of 
the departments are in running order. Much new 
machinery and other important improvements have 
been made and facilities for the rapid handling of 
products during and after manufacture have been 
added. The old plant of the company presented a 
congested appearance. This evil has been remedied. 
There are now ample room and equipment. 

The company assures its customers that it is in a 
position to offer supplies to better advantage, both re- 
garding quality and promptness than during the past. 
Many new lines have been added and others are in 
process of preparation so that the company will soon 
manufacture all staple items in tin, enameled, japanned 
and galvanized household sheet metal goods. 

The Pennsylvania Railroad, Pittsburgh & Lake Erie 
and the Pittsburgh, Chartiers and Youghiogheny Rail- 
road have switching connections with the factory. 
Three street car lines and railroad passenger service 
run from the business center of Pittsburgh to the 
plant, requiring fifteen minutes in the first instance and 
five minutes in the second. The new factory is an im- 
mense affair covering two and one-half acres of floor 
space and over five acres altogether. There are more 
than one hundred thousand square feet of floor space. 
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- BOAT PATTERN. 








H. V. Thompson of 509 East Main Street, Decorah 
Iowa, is ready to supply tinners and sheet metal work- 
ers with a set of his rapid sheet metal boat patterns 
These will enable any mechanic in these lines to mak« 
his own boats from full size paper patterns with draw 
ings on blue prints. 

Mr. Thompson has constructed boats followin: 
these patterns and announces that the products ar 
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light, safe, staunch, durable, making ideal pleasure and 
hunting boats. They can be made at a minimum cost 
and any one familiar with tinners’ tools can proceed 
in the work. They are good for shallow water and 
will not crack and become leaky like wooden boats. 
No special tools are required. Mr. Thompson pub- 
lishes some interesting views on the construction and 
appearance of the boat and will be pleased to send a 
circular to interested sheet metal workers who will! 
mention THE AMERICAN ARTISAN. 
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ITEMS. 








It is announced that the Dobbins Furnace Company 
of Marshall, Michigan, has been removed to Battle 
Creek. 


A stock company capitalized at $50,000 has been 
formed at Granville, New York, and will immediately 
begin the erection of a mill for the development of a 
slate quarry. 

It is reported that from six hundred to seven hun- 
dred pairs are being worked in eight-hour shifts on 
the new continuous mill of the American Sheet & Tin 
Plate Company at South Sharon. 

Edwin K. Norton, the nineteen-year-old son of Ed- 
ward Norton, ex-president of the American Can Com- 
pany, recently eloped with a young woman. He was 
pursuing a college course at New Haven, Connecticut. 

The Tennyson & Brother Sheet & Metal Manufac- 
tory has been removed from Mount Pleasant, Texas, 
to Texarkana. A factory is being erected at the latter 
place for the manufacture of sheet metal roofing and 
similar products. 

It has been estimated that the pig iron product in- 
creased during January and that the total output of 
coke and anthracite iron during the month was almost 
two million one hundred thousand gross tons. The 
annual figures show a gain of twenty-three thousand 
one hundred and seventy-five tons over the total for 
December, a month with the same number of days. 
The previous high record was made during October, 
1905, but the January production shows a gain of more 
than fifteen thousand five hundred tons over October. 


The Cream City Cornice Company of North Mil- 
waukee, Wisconsin, is a comparatively new concern 
which, however, has shown such rapid growth as to 
warrant improvements which have practically doubled 
the capacity of their original establishment. Cornices, 
skylights, finials, ventilators are among the many 
products handled. The officers of the company are 
W. L. Garret, president ; Emil Schulze, first vice-presi- 
dent; Charles Eschner, second vice-president; Carl 
Wuerger, third vice-president ; Carl F. Arndt, treas- 
urer, and G. Aussem, secretary. 

On February toth the treasury department of the 
United States issued orders to its customs collectors 
to levy duty at the rate of twenty per cent ad valorem 
on importations of zinc ore. Previously to that date, 
zinc ores were either admitted free of duty or with 
assessment of one and one-half cents per pound on 
such lead as was discovered in them. The action of 
the treasury was taken at the request of five hundred 
mine owners of Missouri and elsewhere who com- 
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plained that the low rate of duty constituted a serious 
menace to the domestic mining industry. 

The strike of the Tin Smiths’ Union in Syracuse, 
New York, was settled on February 8th after a period 
of idleness extending through almost eleven months. 
The strike was called in April, 1905. The terms of 
the settlement seemed to favor the employers though 
the agreement was a compromise. The open shop is 
acknowledged while on the other hand the employers 
grant a ten per cent advance to those who formerly 
received $2.50 a day and a five per cent advance to 
those who formerly received $2.75 a day. No increase 
is granted to those who received more than $2.75. 
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NOTES AND QUERIES. 








REGISTERS. 
From “H. H. & V. C.” 
What firms manufacture or job furnace registers? 
Ans.—Columbian Hardware Co., Cleveland; L. J. 
Mueller Furnace Company, Milwaukee, Wisconsin; 
Quaker Heating Company, Chicago Heights, Illinois ; 
Canton Steel Roofing Company, Canton, Ohio; Chi- 
cago Hardware Foundry Company, North Chicago, 
Waukegan, Illinois; Chicago Furnace Furnace Sup- 
ply Company, Chicago, Illinois ; Detroit Register Com- 
pany, Detroit, Michigan; [Excelsior Steel Furnace 
Company, 38 W. Monroe street, Chicago; Fanner 
Manufacturing Company, Cleveland, Ohio; Ferrosteel 
Company, Cleveland, Ohio; C. H. Foster, St. Louis; 
Hart & Cooley Company, New Britain, Connecticut ; 
Wm. Highton & Son, Nashua, New Hampshire; In- 
dependent Register Company, Cleveland, Ohio; Ideal 
Register & Metallic Furniture Manufacturing Com- 
pany, Detroit; Keith Furnace Company, Des Moines, 
Iowa; Rhodes Manufacturing Company, Grand Rap- 
ids, Michigan; C. W. Shumway & Sons, Batavia, IIli- 
nois; Schreiber & Conchar Company, Dubuque, Iowa; 
Stowell Manufacturing Company, South Milwaukee, 
Wisconsin; United States Register Company, Battle 
Creek, Michigan; Walworth Run Foundry Company, 
Cleveland, Ohio; Wells & Nellegar Company, 72 E. 
Lake street, Chicago, 
STEAM COOKERS, 
From Safolik Hardware Company, Cresco, Iowa. 

Where can we buy tin steam cookers? 

Ans.— Wilmot Castle & Company, Rochester ; Peer- 
less Cooking Company, 1495 Niagara street, Buffalo; 
Toledo Cooker Company, Toledo, Ohio. 

JUNK DEALERS, 
From P. H. Dunn, Akron, Iowa. 

Please send me the names of a few Chicago junk 
dealers. 

Ans.—L. Berman, 5739 South Halsted street; Joe 
Carbone, 78 Tilden avenue; Chapman Brothers Junk 
Company, 1203 South Paulina street; Goldstein & 
Wolf, 231 East 21st street; Grodzinsky Meyer, 32 
Willow street. 

TINNERS’ TOOLS. 
From C. Cretoes & Company, 328 Jefferson street, Chicago. 

Who represents the Niagara Machine & Tool Works 
in Chicago? 

Ans.—J. L. Perkins Roofing Company, 235 Lake 
street; John Johnston & Company, 233 Lake street. 
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Trade Report. 


IRON AND STEEL TRADE. 

Chicago, February 23.—Though the withdrawal of several 
large consumers from the eastern and western pig iron mar- 
kets is still creating a slightly weaker undertone and inducing 
some small sellers to shade prices on forward deliveries, most 
of the leading~furnaces have booked so large a volume of 
orders that they can afford to hold their offerings very firmly 
and refuse to make any concessions. The leading steel com- 
panies are also attempting to rally the valley iron market by 
taking all the basic and Bessemer grades which are offered at 
prices somewhat lower than those asked a week ago. The 
fact that eastern basic iron is very scarce is sufficiently potent 
- to hold quotations on this grade firmly at $17.75 and $18 for 
spot deliveries, and even for forward shipments $17.50 is 
being obtained without any difficulty, 

Some Alabama foundry makers continued to offer their 
output vesterday on the basis of $14 and $14.25, but the most 
prominent producers held their prices firmly at $14.50 for No. 
2. Among the transactions recorded by local furnace repre- 
sentatives were sales of 500 tons of No. 2 Alabama foundry at 
$14.50, 600 tons of Virginia No. 2 at $16 and 1,000 tons of No. 
2 eastern Pennsylvania at $17.50. New inquiries calling for 
an aggregate of 2,000 to 3,000 tons of northern and southern 
foundry iron were issued by pump, machinery and general 
foundry interests, but there was still some reluctance on the 
part of eastern consumers to contract for deliveries in the 
third and fourth quarters, as the present unsettled condition 
of the market afforded a reason for the belief that a further 
reaction may soon be noted. 

Many producers in the north and south alike report that 
their customers are calling for anticipated deliveries on old 
contracts, showing that consumption continues very heavy in 
all sections of the country. 

The specifications for steel products in western mills for 
the past seven weeks have been 18 per cent above the average 
weekly specifications for 1905, and orders at these mills now 
amount to about 350,000 tons for rolling at the earliest date 
possible. This statement includes only about a two months’ 
output of steel rails, as the South Chicago mill has its 
product for almost the entire year sold. 





The demand for sheets, both black and galvanized, is 
now confined almost entirely to specifications against old con- 
tracts and these demands are very insistent and pressing. 
Consumers and jobbers covered for practically all require- 
ments prior to the latest advance and are now turning their 
energies toward securing delivery. The supply of semi-fin- 
ished steel has improved and mills are running practically to 
capacity in order to take care of the business and have been 
unable to lay in stocks, as is customary at this time of the 
year. 


PIG IRON. 

Matthew Addy & Company will say in their weekly re- 
port: 

The great question in the market is whether or not the 
majority of pig iron consumers can postpone buying until 
the late spring. If they can force the sellers to wait this 
long they can reasonably hope to find a good many weak 
spots here and there. Thus far this year the buyers have 
not. materialized exactly as the iron masters expected. But 
if the lively purchasing that the furnace men anticipated had 
actually occurred it would have swamped them, for there is 
no decent quantity of*spot iron available. But in spite of 
the fact that undoubtedly buyers have been proceeding with 
caution they have not been able to keep out of the market 
altogether. There has been right along a fair amount of 
buying; in fact, when the tremendous purchases made last 
year for forward delivery are borne in mind it is remarkable 
that there has been the necessity of buying as much iron as 


has been the case. And the significant thing about it is that 
steadily since the new vear began week by week there has 
been more buying. All this shows that constwmption is 
going on unchecked. This week there has been a good trade. 
The largest lot bought was 2,500 tons of grey forge, but 
the aggregate of the small lots has been greater than any 
time since last November. Even if buyers as a matter of 
policy would like to wait, yet apparently they cannot do it, 
as they have to have the iron. The demand for faster 
shipment on old orders is imperious and the eagerness of 
purchasers for quick delivery of the spot iron just ‘bought 
tells its own story. There has been since the new year no 
sudden rush of buyers, but they have been buying something 
in large and small lots all the time. 

Coke is in good demand and prices are slightly higher. 
There is a shortage of coke for quick shipment. 


Rogers, Brown & Company will say in their weekly re- 
port: 

To locate any new developments in the local pig iron 
market or in the situation generally would require miscro- 
scopic search. Buyers are more concerned with the prompt 
receipt of metal bought, and its more prompt conversion 
into finished product. than they are about further purchases 
for anything but prompt delivery. -All classes of consumers 
are driving plants to capacity and even those manufacturers 
whose lines have naturally dull periods at this time of year 
report full operation in all departments. Consumption, there- 
fore, appears to be progressing at a rate equal to, if not in 
excess of, that maintained since the first of the year. 

The weekly rate of production February 1 -was the 
greatest on record, but in spite of this the stocks of foundry 
iron on hand at furnaces are low and prices tor northern, 
southern and Virginia irons are without change. 

Coke is perceptibly stronger and shipments during the 
week have been brisk. 


SHEETS. 


John McVoy & Company, Chicago, report as follows: 

The condition of the sheet and tinplate market is about 
the same. The local jobbers are all pretty busy entertaining 
their customers who are now here attending the Illinois 
hardware convention. 

‘We quote prices as follows to the ordinary buyers, the 
large buyers being sometimes able to shade these figures: 

Biack sheet steel, No. 16 gange, $2.50; No. 18-20 gauge, 
$2.55; No. 22-24 gauge, $2.60; No. 26 gauge, $2.65; No. 27 
gauge, $2.70; No. 28 gauge, $2.80; No. 29 gauge, $3. 

Wood’s smooth No. 29 gauge, $2.90; No. 22-23 gauge, 
$2.96; No. 26 gauge, $3; No. 27 gauge, $3.05; No. 28 gauge, 
$3.15. 

Wellsville polished sheet steel, No. 24 gauge, $4.85; No 
26 gauge, $4.95; No. 27 gauge, $5.05; No. 28 gauge, $5.15. 

Galvanized sheets, regular sizes, 14 and 16 gauge, $2.90; 
18-20 gauge, $3.15; 22-24 gauge, $3.20; No. 26 gauge, $3.40: 
No. 27 gauge, $3.60; No. 28 gauge, $380; No. 29 gauge, $4.10: 
No. 30 gauge, $4.60; 36 inch wide on No. 20 and lighter, 20 
per 100 pounds advance; on 48 inch wide material, 16 gaug« 
$3.70; No. 18 gauge, $4; No. 20 gauge, $4.65. 

Corrugated, 2% inch, painted, No. 28 gauge, $2.15 
square. Galvanized corrugated, $3.35 per square. 

Sheet copper, 23c base. Warranted % and % solde: 
23%e per pound. Strictly % and %, 23c per pound. 


LEAD. 


There was a fair demand for small spot lots of the d 
silverized grade in the local market during the week, a1 
prices were well maintained .at 5.50c to 5.75c, 50-ton lot 
Leading producers continued to hold shipments from t! 
West within 30 days on the basis of 5.35c for the desilveriz 
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grade and 5.45c for the corroding grade at New York. Com- 
mon brands of soft Missouri lead were firmly held in St. 
Louis at 5.27%c, at which figure a sale of 100 tons was ef- 
fected. The soft Spanish grade remained unchanged in the 
London market, closing in that center at £16 5s, but the 
soft English grade registered a net advance of 10s, closing 
at £16 12s 6d. 


COPPER. 


As jobbers were about the only large buyers of refined cop- 
per in the New York market during the week, there was lit- 
tle activity in the trading. The purchasers who placed their 
orders for spot lots of the electrolytic grade, however, were 
compelled to pay 17%c and 18c per pound, while spot ton- 
nages of lake copper brought 18c and casting grades 175<c. 
Domestic and European consumers, who had generally cov- 
ered their requirements well ahead, bought a few diminutive 
lots for spot delivery, but the largest home melters were not 
sufficiently interested in the market to issue inquires on near- 
by or forward shipments,:-while Continental users of the metal 
were supplied fairly well with Japanese and Australian copper 
together with American metal reshipped from China. 

There were no additional exports from any of the At- 
lantic ports, but the shipments on old contracts in the first 20 
days of this month already aggregate 12,216 tons. 

In Chicago, casting copper is quoted at from 18c to 18'%4c; 
lake, 18%c to 19c. Chicago jobbers are quoting an unchanged 
schedule. Sheet brass is quoted with a discount of 12% per 
cent. Brass rod is quoted at 15 and 5 per cent, brazed tubing 
at 25 per cent and sheet copper at 22c net base. The discount 
on wire brass is 12% per cent. 





PIG TIN AND TIN PLATES. 


Although there was little demand in the local pig tin mar- 
ket during the week for any but small spot or prompt de- 
livery lots, prices were fairly well maintained by most leading 
importers and dealers on the basis of 38%c to 39%c, while a 
few sellers continued to hold out for a higher schedule. New 
York deliveries for March were offered at 36.25¢ and ship- 
ments in April were quoted at 36.15c, without attracting any 
especial interest. The New York Metal Exchange quotation 
committee fixed its settling prices at 36.32¥2c for February 
and 36.17%c for March. 

The arrival at this port of 30 tons from Hamburg on 
the steamship Amerika increased the receipts so far this 
month to 2,853 tons, but the amount afloat remained un- 
changed at 3,500 tons. 

The tin plate market continues. active. Production is 
heavy, but prices are being more firmly held by the leading 
mills on the basis of $3.50 f. o. b. mill for prompt shipments. 
In London tin plates ate 1%d lower on the basis of 12s od. 

Chicago jobbers quote as follows, f. 0. b. cars: 


ME RN, Ciao ask Wied IS onc 5 oss eco 540002 Nebe $ 7.75 
A I nn Fi tind Tbs oo 6a wo o's 00 aedbas ks eee 
ST IE ek cei cic io i sas Shewcede<s ¥eew ssn 
I orc go oie én css os 5 ph WUG Ets ce ccezes 60 ee 
I. BS a iid pike bess wks sua 0,000 ed os any 0 4 ee 
yo ee ee eA 
A Se ee ee ee ee 9.45 
pe ee ne (ee er hae 12.20 
Additional Xs, each, $2. 
Melyw gratis. Giateoel IC. . 5 os... se cc cskecvecsccccsse 12 20 
Melyn grade charcoal 1X7... 2.2.2... ccc cece cece ccecces 1420 


Additional Xs, charcoal, $2. 


IC 20x28. 100-lb. ternes (seconds)...............2.00005 7.05 

i Ts SS Nee see 7.05 

CY OMe es Ue ety lod. 6p deendGuesee ve willie’ % 8.20 

LEE: ec Sh dbeten Sees cided gies css. cabeacevosss Se 
OLD METALS. 


The demand has decreased and most dealers in old metals 
have taken to shading prices. We quote as follows: 
Copper wire, 15'2¢; heavy copper, 15'%jc; copper bottoms, 
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14}4c; copper clips, 154%c; red brass, 1414c; red brass borings, 
12%c; yellow brass, heavy, 10%c; yellow brass borings, 934c ; 
light brass, 84%c; lead pipe, 4%c; tea lead, 4%c; zinc, 4c; 
pewter, No. 1, 24c; tin foil, 29c; block tin pipe. 27%c. 





CHICAGO HARDWARE MARKET. 


The volunie of business which is now being booked by 
manufacturers, jobbers and retailers in almost all lines of 
hardware is reaching much larger proportions this month 
than during the corresponding period last year. While the 
demand for cold weather goods has almost ceased, orders for 
wire nails, poultry netting, fencing and other spring lines are 
increasing daily. The general undertone of the entire market 
continues very strong, with every prospect for a continued 
upward movement in prices for some time. 


Despite the recent declines in the prices of ingot copper, 
manufacturers of copper and brass products have not yet 
deemed it advisable to change their quotations on finished ma- 
terial, and it is not likely that any alterations will be made 
in the existing figures until the refined copper market becomes 
steady at the lower level. Stove board makers have included 
several marked advances in their new price lists, and, as al- 
ready mentioned under the head of steel products, the prices 
of steel hoops have been raised about $1 per ton, though 
prices of bands remain unchanged. The increased cost of steel 
billets, which is responsible for the advance in hoops, will be 
borne by the jobbers, as the retailers will not be compelled to 
pay the higher figures. 


The demand for heavy hardware is very brisk. Merchant 
steel bars are selling very freely wherever they are obtainable 
from stock. In faet, business in heavy goods has grown so 
rapidly throughout the past year that several leading jobbers 
are considering the advisability of securing larger quarters, 
while others have already purchased or rented more com- 
modious warehouses. 

The announcement that prices of builders’ hardware will 
be generally advanced about March 1 is inducing many con- 
tractors to cover their requirements well ahead at present fig 
ures, although ordinarily they wouki have postponed their 
purchases until much later in the year. 

In addition to the constantly increasing volume of busi 
ness in wire products and the spring lines, a moderate de 
mand for fall goods is also being developed in the hardware 
market. A fair buying movement in heaters, stoves atid ac 
cessories is already reported by manufacturers and jobbers, 
and prices have been fixed on stove pipe and elbows in prep 
aration for the avalanche of orders for these goods which is 
expected within the near future. The official prices on stove 
boards have not yet been arranged, but will probably be de- 
cided upon within the ensuing fortnight. Prices of stoves 
have generally been advanced 5 per cent by eastern and west 
ern manufacturers, but in some instances the official figures 
have not been observed as scrupulously as usual. There is 
also a good demand for-wood screws, which are bringing 
higher prices than in several months. 

It is in the spring limes, however, that the greatest ac 
tivity is noted. Merchants are generally anticipating a big 
spring and -summer trade in wire cloth, poultry netting and 
fencing, and the orders which they are placing now reach 2 
large aggregate. Cut nails, as mentioned under the head of 
steel and finished products last week, have been advanced $1 
per ton by the leading manufacturers as a result of the con 
tinued upward movement in the pig iron market 

“here is less demand for iron bars, which are being 

offered at slightly-lower prices, but business in steel bars and 
light shapes from warehouse is very active, and even the 
present heavy production is not keeping pace with consump- 


tion. 


CORRECTIONS 


Through a typographical error, B and A flint and emery 
paper and emery cloth have been quoted wrongly. The dis- 
count should have been so and 10 per cent. We also under 
stand that Ajax paper is quoted with a discount of 60 per cént.’ 
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Current Hardware and Metal Prices. 


THE AMERICAN ARTISAN AND HARDWARE RECORD is the only 
publication containing western hardware and metal prices corrected weekly. 





METALS. 
FIRST QUALITY BRICK 
PLATES. 

Per Box 
Ic SEBS i wiia'né 0d Sepeoes cts $10 50 
1C RORER nw cccencesee onseve 715 
IX RG aiincis. becced ossead 8 40 
Ixx san ti5 dite agiawese 9 60 
ete da” Serr 11 85 
TRAX 14K... cove seve ccccee 13 10 
Ie rere 14 50 
Ix BR eawccs 340% <ceakies 16 50 
Ixx SD ae de's ti ces geeeenee 18 95 
po SS Rrra 21 35 
pp ei ee SEs 23 75 

COKE PLATES. 
Cokes, 180 lbs........ IC 20x28 $9 00 
Cokes, 200 lbs........ IC 20x28 9 35 
Cokes, 216 lbs........ IC 20x28 75 
Cokes 216 ]bs........ IX 20x28 11 70 
PIG IRON. 

Lake Sup. Charcoal... .%20 sae 1 00 


North’n Coke Fdy., No. 1 19 75@ 20 00 
North’n UCoke Fdy.,No. 2 19 25@ 19 50 
North’n oke Fdy.,No.3 18 75@ 19 00 
Northern Scotch, No. 1. 20 00@ 20_50 
Ohio Strong Softeners, 


2h Re ee 20 30@ 20 80 
Ohio Strong Softeners, 
WR Di cient dsiascrentis 19 80@ 20 30 


Southern Silvery, 4 to6 


per cent Silicon....... 19 15@ 19 40 
Southern Coke, No. 1... 18 40@ 18 65 
Southern Coke, No. 2... 17 90@ 18 15 
Southern Coke, No. 3... 17 40@ 17 90 
Southern Coke, No. 4... 17 15@ 17 40 
Southern Coke,.No. 1, 

To <5 cacavcyesves __-+ 18 40@ 18 65 
Southern Coke, 

BOB svcd o00d<speceses 17 90@ 18 15 
Southern Gray Forge 16 40@ 16 65 
Southern Mottled and 

ee a ae ee 16 15@ 16 40 
Malleable Bessemer.... 20 00 
Jackson Co. & Ky. Sil- 

very 8% Silicon....... 22 30 
Jackson Co. & Ky. Sil- 

very 10% Silicon...... 23 30@ 24 30 
Alabama Basic......... 18 65@ 18 90 


BLACK SHEET STEEL. 








pS Ae ee per 100 Ibs. $2 55 
a 2. eee per 100 lbs. 2 60 
No. 23-24.. per 100lbs. 2 65 
No. 25-26........: per 100lbs. 2 70 
No. 27... per 100 lbs. 2 75 
: ae ..per 100 lbs. 2 85 
No. 29.. ..per 100 lbs. 3 05 
POLISHED SHEET STEEL. 
WG: Sconce o.oceee per 100 lbs. $4 60 
REG. BB... con trosdst per 100lbs. 4 70 
OR RS per 100 lbs. 4 80 
kk ea per 100 lbs. 4 90 
SMOOTH STEEL. 

Wood’ 8 Smooth, Sea $2 90 
No. 22-24 ....... 2 95 

No. 25-26........ 3 00 

SS ere 

™ Be east nove 3 15 


PATENT gu SHEET 
Ss 


Patent Planished Sheet Steel. 
“A” $10 20, ““B’’ $9 20 


Dickey Planished Sheet Steel....8%c 
GALVANIZED IRON. 
Regular Sizes. 

No. 16, per 1001bs. ....... - 83 20 
Nos. 18 & 20, per 100 ibs. cease aden 3 35 
Nos. 23 & 24, per 100 Ibs.......... 3 50 


WOO, Dy UE Pes oon scsececccnce 37 
No. 27, per 100 lbs.. 90 





‘ 5 00 
Nos. 22 & 24x 36in., per 100 lbs.. 3 70 
No. 26 x 36 in., per 100 Ibs boavcsdt 3 90 
No. 27 x 36 in., per 100 Ibs........ 410 
No. 28 x 36 in., per 100 lbs...... - 430 


SOLDER. 


XXX Guaranteed 4% & %.per Ib. 20%c 
Commercial % & % per lb, 19¢ 
SB Re eee 17Ke 


case, percwt, 0.90 
--percwt. 7 05 


sees 





BROS ....csceveeeeeee DOP CWE 7 70 
































COPPER ANCHORS. BEATERS. 

Copper........... numiesaien base, 2ic| Expansion Screw Anchors. ......10@| Carpet. 

SNL. «<caecsssenan -- per doz. - 4 
TIN PIGS AND BARS. ANVILS. Raymond's Steel Wire “ 
ae pigs, per B...... 2.554. c| Trenton, 70 to 80 tbs.........93¢ per |’ Woven Wire, No.4.... “ 1 4 
satay oly et ® ee asasOec nel - Trenton, 81 to 150 bs........9}¢ per B) a7, pS 
Pe a) ae eee ASBESTOS. "oo. 60 Imp. Dover.. ~ $0 66 
EAD. Board and Paper.............+--33§% — ros . cae sede hoe . 
fs) © .. Sess eeeeaes 

pon Pig..------0ees #4 60@* con oe AUGERS. No. 102 “ “ tinned... 85 

National (Wales) been@e@d lens” To eens SS eee 
than 100 B. lots > 7 EWE Gc o 0000 voce sccceten seas 10%/| No. 152 hotel tin’d. 1 75 

an ots), per D..... + «+++ 74) Carpenters’ Nut.........++0 60&10&5%) No. 200 “ lg Fh sis foes. . 80 

Sheet. Hollow. No. 22 “ “ tinned..... 90 

Full coils........+. per 1007tbs. $7 00] Bonney's—list $30.00 .........75&5% 
Cut coils...........per 100 bs. 725) Stearn’s,No.3...... “ 33 50) No. 300. “ “ mammoth, 2 50 
Post Hole. 
Digwell, 8-inch...... per doz. 12 50 BELLOWS. 
Iwan's Post Hole and Well..40&5%| Blacksmiths’ ......... acnsiaesveess 10% 
Sinbad Iwan‘s Vaughan pattern, 4 to Hand. 
9-in., POF GOZ......++eeeeeee++ 600) Binch............++..per doz. 86 85 
Rafting. IT, 8 40 
GOTT aes vcdocesécccov cass secuse 50&5% | Molders’. 
HARDWARE Ship. nde Sivsenes pee) 13 06 
° Ford’s, with or without screw 40-54% 
ADZES Snell’s, “ “ 40-54 Call, BELLS. 

Carpenters’. AWLS 2} in. nickeled bell .. per | doz. $1 85 
Ajax......... jncucetestendiel 858154 | Brad. -2jin, “ brass bell 3 60 
| aera eevee ee40&24%| Handled .............. per doz. 8028) gin, « Rena ? i] 

Renee Shouldered, assorted, i to 4, ~ 3 in. “ silver alloy bell 
Bastes’s iat “wont a tka dae, es > ERE Tey, ~ .- per doz. 17 00 
~~ ne thi che NRE on Patent asst’d, 1 to4. 90 4} in. nickeled brass bell and 

Joc cves sceevcecsonde «+++. 15% | Harness. : base.. : ..per doz. 14 50 

Ship. Common........+++4++ ee 1 10 Cow, 

Ajax . 835% PBtOOE, 0.000 cccccceseces 90 Ordinary Goods.. ..M&5% 

Pins s¥ke pobnansoos inbat el 374 ; ‘ High Grade ......++..00++. - 608&10% 

WONG 550 scetbicdis 1 aeOR wal eee i oe] Jersey ...202-.ceeeees ve vee -TOSIO® 
AMMUNITION. Seratch. Door. 

Cini: Picante date. No. 2, handled......... . a ee a 
F. L, Waterproof, 1-108.......... 40c| No. ee ware ‘per doz. 1 i! gin. bronzed ironbell * 598 
GER sevalente-adaedcee eevanvianstbed B5c eae ies ary = Se Sin. nickeled “ “ * 7 be 

Sewing. “« « « « 

Bir 46 weCUNbRStesS pu xeeted 52cl Common.......«.<«. ..per gro. 90}, 3% in. 8 00 

rtridges. Patent. ......0-seee cere sy 90} Zand. 
Peters Rim Fire Ctgs........ 50&3 4 Hand Bells, ‘somserated -60@60&104% 
Peters Cent Fire, Pistol and AXES. Whi 
Bo "g Handled bh te Metal.. eeeeee eee «e000 50E 
ah a on 84 bass cptia Mid oete Nickel Plated.. 40% 
mp Fire, 3 ...... per doz. seeeeee see 
Peters Cent Fire, Milita fe - > . as "0&5 
pry Benes jel _ “ “ 4 1b., freighters’, a ar woe 4 
porting oar 4 pecteaponangeste ten %, -per dos. 7 8 a panes picamemageen 
eeees Miscellaneous. 
Petors Blank Cigs,Scal, GP. ¢ 0 Cush Stes goed gral Oe es chock, ste 
Ts ps, ‘.. 150 BlIOY..... ..-swereessecees 20, 1085 
Peters BB Caps, Conical bait. 1 95/97044. pare be. ae 
Winchester Cent. Fire, Mill- cones oe ta Nee roe 40-1085%) ach ..........81.10 1.30 1.85 2.65 
tary and Sporting Ctgs .... 15&8% Wea ee = + BEVELS, TEE. 

Primers. 7 ree Stanley’s, rosewood handle, 
Berdan Primers ...............$t 00/*"9/¢ Bitted (handled). NEW LiSt ..-cceececeecscees vee ° 
Peters Primers ....00 -0+e sees + +.20% + neers aap to4 bs., per doz. $10 %5/Stanley’s iron handie.......... 

unt’s “4 ¥ © 9 00 BINDING, OILCLOTH. 
Pee ge Primers. ...-0e o0e. .20% Lippincott’s“* “ o oe ZANG 2.0000 cove veccce cons coves TD&10G 
8. -Mann’s “ “ « 9 BURGE. - 0d sonce Socesdyescees cents 
Peters Empty Paper Shells, Pioneer .. = « 9 75| Brass c'lated...........0.++...-70&10% 
10 and 12 gauge. League..2&2¢|. Valley Forge* “ o 9 00 BITS. 

Peters Empty Paper Shells, Maricopa “ “ ° 7 50 — i cation eens 
16 ga iS ie lcaaee ; xtra Double Spur......... 10 
Heal Empty sscweossess- 2887%| ‘Gladstone, ‘perdon Stod me 08 so] Fords Car and Machine....4neiog 
Peters Target and High Gun Hunt's « 700 Ane ha Shi ep eees cece sees secs ~ 

s Ship . 0&5 4 
Smokeless ........- sess +++-40&6%| Lippincott’s “4 4 675) Irwin....... -W&5h 
Peters Premier and Ideal Mann’s « « 9 50| New Jenning’s..... 10&10% 
poworstsnscdihciin‘temse wk] Vater rorge 2 2 See] Gants apeneheg co aae 
rs . e Valley Fo = e 
Peters Referee Semi-Smoke- Serious eee . : . weene's nes list, fn. 4 
ee ssee eres cove one 0&2} % | Doudie mtted (without haadles} Irwin C 
see css 45% 
Winchester Blue Rivals..? 331 & y I's Ca 
Winchester YellowRivals ing ne sa ~~ om PES, . . _—— _: 
Winchester Repeater........40&5%| pj “ Ford’s “ Auger pattern 
Winchester Leader ......40-10&104% Valley Forge a « He CAL. 000 ences cere seeeeeceees 
Winchester Loaded & COREE? 000 occese cece secece coee f0&l0G 
Shelis, Black Powder. tig Terre che banner ne Ol ceentereind. 

Gun Wads—per 1,000, 3} to 4} Ds. advance 25c, Wheeler’s soores svevee OP GOZ, 81 80 
Peters Gun Wad8....00. +00» s00018 4 105 Ibs. advance 50c. sare coe! ~~ deg a 

Pte \4} to 5} bs. advance 750, - ae = e ~ 
King’s Smokeless, kegs csec Gil —e BAGS, PAPER NAIL. : Buck Bros.’ Flat...... © 2 65 

a 

. “ |} pencg 6 80 Pounds... ig, BR 1 * ~~ spegenmameaimantenes ” 

; ns : seeee Per 1,000..... +++++-$3.00 4.50 5.50 6.00 "4 

~ -D.cans.. 51 New Jennings..............-40&104 
l-D, “rifle 70 BALANCES, SPRI4G. Gimlet, 

Dupont’s “ —60-Ib. drum 22 45 Frary’s..... ........ cecscee we ovee80%} Stantard Double Cut ny may 
4 ’ —_ Kegs..11 85 PeLOUzE woes eevee serene conn conn Gouge « wh weagemiacennasn” aeaant 
. kee dovsterbesiabooss 

. . 6}-Bb. bees. 2 97 BARS, CROW. —— pe i - 80 
1-B.cans..  51/Pinch or Wedge Point.....cwt. 88 95 Scag " — — 

Shot. : , - 

Drop shot, sizes smaller than Clothes. a “ y <m ' eran 7 ; st 
mn sebok Wal beeen, 81 65 a ye sat py sees DOF doz. $5 75 Standard } Round.... * % 
. a) | aa #@&=&= 8608 Cee . e 

950. bags, per bag.......... 190] Large “ ....... i 5 peo Fan gm . be 
Buck Shot, %5-D. bags, per Dak" 1 90| Galvanized Iron. j bu. Ibu. 1} bu.| Screw Driver Beh 

Chilled Shot, 25-B. bags, “ 100) Perdos.......0 8600 560 700 Round Shaok........ * e 










































































THE AMERICAN ARTISAN AND HARDWARE RECORD 69 
quality ..... shach is 3 = om 1 40 Pump Rubber. ee a. Cae CLAS, TAGE. 
Square Shank ....... oe 110. Wychoff................pergr. 84 75 on pti ais ? § | Cast, wood hdle...,...per doz. 45@60e 

BLACKING; STOVE. (See Polish) | Cooper.........006.0.+« oe cee Oe Oe #10 84.0 ae, wertae 

BLADES, SAW. Champion ............ — 7 509| imeb.......- ve 3 # 2 ‘Solid Steel....... Bi « 1.60 
o. * eS See 7 ee Ce — 100 Ibs.. $4.40 $4.30 84.15 $4.05 Giant..... seeee seen eens =~ m 
Standard }& i}in............ 60&5%| Star...........0.... Sec eg eg} Sam... --s- i : , 
Clock Spring........- tan a........) See on Ee Oe CLEANERS. 
EE SY ORI TSS * Cable Log Chain. Beata, 

Hack. Galv'd Qts..... ’ mT) 12 14 Advance 35c per 100 1b, on Cable Coil Iwan’s Adjustable........ oooes SBS 
Disston’s .....2....c000ese0e. 2545¢| Perdoz......... $2.90 $8.25 _ §3.40| ow Tie Chains. «hres at r pemmrgrmmnenee 
Di sccvaisbeve se ices cess 35&5¢| Wooden, topear, plain, per doz 375) American 2 toggle........... 50&5% | Pot. 

RE Rett ch PREIS 15@ “ swivel “ 485 « toggle and snap...50&54@| Wire.....e.e-se0ee+.-. Per doz, 80.58 

Wood. “~ side-strap,plain “ 38 e open & closed ring, 50&5¢ | Side-walk. 

Jackson's ....... ..++.per doz. $2 25 “ swivel “ 4 95) Halter Chains. Steel... ........0+.-0. per doz. 83.25 
Disston’s—No. 6, 16, 26 & 045.. 4 25 BUCKS, SAW. American, new list...........-333% oc cece ewecces coco cccces 4 
me ie nee pakessovcseet 6 40° Polding ........... ses per'doz. $2 10] German..........0..0++++--60-1085% 
's No. 20..perdoz. 5 50 Niagara, new list.............. -- 0&5 CLEAVERS. 
BURRS, RIVETING. Triumph, © sees ceececeoeonnoB0G | Hmily. 

Snatch. Copper Burrs only....... ...-35-1085% | picture Chaine. Ajax, In........ 6 7 8 
WR Gals cosrepccgnt toes 55410¢ |Tinners’ Iron Burrs only.........70@]" 5. Per doz......... @5.50 $5.75 86.2% 
Seeel pond ight Brass, 3 ft...+000-DOr doz. -~ 

teen tees ceee cee tone % at BUTTS. Heavy Brass, 3 ft....+« CLEVIS: 
Wooden ..... cove cose TORS Wrought Brass. PORE, Site > Pump Chain. nl Matteanie ,.URVISES: a sn 
p+ aedeagal: 50, 10854 | Wrought Steet Bright ye a gggacaeaememaa amma 
BOARDS. ik on: entiovaans . T5-10&10% a Chain, CLIPPERS. 
= Ra te a Doak lag a 40% aee a Ee fe ee TAGS ..0 ccccccccsccccces ees OOMlOg Bolt........ ceececes cccees oes eO1.00QS4 78 
: IEE Li7 -85-10&7 Steel Loading Chain. 
PIES inci sbvtavenes per doz. $2 55| Wrought Steel, Japanned. Inch ....... : wh ts CLIPS. 
ner pn Reis SCS . 290| Nos. 731 and.727........70-10-10&10¢| Per 1001bs... $16.00 $13.50 $12.50|47le........ test eeeeeeeeeeseenees 6585 4 
— — creeeere © : - CALIPERS. Stretcher Chains. 
oe v Fp DOUDIE «2. --2e002seee snes veee 60&12}¢| vs in. $8.50; § in. $7.75 per 100 Ibs. 
indine. » 3 40, aside and Outside............ 085% | Tie-Out Chains. 
nam One. pias Wing. . idDuséeve --60-108&10G% | Brown's ......4.00. eseeee eeee T0R1I0G 
Carpenters’. ’ B ome Trace Chains. 
WEL. ceks cosaoe doz. er’s Boot. Western Siantesd. 4 
tf TE. snsiotgersst Pere OD eat sarees hpante rere seats a he elena ged aes mess 50&10% 
~ + bitin Ms a _ See ae perb 5c} 6j— ie ain e ee BB Bird... core once wove envonge cosh oo SOS | 
eon tem i :o Bessemer ......... eeceeeee % G9G) Ch—-10-B.... ccc cceeeves © © 880|2@rdware Wire—full rolls (100 ft.) 
TASS.........+. AMMOPIOBD 2... o00c0ssc00ce © © TO) T—BR..ccccccccceccecee %. 880|> 200 8mesh black, per 100sq. ft..81 85 
BOLTS. Swedes... S65 “ 8jc ee SR es 
Carriage, Machine, Etc = 4%} 28 “ galv. “ ¢ 270 
Carriage §x6 and sizes smaller CANS. “ 7ands “ - - 42% 
and shorter............. 5&5 % | Cheese Factory Can Stock. ~~ +. He — 
Ceavings, siete lesger na Ontario Pattern. Add 2c per pair tor Hooks. Screen Wire. 
eg Mang g| Gallons. 15 20 Add2e * for Twist Link. | 12mesh,painted,per100sq. ft.. us 
ee Ree ene asses wee a 785%] Der set.. $285 $5.05 $125 8.10) Wagon Stay Chains. . ad 
Machine, §x4 and sizes small- Milk. Inch ; r P 
BS angen sage enn ag Holstein (formerly Elgin Pat'n), | | “Per 100 Ibs... $6.50 86.00 85.50 * COORS AND PRCGRTS. 
’ ? mpression Plain Bibbs. ..60-10-234 
er = ee... panes > nase se rs ry 0 CHALK, CARPENTERS’. Lever Bibb Cocks.........: aatat +1 
= oh nge arger Price each ..... $130 $1.65 $1.85 Blue..............0- +++-per gross 580;Compression Hose Bibbs......60-10¢ 
iieeetar ep ete prs peer "aoe Gem i n eres 400 Pa’n). |Red........ eseecces ecvcce . 480|Telegraph Faucets (new list)...50-54 
| gynateiae cae eet ae a one White....... sees sees - 380 | Racking Cocks (new list).......70-5@ 

nam sags bbs dawesenaedesnnnd aeese Gals... eee s 10 |Common White Sch’t Compression Lock C’ks(n’w list). .704 
sean AA poe Tice.......... $1.25 $1.60 $1.70 CEAFOR..cccccocccoes * 5}c | No. 65 Brass Liquor Cocks, doz.. 90.16 
Winedinediinas “20&104 a * Pat’ tn(formerly New Elgin). CHARCOAL Andrew's Brass Faucets......... 0% 

matte Goer ao . se E-3 |In barrels..............s.-Dpé? bu. 220] Angle Plug Faucets, per doz.... $0.85 

rsa . sonieg > Is. set eeeees 10 CHECKS, DOOR. * Milk Can Faucets, per doz.. $2.60-4.20 
teams oo oe Pe ce. seeseseses $1.70 $1.90 Petroleum Faucets (new list)....70% 
GRR WS 0s Seevboes coves ecw mpion F Pat'n (form’ ly N. York), | Blunt ..........0.2.. eee eoceee ++ 30% 
Barrel, Nos.. .---» 1001 1003 1004 Blum-Jap'd, $6.25; Brzd., “doz.. - 87.00 COLLARS, STOVE PIPE. ~ 
A Bccpabvin toe nice seis te Gals... a as a es de Columbia......... 0 000g eoncse 50, 10&5% Inches........ 5 6 7 
eth nibitebees-b0eeuser Plain Tin....per gro. $1.60 $2.00 $3.00 
Peak: Bronzed............ 75&5%| Hereford Pat’ n — Omaha). [ ‘ oe TOPS. Japanned Tin = 3.00 3.00 4.25 
~ - a tie ‘ mae... ++++ 600 601 0g jEWan's Voleand...........-+..+++-50%| Lacquered Brass“ 2.40 2.60 3.60 
Price....... er 25 ‘its. nal — CHISELS. COMBS, CURRY. 
Wrought oo secs cece eegese cove 75&10% ew ormerly Chicago), Inches 10 12 14 Nos .... 000 20 321 330 417 416 
SOOM ops Sane ones 7&10%)  Nos............ 200 901 208] Round nev dos, Perdoz.90.32 .80 .90 9 .80 1.00 
Square. Gal und, per doz. $2.10 $2.25 $2.75 N 581 588 £30 535 B45 390 
Geeks 2k mn als. -- 5 8 10 | Fiat . 285 3.60 4.20) 5°° ---- Hh 
Nama asbattet os maebe Price.. Eas "81. 35 $1.70 $1.90 Cola Per doz.$0.96 1.20 1.10 1.85 1.40 1.30 
eee ee eee ee ee Burn Patte . - 
Resikes ches or houiibalctebaivins 41%| Nos. a 700, 701 | 200d quality.........per ® 10@19e] ,_ COMPASSES. sl 
BOR Se eS Be ear cule wae: ATPENLETS’ .. 0.5 cone ceceseccee cece 
pores ORERS a yinetphons pseone ‘i A at. ee ene and Firmer. m6 Peacii—Faber's......... per doz. $1.00 
ua Falls.......,per doz, $13 75 CAN OPENERS. For beveled back, add per doz. .60¢ COPPER—See Metals. 

Common ring with handle. * Openers. Tanged, Firmer. COPPERS 

Inches........ . ih 1] CAPS, GUN. With handles, add per doz......60c ns 

Per d0Z......+. +++ 8605 7.35 850 See Ammunition. Choppers, Enterprise Meat. ee 

Enterprise Mfg. Go., No.1 List — |... CARPET STRETCHERS. De maceaien 1 BW Be a ee. * | 

$1.50; No. yc gon cae reteners, Peisiahtnabtecidcabetepentoaees 3 40| 3 ® and larger............ o' 

BOXES CARRIERS. 
Mail, No.... 2.0.4. ’ 6: ae ih age neh enna — 
Per doz.......... #3.50 10.50 .13.00| M¥er*" Imperial.......... cach 88 50|Goodell’s, tor Goodell’s Screw wee 
Miter Clover Leaf...... “ 365 Drivers...-...esse.s per doz. 86 25 BD WEED ccbdcccecccced 80-10&54 
CARTRIDGES. Yankee, for Yankee Screw Sash. 

New Langdon eeecee cece covses 15&5% ‘See Ammunition: Reteern 508 Baltic Braided Flax......per ® 20c 

EE TE cine dened 00 iis6 dene be be . SEY Eee coon crgecnspesceescree & 00 Lak 

I Wik o52 oocensacu ‘I, CASTERS. Dns e, white 732 in. “ "296 

Seavey's oo scsscce.-each #1 99 Agme—Ball Bearing. ........... 384% — ae 

4 BRACES. 7 (nets os sn ey See 60&5¢ | Anti-Bent Wood, Gal.. 5 7 10 
ate. is 
Barber's ........... 50&10&10@60&10%] Brass Wheel................ 60&10% we none... saevicnntatchenaats ry ogee 
Fray’s Genuine Spofford’s 60¢| Iron and porcelain wheels. men a he 206 Mamaoen & Speen. sti 
..Fray's No. 70 to 120, 81 to 123, new list. ET pe eres eae Se: “ae 
. ‘ : iladelphia Plate. new list... Per d0Z.........+++«87.75 $8.50 $10.50 Williamson's | Regular setienite mei 50S 
SS RS. 60¢ | Ph a Plate, new list. .65410¢ | py 
C. E. Jennings & Co............ 50&5¢% | Martin’s.. . . 50-10&5 4 Taiee Gol a an setoeememenenaiatreies (4: quamnbaates 
Mayhew’s Ratchet................ 60% PAGCOR 00 cnidapyssee s seedeck 70&10% Each eal $3.65 $3.90 84.75 
Maghee's Quick Abticn Bag Tucker's, Wood & Iron Wheel .25&54 <a cahepe a COTTERS, SPRING. 
re nates Bees aos Racism uno 50% : Rubber Weeel......... 15% CLAMPS. All sizes—new liSt.....+-. +++. 9K TOF 
Miller’s Falls Drill Braces....... 254 CATCHERS. GRASS. . Adjustable. 
peaceiees. NE. ae aed per doz. 85 75| Martin’s...0...s++..seceee coeeseD0% COUNTERSINK. 
Hay-Rack SINS hs Go's dwedieose'e “ 4 25| Carpenters’ Buck Bros..Fiat........ per doz. $2 65 
Wenzelmann’s No. 1 per doz. 99 75|Ideal No. 4..... adult: “ 10 50] Steel Bar.......scccoreccees enee BF 
a ee 10 50 Is Hose. COUPLINGS, HOSE. 
CHAIN AND CHAINS ° — 
— i casi Pap Breast Chains. Sherman’s, brass, 3 in., perdoz.. 330 Brass............++- é....perdoz. $1.00 
poe Wicudes Wass Seen enna <n doz. pairs %5 75 "apm brass, j in., "Brass Plated..........3. /»@ bd 
oe vert snaps. : 5 00 | 5aw ers. 
Wire «...... seeesevesveeeee80, 1085%1 “With slide.......... “ 325| Disston’s list, $30.9)............80%| COVERS, WAGON—See Tents, 
wi BROILERS. Without slide....... - 2 85] Stearn's, No. 0, #50; No. Ry 
pean OR vase eeae cons cues cee-T0&10 | Bright Ox Chains. $11.50; No. 3, 5.g8doz. CRADLES, GRAIN. 
wn,Selt-Basting, No. 80.doz. $2 16] gg in. $7.25; § in. $5.45 por 100 Ibs. Wentworth’s.........+-. sss 0s-40@| Morgan's Grapevine. ..per doz. $22.75 
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? “ Double “ : ml 


Reciprocating. 
Godell's............. per doz. $16 
Bit Stock. 

Standard List... 60&54@004@104 
DRIVERS, SCREW. 
TEU. <k.nic ce Fes cn sCecs 40-10&10% 
Standard ian Sa - 652104 
Dake 0 4544. tacnae > odie antes [0&5 4% 
Cae ons. bs cavecaccuntinad 45% 

= WOE Wins. con 60, 10&5¢ 
Clark’s Interchangeable ........ 30% 
icons b catlel ds 0i0s.0nstien cae 60% 
Reed's Lightning...... ...... 45&5 4% 
Goodell’s Spiral......... 50, 10, 5&24% 
Yankee MOGGNOG «viv sic voce ec psuses 50% 
< Spiral........ 50&104% 

Smith & Hemenway Co........ 40&5 & 


EAVE TROUGH. GALVANIZED, 


Territory. L. Cc. L. 
PDs orccsucconveechaseted 80&5% 
ES eer T5&10&10%} 
BRIO. 00k veces csectenessy T5& 124 
WEIN 66. 00009606 cocteesa T5&12E 
S, Western «+++ T5&5S 


Terms, 2% for cash. 2 Factory ship- 
ments generally delivered. 


See algo conductor pipe and elbows. 


EGG BEATERS—See Beaters. 
ELBOWS. 


Adjustable Stove. 
eee 6 7 
Smooth, per doz. 90. 70 $0.75 $1.10 


Plan’d - 1.80 2.00 2.65 
Corrugated Conductor. 

65-inch, Steel Usesd each 60c; iron, 90c 

9:9. re *. Va. * Se 


75% discount to dealers on 2-inch‘ 
Sinch and 4-inch plain, round and 
round corrugated elbows. 


Corrugated Stove. 
pA ee 6 7 
Smooth, per doz. an $0.80 $1.30 
Pol’d x“ 130 140 2.10 








; % 380 4.50 5.20) 


segpee sees 


Hammers and Stedges. 
White Mountain, Jikesvaddes oovac ee 
20qt., Now Pitform.,.each 819 10 “Under Bann a uieeee 
Bqt., SH) 60! Masons’. 
25 qt., Sampgon Power . . 43 50 bacied 
x 58 95} Single & Double a 20&10% 


GAUGES. 
Butt and Rabbet. 
Stanley R. & L. Co.'s... .2O&10&24% 








Plan‘d ” 2.00 2.20 3.00 


Riveting. 
Maydole’s ....000ceccce+e+++-B0R5S 
Shoe. 


Tack. 








Cast. ....20 eee 2e0e cecees per doz. 75 


All Iron...............per doz. $0 35 
Pol’d Iron, Hickory hdl. “ 53 
Mall. Iron, Inlaid....... “ 1 55 
Magnetic ........00s0 2 3 
Per OZ ...0 e200 e200 net 800 $1.00 
Magazine.,..;.........per doz. 84 75 
HAMMERS, HEAVY. 


Berri 2 ace’ Seedy 
0 








ORAYONS—See Chalk. Four- Piece Stove. GREASE, AXLE. ii tee 
CROW BARS. Inches.......... Oy | Weed Bene. $5 50| Monarch: 60&10% 
° Smooth. er doz. ne $0.52 $0.80} Diamond .............per gro. $5 50 N J imp” Hinge. ......50&10 
Pinch or Wedge Point,peri00Ibs.$3.00) 5, 0).4 (80 1.00 1.20] Frazer’s.........c,ccccccecseee 9 50 Kon rg ie mg yee te 
CUTTERS. Plan’d “ 1.20 1.40 2.40] Hub Lightning ............... 5% Perfection, Roller Bearing ..70&5% 

Glass. PATrAZON ..cccccccccscesccessee 6 75 . 7 
Red Devil. ...cccsccass ssss+ 000-45 ep n Ymooe Wood Pails. Phoenix, Roller Bearing. ....70&5@ 
Smith & Hemen Co. 50S 7 Prouty, No. 315. mt doz. prs. $6 35 

= 5. Aargaamntes<: 40% Y, TURKISH. Frazer's, 15 . 800; 25 h. 81.30each| pival...... 3 65 

anne ecco 0 osedee oecese coos ve ee lb. pkgs. | kegs; kees Hub Lightning, 15 B. 55c; 25 BD. i... .... a ey 

Eiiterprise Nos. 5, 10, 12, 22, No. €0to 150, per ®.6e — 4e We each. Safety Flexible. “ “ 685 

S2qnd 48.........-.-- eb 254 | Flour.....-.- so 8 (de | t¥m Cane. Wagner's Adjustable....... 70&10% 

No. 100, list, $18.00 voted eichinent 40&10% ENAMEL, IRON. Chamellene Graphite. Warehouse ........... pet te 

Nos. 2 and 4.. sonsoes eevee SOG) Buatish, b-pt, doz. $1 80 1 D. per gross ...........++++-89 50| Conductor Pipe. 
Gin is + ag 008...... OF 8B. per gross...............25 00] Iwan’s Perfection .............:50% 
2 + Nos. Nubian * . *) see 180) 5 D. per gross..........+++++-37 00| Zave 

Per doz........... $10.50 $12.50 $17.00) Deoriess. ......... 2.2. 0eeeceee sees i 50 oi 
Smith ¢ Hemenway Co........ 25% GRIDDLES. __ —— 

EXTRACTORS, PIG. Soapstone.......- oe sccececeeee f0&10G Imperial .. owe 2000 BOG 

Stanwoods...No. 1 2 3 | See Forcips,;Pig. GRINDSTONES. WEEE bcacen pcos veckestabenstess 354% 

peasdugeos $0.85 $1.50 $4. ”" EYES. Family. Parlor Door, 

Slaw and Crout. f MD osctevatoccee - Ce. «oeeeess Der set $3 75 
3-knife Crout.......... per doz. $9 75| Bright Wire Screw—See Goods, B. W- ony aeegagaaretg ee 9.00 10.50} Ives’Improved........ “ 250 
1-knife Slaw..........- 3 1 Drifting Pich 0.6 ccccceceees 60, 10&54% | Loose. Lane’s Standard..... a od 3 50 
SUR | csesccgesce 2 25) Hooks and— Per ton...........++---820 00@821 00 “ New Model..... “ 310 

WOR a vetscsvcagccescsse: >" 7 PD <sn's ash ddececatdoed ). gcéedte 55% | Mounted. Le Roy Noiseless...... « 40 

DAMPERS, STOVE PIPE. TLOM. «00 e+40 5000+ -65&5% pan ce 2 3 Richards’ ....... a cvcecveees 4 10&54 

Standard ....... io tihiialiedad 50&10%| FASTENERS, STORM SASH ne aes ween A188 3.00 2. “2 HASPS. 

American. .............+.+++++-45&10%/ Schroeder’s............- per doz. 1 40 Each i 00 2 a 2 65/Hinge, Wrought ..............-50&5% 

DIES, STOCKS AND pe Ferree 9 1 15 DAB EO ee : | With Staples—See Staples. 
DISCOUBE:..0002c0c cccceccese FAUCETS - See Cocks. eee, ) = sete 
Pot Mite DIGGERS. FILES AND RASPS HAPTS, AWL. 
Black Diamond............... 70&10% | Brad. 
— bene pé-asen coow pent per doz. ON ithe G sinc... 758104 errata cme ene $01 
Eagle...........+. soe = % = 15) FLUE STOPPERS See Stoppers. | Common.......--+ +00 . 23|Dufty’s Barrel. ........ -per doz. 815 00 
Eureka......+-++++++ a FORCEPS, PIG. Patent, plaintop.... “ 47/Germantown..,.......+..++- 
Heroules ...... 2.0000 9 75) Superior......,...<--«-- per doz. r ~ “ leather top... “ 53 . 
Iwan's Split Handie.. “ 7 00) whisson’s Imp......... “ . : 
Iwan's Perfection. .... i 7% FORKS. Common............« “ 23|Underhill’s Star Lath ........40410 
tp rea aan = ~ These goods are sold net \t\s year. POM ais sca pcescce.. % 52 
See also Augers—Post Hole. PEC 4 Sabo Bago seestseseee nO? GO. 80 85, See Knives. 
DOOR CHECKS—See Door. Wood, 4 tines, per doz... wR OF $3.25 BOPGs 0<bc sécege ~~ 1 8 HAY RACK BRACKETS. 
DOORS, SCREEN. Coal, Coke, Cottonseed’........... 60S eb eda ibe gece . § go| Wenzleman’s No, 1.. Der doz.8 9 75 

j in: 4-panel painted, per doz. a ther, rope tie.......  “ ni) ee 

“im Diamond, 2 tine.. --60&104 . leather tie.... 8 50 

1) in. 3-panel--matural - pine, . wy neeneeseesonacene 20% f , HANDLED. HINGES. 

i fancy pee ovceeecesOF-A0z. 11 50 Oe cise becovietiiws 50g |B Blacksmiths 1 Blind. 

ot Golden Eagle, , tine.. .15% | _Maydole’s .....-...++++----+-40&10%| Clark's Gravity ...per doz. sets 80¢ 
DOOR HANGERS—See Hangers: « # 4 # Joli. 804 | Zngineers’. WOR vii n06 rene ccs esas cobs 5% 
, DRILLS. peionee Bisecs } FESO Oe 70&10% Maydole’s . ......+++--+ +. +++ A0&10$ Shepherd’s Noiseless, for 

Bit Stock .............+.-.80%&65&5%| Scoop...... ea ccnecssves cece ccees-DO0G |Parrters’. ; Wood casing ........ per doz. 1 05 

Blackemith’s Twist... ........00.+ 60%| Header. Maydole's .......+.-++.+..----B5&5%| Gate. 

. Breast. Diamond, 8 epperass. idee 663854 | Machinists’. oo Clark’s...... re ee ae ees 
Common......... .-each, $2 * seccceececeeO5&10G | MBydole’S .....0..c000se000s- 40&10%| Hes & Ltch ....doz. $2.35 2.60 3.65 
“ Manure. Nail. Hinges only... * 1.70 1.90 

Millers Fas... nr so AJBX ..-040se00e+++00e DOF dOz 4 Latchesonly... “ .70 .75 
Goodell’s Automatic. P Se ies ne bums: Knuckle......... 7 doz. prs. $6 00 
Nos....... o1 03 3 29 | OPE «---eecreecepeceseceeseccceseresM® | Cast .... «+ eseeper doz. 81 109 4 a — eeeeeseeee “- sete = 
P@r doz..$7.75 $12.50 $14.25 $11 b Skies ce. vee e 4085 uperior ......... “ prs. 
ee a, 15 oe Ean jaar Vulcan SOC STEREO EE OE CHHe - 45854 Spring. va 

lers’ Falls “ “ 27 TABIO’ vc occccecces ’ American. ..20¢ 


Bommer Bros. Bali B' g Floor. 35% 
Bommer Bros. Spring Hinges. .40¢ 


SE inkdcbanc-ctstue've seks 25&5% 
Columbia Dbl. Acting... .40&10&54 
Mlhtined nubZicmes cass dips aca tier 25 
Ideal Detachable....per gro. $11.10 
PR eke cocenc cedetahey coed 
2 per gro. $8.40 
Wrought Iron. 
Ni oe ine KMeshpotevere tees oseccdbens 
as 

Light Strap Hinges.......... 70&5% 
Heavy Strap Hinges........ 75&10% 
Light T Hinges.............. 65450 
Heavy T Hinges........... 70-10&5% 


Extra Heavy T Hinges....70-10&54 
Cor. Heavy Strap80. 20-10-10-10-10&5% 
Cor. Ex. Heavy T 80-20-10-10-10&54% 


Peck’ Peck's Adjustable . ad 2 10| Screw Hook and Strap. 
Cream Pail, Roger’s “ ee ox 425) 6tol2in............ per 100 tbs. $3 65 
Fairmont.............per doz. $8 75] Ives’ Ws --+-perset 185] 14to20in.......... “ 3 40 
Marking, Mortise, etc. ah ‘ehse ene a Emer pepe 22 to 36in.......... “ « 3 15 
steees econ sere von eBOMI @50& je Screw Hook and Ei é. 
Hickory, Tanged Firmer, Assorted,} jin.............. az r 100 ths. $6 55 
ee ticin’s, single, 550; dbl. 80c perdoz| 5c; Large, 27¢ per doz. RID cies ahcdece oa 
Wire. Hickory, Socket Firmer, Assorted,| jin................. “ . 9 45 
Disston Boe os00cccccccccccescose SOG 18c; Large, 22¢c per a HOES. 
Applewood, Tanged rmer, As- 

; ores Tate * 4| Sorted, 290; large, 880 per doz. GREER. corivcer core cose cevecs 70&15% 
ger ~ WINDOW. @ Applewood Socket, Firmer, As- ~~ whic 
First two Draskets.nres-reOBAI5Q| SOFC seve sscveenveeesBOPGOR 940] UAE sr 0 704 

Above “ “ merry“ Coal Pek 2 .cccoe cece cove cesses MING 
Drifting + RENE TR RE es: 50& 104% Re os. ews wees per doz. $5 00 
GLASSES, LEVEL. File, assorted 180, large 16c per doz. Ladies’ and Boys’........... 70&15% 
Stanley R. & L. Co.............50&5% | Hammer. Mortar . Sense census pees cecese 75&10% 
GLUE. Adze Eye... .....0+.....pet doz. 480} Planter’s Eye................ uals 
Bulk. Blacksmiths’ és ooee Per doz. 550@800 PCR Oe eee eee eee 
B Amber.......00.+.+.-per B®. 11¢} Machinists’...... -. 45c@70ce HOLLOW WARE—See Ware 
A White ....ceccccceece “ 1890) Hatchet .......2+2+-+++ +++. Der d0z. 450 HOOKS 
H. S. Amber .......-- “ 1580] Hay and Manure Fork ......... 40&5% 'And Byes. . 
H6 ANd RAKG. 00 20000 coon soee-- 085% | B Desavedstededdsbs eve 50&10&54% 
oa <> tegen igs rar o- onneee MOG Saw. rr 
‘Page’s— PlaiN....-+++ +000 eereee- DOP AOL, TSC AWNING...0.0 000+ 2004 200+ per gro. 81 80 
List “A” Ce ccccccccescccccssoetn® Varnished. 006 ecco 0660 60 s 800 ! Belt. 
List “B™ ...000.s00eee e000 o+-884%| Screw Driver. BrOWNn’S ...00c sees cess seve o+-s 70R5$ 
List “0” sacsesessecessveasenes95G)] ASSOrted ...eccecccceeee © 870] JONES’ ...-sccosececcce cece cee, 0585 % 
Bright Wire cee veseccecses cece DDG Shevel and Spade. hetero eeeeee «s00-- 40% | See Stops, Bench. 
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Boz. Sutton ............0..+0--680h 2 60 MACHINES. Brads... 

Inch.......... 6 8 10 12 b Without With | Purniture....... ee reki0g 

Per Goz.......$1.35 1.65 1.75 2.90 JACKS. - 00 Augers | Wire, 

Humason & Beckley’s, per doz. 2 5@|L0comotive. ........+.+++++000+++ THREE Ajax....... a 02,85 00 86 25 SEED EADOB. 5 occchaciesbn Sede sys $2 00 

(See Goods, Bright Wire.) Wagon. a, SP ENE . . i sccvereccs cs. 1S 

Bush. ° Mookors!.-.......... per doe. S11 0 Tet: ‘ ‘ ao 520 | Cement Coated........0...000-. 1% 

Common Axe Handle Miller’s No. 2.......+ Upri ht.... 250 4 00 

ae <seeseeevee DOF oz, 87 00@88 63} Winner ............... * 1 15|Leather Riveting NAG, SYLLENS. 

Hamilton Pattern.....per doz. 735, Smith & Hemenway ‘Co .:.....:25¢| Chicago, Pomeroy....per doz. 00 |See Pullers. 
Chain, KETTLES a pd Rk suis Side x 2 00 NAIL SETS. 

inchs ite | tte d |Brass......---- ttt. °¢ sel 

er : : SUDO Aris Gaiden .2..<02000 .+++..45%| Pony, Pomeroy....... - 790 NETTING, POULTRY. 

Clothes Line. Copper............. Sra -per Bb. 27¢| Washing. Galvanized Before Weaving..80&15¢ 

Japanned. see wenee-DOF Gor. — __ en ~ocen tod Cea Boss 1 2 5 ms After Weaving.. .80&154 

Galvanized........ M06 |Sugar .......cccceccseee sees veesS0k5G| Per doz........... $55.20 6180 68.409 |Cut Pieces........ Recaps pecs seed 65454 
Coat ana Hat. Globe, No. 1.......... per doz. 55 20 NIPPERS. 

Cast Iron ........per gro. 720@81 50 KNIVES. OK Rotary........... “ 55 50| Bnd Cutting. 

Gem Wire. ..................75&10g | Beet 7 Round Wayne........ “ 2650) Stubb's Pattern............. 80&10% 

Conductor. Clyde, 9-in. Scimiter Blade, dz. $3 85) U.S. Steel............ ° 60 00 | Hnd and Diagonal Cutting. 

Malleable.. ......50&10%@50&10&54% ED Diiis ic dein cnés geeraoon 340; Advance,f.o.b.Chic’go “ 2450| Swedish Side................... 15% 
Wrought ...........-..40&10¢@W¢ | Cooper's a ae MAIL BOXES. Utica Drop Forge & Tool Co...60% 
Corn. Corn. See Boxes. Hoof. 
Common, unpolished, per doz. $1 40} Ajax...................per doz. $2 10 , MALLETS. — eet ee re 
“Cut Easy”........... Se SO see eeee70G| Fire Head, Small .. .per doz. 8 00 NOZZLES. 
CHG Biarscvcmsncdscce:: "> BED BAMAMMG, 20s. 5 5600.05000.-0E Se Medium. « 575) Hose. 

Gate. Barton's Carpenters’........... 104% Large... : 6 75| Gennine Boston...... per doz. 83 05 
See Goods, Bright Wire. “ Folding Handle....25&5¢| Round Hickory....... 175! Genuine Gem......... “ 3 15 

Grass. Hay. aaa doz 8 Ce ge ae 4 ~ alt RD . 3 15 
Common. Nos...... 2 38 1 | American, Sickle Edge..doz $10 50) “, a “« y 
Per dOZ........++---81.75 1.80 1.99| Canton, Sickle Edge..... OR Se 3 4 atic Eau — 
GMI, cco seccncon -per doz. 190 ae ? 7 75) mers . ‘ 

vt aeons Iwan's Sick? a 50| Applewood ........ an .* ima £2 6 8 8 2-8 
Little Giant........... 290; Iwan's Sickle Edge...... a « 3 
. . é is fcieecsit<ies 80; B. 9 be 4¢ 3jce Bje Bic Bo 
WORE Mn csccecccssiings = © 1 30 Iwan’s Impv'd Serrated. 10 00 Hickory Sheet Iron “ 1 30 | Square Tapped 

Hosen Lightn’g, Holt’sGenuine “ 6 50 nid 50R.. In “4 ; P 
With Plate..........+.-per doz. 880] Tigitning Pattern... = sae MATS. > th ie bade as 
With Screw 3c| Wadsworth's Sp’r Point “ 8 75| Door. For 5 Ib. boxes add jc per B.'to 

eeee eens cece Hedge. National Rigid...... oeeee SO, 10&54 above prices. 

Lambrequin. or Drapery, per gro. 2ic Queen Flexible 50% : 

* Ajax, Heavy.. oe) oe i Sa 86 25 eee eee ee ee eeee OILERS. 

Picture sarees cceeescveee- WEQWEIOE “ Extra Heavy... “ = Stove. Chase Pattern 
Potato and Manure............65&15% | Mincing. Standard Quality...per gross $2 90/ Brass and Copper. ..............50% 
Screw, : Common, Single...... “ 40, Best se, Sie RUPE occ cnclolonsiodcccdsowete et 9 
WORE Gace seecen dabonevebind “ Double..... 501 Wire Covered Asbestos, Ex. Engineers’ 

(See Goods, Bright Wire.) Streeter, 4 Blade...... “ 130) Heavy. i A ES ere epee 55@ 

SPTING. ..0000 000000 000.POF DB. 540 « 6Blade...... “ 20 MATTOCKS. Tin..... +--+ +++. per doz. 62.00@82.25 
PS : Sideeteesesparsnitous aeien +4 65&10¢ | Machine, 

BOCs, TUR, Commoe........+..-++ ° I itre ccndereasiosocs soceseecess 784 | AjOZ.....--.- +--+ 0-000 per doz. 80 60 

Ever Ready ..........-.per case 8170) Goodell’s........ per doz. 81 30@1 80 MAULS eae Seesee Steel.. ps mt 

HOSE, GARDEN. Rates... . 1 NOM ee | te. per don Momins 

3 ply 2 in. 3 B. pressure per ft.. ..47¢ KNOBS. Per doz. %2.60 3.20 3.80 4.20 4.65 OPENERS 

3° ¢2 ba “ ...-6he | Doar. Wood face, lbs. 10 611 12 | Boe . 

3“ 3" 7« “ * ....640] , Mineral .....seocseeee -per doz. 80 Per doz .........+0+ $4.20 4.55 4.85 Inche 10 12 4 
3¢ 3°94 « « ‘{.8e| Porcelain ...... ean Wood Choppers’. Fiat per doz $28 300 4.15 
44 4 « 80 « « « ae c FObs cccc ccccce csccce fees - 83 Lake Super’ r & Oregon Pat. 80&10% Round 21 2.25 2.75 
°7 :* 90 * 8 ar LADDERS. MEASURES. Can. 

6 P i* oi < . oool Common Long. }pk. 1pk. }bu.| Delmonico........ per doz. $1 30 

8 “ 3“ 150 core I2O) Per ft ....0. cesses secene evens 9O@lée |Galvanized :per dz. %5) Never Slip............ P 0 6 

Cotton 7 in. 75 B. pressure per ft. 6¢ | Prtension. Japanned... “ 81.40 210 32.60| Crate, 

i 150 8c) Perft......... ee METAL. SP rere . 5 75 
HUSKER Babbitt, 

Boss. Common, POF ToscccsccdccccccccesGhO! AMM vi cccecee -.--..perlb. eo OUTFITS, COBBLING. 
Nos..s.. as desaaeeteea ae A B - with Shelf, add i0e. ee ors 13 c Combination .......... per doz. $11 50 
POP GOR cn dcccecccccety MON DEB) TA Ke; BOR EB aciccccccdocs cece ccs 19¢;| Common, No. 4 oes...” 6c ‘Economical. sel 490 
PA cee ats 2 LANTERNS. Copper Mixed ......... oo® fA err 3 10 50 
Per gro... sesseesees eee B40 4.50) Dyspg Police. yo ee vad hc 
NeO. 27 desing 020k peh note 2000 3000 |" 3-in. Flash Light...... per doz.86 00 See Metals—In first column PADLOCKS. 

PET GTO... sse+eseeseee eee 8800 6.75 2}-in. Regular......... 400 MICA. Standard Wrought 70, 10&5% 

New cihite.deticoindstes O OX) $n. Regular.......... “ 5 00/ First Quality...................... 254% emeees .. pedes iS vaaie ewes anne 

Per GOZ.......+.++++-81.15 1.85 1.35 | Tubular. Second Quality...............0.... 35¢ |Eureka. ees 410, 0&5 & 
Brinkerhoff’s. Berger Sebececece cove ce secs 40&10&54 MILLS, COFFEE. \Y GID oo veees ov csesieccnc pees cegees GOR5S 

PCT BTO.s seeeee cece ccceeseee+- B14 50 5 
Ps __ LEADERS, CATTLE. Enterprise «-2..--vs++-osss+soeeee ¢ PAILS. 

a ey |... eee Parker.. cacdinds 08 | ‘ream. 

Per @@i. cc 250 25 eee 80 ‘= 90: 70 my PP cadthivcnemadtntasabede dood 14-qt., without Ga. per doz. #2 65 
Johnsemi LEATHER, LACE. MITRE BOXES. es qt, “ * “ «3% 

POE BUG. cnn neckns ccmckcn oi WS [te gonnes oaseoneseosengs soneses 50&5¢ | See boxes. | os oe oa a 

- Siaes. MOPS. Sap. : ‘ 
TRON. eas ate . Dnt ccckniuinantand rdoz. $3 15| 10-qt., Galvanized. ....per toz. 1 60 
See Metals—First column. sgt per aq. 8. ie Handled Cotton = _12-qt., . ss 1 85 
IRONS. LEATHERS, PUMP . Pounds 3 1 13 2 Stock 

Curling; Valve and Plunger .....-.+++.+++- 50% Per dozen... $2.00 235 265 38.25 Galvd. qts. 14 16 18 20 
Common........... per doz. 33c@48e LIFTERS. Per doz....... $83.50 3.75 4.50 5.00 
Princess ..........-+--per doz. $0 65 |Btove Cover. MOWERS, LAWN. Water. 

CE Se 84| Japanned.............per gro. $2 65 | Ball-Bearing. Galvanized, qts 0” 2 

Oxt6GG sib bas. -caversa<*® 115| Coppered............. “ 3 65| Inches...... 5 17 9 M8) Perdoz ............8)75 195 2.25 
Reng Mgghi sa cosets % 150| Devore’s.....cccc00 550| Hach.......87.50 850 9.50 10.50) Wood. 

Tourist, Folding...... “ 2 ee 4 00 | Cheap Grades. Cable, 2 > per doz. $1 90 
Pinking a 70 | Transom. Inches...... 12 14 16 s | 3-Heop. . 6 210 
Plane, PAYSON'S........ 04+. +02+ +0000. 70810% | Each....... $2.30, 2.35 2.35 2'80 Cedar, 3-Hogp. . ; 2 85 

Wood Bench......... nae eceee 285% LINES. Clipper ..ceecercveseeceeeeeS0, 10&10¢ | Standard, Hoop a 1 50 

Stanley R. & L. Co. (new list) 25854 Girard. #-Hoop did 
Sad : ee ee cts cows cosveccces . OF 16 | PANS 

Chareddlicc. .ccoce., BOP GU Gil €9| WOB-occcecese 1B 16 18. 1B 2 | Bach......0.......000 000 ore onper -65ée10 
Common, Polished, per 100. 310| PeFrdoz...... 9 120 160 Ble 28c| Philadelphia. _ ’ 
7 “ an. ner 420 a in 50-ft. — e ; ‘ aa ExceptA&E 60, meee rae ommon R0& 10&5S 

inese 8) per oz. 740 seccccccooovese BO BS DB B | BUYS Brecee coecesccccescesces a Oe ee 90&5 

Luundry. Me. 1....... 5 75| Per doz...........25¢ 80c 350 4lc|. Style E, High ‘Wheel .60,10,10&104¢ Roasting. . 

“ a a 625| Braided in 20-ft. hanks. Mss oils ¢innescencsasedatencittn! Piieuie each 18e@26c 
Mrs. Pott’s, ot — et ae t-# A All Day.. sesesesere sesseesN@t Price | aa. 400@51c 
To. 50 J, Ente: rise. ..per set 79c PB GOZ occ cc cece ceccce c d | 
Yo. 55S, 7 see 76c | Masons’, in 100-ft. hanks..doz... 80c Fane PAPER. 
Jo. 50'T, “ cee 6 ~—s«BR¢ | Clothes. | Building 
Yo. 55 'T, “ ... * Mo! 60-ft. Jute...... jonaee «per doz. 80 80 Plain . per 100 Ibs. $1 00 
10. 50, Howells. ak ae a NS err ae 1 00 a . 1 05 
10.55, ecccecse * @Oc| OOft. Sisal........ wea * 1 30 Tarred Felt...... ° 1 20 
T:ilors? OE ce DB. 4j0| T2ft. “  ..cceeeceeee ” 2 00 Diamond A, Red Rosin, prroll 40 
“ — Geesef........ “* 40) 50-ft. Cotton...... ons | * 75 Leader, Red Rosin...... . 3 
Tuy-re, 50-ft. Braided Cotton. “ 80 Wrapping. 
8: gle Duck Nest.....per doz. $5 25 LINING, STOVE. Grecian Express.... per b. 2jc 





D git 6 25 In Bricks................per crate 48c 
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THE AMERICAN ARTISAN. AND HARDWARE RECORD 





PARERS. 

Apple. 

Bay State...........- per doz. $13 00 

Turntable ....4..-+2. 5 70 

White Mountain.... “ 4 50 
Potato. 

Goodsell’s Saratoga 10} in. doz. 6 50 

” Sin... 5 50 
PICKS. 
Adze Eye Ore .........seeeecees 655% 
Drifting and Poll Picks........... WS 
Ajax Railroad. .............+5- 60&10% 
Extra Railroad .............++: 70&5 % 
PONDS Scere cviccdecdne cbse beet 65&54% 
PINCHERS. 

Carpenters’, wrought iron, pol. 

SLC] JAWS . 2... cece cveces cree cece 30% 
SINE so scs coon scvcee sacess 45% 
PINS. 

Clothes. 
CGO. 5. Bis 00 os ene per Bro. $0 14 
Po ee ereer es 31 
ae Ske eee eso 4 70 
Picket. 
Fluted 15 in........... per doz. $0 70 
- Syeeeroen 1 60 
tras. J cane peeneahooes4 - 1 90 
PIPE 
Conductor. 
Territory. 





Lead, 
Full ¢oils......... ‘oeasieeee per Bb. 6}c 
ee cenawkedevessoeee 7 ae 
Stove. : 
Acme—In. 5 6 7 


Smooth, per jt.. 8jc 9c 10jc 


Planished “ .. 3c 3c 48c¢ Stov 


Peerless—Smooth. 727¢ 8c 9c 
Polished 14jc 15}¢ 18¢ 
Plan’hed28 c 31c 35}c¢ 


Made-up—In. 5 6 7 
Smooth ......... The 8c 
7 to 6in. Smooth Tapers, pr it. -13¢ 
6in. Smooth T’s........... ..27¢ 
7 to6in. Planished Tapers...... 450 
Wrought Iron Gas Pipe 
4@#-in., black........ discount, 604 
Ee a re “ 60,10&54 
din. to 6-in.. black... ? 70% 
Re ase “ 624% 
4@§ “ galvanized ° 42% 
42} * : “ 50% 
“ 6 “ “ 574% 
a. ra 45% 
PLANES. 
Siegley [ron Bench........... 50&10% 
PLANTERS. 
Corn, 
Monitor..........+++. per doz..87 75 
Triumph.......-...+s ° = eee 
Potato. 
pC eee seeeeess per doz..86 25 
Challenge..........-- ©” 61d @ 


PLATES, TIN. 
See Metals in Column 1. 


PLIERS, 

Button’s—In. 4} 6 8 10 

Per doz..... $2.40 82.80 83.70 $4.60 
Button's Pattern. 

In. . RE, Vea ey 

Per doz..... $2.00 $2.30 83.20 84.10 
Cutting. 

Bernard’s.... 00. cccosveccsss e+ 40% 

Se ietenersnees coccee ove COMIORSS 


4 Tube, revolving...... “ .... 4.2% 
End and Diagonal Cutting. 


Swedish Side ............. 70% 

Utica Drop Forge & Tool Co. eee "30% 
Fencing. 

Farmers’ Choice.. “oper doz — 80 

per 8 00 
Flat and Round Nose. 

Bernard’s stsossbiad 404% 

German ...... on eseseceecde oosdl 65% 

WT, 0 00ss cdscM cabs tetoticouaiead 554 

Paragon se evee ces WSIS 
Gas—In. 8 10 12 

gg  eaeeee $3.00 84.00 $4.00 
Tinner’s. 


Sy Sie ee 


Barkeepers’ Friend Metal Pol- 


Wood Wheel, 6 in.... 
Wood Wheel, 6 in., 
pass knot...... .... . * 2 00 
Hot House—Jap'd Prepare eee 2 | 
SCREW . oon o% Jeae 
«“ 


seers weer 








Selid.... Oo 4008 ceer coeseees each,.5je 


Tron Wheel, 5in...... per doz. $1 65/ opto 
« 150 , 


PLUMBS AND LEVELS. PUMPS. 
ee wsennns Pitcher Spout. 

Cook'S......000005 + RRS aes serene Nos. 1 2 3 4 

Davis’ Iron...... see cecetss Gia oe Each ...... $90 100 1.10 1.40 

Davis’ Inclinometer...........++- 15% | Spray. 

Stanley's. Blizzard..........-++: per doz. $14 50 
Nos. 00s 0s 2s 3s | Cyclone, tin.......... 3 40 
Per doz, .84.65 ae $7.60 88:65 “ COpper,..-.. “ 6 75 
Nos. 80 50 85 Daisy, PPTTTTeTitTT tt oe 9 00 
Per doz.$13.25 pe $17.75 $12.95| Little Giant..............each 2 25 

POINTS. a PUNCHES. 
uctors’. 
Drive Well Points............75&10% No. 22.....--:-+-.-.0e per doz, 82 40 
POKERS—STOVE. Machine... .......+++++++.-per B. 19 

Wr't Steel, str’t or bent, pr doz.$0,.55| Saddlers’. 

Wr't Steel, woodhand’ls “ “ Common.........+- — doz. 60c@70c 

Nickel pl’td, coil hdl’s.. “ “ “65 GE acne sscvens 720@8ic 

POKES—ANIMAL. 
’ ’ 00@6 In Bladders. 
spartans inaaieceet Sopa i Strictly pure........ per 100 Ds. 2 35 
Metal POLISH. Commercial. ...... ee 7" 
Pride of the Bar........... «+++ 81.60 RAIL, 
Putz Cream. Barn Door. 
Pts. 16 } i Light Wrought.......... per ft. 2}c 
Per doz,.....$0.80 $1.10 $1.65 GLOCG eco cccecccccessesees 
Pts. 1 2 4 8 Single Flange .......... Ite 
Perdoz $275 $4.50 87.50 8i2,50| Smith's Wro't Bracket, plain 3jc 
White Silk ualf pints, per doz.¢2.00| Smith’sSpecial............... Ade 
White Silk, 6 oz. eans, per doz. 1.00} Smith's “Never Jump” sees lic 50% 
Wondershine Smith’ 8s Plain Steel eeeeeeeeeees 304 
Pts. 16 4% 1. @ | Smith's Milled Steel ............d4¢ 
Per doz......80.70 $1.35 82.25 %3.00|Stiding Door. 
George William Hoffman. Painted iron...... so segs DOF ft. = 
U.S. Metal Polish Paste, 3 oz. Bronzed wrought iron... 
boxes, per doz.,50c; pr. gro;..$4.50 RAKES. 
%-lb. boxes, per doz............ 1.25) Coal or Wood..... eeeses per doz. $5.20 
1-lb. boxes, per doz........+-... 2.25) Garden. 
U. S. Liquid, 8 oz, cans, per Steel, braced..............--90&10% 
doz,, $1.25; per ZrO. ....0+++..12.00| Steel, DOW.......esceeeeeeeceeeee 


Malleable Iron, heavy. ....90&10&5 


}, 5-16-in. Com. on reels..per B. - 
+,5-16-in.Com.incoils.. “ 
#,516Imperialincoils. “ ale 


Sewall & Day Sisal Rope. 


Re ccpisb esses svscescdtehe o}e 


EP seve cote cccccccces ceed D® | Sisal, 
Sash. Eagle, rates............. per b. 7c 
CRAPS. ccccanabesetes.: 36| Pure Manila. 
Common Sense, 2in. ‘per "¢ 6 RP ROE Seen « 11je 
“ Pattern, 2in.. 18 Y RULES. 
WMHs, oscecvcccceess  % PIs «aco. sive ty os svecmans 10% 
o0ebs coon cesp esse. BB TVORY «oo cccs cr cccecseveveesceces 4585 % 


SASH WEIGHTS. 
See Weights. 


SAWS. 
Back, 


Disston’s .... eee sees coos 200025744 
JacksOn’s. ....... 000 cece oe. ROIS 


Butchers’. 
Disston’s...... 


Circular. 
DisSton’s «... ceevescccese sees +++: 0G 
Hiles’ . ......i0ssccces cscs oe. Ml0G 


Compass. 
Common........per doz. $1.35@$1.60 
Disst0n’s.....2ssceecsees veeeDDThG 


Cross-Cut, 
ACHING’ , 00600 cove cocoss.sesnecestee 
Disston’s.... .+++ee +00. W&1IOZEWE 
Pocahontas Bit..........per ft. 3c 
Pocahontas, Blued....... “ 4i¢ 


Dehorning. 
Atkins’ .... +0. sooo ees DOr doz, . 50 
Disston’s.... cess cesese 5 7% 


Hack, 
Disston’s. ....++ cece cece cece +00 2% 
KeyStone, 0.4 se00 cece cccces cess DUH 


Hand and Rip. 
Brown’ .....++ cece coos ceeeesDOTES 
Disston's No. 7...... +++ +++-B0&7TES 
Disston’s Nos. 8, D8, 12, 76, 

112, D100, and 120..........25&744 
Gorham’s Comb. ..........- B0&74S 
Keystone. ....... 20-000 0++++-D0R7TED 
Sam Sickles’, hand....per doz.$4 25 
“TI Will,” hand........- o-" ES 
EF Will,” righ. cess cose “- 6% 


Keyhole—Disston’s...+.... +... 25&74% 


os ccccseseee + - BOLTED 





ish, per doz., $1.75; per gro..18.00| Hay. Kitchen, 

Shoe. WCE. cc ic cccece voce coche COT WORT isc cnce dcccepeccceccqosels 
M. D.C.. poe ee oe 36c@50c Lawn—W 004, One Man oes cosece cece ccce epee ccestO® 
F.C.0..... pe «sees 400} Common..............per doz. 2 05 Panel 
T. M...ssceseseceee “ 550@81.75| Automatic .......... ~ “—¢ i. 

Imperial No wiedaun per gr.......85.00| Gibbs’.. ee oe ae stat 8. nzed voce neop vese savin 
BE s15.00| ume Sipecth...... © 669) Dimeonn Nes Faas rc rcroveeaas 
ack Eagle, cans. pr gr..815. . | 
Black Silk— agp ses “FE Will’. ... cece ccccce coscccessste® 

FO RPE eT RAZO Pruning. 

Paste, 50z. cans....perdoz. 75/|Bo-ras-ic ...........- Niabbeesdcoeven pment Duplex. ....00.++++-85&7hS 

Paste, } 1b. cans.... o 1 00 | Red Devil... .....cccees cecceccseee- DO BYOWN’S.... «ses esos cess sees RSETED 
Biack and Japanned— DissSt0n’S..cccs scccescccesess 

Hawi} istcansner coe $e] a December 1k | Wood Gil 

q 0Z. Cans... 

Steel Range Gloss... “ 1 75| Black and White Japanned. .70&10¢ | Common.....,........ per doz. $4 5% 
Blackene, 1 ® cans....pr gro. 13 00| Nickel Plated................. 70&10%| Handy..............-. : 7 6 
Black Jack,} cans.. “ 9 25|Electroplated, Brass, Bronze Happy Medium....... : 7 00 
Dixon’s Carb. ofIron.. “ a aye 70&10¢% | Wood Sawyers’ Delight “ 8 25 
Nickel Plate.....ccc.0. “ 4 50 RINGS SAW BUCKS—See Bucks. 

POPPERS, CORN. Bull. SAW SETS—See Sets. 

Round or Square, 1 qt. per dz, 75@85c| COPPEr......... Zim, Min sin. SAW TOOLS—See Tools. 

Square, 1} qt.........-. “ 81 00 Per d0z.... .... $1.00 $1.20 SAW FRAMES 

SQUATS, 9 Qbrcccceccve0.  * 100}, Rea’s Impro’d Co. lai 

2 qt. Reversible........  “ 1 20 Self Piercing mamon, plain. .,.,.-per Gon, Ui 90 

, - ain » 1 60 
Poms, Fin geen Bee . 

Oona oS $3 85 Nickel Plated 1.35 --- | Cow SCALES. 
ayton & Lambert’s, ea..34 75@6 25 inter. 

Gate City. each 6 95| 7% 2ingers—Hog. Pelouze...... + tere eeenes ene AO&10$ 

Saag eR er On ee ee “ 6% Blair’s Rings ++eeeee-per doz. $0 45) pratrorm. 

PSSST HEHE Hee eee Blair’s Ringers ae eee “a 60 Osgood 50% 
POWDER. Brown’s Rings ose «a 50 i hh eee ee 
See Ammunition. Brown’s Ringers...... “ 80 SCOOPS. 

PRESSES, FRUIT AND JELLY. | Champion Ringers... “ 160 a“ 

Enterprise Manufacturing Co....35¢| Hill’s Ringers........ ene 45 P ~~ “Hercules,”. an ge doz. $13 7% 
sels «.0cscten haat per doz. $1 80| Hill’s Ring, boxes.....  “ 40 18 50 
PRIMERS. Major Rings.......... * 60 SCRAPERS. 

See Ammunition. Pertect Ringers. ...... € 80/ Box, 

Wolverine Rings..... “ 130} Stanley’s Adjustable, per doz. = = 
PRUNERS. 

Di : Wolverine Ringers. . 3 60| Triangular............ 
sston's Pole.........per doz. %6 50| ppyit Jar 

Henry's Improved... “~ %5&104|" Wwhite., ale ‘ 

Water’s Improved Bae e 80,10&5% Key. le OC OOS Ce cece cece veces per eel ek aiitsiine sheet ee kd 

Cork PULLERS. Split, round............ per doz. 176} Stanley's No.80....... “ $11 50 
orn. Split, square. . Pisils one's -: 82c| Road. 
om Oa hammer” aa t Ball, Round........... “ Bee Cubic ft.. 7 5 3 

Tetceseeeseseesers RIVETS Without runners, ea.$4.15 3.90 3.65 

Po mr and Easy... cccces 270 and Burrs. With runners.... “ 4.40 4.15 3.90 

y~ ES ; a SOE THN as:6xc ccc cccscceces 50k5 4 SCREWS. 
? aba or COOGEE EVO 2 5. one cicivecsewsnts 75% | Bench. 

boc go Pattern per doz.......-5 05.00) Pinners’ ..........000c00e0- 663@10%| Iron . 0&5 F 
ack—Giant..... S gedee cove 35 | Hame ee per I. $0.00] ‘Wood. Sates: coves ccees 

Staple Ore cece cone Sere Sesser eoecese 65% Slotted Clinch .. aS ae per dez. 40c@45c one wi maple. -per doz. = 

PULLEYS. Tubular. Ee senate Sasteiiegs snares See 

Awning—Jap'd.......40&5% to 35&5¢| Nos. 1 and 2 assorted sizes, doz. 450) yack... x BOSCO 104 

OClOtNEO TAMG ce ceess cecsescccede 30& 50% RIVET SETS. Lag or Coach—all sizes o Saige 

Hay Fork. See Sets. oie pointed.. -» T5&104 

> Saw—Centennial. 


Mes. 1 3S @ @- 6 6 


Per doz. 18¢ 20c 26c 30c 23c 25 
Wood. 
F. H. Bright Steel. ......87, 10&10¢ 
R. H. Blued Steel..... 9085+ 
F. H. Jap'd Steel........... 83%45 
1% § SE 88&5 
er IN hs cackstenwsea eaee 90&5 
R. H. Nickel Plated............ 80¢ 
SCYTHES. 
Clipper, grain.......... per doz. $8 | 


Dlipper, grass .<....... « 6x 
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Smith SHA 
&H VING 
emen SETS. 
Rail. way 
Round, SETS. 
Squa: om: ++--604 | Per, 
Giedees mon......per a a SPRINGS 
Sawa Dac Bi = onl are 
Rivet int,kn Secs... ° 42 +++» 280 2 a 
. url: *° “« 33 Per 38c 3 im 
| a, a [Omnia 6 
Sew. SBP ovrnsnene ee eal 1.20 vor den. $1.45; heavy $2. Upbolsters Gut seereve 
Ail os 0+eeé of a oz ® weeee 1 ged 90 
a oer nBOBIO$ Warner's <n Sak ew 20| Copper Be Wires 0840854 | Chere 
ae enemy < aoe sees orn Seg sean | Pen <_—— 
sston’s ver. --per doz seees seeeee r doz. $1 Clou was seeeeescenenseesD aes P rey’s ........ . 
at “ Sonareh... by . $8 50 Steel and noe ee a ag > Nails . Pare Sa rs mee ~* sateas*eGhenk te poses ad 
Sectnl be Xcur 1 20 Aad Tor Ba act Ry a ane eee eset] EF nade = ee seneees 
rrijl’ bbe 7 6 50 itr r Bluing. $2. ‘ -35 | Asse AP ot ttre 4\P cota , 10, 244 @ 
8 Old Style. _. * Stat uing, $2.50 pe TAPES seeee ». T&S ark Pa 26 @ SOK 
ee tan! "$2.50 per do s'S . ME es: 54 € ral @ * 
Leach’ Did Style. Soom’ a is jes tence sumtabines.. ASURIN - BO&5$ Parker's Victor...” sevens b 50 10, 5 
8. 05! ct ° oz. P at ING % r's r vee , 2 
Nashe’ wont «se 5 s . 12.. , net) atent eae G. Solid } Comt one eee 18& t 
“ e's Hand..... v: a a seeeees Lufk oo Sane a erat 20% 
Sti xo Mite Se nley's No. 20 ven oe BOS ped a eves costes enns cesee 354| W hn arp eee sere 1B$ 
illman’s Woks ints oo See spi toe a ome | list ae Metalii sevnanensses esses 154 m's Mechanics’. HE Speen 75% 
Lever... . tan “> aaa St... 45& sevesenendeeee ee 154| Si niv & 
SH Cut.. = 4 ° mn aor Sy aaviaion 10% © Movallio wn. vne- oad Stove E v versal ,.. a ..each a 
comme . - ry and Miter. "558 |e ee PHERMOMET ER a - ove Hollow WARE. 2 65 
a A . eco cece oath Shanta at. G rU re. on 
th & pueocainenass te SKATE. 2 50 ne ee pee Ta as 55&EE Glass Se vseeser DOF G02 8 els. eee aaron 
Iron. Porenpen aceig wf per doz. $ Com SQURESI cia per doz. Seantains ereeee “ 0z. 80c@$ Pc reg we pee wenn? SAPS r 
ton ieee tener a he nae Set — 
Bailey’ ‘s. evccecece eS doz. $1. ¢@ | Boss, ee! Lined, per do -- 70% Single IES. 2 = ( ee fa per 100 ond "sa 
Goodell’s....... : 35@$2.75 Pearl, alleab Wood. r doz. All o Loop ~ bean ettles...... ibs $2.75 
Stanle 8s. eoeee 2.75@ 75|Sta nick le ir $0 70 Co ther cece War S..+ 75 
tos scene reeeeee kee Litt a plated... . See r kinds... mempoeae aos Glue ¥ ‘ ‘Tinned a 
—, EE ee nue i ain sreeeee -- -B0&1 ots ng nd T 704 
ee ae. 7 Dru e Gian : . “ 5 At TOO s."" 10% Ti ame] urn n'd ® 
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Monroe Fdy. & Furn. Co., Monroe, Mic 
Mueller, L. J. Furn. Co., Milwaukee, W'* 


Peck-Hammond Co.. Cincinnati, Ohio 
Pittsburgh Stove & naeet Co., ». Ps . 
Robinson Furnace Co., Chicay 

Schill Bros. Co., Crestline, © 
Schwab & Sons Co., Milwaukee, W's 
Smith, Chas. Co., Chicago. !!' 


Thatcher Furnace Co.. New York, N.: 


Wellsburg Heating & Fdy. Co., 
Wei elisburg, W. \2 


Wise Furnace Co.. Akron 
Youngstown Furn. & Suppl y Co.,” 
oungstowD 


Furnace Pipe and Fittings 
Green Fdy. & Furn. Wks., Des Moines * 


Meyer Broe.. Peoria 
Michican Safety Furnace we te " 
t 


Mueller, L. J. Farn. Co., On eal wie 
Garden Tools 
American Fork & Hoe Co., Clevelané ‘ 


General Merchandise 
Butler Bros., New York, Casgeer 


Hand Screws 


Grand Rapids Hand Screw Co ‘ 
Grand Rapids, M 
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Hangers— Door 
Safety Door Hanger Co-, Ashland, O 
Hangers—Trouser 
Pullman Mfg. Co., * Rochester, N.Y 
Hardware Jobbers 
Clark, Quien & Morse, Peoria 
Lee-Glass-Andreesen Hdw.Co., Omaha 
‘ons Specialty Co., Lyons, Is 
Paxton & Gallagher Co., Omaha 


St, Loufs 
De Kalb, lowa 


Simmons Hdw. Co., 
Smith, C. F. Co., 


Hardware Specialties 
Chicago Flexible Shaft Co., Chicago 


Heaters—Steam and Hot Water 
Boynton Furn. Co., New York 


Mueller, L. J. Furn. Co., Milwaukee, Wis 
Hinges 


Griffin Mfg. Co., Erie, Pa 
Lawson Mfg. Co., Chicago 
Hollow Ware 
Avery Stamping Co., Cleveland, O 
Sperry, D. R. & Co., Batavia, I!) 


Horse Clippers 

Chicago Fiexibie Shaft Co., Chieago 
Hot Water Attachments 
Smith Co., Chas., Chicago, Il 


Ice Cream Freezers 


North Bros. Mfg Co., Philadelphia. Pa 
White Mountain Freezer Co., 
Nashua, N. H 

Kitchen Utensils 
Avery Stamping Co., Cleveland, O 


Lanterns 
Berger Mfg. Co., 


Lawn re a 
Philadelphie Lawn Mower 
Philadelphia. Pa 
Levels 


Baker-McMilien Co., Akron, O 
Stanley Rule & Level Co., New Britain,Ct 


Lighting Systems 


Bolte & Weyer Co., Chicago, Ill 
Ideal Epworth Acetylene Co., 
Johnstown, Pa 


Canton, O 


Lightning = 

Security Lightning Rod 
ihaaten. Wis 
Mail Boxes 

Blick- Williams Co.. Indianapolis, Ind 
Peck, C. A., Hdw. Co.. Berlin, Wis 
Signal Mail Box Co.. Joliet. Il 
Smith Bros. Mfg. Co., Chicago, Ll 

Meat Choppers 


Enterprise Mfg. Co. of Pa. 
Philadelphia, Pa 


Metal Lath 


Wheeling Corrugating Co., 
Wheeling, Ww. Va 


Metal—Perforated 
Harrington & King om 
icago, tl 
Metal Polish 
Hoffman, Geo. W., Indianapolis, Ind 


Metal Shingles 


Burton, W. J. Co., Detroit, Mich 
Cortright Metal Roofing Co.,Philadelphia 
Nat’lSheet Metal Roof.Co., Jersey City 


Miters 
Whitacre Mfg, Co.,J.E., Rockford. Ill 
Molding Sand. 
Newport Sand Bank Co., Newport, Ky 
Motor—Faucet Water 


Divine Water Motor Co.. New York 
Nuts 

American Lock Nut Co., Oregon, Il! 

Columbus Bolt Works, Columbus, O 

Garland Nut & Rivet Co., Pittsburgh, Pa 

Oll Cans - 

Cooney & Geiger. Indianapolis, Ind 

Oars 


Strand & Youngquist, Minneapolis 


Berger Mfg. Co., Canton, O 
Burton, W. J. Co., Detroit, Mich 
Canton Art Metal Co., Canton, O 
Follansbee Bros. Co., Pittsburgh. Pa 
"| Friedley & Voshardt, Chicago, Il) 
Garry Lron & Steel Co., Cleveland, 0 


Paints 


Connors, Wm. Paint Mfg. Co., Troy, N.¥ 
Dixon, Jos. Crucible Co., JerseyCity,N.J 
Enterprise Paint Mfg. Co., Chicago 

Patterns— Boat 
H. F. Thompson, Decorah, Ia 


Pencils 
Dixon, Jos. Crucible Co., Jersey City,.N.J 


Perforated Metal 
Harrington & King ermence -- & 7 


Pistols 
Stevens, J, Arms & Tool Co. 
Chicopee Falls, Mass 
Pianes 
Stanley Rule & Level Co., New Britain,Ct 


Pumps 

Beckman Bros., Des Moines, Ia 

Berger Mfg. Co., Canton, O 
Punches 


American Lock Nut Co., Oregon, Ill 
Bertsch & Co., Cambridge City, Ind 
Globe Mch. & Stamp. Co., Cleveland, O 
Niagara Mch. & Tool Wka., Buffalo, N.Y 
Sattley Stacker Co., Indianapolis, Ind 
Weiss, H. & Co., New York, N.Y 


Rasps 
Disston, Henry;& Sons., Philadelphia, Pa 


Registers 
Forest City Fdy & Mfg. Co., Cleveland, O 
Henry & Scheibie Co., Cleveland, O 
Mueller, L. J., Furn.Co., Milwaukee, Wis 
schwab & Sons Co., —_ Wis 
United States Register C 


Battle Creek, Mich 
Rifles 


Stevens, J. Arms & Tcol Co., 
Chicopee Falls, Mass 


Rivets 
Hungerford, U. T., Brass & Copper Cv., 
New York, N.Y 
Roofing—Asphalt 
Stowell Mfg. Co., Jersey City, N.J 


Roofing—Iron and Steel 


La Crosse Steel Roof. Co., La Crosse, Wis 
Nat’! Sheet Metal,Roof. Co., Jersey City 
Schoedinger, F. O., Columbus, O 
St. Paul Roofing, Cornice & Ornament 

Co., St. Paul, Minn 


Roofing Cement 
Connors, Wm. Paint Mfg. Co., Troy, N.Y 
Garry Iron & Steel Co., Cleveland, O 
Roof Paint 
Conners, Wm. Paint Mfg. Co. Troy, N.Y 
Dixon, Jos. Crucible Co., Jersey City,N.J 
Garry Lron & Steel Co.. Cleveland, O 
Rules 
Lufkin Rule Co., Saginaw, Mich 
Stanley Rule & LevelCo.,New Britain,Ct 
Sad Irons 
Enterprise Mfg. Co. of Pa. 

Philadelphia, Pa 
Safety Razors 
Gillette Safety Razor Co., New York,N Y 
Kampfe Bros. Mfg. Co., N. Y. City 
Sash Balances 


Pullman Mfg. Co., Rochester, N.Y 
Grand Rapids Hdw. Co., 
Grand Rapids, Mich 


Saws and Saw Sets 


Atkins. E.C.&Co., Indianapolis, Ind 


Diamond Saw & Stamping Co., 
Buffalo N.Y 


Disston, Henry & Sons, Philadelphia, Pa 


Goodell-Pratt, Greenfield, Mass 
Scales 
Beckman Bros., Des Moines, Ia 
Screens—Perforated Metal 


Harrington & King eevee Co., - 
icago, 


Screens — Radiator 


mn Chicago Flexible Shaft Co., Chicago 


Screws 
Columbus Bolt Works. 


Screw Drivers 
North Bros. Mfg.Co., Philadelphia, Pa 


Scuttle Openers 
Bickelhaupt, G., Skylight Works, 
New York, N.Y 


Columbus, O 


Shears 
Bertech & Co., Cambridge City, Ind 
Niagara Mch. & Too] Wks., Buffalo, N.Y 
Weiss, H. & Co., New York, N.Y 


Sheep Shears 


Sheet Metal Specialties 
Friedley & Voshardt, Chicago, I] 
Gerock Bros. Mfg. Co., 8t. Louis, Mo 

Sheets—Black and Galvanized 
Berger Mfg. Co. Canton, O 
Wheeling Corrugat’g Co. , Wheeling, W Va 

Sheets—Planished 


Ward-Dickey Steel Co., 
Indiana Harbor, Ind 


Shelving— Hardware 
Helier & Co., Mont Clair, N. J 


Shot! Guns 


Stevens Arms & venue 
Tikeabes Falls, Mass 


Shovels 
Avery Stamping Co., Cleveland, O 
Sifters 
Stuber & Kuck. Peoria, Il) 
Silverware 
Associated Silverware Co., Chicago 


Skates— Roller 
Cycle Skate & Spt. Goods Co., New York 


Skylight Gearing 
Bickelhaupt, G., Skylight Works, 


New York, N. ¥ 
Weiss, H. & Co., New York, N.Y 
Slate 
Auld & Conger Co., 
Johnson, E. J. & Co.. New York, N.Y 
O’ Halloran & Jacobs, Pittsburgh, Pa 


Soldering Furnaces 
Burgess Soldering Furnace Co 
Columbus, Oo 
Ciayton & Lambert Mfg. Co Detroit 
Diener, Geo. W. Mfg. Co., Chicago 
Turner Brass Co., Chicago, Ll 


Sporting Goods 
Cycle Skate & Spt. GoodsCo., New York 
Enterprise Mfg. Co., Akron, O 


Springs 
Lawson Mfg. Co., Chicago 


Squares, Machinists’ 


Disston, Henry & Sons, Philadelphia, Pa 
Duby & Shinn, New York City, N.Y 
Stanley Rule & Level Co.,New Britain, Ct 


Stampings—Sheet Metal 


Avery Stamping Co., — e) 
Globe Machine & Stamping C 


Cleveland, O 


Cleveland, oO 


Steel Brick and Stone Siding 
Wheeling Corrugat’g Co.,Wheeling, W.Va 
Step Ladders 


Adler, H., Co., Carnegie, Pa 
Chandelier & Art Brass Works, 
Richmond, Ind 


Stoves and Ranges 

Beckwith, P. D. Estate, Dowagiac, Mich 
Champion Steel Range Co., Cleveland, O 
Culter & Proctor Stove Co., Peoria, Ill 


Home Pride Range Co.. Marion. Ind 
Kontny, John, Chicago, Ill 
yy Stove Co., Marion, Ind 

M. & D., Chicago 


Pitteburgh Stove & Range 

Pittsburgh, Pa 
Ringen Stove Co.. St. Louis, Mo 
Ritterer, Jacob, Chicago 
Schill Bros. Co. Crestline, O 
South Erie Iron Works, Erie, Pa 
Toledo Stove & Range Co., Toledo 


Willard, Wm. G., St. Louis, Mo 
Stoves—Gas 
Adler, H., & _ Carnegie. Pa 


Fanner Mfg. Co 

Pittsburgh Stove & Range Co. 

Pittsburgh, ra 
St. Louls, Mo 


Cleveland, O 


Ringen Stove Co., 


ee a , 
Svoves 


Schneider & Trenkamp, Chicago 





Stoves—Vapor 





Harrington & King Perfo: Co. 
Chicago, lll 





Stove Carriers 


Kramer Bros. Fdy. Co., Dayton, O 
Stove Casters 
Kramer Bros. Fdy. Co., Dayton, O 


Stove Cement 
Dixon, Jos. Crucible Co., Jersey City,N.J 


Stove Clay 
Bridgeport Crucible Cc., Bridgeport, Ct 
Stove Lifters 


Kramer Bros. Fdy. Co., Dayton, O 
Stove Mats 

Stuber & Kuck, Peoria, Il) 

Stove Patterns 

Cope Pattern Wks., Detroit, Mich 

Quincy Pattern Co., Quincy, Il) 

Vedder Pattern Works, Troy, N.Y 

Weller Pattern Co., Quincy, Il) 
Stove Pipe 

Hemp & Co., St. Louis, Mo 


Ohio Stove Pipe & 2S ne. So 
hi adelphia, Ohio 
I... Wheeling, W.Va 


Stove Pipe Thimbles 
Stuber & Kuck, Peoris. I) 


Stove Polish 
Black Silk Stove Polish Wks.,8terling,I1) 


Nickel Plate Stove Polish Co., Chicago 
Stove Repairs 
Brauer, A. G., 8t. Louis, Mo 


Kramer Bros. Fdy. Co., Dayton, O 
Manufacturers’Stove Repair Co.,Chicago 


Stove Trimmings 
Fanner Mfg. Co., Cleveland, O 
Sugar Kettles 


Sperry & Co., Batavia, Il) 


Tapes 


Lufkin Rule Co., Saginaw, Micb 


Thermometers—Oven 
Evans Stamping & Plating Co., 
Taunton, Mase 
Thermostats 


Howard Thermo. Co., 
West Oswego, N. ¥ 


Tin—Perforated 


Harrington & King eeene * : 
cago, Il) 


Tinplate 
Berger Mfg. Co., Canton, O 
Canton Art Metal Co., Canton, O 
Eller, J. H. & Co. Canton, O 
Follansbee Bros. Co., Pittsburgh, Pa 
Garry Lron & Steel Co., Cleveland, O 


Illinois Roofing & Supply Co., Chicago,1l) 
Lee-Glass-Andreesen Hdw.Co., Omaha 
McClure Co,, Philadelphia, Pa 
Merchant & Evans Co., Philadelphia, Pa 
Schoedinger, F. O., Columbus, O 


Tinware 
Stuber & Kuck, 
Sturges & Bura Mfg. Co., 


Peoria, I) 
Chicago 


Trowels 

Indianapolis, Ind 
Avery Stamping Co., Cleveland, O 
Disston. H. & Sons, Philadelphia, Ps 
Griffin Mfg. Co., Erie, Pa 


Atkins & Co., 


Troughs— Eaves 

St. Paul Roofing, Cornice & Ornament 

Co., 8t. Paul, Minn 
Tubs and Palls 

Wheeling Corrugat’g Co.,Wheeling,W.Va 


Typewriters 
Remington Typewriter Co., 


Valve Regulators 


Howard Thermo. Co., 
West Oswego, N. ¥ 


Ventilators 


Friedley & Voshardat, Chicago, I) 
Globe Ventilator Co., Troy, N.¥ 
Merchant & Evans Co., Philadelphia, Pa 
Powers Bros., Streator, Il) 


Washing Machines 


Benbow-Brammer Mfg. Co., 8t. Louis,Mo 
Blackstone Mfg. Co.. Jamestown, N.Y 
Brammer, H. F. Mfg. Co., Davenport, le 
Clark, Quien & Morse, Peoria, Il) 
White Lily Washer Co., Davenport. Ie 


Wire Goods 


Denning Wire & Fence Co., 
Cedar Rapids, la 


Chicago 





Detroit Vapor Stove Co., Detroit 


Pittsburgh Steel Co., Pittsburgh, Pa 
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Wants and Sales. 


For yearly subscribers to THE 
AMERICAN ARTISAN will be inserted 
under this head advertisements of six 
lines WITHOUT CHARGE for em- 
ployers wishing to secure employes, 
persons seeking situations, parties 
desiring to purchase a business, busi- 
nesses for sale, partners wanted, to 
exchange, etc. Those who respond to 
these announcements will please men- 
tion that they read the advertisement 
in THE AMERICAN ARTISAN. 


~ BUSINESS CHANCES. 
PATENT S 


HUBERT EB. PECK, 623 F St., N. W., Washing- 
ton, D.C. Consulting Expert in Patent Causes. 
U. S. and Foreign Patents. Send for leafiet on 
“Rejected Patent Applications.” 























For Sale—A clean stock of hardware 
located in a town of 7,000 population in 
south central Wisconsin. Stock will in- 
voice $5,800. Address Snap, care of THE 
AMERICAN ARTISAN. 4-3t 


For Sale—A good clean stock of hard- 
ware, stoves and tinware. Good tinshop 
and a small line of implements; on main 
line of C., M. & St. P. R. R., 50 miles 
from Mississippi river. We have a good 
business and this is a good investment. 
We have reasons for selling. Address 
bp care of THE AMERICAN ARTI- 








For Sale—A clean, well assorted stock 
of tin and hardware, stoves, paints, tin- 
ner’s tools, fixtures, safe, horse, harness, 
buggy and wagon; will invoice about $2,- 
500 for entire stock and ‘trade; fine loca- 
tion; rent reasonable’ good chance for a 
hustler; sickness the reason for selling 
out. Address Geo. Sichling, 241 4th st., 
Milwaukee, Wis. 4-2t 


r 


For Sale—One set 10 ft. farming rolls, 
only used a short time. Address Messen- 
ger & Parks, Aurora, Ill. 2-3t 


For Sale—One pair of Bertsch tent 
30-inch heavy bending rolls, almost new; 
will bend No. 12 iron slips. Roll patent, 
the best roller made for tinners and 
heavy metal work. Address Chas. Skidd, 
Kenosha, Wis. 2-3t 








For Sale—Hardware store and tinshop; 
best of tools. Good trade and all the tin- 
work that one man can do. Located in 
an extra town in north central In- 
diana. Building and business for $2,500, 
or without building, $1,800. ress N. 
C. L., care of THE AMERICAN air fa 





For Sale—Farm of 320 acres, choice 
land, located in Ransom county, North 
Dakota. This farm produces as much 
as any farm of same size in state of 
Iowa. Would consider an exchange for 
a clean stock of hardware or furniture 
that invoices for $5,000. Address L. B. 
200, Clear Lake, lowa. 2-3t 


For Sale—Owing to the retirement of 
one of our firm we musSt sell our branch 
house, doing an annual hardware busi- 
ness of $20,000. We carry as a side line 
bugeies and implements, and do a gen- 
e heating and plumbing business. By 

ersonal attention these sales may be 
argely increased. We are located in cen- 
tral Iowa, 40 miles from Des Moines, and 
in one of the best farming counties in 
Iowa. This is no gold brick, but a gilt- 
edged proposition. If interested write us. 
Address, Gilt care T AM 
ICAN ARTISAN, 69 Dearborn St., Chi- 
cago. 2-2t 


For Sale—A good clean stock of hard- 
ware, stoves, tinware, queensware and 
gece implements. Also tinshop in build- 
ng. Located in a good farming communi- 
ty in eastern Iowa. Will sell all or retain 
implement business. Good reason for sell- 
ing. Address No. 1, care of THE AMER- 
ICAN ARTISAN. 1-4t 


TINNER’S TOOLS. 
io Sale — One second-hand $-toot 


Keeme cornice brake. Dreis & Krump, 
3214 S. Halsted st., Chicago. 


























Wanted—Profitable side line. Easy sell- 
er. Liberal commission. Pocket sample. 
Address B. 8. Co., 859 Rose blidg., Cleve- 
land, O. 3-3t 


For Sale—Tinshop in good southern 
Iowa town with a d furnace business. 
Good reason for selling. Address C., care 
of THE AMERICAN ARTISAN. 3-3t 


Wanted—Tinner for inside and outside 
work. Good all-around man. Good stead: 
job the year around for an experien 
man. State wages. Address R. es 
thal, L. D. 203, Hilbert, Wis. ~3t 


Wanted—. March 10th, an all-around 
man to do tin, furnace and pump work. 
Some knowledge of plumbi and hot 
water heating required. so must be 
able to clerk in store and canvass the 
country. References as to honesty and 
character required. State wages: Address 
W. D. Kable, Kirkland, Il. 3-3t 


Wanted—Reliable German to canvass 
northeastern Iowa for farm machinery, 
gasoline engines, cream separators, etc. 
None but a hustler and one who has had 
experience need apply; State wages and 

E. 








experience in first letter. References re- 
uired. Address G., care of T 
MERICAN ARTISAN. 3-3t 


Wanted—aA tinner that has some knowl- 
edge of plumbing; one who is neat in his 
work and will work for the interest of the 
firm. Must speak German and come well 
recommended. Steady work. Married 
man preferred. Give references and wages 
e cted in first letter. Address W. R. 
Yahr, Princeton, Wis. 3-38t 


Wanted — Competent and energetic 
salesman to sell Moore’s stoves in Kan- 
sas. State age and experience in applica- 
a Address Joliet Stove Works, ae 


Wanted—Salesman to sell steel ranges, 
hard coal base burners, air tight heaters, 
as a side line on commission in the state 
of Wiconsin. Address Stoves, 227 Chest- 
nut st., Quincy, II. 3-2t 














Wanted—A first-class all around tinner 
and furnace man. Address Smith & 
Stewart, 5626 South Boulevard, Austin 
Station, Chicago. 2-3t 


Wanted—Plumber; must be a man with 
good habits; capable of doing all kinds of 
plumbing work that usually comes up; 
reference regarding honesty and ability. 

ddress B, Box 62, Grand pids, ve 








Wanted—Salesman calling on hardware 
and house furnishing line to sell a prof- 
itable specialty as a side line. Address 
The Middletown Mfg. Co., meme od 
Ohio. 2-3 


Wanted—Good tinner and furnace man. 
Steady position by the year. Address D. 
L, care of THE AMERICAN ARTISAN, 








For Sale—Our stock of hardware with 
tinshop in connection. Takes about $6,000 
cash. Good reason for selling. Don’t an- 
swer unless you have the cash. Address 
Box 745, Idaho Falls, Idaho. 3-3t 


_ For Sale—A good business proposition, 
éstablished 20 years. Located in the 
heart of the mineral fields of Northwest 
Arkansas, where the big red apple grows 
and cheap homes are to be found. 
profits; no competition. Cash trade. Ad- 
dress J. 8S. Hudson, Jasper, Ark. 3-3t 


For Sale—Hardware stock doing a good 
business in a small northwestern Iowa 
town. Will rent or sell building very rea- 
sonable. Want to quit and go to Cali- 
fornia. Address C. F. Troeller, Larrabee, 
Iowa. 3-3t 


For Sale—A stock of hardware, stoves, 
tinware, field oo with fixtures and 
tinners’ tools. Invoice $8,000. Will in- 
voice at present prices. Established busi- 
ness in one of the best cities in eastern 
Iowa. Best of reasons for selling. No 
trades considered. Address Iowa, care of 
THE AMERICAN ARTISAN. 3-2t 


For Sale—Furnace and job shop in an 
Iowa county seat of 3,000 population. Can 
show ny results. Reason for selling, I 
am gving into city wholesale and retail. 
Also will sell residence and business house. 
Address F. A. G., care of THE AMERI- 
CAN ARTISAN. 3-3t 


Wanted—aA tinshop in a good town of 
700 or 1,000 population. Illinois, Indiana or 
Iowa preferred. Address F. C. Niegarth, 
Gridley, Ill. 3-3t 


For Sale—Stock of goods consisting of 
general merchandise, farm machinery, 
buggies, wagons, fertilizers, etc. One of 
the most desirable locations in Ohio. 
Good schools and churches. Price from 
$2,500 to $3,000. Address Cash Store, care 
of THE AMERICAN ARTISAN. 2-3t 


For Sale—Nice clean hardware stock, 
including tools and fixtures, doing good 
business. About. $4,000 or less. Good rea- 
son for selling; have other business. No 
trades. Eastern Iowa. Address Box 16, 
care of THE AMERICAN ARTISAN. 

2-3t 


For Sale—Hardware stock, established 
10 years. Invoice $5,800; stock and War- 
ren fixtures; in growing Southwest St. 
Louis. Address F, care of THE AMER- 
ICAN ARTISAN. 2-3t 





























For Sale—Tinner’s tools. For description 
and price address F. B. Karl, 58 No. Main 
st., laware, Ohio. 


SITUATIONS WANTED, 
—— 





For Sale—One eight-foot second-hand 
Keene cornice brake, in good condition. 
Address Dries & Krump, 3214 So. Halsted 
st., Chicago. 3-3t . 








HELP WANTED. 


Wanted—At once, an all-around tinner 
for inside and outside work; also help in 
store. Steady job the year around. State 
wages. Address R. H. C., care of THE 
A RICAN ARTISAN. 4-3t 


Wanted—Five good salesmen to _ sell 
our line of buggy whips on a commission 
basis. Address A. D., Hogendobler, Pe ~ 














Wanted—At once, tinner for inside and 
outside work with some knowledge of 
furnace work. Steady job the ear 
around for an experienced man. tate 
wages wanted and references. Address 
hag Schenk Hdw. Co., Mount = 
nd, -3t 


bongs age Rig April ist, ran all-around 
man to do tin, furnace and pump work, 
with some knowledge of plumbing and hot 
water heating. Must speak German and 
come well recommended. Married man 
preferred. Give references and wages ex- 
pected in first letter. Address Michigan, 
care of THE AMERICAN ARTISAN. 


4- 








Wanted—Good all around tinner to do 
inside and outside work, also furnace work 
and some knowledge of plumbing; must 
be able to clerk in store. Steady work 
the year around to the right man. Ger- 
man preferred. State wages wanted. Ad- 
dress Post Box 513, Holstein, Iowa. 4-3t 





Wanted—A ffirst-class tinner; union 
wages; steady job; must be a good work- 
man and furnish references. Address 
Main, care of THE AMERICAN ARTI- 
SAN. 4-3t 


Wanted—A (ffirst-class salesman for 
heating and ventilating apparatus. Must 
be a hustler. In replying give full infor- 
mation as to age. habits, experience, etc. 
Address H. W. L., care of THE AMERI- 
CAN ARTISAN. 3-3t 





Situation Wanted — «! experienced 
salesman, lines to sell in Oklahoma and 
Texas on commission; cordage, wire nails 
and stoves preferred. Address 905, care 
THE AMERICAN ARTISAN. 4-1t 


Situation Wanted—By a first-class tin- 
ner, plumber and furnace man. Good on 
dairy work and blow piping. 18 years’ 
experience. Strictly steady and _ sober. 
Married. Age 34. Must be a steady job. 
Address P. O. Box 32, Eyota, Minn. 4-3t 


Situation Wanted—aA first-class plumb- 
er, tinner and heating man is open for 
an engagement as manager or foreman. 
Married and strictly temperate. Al ref- 
erences. None but a steady job with a 
wideawake firm considered. Address 114 
N. 7th st., Estherville, Iowa. 3-3t 


Situation Wanted—Position by an all- 
around tinner and plumber who under- 
stands furnace work thoroughly, can get 
out patterns and work from plans. Strict- 
ly sober and will go anywhere and work 
on trial. Please state wages. Address 
W. J. Coffin, Mt. Carroll, Ml. 3-3t 


Wanted—A position with a good re- 
liable hardware and implement firm as 
tinner and all-around man. Can do com- 
mon tin work, such as roofing, spouting 
and general repairs, also farm implements, 
pumps and windmill work. Can clerk in 
store and have knowledge of gasoline en- 
gines. Have been with present employer 
five years, but desire to make a change. 
Married. Will consider only a first-class 
position at good wages. Address R. W. I.. 
eare of THE AMERICAN ARTISAN. 3-3t 


Situation Wanted—A first-class plumb- 
er, steam and hot water fitter. Can as- 
sist at tinning. Want reasonable wages. 
Address J. W., care of General Delivery, 
St. Paul, Minn. 3-3t_ 


Situation Wanted—By a first-class tin- 
ner for inside and outside work, also fur- 
nace and job work. Address S. A. Storck, 
Odell, Il. 3-3t 

Wanted—Position as clerk in_ retail 
hardware and farm implements by ex- 
perienced man; .good references; location 


























west of Chicago. Address W. X. 5, care of 
THE AMERICAN ARTISAN. 3-3T 
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SITUATIONS WANTED. 








Situation Wanted—A first-class plumber 
and tinsmith wants permanent position 
in a large town or ey: Can furnish best 
of references. Married. e 28. Address 
36-39 Nicollet st., Minneapolis. Minn. 2-3t 


Situation Wanted—May ist, by married 
man, 83 years of age: 18 years’ experi- 
ence in sheet metal lines, cornice, sky- 
light, heating, ventilation and blow pip- 
ing. Can handle men to advantage. 
Estimator and cutter. Address Position 
1906, eare of THE AMERICAN Aner: 








Wanted—At once, a position by a first- 
class plumber, steam and hot water 
fitter, tinner and furnace man. Address 
W. B. Jewell, Mt. Vernon, Ind. 2-38t 


Situation Wanted—By the middle of 
March or before by a first-class tinner 
of 20 years’ experience. Furnace heating 
a speccialty and can do fair work at 
plumbing. Married, strictly temperate, 
steady and reliable. Can furnish the best 
of references. A steady, permanent place 
only considered. Iowa preferred. Address 
P. O. Box 636, Corning, Iowa. 2-3t 


Wanted—A position as tinner and fur- 
nace man; can do ordinary __ q 
steam and hot water heating. m a mid- 
dle aged man and married. Steady po- 
sition wanted. Address, Something Good, 
eare of THE AMERICAN ARTISAN, 69 
Dearborn St., Chicago. 2-3t 


Situation Wanted—By a tinner and fur- 
nace man, age 40, to travel for a furnace 
house or a tin and sheet iron, steel ceil- 
ing, tinner’s stock or a line of stoves. 
Can handle any of the above lines. lowa 
prefereas: Address G. H. Co., care of 

HE AMERICAN ARTISAN. 1-3t 

















SPECIAL NOTICES. 
WANTED. 


HARDWARE WANTED: Have a good 
improved farm in Iowa and one in Illinois 
to exchange for a stock of hardware or 
hardware and implements. Address “* Ex- 
change,” care of THE AMERICAN 
ARTISAN. 3-4t 


FOR SALE 


An up-to-date outfit for making drip pans, 
including necessary dies for every size pan; 
presses and pan forming machine. In fact, 
a complete, inexpensive outfit, to be sold at 
once at a bargain. Address ALABAMA 
METAL ROOFING CO., 404 Woodward 
Building, Birmingham, Ala. 31t 


FOR SALE 


Clean stock of hardware, northern Illi- 
nois city, four thousand inhabitants. In- 
voices about $2,500. Splendid opportunity. 
Full particulars on application. Address 
Hardware, care of THE AMERICAN AR- 
TISAN., 3t17 














WANTED. 

First-class salesmen, by leading furnace 
and boiler manufacturer. Only men who 
have had actual experience in warm air,steam 
and hot water heating wanted. Prefer men 
who have sold goods tothe trade. Excellent 
opportunity for the right men. Established 
trade in territory. Address O. B. J., care 
AMERICAN ARTISAN, Chicago. u.f.n. 


| WANTED. 

Salesman, to represent in the New Eng- 
| land States, on a commission basis, a prom 
| nent manufacturer of boilers and furnaces. 
| Also one for New York City. Good open- 
| ing for aggressive salesman. Address W. 
| B. J., care THE AMERICAN ARTISAN, 
Chicago. u. f. n, 





WANTED 


Wood Pattern Makers on Stove 
work. Address “‘Pattern Maker,” 
care of AMERICAN ARTISAN, 


u. fi. n. 





FOR SALE 


A $6,000 stock of hardware in a good 
town of 2,000 inhabitants, with only two 
stores. Have been in hardware busi- 
ness twenty years. A good, rich farm- 
ing community. Reason for selling is 
on account. of poor health. Traders 
need not apply. No trading stock. Ad- 


lowa. 5t7 


FOR SALE 


Hardware business netting fine profits. 
Richest farming district in North Da- 
kota. 1906 net profits will reach $4,000. 
Reasons for selling, disagreement and 
other interests. Stock, tools, fixtures 
and real estate, $8,500. Guilt edge op- 
portunity. Lock Box 142, Starkweather, 
N. Dak. It7 


CHICAGO TO THE CITY 
OF MEXICO WITHOUT 
CHANGE OF CARS 


Via 
THE WABASH 


Commencing Feb. 12, the Wabash will 
run through sleepers from Chicago to the 
City of Mexico in connection with the Iron 
Mountain Route. Leaving Chicago at 9:17 
P. M., Mondays and Thursdays. Write 
for illustrated booklets, time cards, maps 
and full details. 


F. H. TRISTRAM, A. G. P. Agt. 
97 Adams St., Chicago. St 








dress Prudhon. & Howard, Nashua, | 


FOR SALE 


The Gem Stove Company plant, lo- 
cated at West Point, Miss. A complete 
and well equipped plant. Communica- 
tions solicited. Address Gem Stove 
Company. 1t7 





FOR SALE 


A clean, up-to-date stock of hardware, 
stoves, etc. (tinshop in connection). In 
good county seat town of 2,500, in south- 
ern Indiana. Stock will invoice $4,500, 
and doing a good business. This is a 
splendid opportunity for a good hard- 
ware man. Good reasons for selling. 
| Box 304, Salem, Indiana. It7 


| VERY LOW RATES 
| SOUTHWEST. 


| Feb. 20 and March 6 and 20 the 
|Wabash will sell homeseekers’ 
tickets from Chicago to points in 
| Arkansas, Texas, Oklahoma, 
| Indian Territory and the South at 
less than half rate for the round 
‘trip. Write for maps, time cards 
and full details. 


| F. H. TRISTRAM, A. G. P. A., 
| 97 Adams St., Chicago. 4t 


| WANTED 


I am a practical experienced 
stove manufacturer. I know how 
good goods should be made and I 
know how to conduct an office. 
Have had considerable experience 

| in manufacturing steel ranges. I 
am looking for an opening where 
|/my services will be appreciated. 
| Address “Tom,” care of THE 
| AMERICAN ARTISAN, CHI- 
CAGO, ufn 22 














WANTED 


Three or four first-class AA1 tin- 
ners and cornice workers. To ex- 
perienced men _ will guarantee 
steady position and highest rate of 
wages. Answer with references to 
ox 85, Detroit, Michigan. 1-3t 





SOME PACKING SNAPS, 


aided Flax, any size 4 to 1lin......--.20c per Ib. 
m Core Piston, ” wn peeee <8 ees 

6 in, Standard Sheet Packing.....-.-- 8c ** 

6 and % in. No. 2 Sheet Packing...-- 5c 


1-16 and % in. Job Lot Sheet Packing . 3c 


re Belt Lacing.......... --40c 100 ft. 
ant BONS Bs oh uketh occ sec sccgusecs 38c per Ib. 
me Along Bar Belt Dressing ----.--.- - — 
ound Pails Hard Oil.........+. paebow 33c each 


lo enable you tomake up weight for a 
reight Shipment, you can add 1% in. Gal- 
‘nized Iron Pipe for 7%c; 1 in. for 5c. 
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ESTERN TOOLCO., Lansing, Mich. 1t6 


Why 


do some business men set 
money for advertising that would be envugh 
for some people to live on? 


aside sums of 
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ELEVATORS 


peel ee ee 


Send for circulars 
"i KIMBALL BROS. CO 


1031 now St., Rs BLUFFS, IA 
KIMBALL ELEVATOR 00., 189 Vincent St., GLEVELAND, @ 
















Locations for Industries 


ON THE 


Erie 


The Commercial Railroad 


CHICAGO TO NEW YORK 


The Erie Railroad System's Industrial 
Department has all the territory traversed 
by the railroad districted in relation to re- 
sources, markets and advantages for manu- 
facturing, can advise with manufacturers of 
specific products as to suitable locations, 
and furnish them with current information 
of a comprehensive nature dealing with the 
project in its full relation to manufacture 
and commerce. 

The Erie is one of the greatest of trunk 
lines. Its own rails connect the two largest 
cities of America. Every section of the 
System has its particular merits. Profit- 
able locations exist. It has great general 
and coal, oil and natural gas resources. 

It is important in this age of modern 
facilities for manufacturers to locate where 
they can obtain side tracks so as to receive 
from and ship directly into cars at the 
factory. Information can be promptly 
furnished in this connection about every 
point on the system between New York 
and Chicago. 

Manufacturers’ inquiries as to locations 
are treated in strict confidence and 
absolutely reliable information, so as to 
promote permanent traffic, is furnished. 

Address 


LUIS JACKSON 


Industrial Commissioner, Erie Railroad Co. 
21 Cortlandt St., New York 





TH EE 


“BIG FOUR ROUTE” 


passes through an interesting 
Country every mile of the way 


CHICAGO TO 
INDIANAPOLIS 
CINCINNATI 
LOUISVILLE 


and all points 


SOUTH 


AND 


SOUTHEAST 


Buffet Parlor Cars or Dining Cars on day 
trains, and Pullman’s finest Compartment 
and Standard Sleepers on night trains. All 
trains’ rua solid, Chic to Cincinnati. 
The only line from Chicago connecting in 
the Central Union Depot, Cincinnati, with 
C.&0.,Q. &C., L. & N. and B. & O. S. 
Ww. Rys. For reservations, etc., call on or 
address 


Il. P. SPINING, G. N. A. 


Farmers say | 
it is the most 
serviceable i Hy 
article of the 
kind ever put 
on the market. 

It is a rapid 
seller. Retails ;i° 
$2.75 each. 

















Manufacturers of Hardware Specialties 





Cut showing gate open. 


Manufactured by C. F. SMITH CO. 


DE KALB, ILLINOIS 





contract. Send nodels or 


1 ' 
also ake Dies and Stan 


THE GLOBE MACHINE @ STAMPING CO. 


971 HAMILTON ST., CLEVELAND 


LET US BE YOUR FACTORY! 


ALL KINDS OF MANUFACTURING TO ORDER. 


cial Devices, Novelties or Applia 








MANUFACTURERS 


Contemplating establishing plants 
in the West should take ad- 
vantage of a location on 





Chicago & North-Western Ry. 


WHICH REACHES THE FAMOUS 


Water Powers, Coal Fields, Iron Ore 
Ranges, Hard & Soft Lumber Districts 


of the West and Northwest, and affords 

the best means of transportation to 

the markets of the world. For fur- 

ther particulars apply to 

MARVIN HUGHITT, Jr. E. D. BRIGHAM, 

Freight Traffic Mor. Gen. Freight Agt. 
CHICAGO. 


THE ONLY MOLDING SAND 
that may be used as mined, withou 


t admixture 
or previous preparation, ted to the finest 
castings. Produces best work at low cost. 


f= wept World’s Fair, St. Louis, 

and information on request. 

The Newport Sand Bank Co., Newport, Ky. 
Incorporated 


Chicago Office, 128 Frankin St.. KNAPP BROS,, Representatives 








INDUSTRIES ARE 
OFFERED LOCATIONS 


WITH 


Satisfactory Inducements, 
Favorable Freight Rates, 
Good Labor Conditions, 
Healthful Communities, 
ON THE LINES OF 
THE ILLINOIS CENTRAL R. R. 
AND THE 


YAZOO & MISSISSIPPI VALLEY R. R. 





For full information and descriptive pam- 
phiet address 


Jj. C. CLAIR, Industrial Commissioner, 
1 Park Row, CHICAGO. 








C. N. HOOPER, Dubuque, Iowa. 


VITREOUS ENAMELING 
TECHNOLOGIST 


Designs, builds and starts new plants 
Improves quality and reduces the costs 
in those already established. 















JOSEPH DIXON CRUCIBLE Co., - 





238 Clark Street - - - CHICAGO 


DIXON’S STOVE CEMENT. 


Applied easily. Dries rapidly. The best repair for cracked or ‘worn fire-brick, 
Circular 18-L and sample upon request. 















- - ° JERSEY CITY, N. J 
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Smith’s Latest 
improved Double Lock 
Nested Stove Pipe 


Construction 
of which is 
very simple, 






joint is re- 


quired, 
without the 
use of a rivet. 
Guaranteed 
Fig. 2 to fit perfect- 
Cut ly. 
shows 
pipe as Write .orfree 
it is model, showing 
being how it locks 
closed. automatically 


without the use 
of tools of any kind. 


The OHIO STOVE PIPE & MFG. CO. 
NEW PHILADELPHIA, OHIO 


Late Repair Orders are usually needed ina great hurry. 


We'll hurry your order through if you 
send the order this way. We carry in stock repairs for all stoves, 
ranges and heaters, and make a strong point about our rush shipments. 
It’s a way we have of making permanent customers. 

If you need something in the Stove and Furnace Supply lime, we are able to quote 
mighty low prices. Want quotations? Wm. T. DUST & C0., 30 Macomb St., Detroit, Mich. 
















“BRAUER” 


if you are looking A @ 
for the best ine 


to buy stove 
dealers’sup- Pips 
plies, cast- 


gs and repairs—promptest shipments, etc. Address, 
316-318 North Third St. St. Louis, Mo. 









































PATTERNS 


For Stoves and Heaters 
First-class in wood and Iron. 


Vedder Pattern Works, Troy, N.Y. 
Established 1835 


UINCY Par tRnCo 


WOOD 





STOVE. PATTERNS 











STOVE 
REPAIRS 


MANUFACTURERS’ 
STOVE REPAIR CO. 


517-539 Diversey Boul., CHICAGO 
Prompt Shipments Give us a Trial 


Wao St OVE «Hesinae 
Pattern 
Works perror 








| OESIGNSand ESTIMATES FURNISHED 
‘TTERNS 


FORALL KINDS OF STOVE PA’ 


QUINCY, ILL. 


REPAIRS FOR 40, 000 DIFFERENT STOVES 


Special Prices Pn of 


on Z Stoves Which 
SKE Are Your Best 
Quantity Orders Satiene 


MANUFACTURED BY 


THE KRAMER BROS. FDY. CO., DAYTON, OHIO. 

















The only Stove Lining made of crucible 


materials. 
Packed in 2% Ib., 6 lb. and 10 Ib. paste- 
board boxes. 


Order it from your jobber. 
The best and most refractory lining 
made. 


Bridgeport, 


Bridgeport Crucible Co., “ccs: 











C. H. MATTHEWS, Detroit, Mich., Western Agent. 


WE SELL GOOD 


Oven 
Thermometers 
AT LOW PRICES 


The Evans Stamping 
& Plating (0. 


TAUNTON, MASS. 


per 4.542 ORDER NOW. 


SEND FOR OVR 1906 STYLE G, IT’S A LEADER. 








Ft 
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Ohe 
Uncle Sam Damper 


<== Best and Most Profit Bringing Damper 


Plate stamped from nickeled steel, corrugated and looped, to add 


THE AMERICAN 

























strength and to prevent warping. Handle rigidly clamped to stem, 
which is sharply pointed and can be easily put into pipe. 


SEE OUR CATALOG. 





Sayre Stamping Co., Sayre, Pa. 





Just a Few of Our 


Stove Adjuncts We manufacture a great variety of 


little things for stoves. 





C RTT Peer 


WRITE FOR CATALOGS 


The Fanner Mfg. Co. 


Cleveland, Ohio 


YANKEE ALL STEEL DAMPER CLIP 


’ - i 
a] 
$ Lt, 
| ] 
iteta : 
Lt pe . 
Pea £5F ‘ 
1 OM 4 
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Enameled Wood or Nickeled 
Steel Handle 


OVAL SMOKE PIPE DAMPER. 


SMOKE PIPE DAMPER 
HOT AIR. DAMPER 










WE CLAIM BEST SHEET STEEL DAMPER MADE. WE WILL SEND SAMPLE FREE TO 
DOUBTERS. CHEAPEST DAMPER MADE. BEST AND EASIEST TO GET IN OR OUT. 


We guarantee our prices against any sheet iron damper that in any way compares. 


THE S. M. HOWES CO., 40-46 Union St., Boston, Mass. 

















Stay-In Flue Stoppers 


Brass finished. Nicely decorated. 
Cannot be jarred or blown from flue 
hole. Guaranteed to be soot proof. 


Perfection Gake Mixer 


Made of No. 16 steel. It's one 


GEO. W. HOFFMAN, Manufacturer of the best articles on thesmar- 
295 E, WASHINGTON ST., INDIANAPOLIS, IND. ket. Almost everybody thinks so. 


SERENE STUBER & KUCK, Peoria, Ill. 


803 Montgomery Ave..SAN FRAN 
Esta’ lished 12 cae ene, Ch, Manufacturers of Pieced Tinware and alli styles of Flour Sifters. 


US jNFALLIBLE —? 
METALPOLISH 





Highest Award:—Chicago World’s Fair, 1893; Louisi- 
ana Purchase Exposition, St. Louis, Mo., 1904,. 
IN PASTE, LIQUID OR POWDER 


FOR ALL KINDS OF METALS 


Best, Cheapest, Goes Farthest. Never dries 
up or shrinks. Money makers for everybody. 
Sold by the jobbing trade. Samples free by 
mail. Address 
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FLAT CRIMP ELBOWS 


































PATENTED . } 
/ The ONLY Conductor Elbow made of ONE 
Piece of Metal in sizes from 2"—6" in all Styles and 
Angles in 1,225 Varieties. 
Improve your trade by using elbows with trade mark 
- o Dicchmann, 
SMOOTH — SMOOTH 
BACKS BACKS 
Catalogues Samples 


Ferdinand Dieckmann 


STATION B 


Cincinnati, Ohio, U. S. of A. 


). 


























q imitations Are KAA 
‘ STOVE PIPE. 
Recommendations its made of aver 
bigh grade of uniform 
ae eo — 
teel, and 1s coated to 
We make the one-piece miter prevent rusting. 
that others are trying to imi- Packed twenty-five 
tate. Made of special gal- - olhgy og a 
vanized stock, true to size, the jobbing Hardware 
shape and in all styles, single United States. 
and double bead, inside or HEMP &'CO 
outside turn. No obstruc- 2nd & Chouteau Ave. i : 
tion in slip joint. In the event your job- ' 
ber does not handle a5 
Write for information. | this pipe send your inquiries to us pas 
j Get the original. j 
| : 
J. E. Whitacr e Mfg. Co. Sache Bead | 
Outside Bead — | 
ROCKFORD, ILL. | | 
J SLATE 
om 5 e operate our own quarries, 
= ©] HALLORAN & JACOBS, manufacture and sell all grades 





of Slate,Roofers’ Supplies, Tools, 


. ROOFING SLATES = ! 


SLATERS’ SUPPLIES. THE AULD & CONGER CO. 








Dept. 5 CLEVELAND, O. 





829-830 Park Building, PITTSBURG, PA. 


ROOFING SLATE E- J- JOHNSON @ CO 


38 PARK ROW, NEW YORK | 


i AT B ( R Quarries: PENNSYLVANIA AND VERMONT | 
E LA KBOA DS Prices quoted delivered anywhere. Booklet and comple:« i 


Price List on application. Wireinquiries given quick attention 
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Our Metal Ceiling catalogue will 
give you a lot of pointers on Ceil- 
ings—and help you out if you’re 
looking for artistic ceilings at 
.; moderate cost. 

Ask for the catalogue and prices, 


2, and make a fair comparison. 


WANT THE CATALOGUE TO-DAY? 





 Mlinois Roofing @ Supply Co. 


23 Lake Street, CHICAGO 




















' GET OUR PRICES ON 


Metal Ceilings, 


TIN PLATE, 


EAVES-TROUGH, CONDUCTOR PIPE, 


CHARCOAL IRON TIN, 


CORNICE, SKYLIGHTS, FINIALS, Etc. 
BEFORE BUYING. 


J. H. ELLER @ CO., Canton, O. 




























Lock-Joint 
Metal Ceilings 


are easily erected by any 
mechanic, at a saving of 
nearly 50° in labor and 
furring. The edges are 
formed on the plates and 
we furnish (without extra 
charge) the special tongs 
for tightening the joints. 
Only 4 nails to the plate. 
“Absolutely Dust - Proof.” 


Write for Catalogue D. 


S. Keighley 


Metal Ceiling & Mfg. Co. 


Pittsburg, Pa. 


WASHINGTON BALTIMORE 
13535 F St., N.W. 510 W. Pratt St. 















On FIRST and 
THIRD TUESDAYS 
in each month to 


VIRGINIA 


MOMESEEKERS EXCURSIONS Via NORFOLK & WESTERN RAILWAY 


For all information as to Rates and Tickets and for 
LAND PAMPHLETSand descriptive matter,address 
ALLEN HULL, D. P. Agt., Columbus. Ohio 





She's 
Fat 


There’s no 
denying that. 
You can tell it 
with your 
eyes shut. 

Lots of 
dealers are 
just as fat 
mentally as 
Miss Porpous 
is physically. 
Here’s the test: 

If you’re a sheet metal worker 
and get a poor brand of iron or tin 
plate, if you get slow shipments, if 
you have to write four letters to get 
what you don’t want and six more 
to get what you do want, if you 
pay more than you should, if the 
stock is not good all through—then, 
if you don’t act, if you don’t change 
supply houses, you're fat mentally. 

Dealers who send orders to “‘the 
prompt shippers’’ are not fat men- 
tally. They stick after they senda 
trial order, but there is no reason 
to change. 

Weare after your trial order. 
We want to demonstrate to you 
what Twentieth Century methods 
are like. Won’t you give usa 
chance? 


GARRY IRON&STEEL 
COMPANY 


CLEVELAND, OHIO 


Tin and Terne Plate 
Conductor Pipe 
Eaves Trough 
Gutters 
Roofing, Siding 

Corrugated Iron, Etc. 





60 YEARS’ 
EXPERIENCE 








Trave Marks 
DESIGNS 
Copyricuts &c. 

Anyone sending a sketch and description may 
quickly ascertain our opinion free wheth 
invention is probably fal: HANDED mmunica- 
tions eerietiy —— al HANDBE on 
— free. Oldes' 
ws hie et taben t rougl B °Munn £ sessive 
notice, without ch arge, in the 


"Scientific American, 


A handsomely illustrated weekly. Largest cir- 
—- of any scientific Cereal, ‘erms, $3 a 
; four months, $1. Sold by all newsdealers. 





MUNN & Co,2°: 2610rutey New York 
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The Wheeling Corrugating Company, “'" 
manutacure WHEELING CEILING Mode o et 


The largest and most artistic variety of designs in the world 





















Send plan or sketch showing detailed measurements and we will be pleased to 
furnish Drawings and Estimates free of cost for rooms of any size or shape. 


THEY ARE FIRE-PROOF 








Practically Indestructible. 
The Most Artistic Interior Finish. 
Designed for Rooms of All Kinds. 
Easily Applied. 
Moderate in Cost. 

Large Stocks of all our Products 


are carried at the factory and in 
all the warehouses. 


Bra mee 


Branch Offices and Warehouses: 


TES eng gee 








New York City ~ ° 47-51 Cliff Street 
Chicago - - - 45 and 47 Lake Street 
St. Louis - 112, 114, 116 South Eighth Street 
Philadelphia ° 402, 404, 406 Race Street Th 
Boston, Mass. - - 132 and 134 Pearl Street 
a Woes Mat, how tie CHATTANOOGA, TENNESSEE. 
CEILING DESIGN No. 1254 WE SHIP QUICK 





METAL CEILING SELLING AND ERECTION 


Metal Ceiling selling and erection is a profitable business from every standpoint. We furnish the 
ceilings ready to erect, with drawings showing the location of each piece. Requires no heavy 
investment and always bring good returns. Berger ‘‘Classik’’ steel ceilings are the 
most popular and the best sellers. Write for catalogue and prices to 
dealers. The winter season is a profitable time to bandle steel ceilings. 
























Black Steel Sheets 
GalvanizedSteel Sheets 






















Eaves Trough and entilators 
Hangers Crestings 

Conductor Pipe and ae 
Fittings Ridgings 

Cornices Finials 





Skylights 


Rock Faced Stome 


Steel Roll Roofing 















Continuous Roll Tin 
Roofing 









Metal Shingles 
Spanish Tile Roofing Metal Partition 
Metal Lath Studs 











Fireproofing Material 


Luminous Sidewalk 
Lights 


Corrugated Iron 
Doors and 
Shutters 













Architectural Sheet 
Metal work of 
all kinds 








V Crimp Roofing 
Corrugated Roofing 
Corrugated Siding 

Steel Pressed Brick 
Rock Faced Brick 











Stove Pipe Iron 












Try our Guaranteed Re-Hammered Charcoal 
fron Tin Plate and Black and Galvanized Sheets. 


CATALOGUES ON REQUEST 


THE BERGER MANUFACTURING COMPANY, Canton, Ohio 


NEW YORK. BOSTON, PHILADELPHIA, ST. LOVIS, 
210 East 23d St. 112 Bedford St. Art. 127- 0-6 1215 Filbert St. 623 North Main St. 
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PLECKER’S CORRUGATED EXPANDING CONDUCTORS. 


Made of Galvanized Iron in Ten- Foot Lengths without a Cross Seam, Will not burst when full of ice 





CLARK, QUIEN & MORSE, Peoria, Uil. 


i Besa largest producers in the west sol- 

icit the orders of the trade for Art 
Metal Ceilings, Architectural Ornaments, 
Roofing, Corrugated Iron, Galvanized 
Iron, Corrugated Conductor Pipe, Finials, 
Weather Vanes, Cresting, Etc., Sheet 
Copper, Galvanized Steel Tanks for All 
Purposes. 


FRIEDLEY & VOSHARDT €0., 
INC 


194-204 MATHER STREET Se Gee are ee CHICAGO, ILL. 


STEEL CEILINGS! DROP A POSTAL 
ROOFINGS CORNICES! New Cat!! 
EAVE-TROUGH-CONDUCTOR SKYLIGHTS! 


QUICK SHIPMENTS!!! 


Wes } La Crosse Steel Roofing &.Corg. Co., La Crosse, Wis. 









































Our Newest Model, One Size Extension, 10 to 12 in.” 


Ball bearings, 5-in. rubber-tired wheels, metal parts 
sheet steel. finely nickel-plated. Retail ¢10 per pair; 
with 4-in. wheel, $7.50 per pair. 

Every dealer in Hardware, Sporting Goods, etc., 
will find it profitable to sell our line of Cycle Skates 
as they appeal to both young and old, being adapte 
for use in skating rinks or on smooth sidewalks. 
Write for catalogue and trade discounts, 


CYCLE SKATE AND SPORTING GOODS COMPANY, 
37 Park Street, New York 


Persistent 
Advertising 


i Automobile 
1 = {Cycle Skate 
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Metal Ceilings 
are best always ‘‘be- 
_ cause the construction is 
right.’’ Ask for our beauti- 
ful book, ‘‘Art in Metal ee . 
It costs but a postal. :: :: 3 


THE CANTON ART METAL C0. 


Successors to 
THE CANTON STEEL ROOFING CO, 


Office and Works: 
CANTON, OHICG 


New York Agency: 
525 West 23rd 
Street 









whe watches carefully the 
pages of general advertising 

mediums is struck by two 

vr 58) things: the persistency with 
which those advertisers who are recog- 
nized as successful maintain their ad- 
vertising week alter week, month after 
month, and year alter year; they never 
seem to abate their effort, apparently the 
volume of their business increases 
steadily. The other thing noticeable is 
the large number of advertisers who 
thrust their announcements above the 
surface for a little while and then sink | 
into oblivion, They either had not 
merit as a basis for their claims or they 
did mot possess the skill to steer their 
enterprise successfully, or else they 
lacked the nerve to put forth proper 











effort.—Advertising Experience, 
ad 
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You 
Tell the Tale.. 
THE AMERICAN ARTISAN 
Will Spread It. 

















We Want Good Live Men 
Capable of Handling and Selling 


The Edwards Metal Ceilings 


A Splendid Proposition for | es 
HUSTLERS ..| 


SEND FOR NEW CEILING 
CATALOG, J, ILLUSTRAT- 
ING AND DESCRIBING OUR 
LINE OF PERFECT CEILING 
PLATES, ALSO 


THE EDWARDS 
Metal Windows, Shingles, etc. 


G4e EDWARDS MANUFACTURING CO. 
“THE SHEET METAL FOLKS.” 


Main Office and Works, 300-316 Eggleston Ave., 
NEW YORK, 52 Broadway. 

















Estimate the number there are in 
your city. This will show you 
the extent of the window screen 
frame business. 

Sell a frame that will not sag nor 
warp—that costs less than any 
other, and the business is yours. 
In other words sell the Arcade 
Frames. 


Let Vs Tell You More About Them 

















THE VICTOR 


Most assuredly 


A WINNER 


Strong and Durable, and the only one that lasts ‘ 
finish,’’ the “Victor Coal Hod” has no equal. 

We make other kinds of tin and galvanized ware, includ. 
ing the popular Victor Water Pails and Wash Tubs. 





THE VICTOR STAMPING CO., Broadway, Loveland. Ohio 












CINCINNATI, O. 
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GEROCK BROS. MFG. CO. 
Sheet Metal Ornaments and Statuary 


Ask for Catalogue. 
ST. LOUIS, MO. 


Detail Work a Specialty. 
1227 Manchester Ave., 





Walters Metal Shingles and Tile 
Will last as long as the building they cover. 
Vf Rain, Rust and Fire Proof, 
ig, Write for catalog, samples and prices. 


Nan National Sheet Metal Roofing Co., 
| JERSEY CITY, N. J. } 








"x READY TO SHIP “33st 


“STAR BRAND” 


SHEET COPPER 


Ags ORs a or 300,000 7, u 
ent sizes ar ch 


4 


I 


CATALOGUE SHOWING FULL Sia SENT ON "REQUEST 


V. T. HUNGERFORD BRASS @ COP P ER COMPANY 


497-505 PEARL ST. NEW YORK 437-43 PARK ST 











Large Stocks in Chicago 
Prompt Shipments Assured. Kansas City 


High Grade Roofing Plates Denver 
“Merchants Old Method” 


AND OTHER BRANDS. 


High Grade Bright Tin Plate. 


Galvanized and Black Steel Sheets, 
Sheet Copper, Sheet Zinc, Solder. 


GET OUR PRICES. 






Trade Mark 






¢ 
















PHILADELPHIA Manafacturers of 
com — Merchant & Evans Co, it.ssers 


BALTIMORE Successor to MERCHANT & CO., Inc. Gothic Shingles. 







Freight charges are 
sometimes heavy 
charges. We can 
Save you money. 


Weare large manus 
facturers — smal} 
profits, many sales, 


SYKES STEEL ROOFING CO. 
Chicago, !l1. and Niles, Ohie. 
Mfrs. Steel Roofing, Corrugea- 
ted Iron, ete. 


It Is Acknowledged 


by the best 
workmen to 
be the only 
Way to close 
theend of an 
eave trough, 
as corruga- 
mtions are 
Proof Against 
Frost. 

Order a set 
of tools to- 
day from 
any jobber or tinner’s supply house. 


6. E. BISHOP, BAB DWASE 
THE PETERSEN 




















SOLD TO RETAIL TRADE ONLY. 
Patented July 19, 1904. 
The best steel barn door latch and holder is the 
PETERSEN. Is double acting, will hold a barn 
door open or shut, has no eprt ng ya it to give out; 
fe warranted for 20 years. Made by th 
LYONS SPECIALTY Co., ~ lowe 
Write for a Sample Dezen. 





METAL SHINGLES 


Tinners:—It isn’t a case of can you, it’s 
a@ case of wili you lay Cortright Shingies 
and make money. Write to-day. 


CORTRIGHT METAL ROOFING CO., 
Philadelphia $3 Chicago 








Monarch Roofings 


assure to dealers 


Liberal Profits, 
Enhanced Reputation, 
Extended Business, 
Satisfied Patronage, 
and to consumer 
Quality, Durability. 
Economy, Satisfaction. 


Send for Particulars 
Stowell Manufacturing Co. 


CHICAGO JERSEY CITY 
47 Market St. 461 Westlowe Ave. 











esnniaiiediiiaianl 


H. A.Goold, Hiawatha, Kans. syrzttoe 4 April 3, AT ar “You may discontin ad, as I have had 
surprised. Your paper is well worth . ption price, and I connate tomy how say anaes wants pry Aye ion 
gen. ARE ES ICE ee 
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Magie Pattern Rule 


for any size and angle of elbows in three minutes’ time. 
Circumference Rule and Trammel. 
few weeks. Thousands are in use and every one giving excellent satisfaction. 


Price, complete in a nice wooden box with Chart, $4.00 net cash. 


LUFKIN RULE CO., Saginaw, Mich. 





Will Lay Out Patterns 


Can also be used as Straight-edge Rule, 
Should be in every Tinshop. 


Will save its cost in a 


(Mention THE 
AMERICAN ARTISAN.) 


















church heeds one. 
Get the Booklet. 


Cut down the expense. 


Don’t burn your dollar bills. 
less than electricity, less than gas. It is better than either—bet- 
ter than day. It is powerful, steady, simple and it’s cheap. 


irethe Bolte & Weyer Lighting System 


It is necessary in every store where gas and electricity are not used. 
in every store. You need it in your store. Your neighbor needs it in his store. Your 
So does your home and your neighbor’s home. 


Systems Shipped on 30 Days’ Approval. 
BOLTE & WEYER CO., Manufacturers, 221-223 MICHIGAN STREET, CHICAGO 


CUT t'T DOWN 


It costs 


It is preferable 





No Dust, No Dirt 


everybody 
Quick Seller 


Send for prices. 


HILL DRYER CO. | i, igs cueing (a, eee. 


Worcester, Mass., U.S. A. 


The Ideal 


Acetylene 
Generators. 
GET THE BEST. 








Every one has 
given splendid 
satisfaction. 

Can you ask for 
more? 


There is none 
better. 


Active agents 
wanted. 


Address 


ct. 8 4. 
Mention “THE AMERICAN ARTISAN.” 














It’s For Sale! 


The Famous Automatic Cut-Off | 


A proposition for business men. Is sim- 
ple in construction and a model of perfec- 
tion. It works under all conditions of rain- 
fall from the slowest drizzle to the most ex- 
cessive downpour. Cannot choke up or get 
out of order. Heat will not affect it; frost 
does not harm it. 

Years of actual test has pronounced it 
most successful, and without a rival. Af- 
fords a profit of from 50 to 75 per cent. 


Was patented in the U. S. July 26, 1904, | 


in Canada Dec. 27, 1904. 


Ir order to obtain capital to perfect other | 


inventions this will go cheap. 


Specifications and drawings furnished upon application 








Address F. F. HOWARD, Martells, Mich. | 





ARTISAN. 





HENRY CHAFFEE, AMBRIA, IND., WRITES: 


“Please take my ad. out of THE AMERICAN 
I got two or three letters daily and 
have something like twenty jobs in view.” 





| 
| 


| ACETYLENE 





Salesmen Wanted 


To Sell the IDEAL EPWORTH 
GENERATOR, 


The Best Lighting System in the Market 








* 


The “Ideal” is Ideal in construction and opera- 
tion; Ideal in light producing power; Ideal in 
giving forth a steady, safe, bright light; Ideal for 
lighting dwellings, stores, hotels, churches, public 
buildings, and Ideal in lighting towns. 

Acetylene Lightis the safest, best, cheapest 
brightest, finest light in the world, when produced 
in the Ideal Epworth Acetylene nera- 
tors. Satisfaction Guaranteed. 


Write for circulars and terms. Address 


IDEAL EPWORTH ACETYLENE CO. 


Waterloo, Iowa. Johnstown, Pa. 





A Grade Better Than The Best 





\ Ss Packed in 
New Features. Counter Display 
Boxes. 
Way ahead of A fixed retail 
them all. price. 
—ai ~ t. “~ i 
AS 3 
fo Has eye to hold ti 


“Pullman” Folding Coat Hangers 


Prepare for the demand 
Pullman Mfg. Co., Rochester, N. Y., U.S.A. 
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lf You Want Quality 





[% plumbago get a sample of 

our No. 702 Pure Ceylon 
Plumbago, test it—we don't 
care how severe the test is—it 
will do all we claim, and more. 


SUCCESSFUL foundrymen 
everywhere use our No. 702, 
Are you successful ? 


May we send you a sample ? 





THE S. OBERMAYER CO. 


CINCINNATI 
wHICAGO PITTSBURG 
** The House of Quality and Service.’’ 

















Hottest On Earth. 
The No. 39 Bonanza Furnace 


That is what 
we give you 
when buying 
a No. 39 Fur- 
nace for all 
ci around wo k 
ta The tank is 


HW a. Re made of seam 
a pine 
ag 









make many 
styles of 
Furnaces and 
Torches for 
kerosene as 
well as gaso- 
line. Our catalog will give you full partic- 
ulars. Order through any jobber, or send 
us $4.50; we will ship direct. 

THE TURNER BRASS WO 





RKS, 
26 No. Franklin Street, - Chicago 











Ullery & Jones, 


Gibson City, Illinois, 
Write: 


You will please 
take out our want ad. 
Our man has secured 
a good position, and, 
from the amount of 
letters we received 
from all over the 
United States, he 
could have got all 
kinds of jobs. Many 
thanks forthe ad. We 
think your paper all 
right. 





IF YOU HAVE NOT RECEIVED 


a copy of our New Catalog of Shovels, let 
us know, for we want this catalog to be 
in the hands of everybody-interested in 
FIRST-CLASS goods at the RIGHT 
PRICES. It is a catalogue worth having. 


THE AVERY STAMPING CO., Cleveland, 0. 


Mfrs. Shovels and ‘* Never-Break”’ Spiders, etc. 














The Great Geran Door Spring 





One size closes any door gently an firmly or holds it open. 
Simple, Durable, Cheap. Sold by leading hardwaremen. 


The Middletown Manufacturing Co. $3 


Write to-day. 


Middletown, Ohio 








Thou Shalt not Steal! 


And yet this seams to be an age of 
STEAL and STEEL ; we also have 
done some STEELING and now have 
this No. 10 FURNACE TANK drawn 
out of one piece of No. 21 STEEL 
and then galvanized ;, which makes it 
strong and lasting. 


Noiseless No Odor No Smoke 


More Heat with Less Fuel 
Greatest Range of Heating 


— ;, 3-12 lb. Coppers Indoors or on a Roof 


VOL 44D 
GEO. W. DIENER M’F’G CO. 


CHICAGO 
bes 217 E. Lake St.,. Chicago 


































20 CLIFF ST., 
Why You Should Use a H. WEISS & CO., NEW YORK P 
No. I Fire Pot % 
Its generator is powerful and produces a large Skylight Gearing and Chain Lifts ¢ 
volume of flame which is intensely hot and easily 
controlled, using less 
than half the gasoline 
required by other 
makes. It therefore = 
will save the user its Tinsmiths’ and 
cost in a short time. Plumbers’ Tools. 
™) 6The No. 1 has many Cornice Makers’ 
points of advantage c Tools. ’ 
which save much time — 
to the users and ena- Pipe Threading 
Ibes them to quickly Machines. 
do work not possible —_— 
with other makes. Second-Hand 
Our catalog is free Goods bought, 
and it explains why sold and 
you cannot afford to exchanged. 
No. 1—$6.00 Net use other makes if 
presented to you, Our guarantee; ‘ Your money 
back if you are not pleased,’ makes it safe to try 
our fires Jobbers supply at factory price. 
CLAYTON & LAMBERT MFG. CO. 
Detroit, Mich., VU. S. A. 
Punch, Shear and Bender’ Combined for +4” Iron on 
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BURTON’S 
Eastlake Shingles 


. Have been on 
buildings for 17 
, in good con- 

tion yet. Better 
than any metal, 
slate or wood roof- 
ing sold. Write 
‘4 for catalog. 


The W. J. Burton Co. 


DETROIT, MICH. 


LEVER SHEAR. 


This Lever Shear 
is made in seven 
sizes. It is acon- 
venient tool for 
shearing . plates, 
bars or angle 
iron. We build a 
complete line of 
Shears, Punches 
and Bending 
= Rolls, all sizes, 

* for handor power 


BERTSCH @ COMPANY, 
Cambridge City, Ind. 


Skylight Lift 


A new device 
whereby a skylight 
can be raised or 
lowered as easily as 
a weighted window. 
Constructed ofsteel 
and malleable iron; 
hasa movable slide- 
holder to adjust it- 
self, and can be 
opened to any dis- 
tance desired. Al- 
ways locks auto- 
matically, open or 
shut. Can be ap- 
plied to either hip- 
ped orflat skylights 
easily and quickly. 


SEND FOR 
PAMPHLET 


G. Bickelhaupt Skylight W’ks 
243-245 West 47th St., NEW YORK. 
Trade “G. B.” Mark. 




























JULIUS DEERING 
of Eau Claire, Wis., writes: 


Kindly discontinue my ad 
in your valuable paper as 1 
have found the party desired 
I always receive about fif- 
teen letters when I use your 
want columns. 
















TOOLS FOR SHEET METALS 


INCLUDING 


Tinners’ and.Roofers’ Tools, 

Shears, Punches, Presses and 

Dies, Can-making Machinery 
MADE BY 


NIAGARA MACHINE & TOOL WORKS, Buffalo, N. Y. 


BUFFALO SNIPS. 





oo WE MANUFACTURE 


C= 9 = 


LIGHTNING CONDUCTORS 


AR 65s en tema WITH - 


<= ez GROUND RODS 


(PATENTED APRIL 30, 1905 


With Automatic Water Supply 








The ground rod is the most important part of 
the rod. Sometimes the ground is perfectly dry, 
and the deeper the harder the ground is in some 
localities. By our invention you can be sure of 
two feet or more of water all the time in the rod 
' and moist earth around the point in the ground. 
It is made of %-inch pure copper tube. We 
| want to furnish it to a responsible dealer in 
* every town or city in the United States. 

We manufacture Weather Vanes of all kinds. 
They can be used with or without lightning rods. 


j ‘SRRIEEeEE I EeTO 


WRITE FOR CATALOGUE. 40 PAGES FREE. 


=== The Security Lightning Rod Co. 


WRAL” BURLINGTON, WIS. 


















LIGHTNING PORTABLE HAND PUNCHES ———< 


E PUNCH N2 So __ 


ORTABLE_PUNC 4 


Made in several sizes, capacity up to 1-4 inch iron. 











_ 


CMIFG. BY AMERICAN LOCK NUT COMPANY OREGON,ILL 
: CAN LOCK NUT COMPANY’ oR 


Manufactured by AMERICAN LOCK NUT CO., Oregon, Ill. 


Send for catalog and price list to-day. 


BERG ER’S GUTTER HANGERS 
PIPE FASTENERS 

No.I2 1 The Leading Hangers and Fasteners Everywhere. 

Immense Stock and Variety. Ask 


for Sample and Catalog of our 
inners’ and Roofers’ Supplies. 


See =r BERGER _BROS. CO. 
OFFICE AND STORE: 237 Arch Street 
lr WAREROOMS: 100-02-04 Bread Street 
FACTORY: 3114-16 18-20 N. 17th St. 
PHILADELPHIA 
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Rural Routes are going around 
you. You can get tne 


SIGNAL MAIL BOX CO. 
106 Benton St., Joliet, Illinois 











BE ‘wsT 
Wi Yj CUSTOMERS 


tit 
i} t }, if Sell them Blick No. 3 boxes. 
They are big ones, 6 %x8x 
19 inches. Made of heavy 
galvanized steel. Painted 
green, the new Government 
coler. Same shape and col- 
or as city boxes. Have Pos- 
itive-Locking Flag Signal, 
Automatic Latch, Water- 
Tight Quality. Every box 
tested,every box right,every 
box warranted. hey will 
get the business. You better 
getthem. Order now. 


$5.88 per Doz. 


lem BLICK-WILLIAMS CO. 
X= INDIANAPOLIS, IND. 




























THE IDEAL 


$5.50 
Per Doz. 





$5.50 








SOMETHING NEW 


Metal 
Step Ladder 


LIGHT 
STRONG 
DURABLE 








Cheapest Ladder on the 
market, quality con- 
sidered, and sells readily 


Address 


Chandelier & Art Brass Works 


Manufacturers 
RICHMOND, IND. 





WANT TO CORNER THE MAIL BOX BUSINESS? | 





Ask any hardware man who has fattened his coffers by doing a little 


hustling along mail box lines. 


He will tell you that almost without excep- 


tion the first man on the ground will get the business PROVIDED he has 
two or three strong, well-made boxes from which the customer can select, 
Scores of dealers who émow this are cornering the business in their local- 


ities with “‘the Peck trio.”’ 


* Gem No. 1 for the “high tones’’; Gem No. 2 


or the Jewell for those who prefer a round or a less expensive box. Any one 
of them yields the dealer a ice profit. Most any jobber can supply you. 


“It’s your move next.” 





Cc. A. PECK HARDWARE CO., Berlin, Wis. 














Per Doz, 
No Better Boxes for Rural Free Delivery | 


All parts stamped and no rough edges. 
Made of heavy galvanized steel, Lock 
signal. Each box tested and warranted. 
What's the use paying more, $5.50 per 
dozen is enough. Order at once. 


Aluminum Finish 25c. Per Dozen Extra 


SMITH BROS. MFG. CO. 
246-254 E- Kinzie Street, CHICAGO 








A Satisfied Customer 


is exemplified inevery user of a 


“BB or Schroeder 


Gearing Rotary Washer 


What does it mean?—More sales of 
course, This is but one reason 
why you should handle one or ‘both 
of these machines. 

Further particulars well worth 
writing for. 


BENBOW-BRAMMERMFG. CO. 


ST. LOUIS, MO. 





Fras. SMITH CO., Chicago, rf 


av Kindly take out our advertisement for practical 
furnace men as we have more answers than we can 
*9 take care of. 


6-14-5 








, Az 
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DOES THIS COUNT? 


HIGH SPEED 

SUDS WITH LITTLE EXERTION 
SIMPLE GEARING 

Made of Finished Mississippi Red 
Cypress. 

Users Are Well Satisfied. 

Write for Exclusive Agency. 


WHITE LILY WASHER CO. 


DAVENPORT, IOWA 
























Don’t wait until some other Hardware 
Merchant is selling all the O. K. Washing 
‘Machines in your vicinity. 

Take up their sale now—before some of 
your competitors—and you'll have the 
prestige of being first to sell the O. K. 
Washing Machine. The O. K. Washers 
are a little better, and a little different 
from other Washing Machines. 

Our little booklet tells all about them. 
Free on request. 


Hi. F. BRAMMER MFG. CO., Davenport, lowa 


af: he oft ofe afe she ofr afe age she she she afe sfe ofr she af 9s 
The Dollars You're After 


will come to you with less ef- 
fort the moment you invest 
a few of them in a trial order 
for the 


IMPERIAL 
ROTARY WASHER 


It's noiselessness—easy oper- 
ation (has all-steel roller 
bearings)—handsome finish— 
gold and aluminum bronze 
castings—help sell it so 
quickly. 

















When you write for prices 
ask for our catalogue. It 
shows the most complete line 
of washers on the market. 


Established 1871. 


THE BLACKSTONE MFG. C0. Jamestown, N. Y. 
Kafe ofa fe aps fs fe fa fs ahs fs oe fs eR 


Ghe “Manest” 





she she she se ste afr afr afr afr afe aft afe afe eft 

















Family Clothes Dryer 


A Laundry Stove and Drying 
Cabinet Combined. 





One fire boils the clothes, 
dries the clothes and heats the 
irons. Good profits to agents. 








THE MANNEN & ESTERLY COMPANY 
Successors to MANNEN & ESTERLY 
CLEVELAND, OHIO 














afi Hs hs ahs ahs ahs pe fs ofa af fs fo ape Te 
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10,000 Sold in Three Months 


WILL GRIND AN AXE 
WILL RUN SEWING MACHINE 
WILL POLISH SILVERWARE 


| Divine’s Red Devil 
WATER MOTOR 


Most useful article in 
the world, Will serve 
the Housewife, Mechanic 
Farmer, Grocery Dealer, 
Hardware Dealer, Ca- 
terer, Tradesman and 
others. 

Will grind cutlery, pol- 
ish silverware, run sew- 
ing machines, coffee 
mills, churning ma- 
chines, ice cream freez- 
ers, dynamos. lathes, 
horse clipping ma- 
chines, etc., etc. 


$5.00 Complete, including faucet connection: 
emery, buffing and pulley wheels, pol- 
ishing composition, etc. 


DIVINE WATER MOTOR CO. 








296 Broadway, NEW YORK 














Energy is 
Strength 





Energy is < 
Hope > 
Energy is 
Life 


















Put it in Your \' 
Advertising 
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“ Persistency 
.) is Might } 


{ Persistency @©& 
. is Progress 
a Persistency 

~ is Success 
“4 Add it to Your @ 
x Advertising 
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Ba stt FOR GOOD BUSINESS REASONS 


You ought to investigate our line of High Grade Oars, perfectly uniform in design, quality 
and finish; made from select stock in either spruce or ash, plain or copper tipped. 
Write us for Prices, Terms, Etc. 


STRAND-YOUNGQUIST MFG. CO., (Inc. ) 2902 Clinton Av., Minneapolis, Minn. 











> ea 
Build Your Own Boat from my Paper Patterns 


Galvanized Steel Boats are light, safe, durable and make excellent pleasure 
and hunting boats... With my full size paper patterns you can build your own boat 
at a minimum of cost, and it will last for years. 

No special tools or models required. Patterns made in three styles and eight 
sizes with detailed instructions. Prices from $1.50up. Write for circular and 
information. : 


RAPID ELBOW PATTERNS. 


60 full size patterns, 1 in. to 18 in., make any angle. Shop card included, 
giving circumference and capacities of round pipe, 1 in. to 30 in. diameter, angle 
chart and pitch of roofs. Postpaid, $1.00. 


H. F. THOMPSON, :: _ becoran':: towA 














You’ll Be Surprised 


at the demand there is for a really GOOD Post-Hole 
Auger if you take up the sale of the 


Iwan Post-Hlole # Well Auger, 


the most largely sold and the most prominently adver- 
tised earth auger on the market, our advertising reaching 
all classes of consumers who have use for a post-hole auger. 


It takes a Large Variety of Sizes to satisfy 
sO many consumers, We make the augers in 3, 4, 5, 6, 
7, 8, 9, 10, 12 and 14-inch sizes. 16-inch size in prepa- 
ration. 


ORDER YOUR SPRING SUPPLY 


from your Jobber NOW, and include Iwan Drain 
Cleaners, Ditching Spades and Post-Hole 
Diggers. Send for list of complete line. 


IWAN BROTHERS, uisivie specie, Streator, tll. 




















A GOOD THING FOR HARDWARE 
DEALERS 


THE ROGERS BELT PUNCH is in great demand 
by the Farmers, Threshermen, Saw-mill men, users of belted 
machinery, Harness Makers, all over the country. Hardware 
Dealers are just the'!people to realize the profit on the sale of 
an article that all these people require. A little article that 
can be carried in the vest pocket and which is ALWAYS. 
READY. Punches any sized hole from one-sixteenth to three- 
eighths of an inch in diameter aud does it quickly and does it 
nicely without any trouble or bother. . 

A HAMMER and a BLOCK of WOOD are No Longer 
Needed to Punch Holes in Belts or Leather. 

Let the first thing you do after reading this, be to write 
us for SPECIAL PRICES. It will cost you only the price of 
a Postal Card to find out. You will make money by it. These 
Punches are being sold every day by the thousands. Address, 


THE SATTLEY STACKER COMPANY 
ONLY HALF SIZE Dept. “T” INDIANAPOLIS, INDIANA 
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To 
Reach 


THE 
HARDWARE 
TRADE 


The Hardware 
Manufacturer 
and Jobber 
will find 

no medium 


IT 
Is 


equal to 


generally The 
recognized American 
as a thor- Artisan 
oughly up- and 
to-date Hardware 
NEWSY Record 
PAPER 
that 


Has No 


PUBLISHED j 
EVERY WEEK BY 


Daniel 
Stern 


69 Dearborn St., CHICAGO 
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New Universal Square 


Made in Three Sizes 
No.1 6inches - $0.65 
No.2 i10inches .- 1.00 
No.3 i3inches - 1.50 





per be b a 2 nothing to be 

fade of the best 
owe Y a7 of light weight. 
Absolutely true. 


Combonasion Pitch-Cut 
Hi Valiey cut 
an ” Titre Square, 
drawing cir les, 
gaugin, og! oc. 
tago. 





THE DVBY @ SHINN MFG. CO. 


INCORPORATED 
Nelson Bidg., 19 Park Place, New York City 
(Please mention The American Artisan.) 





Steel Hardware 
Shelf Boxes 


Screw 
Cases, 


Etc. 


Send for 
Circulars. 





HELLER CO., Montclair, N. J. 
or GEO, W. HEILAND, 213 Washington St.. Chicage.!i! 








The reason for the supremacy of 
the Remington Typewriter is its 


Persistent Superzority 


emphasized again and again in 
every new model since the inven- 
tion of the writing machine. 


New Models 
Now Ready 


Send for descriptive catalogue. 


Remington Typewriter Company 
154 Wabash Ave., Chicago. 





— 





Tue AMERICAN ARTISAN 


Iron Clad White Lead 





—) 
Enterprise Paint Mfg. Co., ‘rean'sre, Chicago, U.S. A. 





The HAND SCREW 
with THE SAW-CUT THREADS 


IN HAND SCREWS IT 
PAYS TO BUY THE BEST 


The Grand Rapids Hand Screw is as 
good as can be made. All second growth Hickory Spindles, 
and the best Maple Jaws. Write for catalog and prices. 


GRAND RAPIDS HAND SCREW CO. 
160 South Ionia Street GRAND RAPIDS, MICH. 


Vollkommer @ Co. 


Engineers and Contractors 
1112 Empire Bidg, PITTSBURG, PA. 


Cm Ee eNameling Plants 


for Stamped Ware, Sign Work and Cast Iron Articles. 


Stamping Plants 














Strong Dealers Should Appreciate. 
Light The Excelsior Carpet Stretcher and 
Malleable Tack Hammer Combined 


Iron 
Is sold exclusively to the legitimate hardware trade— 


Warranted NOT to catalogue houses 


It sells om sight at a moderate price; stretches the 


carpet evenly, 16 inches each time set; holds firmly 
while the operator, using the Combination Lever- 
Hammer, drives the tacks. Investigate now and be 
ready for spring trade. 


Take mo other. Ask your jobber or write 


Richard W. Montross, Galien, Mich. 





Ads Bring Results. 
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THE 








proven: tt @o! npany 
HACK Saws © 


MACHINE BL ADES OF ALL STANDARD LENGTHS AND WEIGHT 









MEDAL AWARDzD, WORLD'S 
FAIR, ST. LOVIS 








STERLING 


POWER HACK SAW 

MACHINES BLADES 

REPRESENT STERLING VALUE 4n° SERVIC! 
BEST" TEST 


ay py i WOK 


“a : 






Zs J. Burton Co., Detroit, Mich. 
Weiss & Co., 20 Cliff St., New Y N. Y. 
Over 1000 Hardware Dealers) sim, seme tills co. Minneapolis, Mins. 


At the two largest attended hardware conventions ever held, have pronounced C. Sidney Shepard & Co., St. Louis, Mo., ete. 
the ball-bearing revolving nail and hinge bin perfect for economizing space and Illinois Roofing & Supply Co., Chicago, Ill. 






















saving steps. J. M. & L. A. Osborne Co., Cleveland, 0. 
Laskey Rogers Co., Toledo, 0. 
t t ‘Il Holbrook, Merrill & Stetson, San Francisco and 
e Los Angeles, Cal. 
wi It 18 Lyon Conklin & Co., Baltimore, Md. 






















Va ' pay an Will not warp like wood. 
x i DREIS & KRUMP, Mfrs.. 
i for Orna- | 5214 S. Halsted St, Chicago 
| q litsef ment HOTCHKISS 
a ‘ CLIPPERS 
oy J times as Standard Quality, = Elogant In Fink 
f or : 
* in well as || feminree : 
ie 
4 one useful | 
year é 
Would you improve the facilities of your store? Write. EDWARD S. “HOTCHKISS 
4 4 234 Baird Ave., IRANISTAN AVE., BRIDGEPORT, CONN. , 
e Revolving Din CoO,., cnicaco. 1. _ 




















True in Quality, Material, bilhcdadoet ane <a dy 


are wT Te ee |’ |! yy Tre | Saad lly ied i 


DisstonSquaresandLevels} 8 = =. | 
























They are truly economical. They are reasonable in price and they last. They Egeoees 
are made in many different styles and sizes for all purposes. =| = : We 

Have you got our complete catalog? | ln = 
a . 
HENRY DISSTON @ SONS, Inc. BG: 






_ Keystone Saw, Tool, Steel and File Works 
2lf4z— PHILADELPHIA ee ee 


Persistence in Advertising tthe expansion ofbusinons now bringing prof ov many manatee» 


five years have been notable in reaping the rewar bi persistent publioit; 
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“Pittsburgh Perfect” Fences 


For Field, Farm and Hog Fencing 


are made to meet all the demands they are subject to. They are spaced to keep the fowl 
within their limits and are calculated to stand the strength of the fiercest ox. The 
wires and rods are of the best steel the market affords, electrically welded, 
and are galvanized so that they can resist the elements as well as the attacks 
of the curbed inanimals. They are just as meritorious as all the other 


“Pittsburgh Perfect”” Brands 
ef Wire Rods, Annealed, Bright and Galvanized 
Smooth Wire, Barb Wire, Twisted Cable Wire, 
Fence Staples, Wire Nails, Steel Hoops, Bande and 
Cotton Ties. Dealers save money on goods. 


MANUFACTURED BY 












5 











3 





The Pittsburgh Steel Co., Pittsburgh, Pa. 





The Fence That Suits 


oe 






Your Customer 


Is the one for you to handle 


Woven Field Fencing 


Both Single and Double Strand. 


JUMBO POULTRY turns everything. 
Lighter Poultry for less money 
of Various Weights. 


Lawn and Cemetery Fence, 
Barb Wire, etc. 


SEND FOR CATALOGUE. 


THE DENNING WIRE 
& FENCE CO. 


CEDAR RAPIDS, ° IOWA 


99 ARE THE NEWEST, 
“Yankee” [OOS steesesrcano” 
d 


an 
are 
without 
equal in 
quality 
or 
effici- 
ency in 
practi- 
cal use. 








No. 10 and 11—Ratchet. Right and Left Hand and Rigid 

















No. 50—Reciprocating Drill for Wood or Metals 
Send for “Yankee” Tool Book 


North Bros. Mfg. Co., Philadelphia 





“Fences that Sell” 


v.72. 2. o.oo. 2. o.oo. o eee 





This isa good ene; we have others. 
Many dealers handling. 
We want more. 
We also manufacture Field Fence, Wire Gates. 


CYCLONE FENCE CO. 


Dept. 10 Waukegan, Ill. 


— 



















'l, DALLMAN, Clinton, Wis.,writes: 


“*THE AMERICAN ARTISANis the 
very best Pape: published of its kind, 
and I would not be without it.” 






SPERRY’S STEAM KETTLES 


sg Made from very thick metal, with- 

i out Stay Bolts, joint packed in such a 
manner as to never need repacking, 
A little higher priced than some, but 
they are safe and tight. 


D.R.SPERRY @ CO. "°:0%5%4"" Batavia Il 
We Do Not Fear 


to introduce a hardware specialty when the margin of profit justifies, and 


We Do Not Hesitate 


to lend any possible assistance to the retailer in the final disposition of his 
purchase. We handle anything in the staple hardware line. 











Honor is our guiding star. If our salesman does not call, write us. 


Paxton @ Gallagher Co., Omaha, Neb. 


JOBBERS TO RETAIL TRADE ONLY 
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* 
Retailers! 
Order’ a Sample Lot from KC NN 


your Jobber. Try Square No. 5 with Gauge Edge, 6 inch only. 


= Fox’s N. P. All Steel 
TOOLS 


LIGHT, DURABLE and Fox's Try Square 
SQUARE INSIDE and'OUT without Guage 


3 ina; 4% 
Sg Stes 















“i abatebobabatal stubeluberelstolatals tal rilatstcdabebsletel sti! telah 





ALL ARE ACCURATE AND CAN BE SOLD AT A POPULAR PRICE 


HAMMER 
Planished 


OPEN HEARTH STEEL 
SHEETS 














BALL-BEARING 7 


“GRAND RAPIDS” 


ALL STEEL SASH PULLEYS | 





are the greatest selling goods on the market = 
anywhere. We are the largest makersof | (== 
sash pulleys i in the world. The “GRAND SS 
RAPIDS” are the standard sash pulleys. | 22 
We make nothing but sash pulleys, so, nat- | 2 
urally our goods excel. 

We own twenty-three patents on sash | 
pulleys, therefore our goods are exclusive. | 
Nearly all jobbers sell the “GRAND RAP- | ; 
IDS.’' Write us for free samples, cata- | = 
logue and discount. 


THE GRAND RAPIDS 
HARDWARE COMPANY, | 


Manufacturers 


61 Pearl Street, GRAND RAPIDS, MICH. 


For Stoves,Ranges, 
Stove Pipe, 
Elbows, Etc. 


' Soft — Tough — NEVER Breaks. 


Will take long and high heats and 
hold its color. Gauges No. 18 to 28. 


THIS SIDE UP 


Send for Price List. 





Manufactured by 


“Nothing except the mint Waii- Dickey Steel Co. 


can make money without 
INDIADA HARBOR, IND. 


THE ECLIPSE AKRON SPIRIT LEVEL 


Sent to all dealers on 
approval. Write for our 
new illustrated catalogue 
and prices. 


Maupewes THE BAKER-McMILLEN COMPANY. Akron, Ohio 


STANLEY RULE AND LEVEL Co. 


| IMPROVED CARPENTERS’ TOOLS 
NEW BRITAIN, CONN. 























Sold by All Hardware Dealers 
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HOUSE: 
WARMING 
MANUAL 


Is beyond all doubt the beas 
book published on practical 
house heating. 

It contains the plans and 
essays on heating a house 
submitted in THz AMERICAN 
Artisan House Warming 
Competition for $300.00 
prizes, and is in fact 


An Encyclopedia of the Most 
Modern and Improved Practi- 
cal Methods of Heating a House 
by Steam, Hot Water and 
Warm Air. 


A Leading Western Newspaper 
says: 

“The volume is a well-bound 
and artistically printed and il- 
lustrated volume of nearly 300 
pages, and contains some master- 
ly essays on steam heating, hot 
water heating and warm air 
heating. Nearly every promi- 
nent authority in this field is 
quoted, and an application of 
principles and improvements 
suggested covers all technical 
details in a simplified and prae- 
tical way. House plans and 
diagrams accompany the subject 
matter, which deals specifically 
with radiation, combustion, 
ventilation, prices, estimates, 
and the best and latest methods 
for placing, connecting and util- 
izing the apparatus adopted.” 





Price, Only $3.50 Per Copy. 


For sale by all booksellers or 

the Publisher 

Daniel Stern, 

69 Dearborn Street, 
CHICAGO. 





ARE YOU BUSY? 


— OUGHT TO BE NOW 


USY business men who appreciate 
a time saver and a good thing, keep 
dealers that handle our sidewalk 
cleaners busy, where there’s winter now. 


Our No. 8 shown here, is simply a 
dandy. It is comparatively new and dif- 
ferent. Has a tempered steel blade and 
shank forged from one piece: special 
extra-heavy handle and a very heavy, 
strong, malleable ferrule; bronze fin- 
ished. Other grades for less money. We 
manufacture a variety of all steel-goods 
from the cheapest that’s good to the 
best made. 


Ask your jobber for them. Write us 
for catalogue. 


ave “Si, <a Si ‘Ne 


There’s a lot of new business to be 
had on our 77 special hand-tools for 
farm and garden work. Do you know 
about them? 








AMERICAN FORK @ HOE CO. 


CLEVELAND, OHIO 













The Best Floor Spring ‘Hinges are the best for you to sell. 
Cheap Hinges always come home to roost. 


MATCHLESS Ball-Bearing Floor Spring Hinges are made 
to sell—and fo stay sold. 

The Ball-Bearings insure easy, noiseless motion,—the 
Spring gives the power, and never wears out or break 

Don't hesitate to send for our prices! 


Address Dept. A. 


LAWSON MFG. CO. io: Recse"s.o sew YORK 








business men have advertised 











Where Successfu is pretty safe to advertise. 
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Gillette pe 


NO STROPPING. NO HONING 


wot U: 


ye Simply Lather and Shaves 
THERE IS NOTHING TO ADJUST, 
NOTHING TO LEARN, 


The wonderful feature of this razor is the 
blade. Twelve blades (twenty-four 
edges) a8 THIN aS paper, aS HARD as flint, as 
TOUGH and FLEXIBLE as whalebone, go with 
each set. Eacnu 
BLADE is good for 
from TWENTY 















Awarded a Gold 
Medal at St. 
“4 Louis in 


Triple silver- 
plated set with 
12 blades, 
$5.00 
Ten extra blades § 

50 cents. Y 






No blades ex- §f mS 
changed. 
A TRADE LEADER 


All Leading Cutlery and Hardware 
Dealers carry ‘‘ The Gillette."’ 
Write us for Descriptive Booklet 








GILLETTE SALES COMPANY, _ TIMES BLDG., NEW YORK CITY, 








he OLD RELIABLE 


ESTAR 
SAFETY 
RAZORS 


Used for a quarter of a century 
by men of all nations. 





Move all the time; invariabl~ satisfies the customer. 


Ghe SECRET 
The 5 STARS BLADE 


Manufactured under a process 
peculiar to Kampfe Brothers, 


The STAR Won Highest Award 
Buffalo, 1901 St. Louis, 1904 


Write for Quetations to Dealers and Secure an Agency. 


KAMPFE BROTHERS, 


Manufacturers, 8-12 Reade Street, NEW YORK 





Paris, 1900 Portland, 1905 


GRAY’S 


Perfect Elbow 
Patterns 


On Heavy Blue Print Paper 


Set A Elbow Patterns from 1" to 
20". Made in 2, 3, 4 and 5 piece. 
80 patterns. 


Price $1.50, Prepaid 


Set B Elbow Patterns from 20" to 
40". Made in 5, 6, 7 and 8 piece. 
80 patterns. 


Price $1.50, Prepaid 


Sets A and B Patterns from 1" to 
40". 160 patterns and angle charts 
showing all angles and degrees of 
same gotten from 160 patterns. An 
exhaustive work strongly recom- 
mended by eminent critics. 


Price $3.00, Prepaid 


GRAY’S 


Perfect Skylight 
Patterns 


For Single Pitch Skylights 
for Gable Skylights 
for Hip Skylights 


Contains 6 to 8 and 10 inch venti- 
lator patterns and skylight chart 
giving the length to cut hip and 
rafter bars for any size skylight up 
to 24 feet wide, for one-third pitch 
skylights. Full set of patterns 
and charts. , 


Price $3.50, Prepaid 


DANIEL STERN 


69 Dearborn Street 





CHICAGO 
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‘Bay Roofing Tin in Rolls. 


This convenient way of buying tin plate is rapidly 
gaining favor with our customers. 


All grades put up 28 sheets in a roll. 


You will find this method a big saving in time, bother 
expense. 


Get our prices and figure the saving. 
Don’t forget to ask for the big catalogue when you write. 


F.0.Schoedinger, Columbus, 0. 


Dept. 2 146 N. Third Street 148 




















Fleur de Lis Pattern 
Wrought Surface Hinges {i] 


The most popular line of surface hinges on the market. 
Strap and T Hinges, Butt Hinges, Barn Door Hangers and 
Track. The only bracket on the market for folding shelves. | 
Our planished steel strap and T hinges are made by auto- 
matic machinery. Every one true and cost no more than 
inferior kinds. | 


Get our complete catalog of Builders’ Hardware. 


' Ghe GRIFFIN MFG. CO., Erie, Pa. | 
Uncle Sam is proud 





TKS Saw TY 








of the achievements of 





the great and growing 





West. He is proud also 
of the immense hard- 
; ware jobbing house that 


id 
ip 


: makes this success 


a ee 
© < - 


possible. 





Jobbers in Hardware OMAHA 


From Ogden Johnston @ Co., Carbondale, LiL: 


Please take our advertisement out. We have secured results. Your paper certainly 
reaches the craft. Long may it flourish! 9-5 


\ LEE-GLASS-ANDREESEN-~HARDWARE CO. 
j 
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WARE 


Is absolutely free from poisonous substance, is made by careful, experienced men, by a company founded in 
1850. The first enameled ware and blue and white ware made in this country was made in our mills. We 
know how to make enameled ware safe and durable. We make it safe and durable because we are proud 
re of the trade mark. Look for the 
Me , blue label. 









Pal Me cee) 
Warne, ¥ Ki 


ae Grosjean 
Nee ed 
—_ah Mfg. Co. 


CHICAGO, NEW YORK BOSTON 














SOME MILK CANS 


will please part of the people part of the time, but the 
cans that please all the people all the time are 


Sturges Milk Cans 


Made in an independent factory and sold at Anti- 
Trust Prices. We make low priced cans and 
we make high priced cans, but, high or low, 


make nothing but a good can. 


we . 

It is not necessary to-go far to ascer- 

Why? tain the reason for the universal ac- 

knowledgment that our cans are the 

best. The best quality steel plate, tinned and retinned 

in our own shops, most skillful and highest paid labor, 

combined with such patented improvements as the one 

piece Round Handle, Seamless Neck, Seamless Sani- 
tary Cover, etc., tell the story. 


259 CENTS 


can be saved by the manufacturer in the cost of a milk can, 
if so inclined, in the item of solder alone,and in the method 
of using it. By long years of practice our expert employes 
have acquired the art of soldering aninside seam as smooth 
as glass. Todo this they must use solder and plenty of 
it. It takes experts to make a good canand we havethem. 


Write us for Catalog No. 75. 
STURGES & BURN MFG. CO., 
Harrison and Green Sts. Chicago. 





an 
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NEWARK, 


HE ARRIVAL 


Three Coated Enameled Steel Ware marks a new epoch in the history 
of cooking utensils—Light, Artistic, Cleanly and Economical, all of which 
the Up-to-date housewife is not slow to take advantage. 


Seamless 


Sanitary 
Durable 


The finished product of Science and Skilled mechanics, inspired by the 
desire to make this ware better than it was ever made before. 


The best Chemists in the United States Officially pronounce FLINT- 
STONE absolutely free from poisonous ingredients and _ practically 
insoluble. 


The Chemicals used in its manufacture are especially imported from 
Germany and Austria, and the duty on same being insignificant in com- 
parison with the duty on the finished product, gives Flintstone the 
advantage over the imported wares. 


The improvement made on this industry by Yankee ingenuity and pro- 
gress has placed FLINTSTONE at the very Summit, and we can truth- 
fully make the statement that Flintstone will outlast any other enamel 
ware made—it is as hard as Flint and as durable as the Mountains. 


These are some of the reasons why FLINTSTONE has been eagerly 
adopted throughout the country. The sale of this ware has been phe- 
nomenal, having more than tripled our output the past year, and the 
ratio of increase is steadily gaining. 


Handsome Embossed Booklet Mailed on Application. 


A COMPLETE LINE OF SAMPLES OF OUR GOODS 
CAN BE SEEN AT OUR CHICAGO OFFICE. 


Chicago Office: No. 223 West Twelfth Street. Tel. Monroe I4ll 


New York Office: Irving Building, Hudson and Chamber Streets 
Telephone 5820 Franklin 


Cincinnati Office: - - No. 11 East Second Street 
St. Louis Office: - - - 118 North Third Street 


FLINTSTONE 


REED MANUFACTURING CO. 


NEW YORK 
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CLIPPING MACHINE MONEY LOOKS GOOD 





To alert dealers everywhere These machines 
are made so well and sell so low that every 
horse and 


sheep owner may get them. 





The 1902 Chicago 
Clipping Machine 


When it comes el down 
to strength, durab 
efficiency, th's machine puts 
every clipping machine made 
in the shade. 

All cut gears; 
steel wearing parts; large 
crank handle, 
and cuts fast. 

Retails at only $10.75. 


The 1904 Sheep 
Shearing Machine 


This machine earns its cost 
on the first 50 sheep shorn by 
the extra wool it gets over 
hand shears. Does not cut 
or hack the sheep and she.rs 
clean. Gets from _ three- 
—— to two pounds more 
wool. 


Retails at only $12.75. 


lity and 


hardened 
It turns easy 

















Write us for catalogues and how we help you make sales 


CHICAGO FLEXIBLE SHAFT CO., 


Your Jobber can supply you. 1904 STEWART SHEEP 


SHEARING MACHINE 


247 Ontario Street, Chicago 














JUST A FEW OF OUR MANY 
SPECIALTIES 





SEND FOR CATALOGUE 





Star % Enameling 


and Stamping Co. 


PITTSBURGH 


PA. 





‘TO PROVE that Daus’ eae Ln is 
vice f 


4 Sovopls from trpowrie 


rage Seat dopa cap 





e iecount of 334% or $5 net 


on ten 





"50 lees trade 





The Felix C. L, Daus Dup. Co., Daus Bidg, 111 John St.,N.Y¥.City 








It Will 
Pay You 


ADDRESS 


69 Dearborn St., - 





to illustrate your advertise- 
ments in your local papers. 
A sheet of comic advertising 
cuts sent on application 


These cuts are furnished with catch- 


lines showing their application to the 
hardware, stove and tinners’ trades. 


DANIEL STERN 


CHICAGO 








iy 













Ghe Briscoe 
Line 


(Guaranteed) 











0-RIB-O HEAVY GALVANIZED WARE, (Labeled and Guaranteed) 

0-RIB-O HOT BLAST AND AIR-TIGHT STOVES, (Guaranteed) 

BRISCOE JAPONAY ENAMELED WARE, 2 COAT, (Labeled and Guaranteed) 
BRISCOE TURQUOISE ENAMELED WARE, 3 COAT, (Labeled and Guaranteed) 
BRISCOE TINWARE, (Labeled and Guaranteed) 

BRISCOE LAWN MOWERS, (Guaranteed) 

BRISCOE OIL STOVES, (Guaranteed) 


EXCLUSIVE AGENCY FOR YOUR TOWN 


The most “worth while” Proposition ever offered 


OUR JANVARY CATALOG READY SOON 


1 


REDUCTIONS IN PRICES 


Write to-day for 
Catalog and Agency 


Briscoe Mfg. Co. 


DETROIT, MICH. 





ff 


We have a Hardware Delivery Wagon 
that you can Depend Upon. 


Body 20 in. from the ground; fult 
width; regular heighth wheels, and 
yet will turn short. 


Easy to Load 
and Unload. 


Durability guaranteed. 
Complete catalogue on request. 
Mention this paper and address in 


full. 
SYCAMORE WAGON WORKS 
SYCAMORE, ILL. 


109 Edwards Street 























When things aren't going quickly, and you can’t use twine; 
When cobwebs gather thickly, just drop us a line. 
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Our Advertising Department 1s giving valuable 
_ service free to dealers who are pushing ENTERPRISE 
goods. We not only advertise to the public generally 







all over the world, but we otherwise help aggressive 





dealers especially, to increase sales of 


ENTERPRISE 


Meat Choppers, Food Choppers, Coffee Mills, 
Bone Mills, Meat Juice Extractors, etc. 


If you want to sell MORE, drop a line now to our 
Advertising Manager. Tell him what lines you want 
to push and ask for help. It costs you nothing. It 
benefits us both. Get in the “‘push” and keep pushing 


THE ENTERPRISE MFG. CO. OF PA 
Philadelphia, U. S. A, 
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Lawn 
Mowers 


LARGEST MAKERS OF HIGH GRADE MOWERS 
IN THE WORLD 


tte oe 





Style A All Steel Mower 





15 Styles Hand Mowers 
5 Styles Horse Mowers 


First and Original Patentees of Side Wheel 
Mowers in the World 
We Lead, Others Follow 





30, 35 and 40 inch Eagle Mower 





SEND FOR ILLUSTRATED CATALOGUE AND PRICES 


THE PHILADELPHIA LAWN MOWER CO. 


3101 to 3109 Chestnut St., Philadelphia, Pa., U.S. A. 
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Check 
Luis 


















And when you are ready to order your Ice 
Cream Freezers ask your jobber about the 


White Mountain 


1g the Freezer that sells with the least effort and 
i the greatest profit. Send to us for a copy of our 
latest catalogue, read it through carefully, and 


we believe you'll sell our freezers from now on. 


The White Mountain Freezer Co. 
Nashua, N. H. 


Manufacturers of 


WHITE MOUNTAIN 


DS 8 SE @ 5 8 7.9, Se SS 5 8 = D4 => 5 SL 
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SOLID YOUREX SILVER 





KNIVES, FORKS AND SPOONS 


GUARANTEED 
FOR 100 YEARS 


WONUIOCIUTed fOr US by Ihe Inlemationdl Silver Co. 


Successors to Rogers Bros. 


SOLID YOUREX SILVER 


May indeed be termed a new discovery 
in precious metals and it is controlled 
alone by us. The only satisfactory sub- 
stitute for Sterling Silver ever introduced. 
It will not tarnish as soon as Sterling 
Silver. Its surface can always be kept 
bright and fresh. It is solid and NOT 
PLATED. Age has no effect upon its 
appearance. Clean with Sapolio, Whit- 
ing or any other polish the same as you 
would a Steel Knife; there is no plating 
to wear off. Consequently is of the same 
color clear through. Knives can be 
sharpened like a Steel Knife and wil! not 
rust. 


New Catalogue just out. Write for one 


Associated Silver Co., 174 E. Lake St, Chicago 





a 


v 








The House Warming Manual 


Is beyond all doubt the best book published on practical house heating. 
It contains the plans and essays on heating a house submitted in THE AMERICAN 
Artisan House Warming Competition for $300.00 prizes, and is in fact 


An Encyclopedia of the Most Modern and Improved Practical 
Methods of Heating a House by Steam, Hot Water and Warm Air. 


A Leading Western Newspaper says 


“‘The volume is a well-bound and artistically printed and illustrated volume 
of nearly 300 pages, and contains some masterly essays on steam heating, hot 
Nearly every prominent authority in 
this field is quoted, and an application of principles and improvements 
suggested covers all technical details in a simplified and practical way. 
House plans and diagrams accompany the subject matter which deals specif- 
ically with radiation, combustion, ventilation, prices, estimates and the best 
and latest methods for placing, connecting and utilizing the apparatus adopted.” 


Price, Only $3.50 Per Copy. 


For sale by all booksellers or the Publisher 


DANIEL STERN, 69 Dearborn St. Chicago. 


water heating and warm air heating. 








ae 
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The Leading Malleable 


Home Pride Malleable-Steel 
Ranges % Charcoal Iron or 
Wellsville Blue 8 Ou; new 
CYLINDER GRATE 


is a winner and proved the 












sensation at the Hardware 
Conventions. Write for 
catalog and prices. 





HOME PRIDE RANGE COMPANY, Marion, Indiana 


WAREHOUSES: LINCOLN, OKLAHOMA CITY, DES MOINES, MINNEAPOLIS 
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Creating a Desire For Goods That Can <e5pm> 
Be Bought: Only Through The Retail Dealer 


KEEN KUTTER Tools and Cutlery are 
~ GOOD SELLERS 


Because 1. Only the very highest quality extends throughout the 
entire line. 











2. When a man buys one Keen Kutter Tool and wants other 
tools he will invariably ask for a Keen Kutter. 


8. The Keen Kutter brand bears a satisfactory profit to 
the dealer. 


4. Weare telling over fifty million consumers about Keen 
Kutter Tools and Cutlery every month, giving the simple 
facts about their quality and referring to the Retail Dealer. 
This means a constantly increasing trade to our cus- 
tomers. 





Keen Kutter Advertising to the consumer not only creates a desire for the goods which means 
money to the Retail Dealer, but it 
PUTS TRADE BACK INTO ITS REGULAR CHANNELS 


cel ereyvyeENnNS 


Please Remember | 


HAT we are anxious to aid you in selling STEVENS RIFLES, SHOT- 
GUNS, PISTOLS and ACCESSORIES, in every way shape and manner. 

A supply of our Abridged Catalogs (imprinted with your firm name and address). 
Part Envelopes (imprinted with your firm name and address), Electrotyped Adver- 
tisements, Aluminum Hangers, Cuts of Models, etc., etc., is at your disposal and 
will be forwarded upon receipt of specifications. Transportation charges on these 
practical STEVENS Advertising Accessories to be borne by you. Shipment to 


be effected by either Freight or Express, as may be designated. 


BEAR IN MIND, TOO, that if you have no Advertising Copy conveniently 
at hand, or do not feel inclined to prepare same, we will be glad to send you some 
striking and forceful text that has been ‘‘tried” and ‘‘proved” by us. 

Send for complete catalog. Ask your jobber for the STEVENS. Insist on our 
popular make. 


J. STEVENS ARMS & TOOL COMPANY 


460 MAIN STREET 
CHICOPEE FALLS, MASSACHUSETTS, U. S. A. 
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McClure’s Roofing Tin 
Better tin at your regular price—lower 4 PFLUEGER’S 


“aa aah area Fishing Tackle 
The McClure Co. 


Pittsburgh Philadelphia Hooks, Flies, 


NO TICE! Trolls, Spinners, 
We have exceptional facilities for handling American Phantoms, Reels, 


oducts: Hardware, Sanitary, Heating and Ventilating 
Boods. Branches in England and Continent. References Furnished Lines, 
furnished. Address Everything in 
EXHIBIT & TRADING CO.. Main Office, 72 Henry St., Liverpool, England | Fishing Tackle. 


AIN ENGLI SH We Guarantee NOTICE—Free to any 
Follansbee Banfield Pro- Dealer in Sporting Goods. 
R in, painted 


cess Roofing T1 | 170: 
with pure Linseed oil Sent Express Prepaid 

and Venetian Red, sol- Page Illustrated Catalogue 
dered with Rosin, will No. F24, and Metal Fish 
wear for fifteen years or Sign in 8-Color Lithograph 
will be replaced at our 

expense. 


WY ncn ces wee The Enterprise Mfg. Co., 


demand, our written, signed guarantee as 


You above—a copy is in every bor. AKRON, OHIO, U.S.A. 


For you it forms 


as good a legal contract as you ever 
i i had or ever will have. 


What's the reason ‘you can’t furnish a 
j ’ firet-clase Tin Roof? $25 ON 5 TON 


is what you 
can save. 




















We make all 
of scales. 


FOLLANSBEE BROTHERS CO. ae 
Capital, $1,000,000 ere im 
ee a ee Beckman Bros.,Des Moines. ee 











See tite rhe, Cenreremal” The “GLOBE” Ventilator 


in BRASS,COPPER,GALVANIZEDIBUE 
and with Glass Tops for Skylight purpos 


The only single cut-off 
made to fit CORRUGATED Y 
and Plain pipe and which 4. For Perfectly Ventilating Schools, ( 


5’ Sepiae or tieer il —_ “+ Halls, Mills, Factories and Audience 
wise ea ‘A Rooms of Every Character. 
ge) * 
Manufactured SMOKY CHIMNEYS CURED 
COONEY ; 3 1 oo 


& GEIGER, May ®, 1878. 
Y Manufactured by 


hha / et GLOBE VENTILATOR CO., Troy, N. | 


This is the Sew 


that pays. It pays you to sell them—pays your 
customer to buy them. THE SAW OF QUALITY 
Made on honor. Every detail perfect. 


ATKINS siver steer. SAW 
SILVER STEEL S 
‘‘Finest on Earth.” Send for 1906 Catalogue full of value from cover to cover. 


E. C. ATKINS @ .CO., Inc. 


Home Office and Factory, INDIANAPOLIS, U. S. A. 


Branches:—Atlanta, Chicago, Memphis, Minneapolis, New Orleans, 
New York City, Portland, San Francisco, Seattle and Toronto, Can. 
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